-— percent. 


Sparks | New-Car Stocks Drop 
To Near 400,000 Mark 


Ist Time in 20 Months 


Figure Well Below Year Ago at Start of ‘Blitz’ Sales; 
Inventories Now Less Than Month Supply; 
Decrease Is Fourth in a Row 


By Bob Sheldon 


Associate Editor 


State of the Nation’s Economy: 
Up 

Bumpinc Awarps — Soared to a 

record $1,572,865,000 for August, or 
11 percent more than in August, 
1953, but 14 percent under July. 
The eight-month total stands at 
$12.7 billion, 14 percent above last 
year. 

Business Loans—Increased $32 
million to $2,805 million, accord- 
ing to Federal Reserve Board. 

Sree. Ovutrput—Weas scheduled 
last week at 66.3 percent of capac- 
ity, compared with 63 percent the 
previous week. Domestic steel pro- 
duction in August totaled 6,661,000 
tons, a gain of 33,400 tons over 
July. 

Whuotesate Prices—Increased 0.2 
percent to 109.7 of the 1947 index, 
according to Bureau of Labor. 

Business Invex—Physical vol- 
ume of business advanced to 96 

percent of the 1935-39 index from 
95.6 the preceding week, accord- 
ing to Barron’s. 

| Srore Sates—Department store 
_ sales ran 13 percent ahead of the 
'like 1953 week, according to Fed- 
eral Reserve Board. 

Freicht Loapincs— Totaled 688,- 

. 492 cars, or 11,876 cars more than 
in the earlier week, a gain of 1.8 


* * 


Down 


Retauw. Sates— Totaled $13.9 bil- 
' lion in August, or 3.5 percent under 
July and 2 percent below August, 
| 1953, according to Commerce De- 
_ partment. Automotive sales 
amounted to $2,703,000,000, com- 
| pared with $2,703,000,000 in July 
and $2,838,000,000 in August, 1953. 

Divwenp Payments — Totaled 
$526 million in July, compared 
with $576 million a ‘year ago. 
Payments in the first seven 
months were 5 percent above the 
$4,600,000,000 paid out in the like 
1953 period. 

Bank Reserves—Decreased $256) 
million, according to Federal Re- 
serve Board 

Crupve On Stock — Totaled 274,- 
| 837,000 barrels, a decrease of 1,- 
648,000 barrels for the week, ac- 
cording to Bureau of Mines. —|_—_—(Continued on Page 60,'Col. 1) to Bureau of Mines. 


The Newspaper of the Industry 
eee 


ANID 


f= 


5 


DETROIT, SEPTEMBER 20, 1954 





a cross-country supply of unsold new cars is back) 
around the 400,000 mark for the first time since early 
1953, climaxing a turbulent chapter in the auto industry’s 


distribution annals. 


An AUTOMOTIVE NEws census discloses that as of Sept. 1 


new cars in invento 


Industry Gains 
Momentum on 


°04 Cleanup 


By a= Lienert 
Staff Writer 
Wits new-car cleanup gathering 
momentum, the heady used- 
car market continues to live on 
“borrowed time,” reports from the 
field indicated last week. 


-hum- 
bered 402,425, reflecting a 
drop of some 45,000\units 
from August’s revised total df 447,- 
854. The figure for September, 1953, 
was 589,069. 

Although pre-changeover ¢ 
eries from the factories 
stocks for some dealers, 
franchised operators were able 
breathe more easily as the ’5 
model cleanup season got int 
swing. 

September’s index for the aver 


st 


Factors at work are having 4 age U. S. dealership stood at 9.6 


different effect on the two mar- 
ket segments, however. The new- 
car market is being depressed as 
production declines for 
changeovers, while used cars 
have been propped up to abnor- 
mal levels. 

Dealers are not alarmed by de- 
clining overall new-car sales. Rath- 
er, they are cheerful. 


x * * 


roo many remember the situa- | 
ti 


ion a year ago—“business was 
good, but conditions were terrible.” 
| Sales were high, stocks were gar- 
| gantuan and profits were nonexist- 
|tent. The “blitz” had reared its 


| ugly head and dealers dizzily hung | clear their floors entirely of out- 


on, waiting for the storm to sub- 
side. 

New-car dealers, by and large, 
are pretty well pleased with de- 
velopment this fall. New-car 
sales are declining, true, but the 

! (Continued on Page 60, ‘Col. 1) 


Last Packard from the ‘Old Lady'— 

As the last 1954 Packard starts down the assembly line in the company's _50-year- | 
old Detroit plant, affectionately known as the “Old Lady of East Grand Bivd.,"’ workers 
begin removing conveyor equipment. Final assembly operations will be moved to 


's new plant on Conner Ave. The 


moving job will involve transplanting three 


miles of conveyor lines, 5,000 tools, scores of hoists and other equipment. The job is 
scheduled for 45 days. At left is Charles Schribner, industrial relations | 
and Clore E. Briggs, sales vice-president. See story on Page 56. 


| 


| 
| 





new cars, as against 104 the month 
before and 130 a year ago. The 
count included cars.on display in 
dealer showrooms, warehoused by 
dealers and factories, used as dem- 
onstrators, and still in transit. 
* Cd * 

ZAsuRED alongside August 

sales, the 402,425 cars on hand 
represent well under a month’s 
supply. 

However, September sales are 
not keeping pace with those of 
last month, and dealers are con- 
fronted with a task far more 
difficult than maintaining a re- 
volving 30-day stock—they must 


going models. 


The new-car stockpile has de- 
clined steadily for four months, 


j}and there is hope of further cur- 


(Continued on Page 60, Col. 4) 


Production 


Automotive News Estimates: 
U. 8. Cars, Trucks 


128,764 


70,635 


Last Prev. 195% 
Week Week Week 


For complete production totals 
by makes, see table, Page 62. 
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New Anti-Bootleg Drive 


NADA Executive Committee Draws Up Plans, 
Will Go to Next Congress 


By William Ullman 
Washington Correspondent 
ASHINGTON.—A continuation 
of NADA’s battle against new- 
car bootiegging was mapped out 
here last week at a meeting of the 
group’s executive committee. 
Charles Freed, president, said 
NADA plans to go to Congress 
as soon as possible after it as- 
sembles in January “to press for 
anti-bootlegging legislation.” 
Details of the Congressional ap- 
proach, he said, would depend 
largely on results of an anti-boot- 
leg probe by the Senate’s Purtell 


committee. 


* * * 


HE executive committee also} 
reviewed and evaluated other | 
major NADA programs. | 
“These programs came out ex-| 
tremely well when put under micro- 
scopes and given the acid tests,” | 
Freed said 

Thirteen members were ne. 
ent. News of the death of A. ©. | 
Hall, a member of the group, was 
announced, and George F. Zies- 
mer, NADA director from Minne- 
sota and a Ford dealer in Man- 
kato, was elected to fill Mr. Hall’s 
unexpired term on the member- 
ship committee. 

The executive committee praised 
the recent adoption of a dealer- 
sons program by General Motors. | 
“This is a progressive step which 
we hope all manufacturers will take 
immediately,” said Freed. The com- 


mittee noted that the revision of 
franchise clauses to protect deal- 
ers’ heirs had long been an objec- 
tive of NADA’s industry relations 
committee. 
7” > 7. 
HE executives directed that a 
booklet, containing a declara- 
(Continued on Page 61, Col. 2) 


Top Cars 


New-car registrations for seven 
months: 
1954 Pos, 
1—817,396 
2—816,470 
3—306,640 
4—254,219 
5—235,551 
6—208,609 
I—177,366 
8— 90,827 
9— 63,960 
10— 63,231 
1l— 56,431 
12— 51,341 
13— 46,596 
14— 25,368 
15— 22,836 
16— 21,362 
17— 11,379 
18— 5,553 
19— 792 Henry Jd 8,242—19 
15,189 Misc. 20,744 
Total All Makes 
3,291,116 3,413,808 
For further details, see Page 54. 


Make 
Chev. 
Ford 
Buick 
Plym. 


1953 Pos. 
798,122— 1 
574,678— 2 
279,938— 4 
357,233— $3 
201,254— 6 
242,733— 5 
141,738— 8 
187,239— 7 

66,213—13 
95,876—11 
97,501—10 
98,718— 9 
73,780—I2 
51,009—14 
25,998—17 
44,792—15 
30,495—16 
17,505—18 





Ford to Regain Production Lead Today 


By Tom Hewitt 
Staff Writer 


FOr? division today will regain 
the industry’s car - production 
lead, replacing Chevrolet, while this 
week’s output should stay about 
even with last week’s estimated to- 
| tals of 57,135 cars and 13,500 trucks. 
Ford will move ahead because 
Chevrolet is down for model 
changeover. When Chevfolet re- 
opens in another week Ford will 
go down for three. weeks, putting 
Chevrolet back into the No. 1 
spot. 
The 57,135 carsrand 13,500 trucks 


turned out in the U. S. last week 
compared with 69,739 cars and 12,- 
830 trucks in the preceding holi- 
day-shortened week, according to 
Automotive News estimates. 
x * > 

LTHOUGH last week had one 

more working day than did the 
week earlier, car output dipped 18.1 


percent, mainly because of Chevro- 
let’s production halt. 

Pontiac also closed last week 
after building out only 485 cars in 
the week earlier. Pontiac is slated 

(Continued on Page 62, Col. 3) 


7-Month Sales Total Puts 


Chevrolet Back in First 


DETROIT.—Chevrolet, with 
seven-month new-car sales totals 
tallied, holds first place over Ford 
by a margin of 926 units. 

At the end of six months, Ford 
had been ahead by 8,725 units. 
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22 Percent Favor Move, MEWA Finds .. . 


Jobbers Debate GM Parts Plan 


CHICAGO. — Forty-three percent 
of the wholesalers asked to par- 
ticipate in the General Motors 
wholesale parts plan have declined 
to broaden their parts lines, ac- 
cording to a survey by the Motor 
and Equipment Wholesalers Assn. 

The survey indicates that only 
22 percent of the wholesalers had 
decided to take part in the plan 
and that almost 35 percent were 

still undecided. 

Discussing GM’s “package deal,” 


Stricken Child 
Stirs Auto Men 
To Mercy Sale 


COMPTON, Calif.—A unique sales 
drive was held at Beach City Chev- 
rolet recently. 

It all came about because a four- 
year-old boy, David, son of Bill 
Barry, salesman of Harry C. Clark 
Buick, Compton, had suffered an 
attack of polio, which was brought 
to the attention of Bob Cruxson 
and Bill McGuire, Chevrolet sales- 
men, who had been high-school 
friends of Bill Barry. 

The two salesmen agreed that 
they would each give up their com- 
missions for two days to the March 
of Dimes. 

The entire sales force at Beach 
City Chevrolet, including Jim 
Crooker, owner, and O. L. Gregory, 
sales manager, decided to go along 
with them. 

“Operation March of Dimes” was 
set up, and a representative of the 
Polio Foundation was called in. 

As sales were made, commission 
checks to the salesmen were made 
out and endorsed to the Foundation 
in the presence of the customer. 

A substantial sum went to the 


March of Dimes during those two 


days. 


MEWA said: “The new plan en- 
compasses the most revolutionary 
pricing and distribution program 
ever attempted. There is no ques- 
tion that the new GM plan will 
have endless and far-reaching re- 
percussions in the automotive serv- 
iee industry.” 

Some wholesalers who had de- 
cided to participate in the plan 
were dissatisfied because many of 
the parts had not been made avail- 
able to them, it was said. The GM 
plan, announced Jan. 1, offered job- 
bers the opportunity to handle 
many parts previously distributed 
through car and truck dealerships 
only. 

While some wholesalers report- 
edly were told that the GM parts 
plan would cost them a mini- 
mum of $10,000 for inventory, 
MEWA said many wholesalers 
believed that the needed invest- 
ment was likely to be many 
times greater. 

“As a matter of fact,” MEWA 
continued, “several wholesalers esti- 
mated that the inventory invest- 


Trailer Pool Orders 


500 Fruehauf Units 


MINNEAPOLIS. —The newly 
organized National Trailer Pool, 
Inc., disclosed here last week that 
it had placed a record $4 million 
order for 500 trailers with Frue- 
hauf Trailer Co. 

Stanley L. Wasie, president, 
said the pool had been formed by 
12 Midwest truckers and would 
contain 2,000 trailers, including 
1500 to be supplied by the 
truckers. 

The 12 companies will be able 
to lease trailers as they are need- 
ed and to leave them at cities 
along the pool’s network, thus 
eliminating “empty” runs, Wasie 
said. 


ee 


New Body Fixtures for Plymouths— 
The design of the 1955 Plymouth calls for a new set of body “framing” or welding 
fixtures. Such body parts as side panels, roof and floor pan are held together in 


proper alignment while they are joined by 


spot welding. The above scene is indicative 


of preparations at Chrysler Corp.'s automotive body division. Single-stage framing 
fixtures are being constructed for shipment to Evansville (ind.) and Los Angeles 
assembly plants—which previously used less efficient two-stage jigs. 


Wire Wheels Fading 


High Cost, Instability and Rust Combine 
To Work Against ‘New Look’ 


By Tom Hewitt 
Staff Writer 
IRE wheels, which soared to 
popularity in 1952 and 1953, are 
fast becoming as extinct as the dodo 
bird, say the people who make ’em. 


Makers of both the real 
chrome - plated wheels and the 
“falsie” clip-on models were quick 
to say that the market for their 
products has become a thing of 
the past. 

The wire-wheel “look” caught on 
in connection with the popularity of 
sports cars. Many buyers were at- 
tracted by the different appearance 
the wheels gave to the more sporty 
models in the lines of various mak- 
ers. But then came the problems. 

x : * 


actual wire wheels have be- 
come unpopular, makers say, 


, because of price ($250 to $350 a 
set); instability at high speeds, and 
because, when adjusted, the chrome 
plating on some must be broken, 
resulting in rust. 

One maker said William Clay 
Ford planned to use them on the 
car he drove to pace the Indian- 
apolis “500” of 1953, but had them 
taken off when the car started to 
vibrate on test runs. 

| The demise of the imitations was 
caused because they rattle, cause 


rust, are difficult to clean (some 
(Continued on Page 59, Col. 3) 


Nine Buicks Burn 
WICHITA FALLS, Tex.—The 
new-car warehouse of Mattingly & 
Grace Buick Co., was destroyed by 
fire Sept. 9, with a loss of nearly 
$100,000. Nine new Buicks were lost. 


ment requirement would range 
from $100,000 to $250,000.” 


Explaining his refusal to “buy” |’ 
the GM parts plan, one wholesaler 


asserted: “We are not interested, 
first, because it will be a duplica- 
tion of stock and an investment of 


about $100,000 to handle. We be-| 
lieve we could do a lot of things| | 


with that amount of money that 
would be more profitable. 

“Secondly, we are not too sure 
that we would not be subjected 
to the domineering attitude that 
is now experienced by GM deal- 
ers plus the fact that GM may 
change its methods if same does 
not work out to satisfaction. 

“Thirdly, and most important is 
we do not sell to the GM dealers 
now except in emergency; appar- 
ently we will not be able to do so 
in the future as they have the 
same privileges of purchases. We 

asked the Buick, Cadillac and 
Chevrolet dealers if they would 
buy GM parts from us if we stock- 
ed them and they said definitely 
‘no’ when they could be procured 
out of the local GM warehouse.” 

Said another wholesaler: “The 
United Motors Service lines are not 
complete; i.e., if we buy GM water 
pumps, then we must have a sep- 
arate source on all other water 
pumps.” 

One jobber declared: “Would 
fear being dependent on UMS for 
supplies during shortages. Be- 
lieve their car dealers’ stocks 
would be taken care of first. See 
nothing they have offered to jus- 
tify either splitting or giving up 
lines we now carry.” 

Another jobber reported: “We 
(Continued on Page 53, Col. fr) 


Virginia Parley 


Set for Nov. 7-9 


RICHMOND, Va.—The Automo- 
tive Trade Assn. of Virginia will 
hold its annua] convention at the 
John Marshall Hotel here Nov. 7-9, 
Charlies McFee, executive  vice- 
president and general manager, an- 
nounced last week. 


Steel Parley May Decide 
U. S. Labor Realignment 


By Joe Callahan 
Staff Writer 

ETHER there will be a re- 
alignment of U. S. Labor un- 
ions may well be decided this week 
at Atlantic City 
wherethe CIO 
Steelworkers opened 
their annual con- 
vention today (Sept. 

20). 

The tipoff as to whether the 
feud between Steelworker Presi- 
dent David J. McDonald and CIO 
President Walter Reuther has 
reached the breaking point will 
be the convention’s action on the 
proposal that the provision re- 
quiring affiliation with the CIO 
be removed from the Steelwork- 
er’s constitution. 

The preparatory step for such a 
move was Made some weeks ago 
when McDonald ordered that the 
union’s new wage contracts be re- 
written to delete any reference to 
the CIO. Later McDonald’s plan 
for removal of the constitutional 
requirement for CIO affiliation was 
discreetly let out. 

Should the Steelworkers declare 
their “independence,” as did the 
United Mine Workers 10 years ago, 
affiliation with John L. Lewis’ 
Mine Workers and Dave Beck’s 
Teamsters would be a logical de- 


velopment. 

A NATURAL alignment on the 
other side would be the 34 CIO 

and the 70 AFL unions which have 

been steadily drawing closer since 

the signing of the “no raiding” pact 

last June. 

McDonald, Lewis and Beck 
were the most prominent of the 
union officials who refused to 
sign the agreement. 

Unionists say this may be Mc- 
Donald’s last chance to pull out of 
the CIO because by next year it’s 


* * * 


| horsepower at 3,800 r.p.m. (com- 


ie 


Ordnance Receives Ford ‘Jeep’— 


The XM-151 experimental quarter-ton military vehicle developed by Ford Motor 
Co., which was presented to the Army Ordnance Corps last week, is tested on rough 


terrain at the Ford test track in Dearborn. 


The vehicle weighs 600 pounds less than 


the Jeep and has a four-cylinder engine developing 71 horsepower at 3,800 r.p.m., 
compared with 69.5 horsepower at 4,000 r.p.m. for the Jeep. 


* * * 


New Army Utility Unit 


Quarter-ton Vehicle, Built from Ground Up 
By Ford, Is Handed to Army 


By Pete Wemhoff 
Editor, Automotive News 
DEARBORN.—Bearing a marked 
resemblance to the current Army 
jeep but weighing about 600 pounds 
less, Ford’s experimental Army 
quarter-ton utility vehicle — the 
XM-151—was formally presented to 
the Ordnance Corps last week for 
lengthy evaluation tests. 

The new vehicle, built from the 
ground up at the request of Ord- 
nance officials, has a new four- 
cylinder engine developing 71 


pared with 69.5 at 4,000 for the 
current Willys-made Jeep) and a 
unitized body-frame construc- 
tion. 

Tested by newsmen at the pres- 
entation ceremony, the XM-151 
showed unusual maneuverability 
and performance on a simulated 


possible that Reuther may have| 
established himself as Labor’s No. 1} 
champion by winning some form) 
of a guaranteed annual wage for 
his auto workers. 

And last week Reuther ended 
conjecture that he had abandoned 
the GAW as his top objective in 
1955 when the CIO Auto Workers 
open their negotiations, despite the 
failure of McDonald’s Steelworkers 
and other unions to achieve the 
GAW this year. 

~ * * 
GAD Reuther confidently: “We’re 
going to get the guaranteed an- 
nual wage. There’s no question 
about it. We hope the issue can be 
resolved at the bargaining table. | 
(Continued on Page 8, Col. 1) | 





Tire Record— 


P. W. Litchfield (right), chairman of 
Goodyear Tire & Rubber Co., receives the 
625 millionth tire—a Deluxe Super-Cush- 
ion tubeless—built by the company, while 
Ralph Cooper, an employe with 43 years 
of service, holds a tire of the early 1900s 
for comparison. 


“Korean battleground,” up a 53 
percent grade hill and over cob- 
bled roads. 

L. D. Crusoe, general manager 
of the Ford division—who presented 
the prototype vehicles to Col. Gun- 
ner C. Carlson, deputy commander 
of the Ordnance Tank-Automotive 
Command—told this writer that 
Ford retained certain rights to the 
vehicle and engine—which was in- 
terpreted to mean that Ford might 
some day enter the commercial 
field with the XM-151 or conceiv- 
ably use the lightweight overhead- 
valve engine in a small car, if con- 
ditions warranted. 

The new vehicle has an 85-inch | 
wheelbase but is seven inches 
shorter than the Willys Jeep, 132 
inches overall compared with 139.3 
inches. According to E. S. Mac- 


|Pherson, Ford’s engineering vice- 
president, the new design permits 


26 percent more cargo space than 


| current models. 


Thousands of test miles were 
logged on experimental vehicles 
at the Ford test track and the 
Ordnance’s Aberdeen Proving 
Ground in Maryland during a 
two-year period. 1 
“In addition to improved stability 

(Continued on Page 62, Col. 1) 


19 Makes of Cars 
Draw Space at 


Chicago Show 


CHICAGO.—Space was drawn 
here last week by representatives 


(of 19 makes of cars for the 1955 
| Chicago Automobile Show. 


They contracted for the entire 
second floor of the International 
Amphitheater where the show will 
be held Jan. 8-16. 

When drawings were completed 
Jerry H. Cizek, chairman of the 
executive show committee, an- 
nounced that approximately 85,000 
square feet of floor space had been 
spoken for. 

The 1955 show will be the 47th 
annual and the 13th under Chicago 
Automobile Trade Assn. auspices 
with cooperation of Chicago deal- 
ers and factories. 

Makes assigned space were Chev- 
rolet, Ford, Buick, Plymouth, Olds- 
mobile, Pontiac, Dodge, Mercury, 
Chrysler, Cadillac, Nash, Stude- 
baker, DeSoto, Packard, Hudson, 
es Willys, Kaiser and Henry 

Earl Zweifel, association presi- 
dent, opened the meeting and / 
turned it over to Cizek and Ed-7 
ward L. Cleary, show manager, who 
assisted in the drawings. 

Cizek said that rehearsals will 
begin soon for an elaborate stage 
presentation featuring the latest 
models of the exhibitors. 

Space for the truck exhibits to 
occupy a major section of the first 
floor will be assigned later by the 
show truck committee, headed by 
M. J. McCarty, secretary of the 
CATA. 
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MEN get ahead because they have 
know-how. Industries rise and 
grow strong because research and 
engineering know-how develops 
new products. American economy 
grows on know-how. In 1941, indus- 
try and business spent less than 
one billion dollars on research. 
Last year the expenditure for the 
same items amounted to more than 
four billion dollars, almost three 
billion dollars of which was by 
industry. 
_ Trades like automobile retail- 
ing are constantly developing 
know-how. Ours is more in the 
realm of working with humani- 
ties and the techniques of selling. 
This is largely done through 
trade associations. Whatever we 
as a trade or the public have pre- 
viously thought of trade associa- 
tions, they, in the future, will 
play a larger part in our economy 
than ever before. 


There is no longer room for indi- 
vidual ruggedness. We just live too 
close together. We all have become 
specialists and we are therefore 
more interdependent on each other. 
True, our individual enterprises 
cannot grow and become strong 
without adequate know-how of 
local management, but there are 
plenty of spheres in which local 
Management alone cannot grope 
_with the conditions. There is where 
‘We need group know-how. No mat- 
ter how we individually dislike the 
word “collective”, may I remind 
you that in all the world’s history 













‘Houston Dealers 
‘To Aid Youth 
‘With Auto Show 


HOUSTON. — The first national 
automobile show ever to be held in 
Houston will be staged jointly by 
the Houston Automobile Dealers 
_ Assn. and Rotary Activities, a Ro- 
_tary Club affiliate which sponsors 
Little League baseball here. 

The show will be held in the air- 
conditioned Sam Houston Coliseum 
Jan. 8-13. Plans call for the dis- 
‘play of all national makes, “cars 
of the future,” gift of a mew auto- 
|mobile, a name band, radio, TV 
and movie entertainers, celebrities 
from the auto and baseball world 
and exhibits of accessories and 
allied products. 


Franchised dealers who are 
members of the association are 
going all. out to make this show 
the finest of its kind ever held in 
the south, said Sam White, presi- 
dent. 

All revenues from the show will 
go to Rotary Activities which will 
use them to expand junior baseball 
activities. The combined Houston 
Rotary clubs started sponsoring 
Little League baseball three years 
ago, and have expanded it from 

(See HOUSTON, Page 61, Col. 2) 
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Dealers tell me 
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Head Dealer Groups 









no individual freedom was ever 
gained except through collective 
action? In other words, individual 
security must be proceeded by col- 
lective action. 









* 7 * 

Managers’ Activities 

EING a student of this trade, 

I have always been particularly 
interested in association activities 
and have attended the Automotive 
Trade Assn. Managers meetings 
many years longer than even most 
members of the association. As I 
have mentioned before, I attended 
the recent meeting in Colorado 
Springs. I am sure if dealers them- 
selves would have attended they 
would have been very much im- 
pressed. Jas 

I count these meetings valuable |‘ ~ 
trade research in developing the 
know-how of this business. These 
trade association executives are 
sincere in their efforts, deeply feel 
their responsibilities and are very 
much alive to their opportunities 
for service. Their activities have 
many facets. 

All of them—local, state and 
national—have grave responsi- 
bility in promoting legislation in 
public interest and which assures 
a climate in which our trade can 
work, as well as defeating many 
of the bills that are - proposed 
each year by the uninformed or 
by influences who can gain by 
legislative acts that will work to 
our trade’s detriment. 

Automobile associations have 
been very successful in this regard. 
Their strength comes not only from 
well-organized plans, but because 
they represent a great number of 
people and these people are small 
businessmen important in each of 
their communities. Our trade as- 
sociation executives are no longer 
lobbyists of the type to conjole or 
bribe, but rather teach and educate. 

George Benjamin, executive vice- 
president of the Arkansas dealers 
association, for instance, each week 
provides a breakfast where all 
legislators are invited—and most of 
them attend. Here takes place in- 
formal discussions of bills before 
the legislature, which are of in- 
terest to our trade and the truth 
brought out about them. Legislators 
do not want to be lobbied, but they 


do want to be informed. 
es . x 












South Dakota Assn. Changes Guard— 


From left are: Paul McKean, Sioux Falls, new treasurer of the South Dakota Auto- 
mobile Dealers Assn.; Forest Frie, Brookings, president; C. J. Hogan, Rapid City, 
outgoing president, and Don Liffengren, Pierre, vice-president. 































New Officers Elected in Colorado— 


From left are, Vern C. McCallister, Del Norte, new secretary of the Colorado Auto- 
mobile Dealers Assn., Reed C. Miller, Grand Junction, vice-president; Harold N. 
Pullen, Fort Morgan, outgoing president; S. M. Marcus, Denver, president, and John 
W. Hyer, Denver, treasurer. 


New England Car Shortage 
Develops in Storms’ Wake 


LOWELL, Mass.—A car shortage 
appears to be developing up in New 
England as a result of the two re- 
cent hurricanes. 

The first hurricane, Carol, did 
extensive auto damage, particu- 
larly in Rhode Island. The second 
storm, Edna, visited its wrath 
largely on Maine. Many cars were 
damaged by flood waters which 
accompanied the gales. 

Dealers have been quick to ad- 
vertise that they still have cars 
available, cars guaranteed against 


R. L. Dealers Told 















storm damage. Enterprising dealers 
are going all out to get cars from 
every possible source to replace 
those ruined by the storms. 

Other dealers have been adver- 
tising for storm victims to come in 
for advice on how to repair flood- 
damaged cars and how to handle 
insurance claims. ‘ 

Insurance companies have been 
hard-hit. A number of stock and 
mutual companies are expected to 
lose their retentions, as a result 
of hundreds of cars being dam- 
aged from Portland to Provi- 
dence. 


Some companies may have total 













Association Emblems? 


OST local executives, in addi- 

tion to their other duties, put 
on automobile shows. Some of the 
outstanding and well established 
ones are put on by Chuck Elmen- 
dorf of Los Angeles, Ed Cleary of 
Chicago, Paul Graves of Detroit, 
Earl Burrows of Cleveland, Dick 
MacMeekin of Philadelphia and 














To Attach Notice in 
‘Flood’ Car Sales 


PROVIDENCE. —(U T P S)— 
Rhode Island’s Motor Vehicle Deal- 
ers License Commission has warn- 
ed dealers that it will watch closely 
to see that cars flooded during the 
recent New England hurricane are 
accompanied by a written notice to 
the purchaser to that effect. 


After the hurricane, Rhode Is- 
land dealers had announced they 
would not take flood cars in trade 
or sell them. 

The commission, which is headed 
by Leo B. Carey, president of the 
Rhode Island Automobile Dealers 
Assn., also urged dealers to exer- 
cise extreme care in examining or 
appraising cars offered in trade 
against flooded cars. 

It has been reported that a ma- 
jor portion of the new cars stored 
here and damaged by the hurri- 
cane, has been auctioned off to 
out-of-State interests. 


‘Wailer’ Joins Walker 
BRADFORD, Vt.— (UTPS) — 
Joseph Walker, one of the owners 
of Blake Chevrolet Co. here, has 
been passing out cigars in honor 
of his new daughter. 





Mike Murphy of Washington. 

It has always been a distinct 
pleasure for me to know and talk 
with these executives. I have gained 
much from them. In Colorado 
Springs I discussed with John Leh- 
man, manager of the Akron deal- 
ers association, the need to rebuild 
confidence in automobile associa- 
tions. The public accused members 
of the trade of gouging them on 
new cars immediately after the 
war. This year they feel that the 
trade has brought further disre- 
spect on itself through the crazy 
sales antics of some of its mem- 
bers. 

Lehman feels that no longer, 
particularly in our field does a 
trade association emblem, that has 
a few high sounding words, have 
much effect on building and hold- 
ing respect. Rather it has been 
suggested many times it puts in- 
dividual dealers, who display them, 
on a pedestal for the people to 
throw stones at. 

In other words, the associa- 
tion’s good work can suffer by 
misunderstanding either on the 
part of its members or of the 
public the members serve. We 
agreed that we both produce 
an interpretation that could be 
used on salesroom or office walls 
(See MUNN, Page 57, Col. 3) 









































theft losses to cover. One report 

from Providence told of wreckers 

coming in and towing cars away. 
(See STORMS, Page 52, Col. 5) 


































Wemhofft 


than 25,000 population. 


Ford’s formal presentation of its new Army Jeep 
rival to Ordnance officials drew six of the com- 
pany’s top policy committee: Lew Crusoe, Walker 
Williams, Del Harder, Earl MacPherson, S. W. 
Ostrander and W. T. Gossett . . . Tennessee dealers 
association committee, headed by Chairman W. M. 
- Liddon, is studying dealer-manufacturer licensing 

laws of Louisiana, Oklahoma, Wisconsin and Vir- 

ginia; will present findings at annual convention 

Oct. 18 for membership vote... 

Public Relations: The letter you don’t write 
when you’re mad, and the nice letter you write 
the so-and-so the next day after you've regained 
your sense of humor. . 

who has represented Southern California on the NADA board for 
many years, will retire from that job Jan. 1 and will be succeeded 
by Ray Wilson (Chevrolet) of Highland Park, Calif. Meantime, 
Bob Abbott (Ford), NADA’s Louisiana director, has quit that post 
because of press of business affairs ... 

Dealer conventions are running into attendance troubles this fall; 
lot of it is due to the press of model cleanup problems... Packard 
dealers are being advised by factory field men that Studebaker- 
Packard policy will be to authorize dual dealerships in towns of less 


F reight Reforms 


Urged by Dealers 
In South Dakota 


Seek Right to Specify 
Method of Delivery 
From the Factories. . 


RAPID CITY, S. D.—By resolu- 
tion at its annual convention here 
last week, the South Dakota Auto- 
mobile Dealers Assn. urged the 
factories to give dealers the right 
to specify the method ‘of transpor- 
tation of new cars from the fac- 
tory. 

The resolution also urged that 
the factories advise dealers of the 
exact freight cost for each car. 

In another resolution, the deal- 
ers asked factories to consider 
the actual potential of market 
areas before setting quotas and 
shipping cars. This, said the deal- 
ers, would permit profitable sales 
and help eliminate the problem 
of surplus vehicles. 

A third resolution asked the deal- 
ers themselves to consider the prof- 
it on the sale of each car rather 
than underselling each other in 
“cutthroat” competition. 

In the featured convention ad- 
dress, W. H. Gove, of EMC Record- 
ings Corp., said, “The good old days 

of the fast-talking and handshak- 
ing salesman are gone.” 

The professional—and success- 
ful—salesman today is a man who 
meets a lot of people, tells his 
story well and sincerely and can 
guarantee benefits for the cus- 
tomer, Gove said. 

The thing for the salesman to do 
is “get out and convince the buy- 
ers to make their purchases now, 
Gove said, adding, “There’s noth- 
ing wrong with the economy that 
a little hustle won’t fix...” 

A similar theme was emphasized 
by William A. Keller, of Lincoln- 
Mercury, who said dealers should 
be able to make a profit from each 
of four departments—new car, used 
car, parts and service—and each 
one should be capable of operating 
independently “in the black.” He 
said retailers “don’t spend enough 
time with the business and too 
much time crying.” 

Walter M. Kiplinger, NADA di- 
rector of public relations plugged 
the “fighting fund” of the Automo- 
bile Retailing Institute. 

Dr. Rowland F. Kirks, legislative 
counsel for NADA, offered back- 

(See FREIGHT, Page 62, Col. 5) 


Elledge to Head 
Utah Parley Group 


SALT LAKE CITY.—Jack El- 
ledge, general manager of Petty 
Motor Co. (Ford), Sugarhouse, 
Utah, has been appointed chairman 
of a special convention committee 
of the Utah Automobile Dealers 
Assn., according to A. W. Bartlett, 
president. 

The association convention will 
be held here Nov. 20. 

























. Spencer Honig (Nash), 


—Perse Wemuorr, Editor, 
Automotive News 
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AUTOMOTIVE NEWS PLATFORM 


1 |. Fair and equitable contracts between manufacturers and dealers in 
motor vehicles, parts and accessories; 

{ 2. Every dollar of gasoline and oll taxes, collected by state and federal 
governments, applied to the buliding and maintenance of highways; 

1 3. Guard the precepts of individual freedom, which made the U.S. A. 
great and gave its citizens more of the better things of life than anywhere 
else in the world. 
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- The Evidence All Points 
To Better Days 


he IS interesting to note that just before the new-model 
season opens, 1954 car sales and production are running 
neck and neck numerically. 
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This doesn’t mean that cars are being sold as fast as they 
are made, by any means, although it does indicate that pro- 
duction is running in fair balance with sales. 


Production figures include many cars that are exported 
and others that never show up in domestic registrations. In 


ition, many cars go into use as demonstrators and 
zone cars. 


Many of the cars on the sales side are obviously 1953 
models which were carried over in stocks from last year. 


So the fact that sales and production are running so 
close together tends to confirm reports from dealers that the 
present cleanup is proceeding in a much more orderly 
manner than the so-called “cleanup” of 1953. 


This is a heartening situation for all dealers, especially 
those who have more-competitive products on the way for 


1955. These dealers will be starting fresh with a better 
product. 


Another cheering note is the fact that most dealers have 
gained considerable knowledge on the folly of dealing with- 
out profit. Their books make it evident that there is no 
future in it. No doubt, we’ll still have some wild discounters 
with us, but there will be less tendency to follow their lead. 


Meantime, the economists see a stronger general outlook 
ahead. And certainly, in spite of all the abuse the auto 
market has suffered in the last year, all of us must agree 
that the automobile is still a desired and needed product. 
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Events 


Dealer Conventions 

Sept. 19-20—Automobile Dealers Associa- 
tion of North Dakota Convention, Elks 
Club, Fargo, North Dakota. 

Sept. 19-22—New York State Automobile 
Dealers Convention, Saranac Inn, Sara- 
nac, New York. 

Sept. 20 — Delaware Automobile Dealers 
Assn., Rehoboth Beach Country Club, 
Rehoboth Beach. 

Sept. 20-2i—Minnesota Automobile Deal- 
ers Association Convention, Nicollet 
Hotel, Minneapolis. 

Sept. 21-22—Wisconsin Automotive Trades 
Association Convention, Hotel Schroe- 
der, Milwaukee. 

Sept. 23-24—New Jersey Automotive Trade 
Association Convention, Atlantic City. 

Oct. 3-4— Oklahoma Automobile Dealers 
Association Convention, Skirvin Hotel, 
Oklahoma City. 

Oct. 3-5—Automobile Dealers Association 
of Alabama Convention, Biloxi, Missis- 
sippi. 

Oct. 8-9—Pennsylvania Automotive Associ- 
ation Convention, Haddon Hall, Atlan- 
tic City, New Jersey. 

Oct. 10-12—Mississippi Automobile Dealers 
Assn. Convention, Buena Vista Hotel, 








IT SUREIS THE 
HURRICANE SEASON 





Biloxi. 

Oct. 10-12—Texas Automotive Dealers As- 
sociation Convention, Gunter Hotel, San 
Antonio. 

Oct. i7-18—Georgia Automobile Dealers 
Association Convention, General Ogle- 
thorpe Hotel, Savannah. 

Oct. 17-19—Tennessee Automotive Associ- 
ation Convention, Peabody Hotel, Mem- 


phis. 

Oct. 23-25—Arkansas Automobile Dealers 
Association Convention, Marion Hotel, 
Lifftle Rock. 

Oct. 24-26 — Florida Automobile Dealers 
Assn. Convention, George Washington 
Hotel, Jacksonville. 

Oct. 26 — Connecticut Automotive Trades 
Association Convention, Hartford. 

Nov. 7-9—Ohio Automobile Dealers Assn. 










Convention, Mayflower Hotel, Akron. 3 ARE 
Nov. 7-9— Automotive Trade Association AVTO MAKERS 
of Viegiaie, John Marshall Hotel, Rich- WORKING ON A x 
mond, Va. 
Nov. 7-9— Kentucky Automobile Dealers ee a a ae 


Association Convention, Kentucky Hotel, 
Louisville. 


Nov. 18-19— Idaho Automobile Dealers 
— Convention, Boise Hotel, 
ise. 


Nov. 20— Utah Automobile Dealers As- 
sociation Convention, Newhouse Hotel, 
Salt Lake City. 

Dec. 2-4— Montana Automobile Dealers 
Assn. Convention, Florence Hotel, Mis- 
soula. 

Dec. 7— Milwaukee County Automobile 
Dealers Assn. Convention, Milwaukee 
Athletic Club, Milwaukee. 

Jan. 29-Feb. 2—NADA annual convention, 
Hotel Conrad Hilton. Chicago. 

* s 


Dealer Auto Shéws 
Oct. 9-24—Southwestern Automobile Show, 





(MWVENTORS ARE CLEVER DEVILS, 
SO LETS NOT GIVE UP, MEN) 
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“YOURE TEN MINUTES, 
LATE ! OUR CAR 


r= 
COULDA BEEN STOLE/ J 
Pe FIVE TIMES! 









































































Texas State Fair, Dallas. 

Jan, 8-16 — Chicago Auto Show, Interna- 
tional Amphitheater, Chicago. 

Jan. 8-16—Washington, D.C. Auto Show, 
Washington. 

Jan. 15-22—Rochester Auto Show, Roch- 
ester, N. Y. 

Jan. 21-30—Los Angeles Automobile Show, 
Pan Pacific Auditorium, Los Angeles. 
Jan. 21-30 — Seattle Automobile Show, 

Seattle Armory, Seattle. 

Jan. 22-30—St. Louis Automobile Show, 
Kiel Auditorium, St. Louis. 

Jan. 29-31 — Tri-State Auto Show, Evans- 
ville Automobile Dealers Assn., Evans- 
ville Armory, Evansville, Indiana. 

Jan. 29-Feb. 6—Detroit Auto Show, Mich- 
igan State Fair Grounds, Detroit. 

Jan. 29-Feb. 6—Quad-City Autorama 
anu, lowa, Rock Island, Moline, 
ast Moline, IIIl.), Rock Island Armory, 
Rock Island, Ill. 

Feb. 5-12— Milwaukee Auto Show, Mil- 
waukee Auditorium, Milwaukee. 

Feb. 5-12—Des Moines Automobile Show, 
Veterans Memorial Auditorium, Des 
Moines. 

Feb. 12-19—San Francisco Auto Show, San 
Francisco Civic Auditorium. 

March 4-6—3rd Annual Kansas Automobile 
Show, Hutchinson Sports Arena, Hutch- 
inson, Kansas. 

* * + 


General 

Sept. 20-22 — Truck Body and Equipment 
Association, Inc., Hotel Statler, Buffalo. 

Sept. 23-25—Automotive Parts Rebuilders 
Assn. Convention and Parts Show, Mor- 
rison Hotel, Chicago. 

% Automotive Advertisers Council, 
Fall Meeting, Moraine Hotel, Highland 
Park, Illinois. 

Oct. 7—Automobile Old Timers Fifteenth 
Annual ne and Dinner, Hotel 
Astor, New York City. 

Oct. 9-17— Pacific International Motor 
(See CALENDAR, Page 11, Col. 5) 


20 Years Ago dies 
The Big Stories 


Norman De Vaux, erstwhile head of De Vaux-Hall Motors, Grand 
Rapids, Mich., and Oakland, Calif., announced the new De Vaux- 
Six-Sixty-Six will make its appearance soon. He has recently reor- 
ganized De Vaux Motors Corp. The car will sell for $666 ... Ford 


Letterbox 







Speed Is Relative 

In the article “Controlled Speed 
Held Way to Sane Driving,” (Aug. 
23), there is a statement, in the 
form of a question, 
Cutter. “Which factor in the motor 
vehicle accident sequence, if re- 
moved, would reduce simultane- 
ously the number of accidents and 
the severity of the effect of acci- 
dents.” He then goes on to point 
out this one factor is speed. If, 
however, he would search further 
for the truly universal cause, it 
would be automobiles. Common 
sense tells us that the elimination 
of the automobile would reduce 
automobile accidents. 

The use of speed as a very con- 
venient whipping boy is somewhat 
like a man, who, after getting 
drunk on bourbon and soda one 
night, gin and soda the second, 
and rum and soda the third, de- 


production in the first eight months was 696,070 vehicles, compared 
with 352,405 during the like 1933 period . .. The number of General 
Motors stockholders in the third quarter was 349,524 against 348.230 


in the second quarter . .. The average price of gasoline in the U. S. 
on Sept. 1 was 19% cents per gallon, including the average Federal 
and state tax of 5% cents. This was one-third of a cent more than 
the price one year ago . . . Shareholders of Dominion Motors, Ltd., 
Toronto, have authorized the directors to sell the business either in 
part or whole . . . Consumption of crude rubber in August was 
33,310 long tons, compared with 32,647 tons in July. 

—From the files of Automotive News. 





‘Whipping Boy? .. .. . 


This is an open forum for the discussion of any subject of interest to our 
readers, and your letters are weicomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 
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|cided to give up soda as it was 


obviously the common factor. 
The point must be realized that 
safe speed is relative to a given set 


by W. A.| of conditions, not the least of which 


are the driver and his car. Since 
this varies considerably for any 
condition, and especially under 
good conditions, the speed, too, 
should vary. For bad conditions, 
the variation would be much less 
in miles per hour, but similar in 
percentages. 

A specified speed or speed limit 
will be too low under some condi- 
tions, encouraging lack of atten- 
tion, and too high in others, en- 
couraging speeding, in the true 
sense of the word, because drivers 
tend to drive at the speed limit or 
above. 

Then, too, signs including speed 
limits should have meaning. The 
indiscriminate placement of curve, 
slow caution signs and the like, 
only serve to confuse the driver 
and to foster a disbelief in all 
signs. 

The speed limits that are below 
the average speed further encour- 
age this disrespect for signs. In 
some instances, the flow of traffic 
is at 35 to 40 miles per hour in @ 
25-mile zone, even with police cars 
present and with police standing 
beside the road. The road condi- 
tions are about right for the speed 
and it is not dangerous, except that 
it gives the driver the impression 
that 35 in a 25-mile zone is normal. 


The real solution would be in 
open speed limits or reasonable 
and proper as they are referred to 
in the states that use them with 
posted speeds for special situa- 
tions. This posted speed should 
be carefully determined and not 
set by the idle speed of the average 

(Continued on Page 58, Col. 1) 
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In August, Kaiser-Willys dealers delivered more Kaiser-Willys passenger and com- 


= 
mercial vehicles* than in any other month in the 12-month history of Kaiser-Willys. | 
This didn’t just happen. 
Behind it was activity on many fronts, reflecting the drive and teamwork developed 
« ~ since the consolidation of Kaiser and Willys. A few typical activities are illustrated below. 
jat Kaiser-Willys 


just happen 





*August deliveries totalled 6,068, exclusive of export shipments now averaging over 4,000 monthly. 










$50,000 CONTEST These cards represent 31,734 demonstrations, reported by Kaiser-Willys 
dealers and salesmen during the recent K-W Midsummer Big Dollar Drive. Individual 
prizes in this $50,000 sales contest ranged up to $1,000. 













a ; : ; ae 4 iiad 
RETAIL SALES TRAINING Well organized training DEALER AIDS An 1955 AUTO SHOW Fred Adams, Manager of K-W Ad- 
— I courses for K-W dealers and their salesmen are a continu- tins, “Plans for Profit”, “Sales Promoter” material and vertising and Merchandising, signs contracts for 2 | 
_ Jing part of the K-W sales program. Emphasis is on basic direct mail pieces goes out to Kaiser-Willys dealers month separate exhibits—one for ’55 passenger cars, one for | 
automotive selling techniques, product “know-how” and in and month out. The K-W program of direct sales aids is 55 “Jeeps” and commercials—at 1955 Chicago Auto 
principles of successful new car merchandising. part of strong factory assistance to the dealer. Show. Ed Cleary, Chicago Auto Trade Ass’n., looks on. 
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DISPLAYS AT FAIRS Special exhibits of Kaiser-Willys passenger cars, “Jeeps” and “JEEP” CAVALCADE A cavalcade of 26 different “Jeeps”, each featuring different special 
utility vehicles have been arranged for state and county fairs. Four different exhibition equipment, from post-hole diggers to firefighting equipment, is visiting all 48 states this 
units, on four different circuits, are displayed in many leading fairs this season. year, demonstrating the versatility of the “Jeep” to actual prospects. 








NEW DEALERS Scenes such as these, of new dealers signing Kaiser-Willys dealer agree- under the K-W Dealer Development program. For a profitable opportunity, it will or 
ments, are becoming increasingly familiar as more business men recognize the advantages be worth your while to contact Mr. Roy Abernethy, Vice President and General 
of the new Kaiser-Willys franchise. More than 140 new dealers have been signed recently Sales Manager, Kaiser-Willys Sales Division, Willys Motors, Inc., Toledo, Ohio. call 
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Strike, Shutdowns Are Factors .. . 
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Tire Inventories Cut 
18 Percent in Month 


NEW YORK.—Because manufac- 
turer’s shipments of tires continued 
at a good pace during July, despite 
a sharp cutback in production, 
there was a large reduction in tire 
inventories held in manufacturers’ 
warehouses, according to the Rub- 
ber Manufacturers Assn. 

Production cuts were due to 
the strike at Goodyear Tire & 
Rubber Co., vacation shutdowns 

» and the rather high inventories 
in factory warehouses. 

Shipments of car tires in July 
decreased 2.38 percent to 7,811,721 
units as compared with the 8,002,- 
386 tires shipped in June. 

Production decreased 27.73 per- 
cent to 5,604,516 tires against the 
production of 17,755,186 tires pro- 
duced _a month ago. Inventories 
were down 18.34 percent to 10,063,- 
142 tires as compared with stocks 
of 12,322,708 on June 30. Tire ship- 
ments in July, 1953, amounted to 
8,231,443. 

Truck and bus tires shipped in 
July totaled 1,072,693 tires, 0.34 per- 
cent lower than the previous 
month’s shipments of 1,076,315 
units. Production of 755,435 tires 
was 27.41 percent under June’s rate 
of 1,040,728 tires resulting in an in- 
ventory decrease of 10.99 percent 
to 2,576,996 tires as compared with 
stocks of 2,895,156 units a month 

Shipments of automotive inner 
tubes in July decreased to 6,264,- 
617 units, a decrease of 5.53 per- 
cent from June when 6,630,928 
inner tubes were shipped. Pro- 
duction for the month at 4,132,- 


Texas Dealers 
Meet Oct. 10-12; 
Bell to Speak 


SAN ANTONIO.—The 37th an- 
nual convention of the Texas Auto- 
mobile Dealers Assn. is scheduled 
for Oct. 10-12 at the Gunter Hotel 
here. 

Association officials say that a 
good business program has been 
prepared, including a panel discus- 
sion by some leading Texas dealers 
on immediate state problems. 

Among the speakers at the con- 
vention will be Frederick J. Bell, 
NADA executive vice-president; 
D. C. Greer, State highway engi- 
neer; C. P. (Jack) Williams, serv- 
ice consultant; D. T. Harkrider, of 
the Texas Motor Vehicle Division, 
and M. R. (Bud) Darlington, man- 
aging director of the Inter-Indus- 
try Highway Safety Committee. 


Roberts, Gilmore, Hales, 


Picked in Winter Haven 

WINTER HAVEN, Fia.— Mem- 
bers of the Winter Haven Auto- 
mobile Dealers Assn. have elected 
the following officers: 

President, F. H. Roberts (Dodge- 
Plymouth); vice-president, Robert 
Gilmore (Pontiac), and secretary- 
treasurer, Russell Hales, of Haven 
a & Body Works (Oldsmo- 





433 was 27.99 percent under the 
5,738,554 inner tubes produced a 
month ago. Inventories dropped 

18.79 percent to 8,429,033 units as 

compared with manufacturers 
stocks of 10,379,161 tubes a month 
ago. 

Shipments of automotive casings 
for the first seven months of 1954 
totaled 55,463,613, compared to 60,- 
137,631 in the first seven months of 
1953. 

The 1954 shipments consisted of 
20,509,758 original equipment tires, 
33,927,779 replacement tires and 1,- 
026,076 export tires. In 1953 the 
shipments consisted of 23,982,767 


port tires. 





Studebaker-Packard Officials Consulf— 

Central figures at a meeting of Studebaker regional managers in South Bend 
original equipment tires, 35,357,710| were James J. Nance (right), Packard president who will become president and chief 
replacement tires and 797,154 ex-| executive officer of Studebaker-Packard Corp.; D. C. Gaskin (center), president of 





Strout Is New President... 





Studebaker of Canada, and Earl M. Douglas, Studebaker manufacturing vice-president. 





Hurricane Mars Maine Parley 


ROCKLAND, Me. — Marred by 
the approach of Hurricane Edna 
and a fire on the hotel grounds, the 
curtailed Maine Automobile Deal- 
ers Assn. convention wound up 
here last week. 


Fred Bell, executive vice-presi- 
dent of NADA, was forced to 
cancel his engagement as princi- 
pal speaker because of the ap- 
proaching hurricane, and general 
attendance was only about half 
that anticipated. 

Harold Moye, Newton, Mass., re- 
gional NADA vice-president, pre- 
sented NADA views to the conven- 
tion in Bell’s absence. He empha- 
sized the need for manufacturers’ 
consideration of dealer needs and 
touched on the problem of used- 
car retailing. 

Fire struck the first night of the 
convention and destroyed a cot- 
tage in which two couples attend- 
ing the affair were staying. No one 
was injured. 

Elected officers at the convention 


Teague in Hudson 


Tops Track Mark 


MILWAUKEE.—Marshall Teague 
and his Hudson broke the State 
Fair Park track record by almost 
nine minutes in winning the an- 
nual 200-mile stock car race last 
week. 

Teague’s time was two hours 39 
minutes and 56.903 seconds, an 
average of 75.025 miles per hour. 


Only three of the 35 starters fin- 
ished. Second was Don Miller in a 
Chrysler, who was 55 seconds be- 
hind Teague, and third was Sam 
Hanks in a Hudson, who was 55 
seconds behind Miller. 

With the victory, worth $2,940 
and 400 points, Teague practically 
clinched his second American Au- 
tomobile Assn. championship in 
three years. 





Maine Dealers Elect New Officers— 


From left: William Hood, manager-clerk; Henry M. Strout, Bangor, president; Stanely 
Brewer, Caribou, retiring president; Dewey W. Couri, Portland, and E. H. Joseph, 


Waterville, vice-presidents. 


were: President, Henry M. Strout, 
Bangor; first vice-president, Dewey 
W. Couri, Portland; second vice- 
president, E. H. Joseph, Water- 
ville; treasurer, Carl I. Gowell, 
Lewiston, and manager-clerk, Wil- 
liam V. Hood, Auburn. 

New directors elected were Hal 


Medicine-Show 
Flavor in Ads 
Scored by McKay 


WASHINGTON.—Much auto- 
dealer advertising is on the medi- 
cine-show level, Douglas McKay, 
secretary of the interior and for- 
mer Chevrolet dealer, asserted last 
week at a luncheon of the NADA 
executive committee. 

McKay said that the industry will 
suffer if it permits such techniques 
to dominate. He urged NADA to 
do its utmost to “put into automo- 


bile retailing the dignity it de-| 


serves.” 

George B. Wallace, of Portland, 
Ore., introduced McKay. 

McKay told the NADA officials 
that in recent years he had trav- 
eled many thousands of miles back 


and forth across the U. S. and that, | 
of course, he read newspapers | 


wherever he went. 

“As a result,” he said, 
some automobile dealers had in- 
serted in those papers.” 


McKay urged automobile dealers 


to seek posts in their state and lo-| 


cal governments. 

“Automobile dealers,” he said, 
“for the most part are sound citi- 
zens. Thus in state and municipal 
executive offices they could have an 
opportunity to serve their com- 
munities better.” 


Curtice Predicts 
Near-Record 


Output for U.S. 


NEW YORK.\—Gross national 


production coming within $25 bil-| 


lion of last year’s record $385 billion 


output was foreseen here last week | 
by Harlow H. Curtice, president of | 


General Motors. 

Before boarding the Queen Eliza- 
beth for Europe, Curtice declared: 

“I think the first nine months 
are measuring up to my forecast, 
and I feel that this year’s total will 
be $360 billion.” The economy of the 
country, he added, is stabilized and 
very strong. 

Curtice also said he would have 
an “important announcement” to 
make in Europe on foreign business 
of GM, but he gave no indication 
of its nature. 


Frazer Seeks Oil 


HAVANA, Cuba.— Joseph W. 
Frazer, former president of Kaiser- 
Frazer Corp., is chairman of a new 
firm which plans to seek. oil in 
Cuba. 


“I was! 
utterly amazed at the advertising| 








O. Lenentine, Pittsfield, 
Frank A. Flynn, Ellsworth. 

A new emphasis on safe opera- 
tion of vehicles was called for by 
Harold I. Goss, Maine secretary of 
state, in his appearance on a spe- 
cial panel. 

Another highlight of the panel 
was the question period in which 
dealers sought the interpretation 
of legal questions on a variety of 
topics. ‘ 

Members of the State Police 
who had been scheduled to par- 
ticipate in the panel were unable 
to appear because they had been 
alerted to meet the hurricane 
threat. 

Appearing on the panel with Goss 
were Paul A. MacDonald, deputy 
secretary of state; Stanton Weed, 
director of the Motor Vehicle Divi- 


sion, and Howard Clark, of the 
MVD. 


and 





Seven Sentenced 
In Fraud Against 


Finance Firm 


DETROIT. — A_ million - dollar 
fraud case against National Dis- 
count Corp. was wound up last 
week with the sentencing of seven 
men to a total of 34 years impris- 
onment and $41,500 in fines. 

Robert Althouse, former dealer 
in Macomb County, was sentenced 
to nine years and the $11,000 maxi- 
mum fine, while Fred Holzbaugh, 
former East Detroit used-car deal- 
er, received six years and an $8,500 
fine. 

Sentenced to six years’ imprison- 
ment and fined $8,500 each were 
Althouse’s brother, Ami D., of 
Clarkston, and Joseph Madison, of 
Clarkston, while John N. Lewis, of 
Birmingham, received four years 
and was fined $5,000. 

Joseph B. Foltz, Detroit, was 
sentenced to three years, and 
George Butterly sr., Mount Clem- 
ens, was placed on three years’ pro- 
bation. 

All but two of the seven pleaded 
“no defense.” They were accused 
of using the mails to defraud the 
discount firm through purchase and 
finance payments on nonexistent 
cars. 

A further development in the 
case was the surrender in Federal 
Court of Helen Beardsley, former 
secretary to Althouse. It is charged 
that $1,009,000 of a dummy bank 
account kept by Miss Beardsley 
while working or Althouse cannot 
be accounted for. 

More than $1% million passed 
through this account, the Govern- 
ment says, and both Althouse and 
Miss Beardsley issued checks to 
“cash” against it. 


$349,397 Suit Names 


Ford, California Deal 

MARTINEZ, Calif—Ford Motor 
Co. and Goodell Motors, of Angels 
Camp, last week were named de- 
fendants in a $349,397 damage suit 
filed in Superior Court by two 
couples who charge they were in- 
jured because brakes on a new car 
failed. 

The suit alleges the car was pur- 
chased from Goodell Motors on 
Feb. 25 and that the accident oc- 
curred May 11. 


Used-Car Bulletin from Detroit . . . 


Latest Auction Prices 
(Copyright, 1954, by Automotive News) 
(Aptco Auto Auction. Sale every Wednesday.) 


Sept. 15 
(Rained most of the day. Had a 
good turnout of buyers. Sold 87 cars 
out of 120 entered.) 


BUICK—’53 Super 4-dr., $1,575*; conv., 
$1,560*; Special 4-dr., $1,375, $1,- 
370. '51 Special Riviera coupe, $900*; 
Super Riviera coupe, $830*; 4-dr., 
$770*. '50 Special 4-dr., $515*. °49 
Super 4-dr., $355*. °47 Super 2-dr., 
$105. 

CADILLAC—’52 (62) 
"50 (62) 4-dr., $1,500°. 

CHEVROLET—'54 (150) 2-dr., $1,300, 
$925; Bel Air 4-dr., $1,300*, $1,230. 
‘52 SL Deluxe 4-dr., $700. '51 SL 
Deluxe club coupe, $670; 4-dr., $755, 
2-dr., $700*. ’50 Bel Air, $620; SL 
Deluxe 4-dr., $470*. 

CHRYSLER—’52 Windsor club coupe, 
$675. 

DeSOTO—’52 Custom 4-dr., $825*. °51 
Custom 4-dr., $650. °46 2-dr., $120. 

DODGE—’53 Coronet (6) club coupe, 
$900; 4-dr., $1,060*. '51 Coronet (6) 
business coupe, $495. '49 4-dr., $190. 
47 4-dr., $190. 

FORD—’52 (8) 2-dr., $1,070, 2 at $920, 
$937*; (6) 2-dr., $680; (8) 4-dr., 2 
at $1,150, $900. ‘51 (8) Victoria, 
$785*; conv., $575; 2-dr., $670*; club 
coupe, $630; 4-dr., $595, $545; (6) 
2-dr., $530, $510. ’50 (8) club coupe, 
$490; 4-dr., $460; (6) 2-dr., $420. '49 
2-dr., $205; 4-dr., $235, $195. 

HUDSON—’52 Wasp club coupe, $885*. 
’51 Hornet 4-dr., $500, $480; 2-dr., 
$500. ’50 (6) 4-dr., $280; club coupe, 
$375. 

KAISER—’51 4-dr., $260. 

LINCOLN—’50 4-dr., $460*. 

MERCURY — °53 4-dr., $1,375; sport 
coupe, $1,615*. °51 4-dr., $765. ’50 
club coupe, $455. 

NASH—’50 Statesman 4-dr., $280*. 

OLDSMOBILE—’54 (98) 4-dr., $2,755* 
(ps). ’53 (98) 4-dr., $1,850*. '51 (88) 
4-dr., $870*. '50 (98) 4-dr., $355*. 
‘49 (88) 2-dr., $305*. 

PACKARD—'49 4-dr., $360. 

PLYMOUTH — ’53 Belvedere, 
(ps). '52 Cambridge 4-dr., $740. 


4-dr., $2,135*. 


$1,340* © 
"51 
Cambridge 4-dr., $550, $495. °40 club 


coupe, $425, $355. ‘47 2-dr., $175. 

STUDEBAKER — ’53 Champion sport 
coupe, $960. '52 Champion 4-dr., 
$675. °51 Commander 4-dr., $410*. 
‘50 Champion 4-dr., $245. 


| 
| 


Sept. 8 
(Sale off because of the Holiday 
and a quantity of rough units. Sold 

60 cars out of 113 offerings.) 

BUICK—’52 Super 4-dr., $1,050*. °51 
Super 4-dr., $790*. °49 RM conv., 
$390*; Super 4-dr., $330*, $160*. 

CADILLAC — '51 (62) 4-dr., $1,615*. 
"50 (62) 4-dr., $1,385*. °'47 (62) 
coupe, $325*. 

CHEVROLET—’'53 Bel Air 2-dr., $1,- 
215; Sport coupe, $1,150. '52 SL De- 
luxe 4-dr., $775*, $730. ’51 SL Spe- 
cial 2-dr., $590; SL Deluxe 2-dr., 
$585*. °50 SL Deluxe conv., $555, 
$470. 

CHRYSLER —'51 Windsor Newport, 
$800°. 

DeSOTO—’52 Deluxe club coupe, $700*. 
"50 Custom conv., $790*. 

DODGE—’53 Coronet (8) club coupe, 
$1,310*; %-ton pickup, $715. ‘51 
Wayfarer 4-dr., $600. 

FORD—’52 Custom (8) 2-dr., $880; 
Custom (6) 2-dr., $720. '51 Custom 
(8) 2-dr., $650*; conv., $600; Deluxe 
(6) 2-dr., $485. "50 Deluxe (6) 2-dr., 
$325, $280; Custom (8) 2-dr., $360. 

HUDSON — ’53 Jet 4-dr., $960. ‘50 
Pacemaker 2-dr., $310. 

LINCOLN—’52 Capri 4-dr., $1,355*. 


MERCURY—’53 Custom station wag- 
on, $1,580. '52 4-dr., $1,105. "50 4- 
dr., $400. 

OLDSMOBILE—’54 (88) 4-dr., $2,270*. 
’53 (88) Holiday, $1,800*. ’52 (88) 
4-dr., $1,140*, $1,115*. '50 (88) club 
coupe, $550*; (98) 4-dr., $490°, 
$420°*. 

PLYMOUTH — ’'53 Cranbrook 4 - dr., 
$965. °51 Concord station wagon, 
$810; 4-dr., $490, $340. '50 Special 
Deluxe 4-dr., $490. ‘49 Special De- 
luxe 4-dr., $280. '48 Special Deluxe 
4-dr., $125. 

PONTIAC—'54 Chieftain (8) 4-dr., $1,- 
985° (ps). '53 Chieftain (8) 2-dr., 
$1,360*. °51 Silver Streak (8) conv., 
$815*; 2-dr., $670. ’50 Silver Streak 
(8) conv., $480*. °49 Silver Streak 
(6) 4-dr., $230%, '48 Torpedo (8) 4- 
+h cag ’46 Torpedo (8) club coupe, 

ee Champion 2-dr., 

WILLYS—’49 station wagon, $270. 


*Indicates automatic transmission or overdrive, and (ps), power steering. 


Other Auction Reports are on Pages 44, 45, 46, 47 
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Every gallon of gasoline 
burned in an internal 


combustion engine 





epage the Walker Oil Filter is the only 
filter specifically designed to guard against 
crankcase water, it is the only really different 
filter on the market today. 


By removing water from the oil, the Walker 
Oil Filter retards sludge formation, reduces 
corrosive acid wear, and preserves the deter- 
gent and additive properties of HD oils. That’s 
why your customers need Walker Oil Filters 
in their cars. 


produces more than 
gallon of water 


The Walker Oil Filter story is being told to 
the 26 million weekly readers of LirE—and a 
lot of them are your customers! So start now 
to sell the complete protection offered only 
by the Walker Oil Filter. Remember—there 
is a low-cost Walker Laminar Cartridge to 
fit all makes of filters. 


Find out more about the Walker Oil Filter 
... get in touch with your distributor today, 
or contact Walker direct at Racine, Wis. 












Most of that water evaporates or passes out through 
the exhaust. But some water always blows by the 
piston rings into the crankcase oil. 





Water in the oil is the chief cause of sludge and source 
of corrosive acids. 


Sludge and acids cause poor engine performance and 
costly repair bills. 





The Walker Oil Filter is the one filter specifically di 
to guard against crankcase water and pec alt other 
harmful contaminants. pe nea Le 3 












It takes just 30 seconds . . 
to tell this Walker Sales Story. It’s 
a fast-telling, fast-selling story that 
makes plenty of sense. Use it to sell 





the complete filtration protection 
that only the Walker Oil Filter gives. 


WALKER OIL FILTERS 
YEP 


Guard Against Water 





in the Crankcase Oil 


WALKER MANUFACTURING COMPANY OF WISCONSIN, RACINE, WIS. e OIL FILTERS . . . EXHAUST SILENCERS . . . JACKS 
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Steelworkers’ Action Seen as Tipoff.. . 





Parley to Decide Labor Lineup 


(Continued from Page 2) 
But we'll do what is necessary to 
get it.” 

He said that the UAW had 
called in a group of experts who 
have discussed the problems in- 
volved and have assisted the un- 
ion leaders in working out a set 
of principles and steps for 
achieving the GAW. 

Reuther declared that the union 
would hold a conference of 600 to 
800 local delegates in Detroit in 
November to work out the frame- 
work of the union’s actual de- 
mands. 

+ + > 

IS framework will then be 

presented for approval at the 
UAW annual convention next 
March in Cleveland, with formal 
demands being presented to Gen- 
eral Motors Corp. and Ford Motor 
Co. late in March. 

The contract with Ford 
Motor Co., which the UAW has 
reportedly selected as its first 


GAW target, expires June 1. 





GM's contract expires a day ear- 
lier. Chrysler’s contract runs out 
later in the summer. 

Reuther asserted that the auto 
industry was the most important 
single factor in the U. S. economy 
and that the establishment of a 
guaranteed annual wage in this in- 
dustry would stabilize the entire 
economy. 

* ” * 


AMC Workers Meet 


i KENOSHA, Wis., action of a 
different nature was taken last 
week when employes of American 
Motors Corp. held a mass meeting 
to go over the company proposals 
for improving the plant’s produc- 
tivity so as to make the firm more 


Chemicals Move Up 


BROOKLYN.—Automotive main- 
tenance chemicals now rank 10th 
in total volume among all jobber 
sales of accessories, parts, supplies 
and equipment to service stations, 
according to Permatex Co. 


competitive with the Big Three. 


Originally, AMC had submitted 
22 proposals for inclusion in its 
contract with the approximately 
4,000 members of Local 72 of the 
CIO Auto Workers. 

A union spokesman said Local 72 
had prepared 15 counter-proposals 
and that it was agreed that all but 
five of the company proposals 
would be discarded. 

The five company proposals stiil 
being considered concern the 20- 
minute washup time, plantwide 
seniority, grievance procedure, 
work standards and bargaining 
committee representation. 

* * 


MEKEe MAXIN, president of Lo- 
cal 72, told Automotive News 
last week that the workers feel 
that the Nash car is too expensive 
and that they are genuinely inter- 
ested in the firm’s cost-cutting 
overtures. 

Said Maxin: “We've got problems 
to meet if we want to stay in busi- 
ness. Whether costs can be re- 


duced depends on how serious 
management is. I, personally, think 
we'll get a cheaper car out of this. 

“They’ve got to cut their cor- 

ners, too. They should cut down 
on some of the management. In 
some cases they have two fore- 
men in departments which have 
only three workers. 

“Much is being made of our 20- 
minute wash-up time. While it’s 
true that we only work 460 minutes 
a day here, the time studies which 
measure the productiveness of our 
men are all based on a 480-minute 
day. We feel that our men work 
hard enough when they are work- 
ing to make up for the lost 20 min- 


utes.” 
* se +. 


Studebaker Dispute 

= between 4,000 
and 5,000 workers were idled 

for a brief time last week at the 

Studebaker plant in South Bend in 

a dispute over time-clerk assign- 

ments. 

The workers sporadically 
drifted out of the factory on 
Wednesday, but the work force 
was at full strength Thursday 
after they were told that Paul S. 
Hoffman, c of Stude- 
baker-Packard, would meet with 


“We do $30,000 business a month in 


says NICK FALZETTI, 
J. Kelsey McClure Buick, Inc., “. . . and that adds up —= 
to 60% of our total labor sales” 


[AKELSEY MeCLURE BUICK INC. } 





Where are tomorrow's profits 
coming from? At J. Kelsey Mc- 
Clure Buick in Detroit, after 31 
years in business, they know that 
when the new-car market eases 
up, the service department—and 
particularly the paint-and-bump 
shop — must take up the slack. 


“With our new paint-and- 
bump shop (13,000 square feet), 
we can deal better on trade-ins, 
because it’s cheaper for us to fix 


them up ourselves than to have 
it done outside,” says Nick Fal- 
zetti, Body Shop Manager. The 
new shop does $30,000 worth of 
business a month and accounts 
for 60% of total labor sales. 


McClure Buick uses DeVilbiss 
spray guns, a DeVilbiss air trans- 
former, a DeVilbiss spray booth 
and a DeVilbiss traveling infra- 
red oven. “We prefer DeVilbiss 
equipment,” says Nick Falzetti, 





Painter Bob Pankau has worked with DeVilbiss spraying equipment since 1946. 


THE DEVILBISS COMPANY, Toledo, Ohio 
Barrie, Ontario « London, England e Santa Clara, Calif. 


Branch Offices and Distributors in Principal Cities Throughout the United States, Canada and the World 


“because it’s faster and permits 
real production-line painting. We 
can put out more paint and do 
a smoother job. Our customers 
are pleased.” 


Are you getting your full share 
of the profitable paint-and-bump 
business? If not, give your De- 
Vilbiss jobber a call. He can give 
you valuable advice and help 
you select the exact equipment 
for your needs. Call him today! 





Hose and 
Connections 


Spray Guns 


FOR BETTER SERVICE, BUY 


DeEViILBISS 








Emil Mazey, UAW-CIO secre- 
tary, and local officers later in 
the week to iron out the conflict. 

The walkout occurred in the first 
full work week following the a-- 
ceptance of a 10-15 percent psy 
slash to make Studebaker more 
competitive. 

e * * 
7 dispute centered about two 
salaried time clerks who were 
assigned the jobs of two hourly- 
rated time clerks. Hourly clerks are 
within the union’s jurisdiction. 

T. Forrest Hanna, vice-presi- 
dent of Local 5, said, “Earlier, it 
was agreed that no salaried peo- 
ple would take over hourly jobs. 
Apparently, someone just forgot 
about the agreement in this case. 
I’m sure the thing will be easily 
settled.” 

Earl M. Douglas, Studebaker 
manufacturing vice-president, also 
expressed confidence that the situ- 
ation would be “straightened out 
quickly.” 


* * * 


L-M Settlement 

EANWHILE, the two-month 

strike by 2,000 workers at the 
Lincoln-Mercury plant at Robert- 
son, Mo., outside St. Louis, ended 
last week. It is expected that pro- 
duction will be resumed today 
(Sept. 20). 

The settlement was reported 
by R. J. Neville, manager of the 
St. Louis plant, who said the 
nine - week walkout was the 
“longest strike in the history of 
the Ford Motor Co.” 

The conflict concerned the work 
standards of six men in the trim 
department and resulted in the loss 
of production of 14,000 Mercurys 
and the loss of $1,550,000 in wages. 

Under the terms of the agree- 
ment, the dispute will now go to 


arbitration. 
7 * . 


Truce in California 

N' THE dealership labor front, 

a 30-day truce was reported 
last week in the strike of salesmen 
represented by Local 775 of the 
AFL Clerks Union and 57 members 
of the Peninsula Auto Dealers 
Assn., in suburban San Francisco. 

The union began picketing 
dealerships on May 13 in an at- 
tempt to win its first contract. 
Picketing was halted under terms 
of the truce which is to serve as 
a “cooling off” period before a 
decision is reached on reopening 
negotiations. 

No more than 10 dealerships 
were picketed at one time. The 
lines were crossed by other union- 
ized employes and in most cases 
the salesmen also reported for 


work. 
a - s 


NLRB Decisions 
JN NEW YORK CITY, Local 906 
of the CIO Retail Drug, Cigar, 
Soda and Luncheonette Employes 
Union has won the right to bargain 
for the salesmen of Spitzer Motor 
Sales (Ford). The vote in the Na- 
tional Labor Relations Board elec- 
tion was 12-4. 

Salesmen of Crowley Chevrolet 
Co., Providence, have selected Lo- 
cal 64 of the AFL Teamsters as 
their bargaining agent. This NLRB 
vote was 11-3. 

In Detroit, where the AFL 
Teamsters drive to organize the 
salesmen has been slowed by the 
recent NLRB jurisdictional rul- 
ings, Herman Kierdorf, business 
representative of the Michigan 
Joint Teamsters Council, has 
been placed in charge of the 
drive. Business Agent Henry 
Lower will continue to represent 
the union at NLRB hearings. 

A brief strike at Southwestern 
Motor Sales (Ford), Detroit, was 
settled last week a few hours after 
picket lines were established. The 
dispute concerned the firing of a 
shop worker two weeks previously. 

After a conference, the employe 
was rehired, the pickets were re- 
moved and all workers reported 
back for work. 

The strike in Des Moines against 
16 dealers was still on last week 
despite a second meeting betweer 
representatives of the Des Moines 
Automobile Dealers Assn. and Lo 
cal 254 of the AFL Machinists. A 
Federal conciliator also attended 
the two-hour meeting. 


Knapp Is Truck Manager 

Merton Knapp has been namec 
truck manager of McAnary & 
Welter, Inc. (Ford), 921 W. Fift! 
Ave., Gary, Ind. 
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UST ONE OIL 


PUTS PROFITS IN WINTER SALES 






HD MOTOR OIL 
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MEETS EVERY NORMAL COLD WEATHER DRIVING NEED 


Quickest way to make your lubrication busi- 
ness simple, clean-cut, profitable! Just concen- 
trate on new Quaker State Light HD Motor 
Oil, the one oil that meets every normal cold 
weather driving need. One oil to take the place 
of several mixed grades and types. . . one oil 
to give you quick turnover and better profit. 

Sell Quaker State Light HD Motor Oil 
wherever an SAE 10W, 20W, or 20 oil is recom- 
mended. So high in quality you can give new 
car owners a 35,000 mile guarantee. It’s refined 


from 100% Pure Pennsylvania Grade Crude 
Oil, the world’s finest. Rich, pure, long-lasting 
—it forms the Miracle Film on vital engine 
parts, gives complete protection. 

And Quaker State says: Regardless of claims 
or talk of mystery ingredients, no motor oil made 
can surpass Quaker State for performance, lubri- 
cation, or oil and gas consumption qualities. 

Make Quaker State Light HD Motor Oil 
your cold weather favorite—and your fall and 
winter business will grow. 


QUAKER STATE OIL REFINING CORPORATION, OIL CITY, PA. 
Member Pennsylvania Grade Crude Oil Association 








STATE | 


MOTOR OIL 
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TURNINGS 


by 


John T. Benedict 


A NEW power brake, claimed to 
be “much improved” over pres- 
ent designs, is now undergoing tests 
in several cars. The inventor as- 
serts that the brake is “. . . not 
only different, but handles power 
application as you have never feit 
it from the pedal.” 

He says that the driver can not 
“dump” the brake in, and that 
braking ability is not lost when 
the power is off. Brake “fade” on 
long downgrades is said to be 
controlled just the same as when 
power is not associated with the 
system. 

Thé designer claims that his unit 
is smaller and more compact than 
existing power brakes—and that it 
may sell for “around $25” when it 
is introduced later this year. 


* * * 


Variable Pitch Blades 


And Brake Regulators 


——~ interesting automotive de- | 
sign items have just come in 
from Automotive News’ European- 
correspondent, George Glaser. In 
running down leads from “Uncle 
Turnings” (as he calls yours truly), 
George picked up information on 
variable pitch turbine pump blad- 
ing and a braking power distribu- 
tor. 

It seems that Krupp has had 
(for many years) a torque con- 
verter design embodying a mech- 
anism that controls pump blade 
pitch in accordance with varying 
load conditions. The firm is now 
interested in development work 
on automatic transmissions for 

. heavy duty trucks and buses. 

It was interesting to. study draw- 
ings and photographs of this Ger- 
man design ... while speculating 
on the possible significance of re- 
cent remarks we've heard about 
variable-pitch blade experiments 
being conducted by one of our| 
American automatic transmission 
design groups. | 

Glaser’s notes on the brake pow- 
er distributor recently developed by 
ATE (German brake parts sup- 
plier) were particularly timely be- | 
cause of this summer’s SAE dis-| 
cussions on the possibility of 
matching braking effort with brak- 
ing requirements at each wheel. 

The new brake regulator is not 


Film Shows How 
To Thaw Profits 
With Antifreeze 


NEW YORK.—“Your Moving 
Targets,” a 16-millimeter sound and 
color film showing how to sell, in- 
stall and get repeat business on 
antifreeze, has been produced by| 
Commercial Solvents Corp., makers 
of Peak and Nor’way antifreeze 
products. | 

The 21-minute film utilizes the 
story of a young service station op- | 
erator to show how a profitable, 
antifreeze business can be built up | 
by: overcoming customer sales re- 
sistance, cut-rate practices and/! 
antifreeze re-use. | 

Paul R. Smith, general manager | 











of CSC’s automotive specialties de- | 


partment, said that the film was/| 
being made available to students 
in training for the automobile serv- 
ice industry because it shows how 
high-quality antifreeze is properly 
made, installed and serviced, and 
because it provides service station 
owners and operators with useful 
ideas on sales promotion, customer 
relations and antifreeze problems. 

According to William Adamson. 
field sales manager for Peak and 
Nor’way, the film illustrates effec- | 
tive use of display, mail and word § | 
of-mouth sales promotion. 

“Your Moving Targets” may be | 
obtained without charge, except for | 
return postage, by contacting Com- | 
mercial Solvents Corp., Peak and 





Nor’way Sales Offices, 260 Madison 
Ave., New York 16, N. Y. 





an anti-skid device, and it does 
not prevent locking of the wheels. 
It is, however, intended to approxi- 
mate so-called “ideal” brake action 
—in which the front brake hydrau- 
lic pressure builds up more rapidly 
than rear wheel brake pressure. 


Braking power balance front- 
to-rear is variable, depending on 
conditions of each stop. Without 
the regulator, it is felt that a 
front brake with sufficient capac- 
ity to handle the additional load 
caused by “weight shift” to the 
front under severe brake action, 
would have excessive brake power 


for light brake applications with 

low deceleration rates. 

In its new regulator cylinder de- 
sign, the German firm is trying to 
provide automatic compensation 
for variable loads (in the car) and 
road speeds, as well as the severity 
of brake application. The automatic 
adjustment of hydraulic pressures 
to meet actual needs is expected to 
reduce lining wear and give 
smoother stops. 

+ * * 


Gear Grinder Promises 


Inexpensive Quality 


UTOMOTIVE engineers and ma- 
chine designers may soon find 
that their gear dollars have gone 
up in value. An undercurrent of 
opinion among those who have seen 
a revolutionary new “hobbing 
grinder” machine, is that it prom- 
ises to produce high-quality gears 
with a ground finish at costs com- 
parable to those now paid for low- 
er quality cut and shaved gears. 
Using a grinding wheel instead 
of the conventional cutter, the 
new machine is said to be capa- 
ble of producing a completely 
finished gear from a solid, hard- 
ened gear blank. It also may be 





Truck Power Steering 
May Spread in Europe 

DETROIT. — A strong poten- 
tial demand for power-steering 
units for trucks in Europe is 
reported by Frederick M. Ham- 
mond, president of Gemmer Mfg. 
Co., who recently returned from 
an inspection tour of Gemmer- 
licensed European plants. He 
said there was little demand for 
power steering, in European cars 
because of their small size. 

Hammond also said that the 
French and West German gov- 
ernments had imposed more 
taxes on royalties paid to pat- 
ent-owning firms, but that it was 
too early to tell what results 
these taxes would have on Amer- 
ican firms. 





used to finish grind a pre-cut 
gear. 

Starting with a typical medium- 
sized solid gear blank, the machine 
will deliver a finished gear in about 
five minutes, according to an engi- 
neer who has heard some of the 
performance estimates. (This com- 


pares with a production time of 17: 





minutes for other methods of d>- 
ing the same job.) 

Versatility is indicated by stat>- 
ments that the machine will be c:- 
pable of producing gears, with 
pitch ranging from as small as 1:0 
to as large as 6. Capacity is said 
to range up to very large dian- 
eters. 

A special feature of the new 
gear grinder is its ability to pro. 
duce non-circular gears. By gear- 


tions from a mathe 
or special cam shape to make a 
mathematically perfect curve on 
the desired non-circular gear. 

Present. methods result in high 
costs, and produce non-circular 
gears that are said to fall short of 
the theoretical mathematical per- 
fection of those made on the new 
gear grinding machine. Availability 
of the new machine is expected to 
free machine designers of present 
limitations and enable them to take 
greater advantage of non-circular 
gearing in complex mechanisms 
needed to provide unusual motions. 


Bower Buys City Auto 


Cletus A. Bower has purchased 
City Auto Co., Uhrichsville, O. 


Biggest car dealer in the South 


takes on SEIBERLING tire line 


DRENNEN MOTOR COMPANY 


Birmingham, Alabama .. . biggest car dealer in the South 
has been selling tires as long as they've sold cars—since 
1908. The Drennen Tire Division is a big volume oper- 


ation and an important part of the business. 


In their 46 years, they've handled only three makes of 


tires. In February of this year they switched to Seiberling. 


Jesse Drennen says, “Other dealers have asked us about our 
relationship with Seiberling. This is what we’ve told them: 


“Any dealer who changes to Seiberling can expect 
absolutely the utmost in cooperation and technical 
help. And get it. Seiberling people are people of their 


word and stand back of their products. 


“We've never had a relationship where we were given 
more factory help. Seiberling has not only been 
helpful in inaugurating our program; they’ve given 
us magnificent technical help month after month. 


“Our entire organization has wholeheartedly and 
enthusiastically accepted Seiberling as a part of the 
Drennen operation. And so have our customers. 


OTHER QUESTIONS DEALERS ASK DRENNEN 


“One of the questions dealers ask us is ‘Did customers - 
who bought the other line of tires for years go along 
with the change to Seiberling?’ 


“The answer is yes. Seiberling tires have excellent 
acceptance. People who have dealt with us know our 
reputation for quality and accepted our judgment that 
Seiberling is the finest tire in America. We experienced 
no sales loss in switching over. In fact, our Seiberling tire 
sales in July exceeded the best month we had last year. 


“Another question dealers ask is ‘What about adjust- 
ments?’ From our experience, you have very few adjust- 
ments to make on Seiberling tires. And Seiberling’s 
adjustment program is the fairest and most equitable 





20th St. South 
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JESSE DRENNEN 
Vice President 


DRENNEN MOTOR COMPANY 
SPREADS OVER THREE CITY BLOCKS! 





3rd Ave. South 
Z 


4th Ave. South 









21st St. South 





5th Ave. South 


War ten See a 


This diagram indicates the tremendous size of Drennen Motor 
Company's Birmingham operation which covers 282,000 
square feet. A branch is also operated in Bessemer, Alabama. 


Drennen Motor Company is Cadillac Distributor for the state 
of Alabama as well as being a dealer in Cadillac, Buick and 


Chevrolet cars and trucks, and Seiberling tires and tubes in 


in the industry. It really backs up the wonderful Seiber- 
ling Road Hazard Guarantee and Product Warranty.” 


Birmingham and Bessemer, Alabama. 


The company was founded in 1908 by Mr. Hubert Drennen 
in a 40’ x 60’ building. There were 3 employees. Today 
there are 260 employees. 
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Reviewing Plans for Packard Gas Turbine— 


George H. Brodie (center), industrial operations vice-president of Packard, discusses 
plans for a gas-turbine engine with Cmdr. L. W. Shallenberg (left), chief of the gas- 
turbine laboratory at Annapolis, Md., and Lt.-Cmdr. W. M. Fowden, head of the gas-|a nine-year term in prison for 
turbine code in the Navy's Bureau of Ships. The Navy has contracted with Packard | fleecing the Port Neches National 






By M. L. Schwartz 
Staff Correspondent 

OTTAWA.—The number of mo- 
tor vehicles registered in Canada 
last year increased by 273,882, or 
8.7 percent, to a record total of 3,- 
429,706, the Canadian government 
has reported. This raised the num- 
ber of motor vehicles of all kinds 
in Canada to one for every 4.3 per- 
sons, against one for every 4.6 in 
1952 and 4.9 in 1951. 

Car registrations last year to- 
taled 2,513,754, an increase of 217,- 
819 over 1952. This was the sec- 
ond-largest increase of the post- 


U. C. Dealer Gets 9 Years 


For $58,000 Fraud 


| PORT NECHES, Tex.—Cleo E. 
Hammond, Jefferson County used- 
| car dealer, has been sentenced to 


8.7% Boost in Canada 


Registrations of All Vehicles Set New Record; 
I Car for Every 5.9 Persons Now 








war years, comparing with the 

record jump of 234,817 in 1949. 

Last year’s increase brought the 
number of cars in relation to pop- 
ulation to one for every 5.9 persons 
from one for every 6.3 in 1952 and 
6.7 in 1951. 

Commercial vehicle registrations 
in 1953 totaled 875,775, an increase 
of 58,471 over the preceding year. 
This was the second smallest post- 
war annual increase since 1945's 
rise of 48,465. Largest increases 
since the war’s end occurred in 
1952, 85,667 and 1951, 81,965. 

Total registrations increased at 
a faster rate than population in 
all provinces. The average pop- 
ulation per motor vehicle in Al- 
berta declined to 3.1 from 3.3; 
Saskatchewan to 3.3 from 3.6; On- 
tario and British Columbia to 3.5 
from 3.7; Manitoba to 4.0 from 
4.2; Nova Scotia to 5.1 from 5.7; 
Prince Edward Island to 5.2 from 
5.5; New Brunswick to 5.7 from 





to develop a gas turbine of high-shaft horsepower which will be adaptable to mass- | Bank out of $58,000 on faulty mort- 

















production methods. gages. 5.9; Quebec to 6.9 from 7.3, and 
———— 
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SEIBERLING TIRE DIVISION 
1S CENTRALLY LOCATED in the 
Drennen operation. This is the serv- 
ice entrance and shows some of the 
activity that goes on. There are 22 
people in the tire division itself. 4 
completely equipped service trucks 
cover the Birmingham area on 
passenger and truck tire calls. 
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CHANGE-OVER TO SEIBERLING IS A BIG PART OF 
DRENNEN’S TIRE BUSINESS. Seiberling’s premium qual- 
ity line of tires fits perfectly into this profitable operation. 


















RECAP SHOP HANDLES TIRES THROUGH 11.00 x 22 SIZE. 
Mr. Drennen said, “Ernie Gates, Seiberling Recapping Man- 
ager, checked the molds in true Seiberling fashion to make 
sure the recapping would be top quality. And that’s the 
way we wont it.” 


TIRES 
ati ties 






NEW CAR BUYERS WANT THE EXTRA SAFETY OF 


SEIBERLING TIRES. Exclusive product features such as Heat 
Vents, Flex-Arc construction, breakerstrip, and unlimited Road 
Hazard Guarantee sell the difference in price. 


SEIBERLING 


cs 
THE GREAT MAJORITY OF THE CADILLACS SOLD 
BY DRENNEN MOTOR GO OUT ON SEIBERLING 


SAFE-AIRE TIRES |. . and nearly as many are equipped 
with Seiberling Sealed-Air tubes. 


For “Business with Profit” it’s 


Mr. Dealer: We would like to tell you about 


Write or phone: L. M. SEIBERLING 





Vice President in Charge of Sales 
Seiberling Rubber Company 
Akron 9, Ohio 


our Seiberling Franchise. Why not 
arrange a place and date with us? 


Newfoundland to 12.9 from 15.8. 
The average for the Yukon and 
the Northwest Territories, on the 
other hand, rose to 7.0 from 6.1. 

Average population per car in 
Ontario was 4.4 against 4.7 in 1952; 
Alberta and British Columbia, each 
4.8 against 5.1; Saskatchewan, 5.5 
against 5.7; Manitoba, 5.6 against 
6.0; Nova Scotia, 7.5 against 8.7; 
New Brunswick, 8.5 against 8.9; 
Prince Edward Island, 8.7 against 
8.8; Quebec, 9.7 against 10.4; Yukon 
and Northwest Territories, 14.1 
against 16.5, and Newfoundland, 
18.7 against 23.5. 

A total of 3,143,560 drivers’ li- 
censes were issued in the past year, 
1,060,369 chauffeurs’ licenses, 161,915 
trailers’ licenses, and 13,718 dealers’ 
plates. 


Study of Markets 


Urged Because of 


Population Shifts 


LOUISVILLE. — The enormous 
population shifts within the U. S. 
during the past decade make im- 
perative a continuous and intensive 
study of markets, Dr. Vergil Reed, 
vice-president of J. Walter Thomp- 
son Co., has told a seminar on mar- 
keting problems held by Devoe & 
Raynolds Co., Inc. 


“To get the most out of every 
dollar spent on making sales,” Reed 
said, “it is vitally important for 
marketing management to know at 
all times just where prospects are 
moving to and from. Prospects and 
customers can’t be reached where 
they were, only where they are.” 

Reed told 20 Devoe sales execu- 
tives attending the seminar that, 
geographically the fastest growing 
markets are, in order, the Pacific 
Coast, the east-north-central and 
South Atlantic areas of the U. S. 

“The twenty fastest growing 
states range from California with a 
population gain in 10 years of 3.7 
million to Connecticut with 300,- 
000,” he noted. 

Coincident with the shift in popu- 
lation from one area to another, 
consumer buying is shifting to the 
suburbs from the cities along with 
the middle income group who buy 
most of the nation’s goods, Reed 
said. 

He pointed out that more than 
half the new homes built since 1945 
have been erected in the suburbs 
of 168 metropolitan areas. He esti- 
mated that about 60 percent of the 
country’s population is now subur- 
ban. This means, he said, that the 
present trend toward construction 
of large suburban shopping centers 
will be intensified. 


Tourist Bid 
Mercedes Throws Open 


Plant to Public 


STUTTGART, Germany.—During 
the summer season, Daimler-Benz 
has scheduled twice-daily tours 
through its Mercedes - Benz plants 
and its famous automotive museum. 

Visitors can board buses across 
from the main railway station in 
Stuttgart which will take them di- 
rectly to the plant. 

More than 150 antique cars are 
on display in the museum. The firm 
makes a practice of taking pictures 
of foreign visitors in front of fa- 
mous cars and mailing the prints 
free to the home address. 





Calendar 


(Continued from Page 4) 


General 


Sports Show, Oakland Exposition Build- 
ing, Oakland, Calif. 

Oct. '18-22—National Safety Council, Chi- 
cago, Illinois. 

Oct. 25-27—National Association of Inde- 
pendent Tire Dealers, Sherman Hotel, 
Chicago. 

Oct. 25-29— American Trucking Associa- 
tions, Inc., Waldorf-Astoria Hotel, New 
York City. 

Oct. 28-30 — Western Parts and Service 
Managers Association Convention, New 
Washington Hotel, Seattle. 

Oct. 31-Nov. | — 10th Annual Convention 
Texas Independent Automobile Dealers 
Association, Hilton Hotel, Fort Worth. 

Nov. 14-16 — National Used Car Dealers 
Association Convention, Empress Hotel, 
Miami Beach, Fla. 

Nov. 15-17— American Finance Confer 
ence, Commodore Hotel, New York City. 

Dec. 6-7—National Standard Parts Associ- 
ation, Hotel Sherman, Chicago. 

Dec. 8-10 — Automotive Service Industries 
Show, Navy Pier, Chicago. 

Jan. 16-13—American Road Builders’ As- 
sociation, Annual Meeting, Roosevelt 
Hotel, New Orleans. 











ADVERTISED IN 


iz3 Oldsmobile promotion boosts|c 
Kaiser Bros. of Los Angelesje 





Kaiser Bros., one of the largest Oldsmobile dealers in Southern 
California, was looking for a way to stimulate new business and 
decided on a LIFE tie-in promotion. The outstanding results of 
the promotion are best summed up in this letter from the company’s 
general manager: 





Cable Address: 
KAISEROLOS 











1840 $O. FIGUEROA STREET 
£OS ANGELES 15, CALIFORNIA 


June -6, 1954 






John B. Leeming 
Zone Ma r of LIFE 
900 Wilshire Blvd. 

Los Angeles 17, Calif. 











Dear Mr. Leeming: 


I thought you might be interested in the results of the 
LIPE promotion we conducted in May. 










Here’s how 
Kaiser Bros. put = 
the local-level " 
impact of LIFE 
to work: 





During the period of the promotion, we noticed a great 
increase in our floor traffic and with reference to our 
new car sales, we s01d and delivered more cars in Ma: 
than we have delivered In any month for the last | 


years. 


May we express our appreciation to LIFE and to you.e We 
hope to be able to participate in this kind of promotion 
again next year. 










Sincerely yours, 


Kr EagPo t 


General Manager 











Making plans. General Manager Arthur Cartwright and his staff get | Cartwright, William Hassett and LIFE’s Retail Representative, Jack 
together with LIFE’s Retail Representative to complete plans for the Leeming. 
promotion. Left to right, Robert Auth, Harry Sailow (seated), Arthur 





dealer’s sales to 3-year high! 


enjoys best new-car sales since '51! 





Though located in an area of low sidewalk traffic, this imposing window dis- 
play attracted an unusually large number of people to the showroom. Both 
new and used cars moved well, as well as the many other LIFE-advertised 
“after market products” featured during the promotion. 


Eye-catching LIFE décor was used throughout the building, in the Parts 
and Accessories Departments, as well as in the Service Department. Sales 
stayed brisk throughout the month of the promotion giving Kaiser Bros. 
their best sales month since 1951. 





Enormous Kaiser showroom comfortably displays 12 Oldsmobiles at once. 
Notice how the various “Advertised-in-LIFE” promotion pieces have been 
used at every opportunity. The sales force was unanimous in the opinion that 
LIFE gave the promotion real momentum, real excitement, real sales punch. 


A special added attraction was this dramatic corner window, a “burst” 
display fashioned entirely of LIFE covers. It proved to be an extra effective 
“stopper.” Kaiser employees were amazed at the number of drivers in passing 
cars who noted the LIFE window materials. 


Put LIFE at the wheel of your new-car sales drive! 


Take a tip from Kaiser Brothers, and the thousands of 
other new-car dealers who have put LIFE in their sales 
picture. 


LIFE reaches new-car customers, and potential cus- 
tomers, with greater sales impact than any other maga- 
zine in history. A single issue of LIFE reaches 11,880,000 
households including 8,720,000 households with one or 


more cars. In the course of 13 issues, this audience grows 
until it includes 18,410,000 car-owning households.* 


That’s why automobile manufacturers invest more of 
their new-car advertising dollars in LIFE than in any 
other magazine. That’s why you should put LIFE in your 
sales program. If it’s LIFE-advertised, people want it. 


An industry as big as yours 


needs a magazine as big as... 
First in magazine circulation 


First in magazine audience 
%* Source: A Study of the Household Accumulative Audi- 


, Ifred Politz Research, Inc. 
ence of LIFE (1952), by Alfred Politz rch, Inc nisdk wa neleer Ceatere 





9 Rockefeller Plaza, New York 20, N. Y. 
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AUTOMOTIVE WASHINGTON 
Depreciation Clause 
Stirs Speculation 


By William Ullman 


Washington Correspondent 

7 the new tax law prove to be profitable for buyers of 

new cars from the standpoint of depreciation? And will 
it tend to discourage the system of trading in an old car for 
a new one and encourage separate sale of the old car and 
purchase of the new? Those queries are based on interpre- 
tations of the Internal Rev-® “Tt might be « 
enue Code of 1954 as read by . 





good ieda,” sug- 
some laymen. But the an- gested one IRS 
swers to these questions, laid re- spokesman. 
cently before this correspondent, | While there was 


no definite an- 
swer at the IRS, 
there is more than 
a grain of specu- 
lation in the 
points advanced, 
it is believed, on 
the basis of the 


were not available last week at the 
Internal Revenue Service head- 
quarters here in Washington. 

Will the new rules encourage au- 
tomobile dealers—and other sellers 
of business equipment—to learn 
the new depreciation rules and to, 
use them as a sales tool? 
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William Uliman 


Cars 
of 
tomorrow ...: 


cooled! 
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New ideas on wheels! And Harrison is 
keeping pace with these low, super- 
streamlined General Motors “dream 
cars”. Behind each beautiful grille 

is a Harrison radiator . . . specially 
designed to cool the high-performance, 
high-powered engine. And no one is 
better equipped to design radiators 
for the cars of tomorrow than 
Harrison . . . leader in cooling the 
cars of today. For Harrison has the 
facilities . . . research, manufacturing, 
engineering! And Harrison has the 
experience . . . experience gained in the 
production of more than 57,000,000 
radiators for cars, trucks and buses. 
If you have a cooling problem, 

look to Harrison for the answer! 


TEMPERATURES 
MADE 
TO 


ORDER 





eee ul. 
Sports convertible 
by Buick features 


CUTLASS... 
Dynamo on wheels 


“Rocket” Engine. 


Government’s attitude in the mat- 
ter. 

Meanwhile, two groups of in- 
ternal revenue experts are at 
work preparing for the operation 

| of the new law—one drafting 
new forms, the other drafting 
new regulations. 

| It probably will be some time yet 
| before the regulations are ready. 
lIt is expected these will be issued 
one by one, beginning, it is believed, 
with the interpretations of those 
sections of the act dealing with the 
more liberal depreciation provi- 
sions. 

The depreciation system embod- 
ied in the new law was given wide 
flexibility as well as great liberality 
of benefits because Congress want- 
ed to encourage capital develop- 
ment, according to Capitol Hill tax 
experts. 

It is expected the revenue service 
will get the regulations on the de- 
preciation section ready as quickly 
as possible, since the Administra- 
tion is looking for important econ- 
omy benefits to flow from the lib- 
eralized depreciation system. 

aa * * 


Everyone to Benefit 


ILE the regulations on the} 
new code—containing approxi- | 
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RADIATOR DIVISION, GENERAL MOTORS CORPORATION, LOCKPORT, N. Y. 
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mately 8,000 separate sections—are 
in preparation, the IRS, a spokes- 
man said, will not issue any ruling 
for individual taxpayers. 

When the whole body of regula- 
tions has been completed, which 
will be some time away, it will be 
issued in one volume. 

It is a cinch that the general 
public is going to find many 
benefits in the depreciation rules 
of the new law once it is made 
ready for public understanding. 

Whether the questions propound- 
ed above will be answered “yes” or 
“no” is something for later deter- 

mination, but it is believed that 
persons who use their own car in 
their work may find that the new 
depreciation rules will make it 
worthwhile for them to discard the 
old bus and buy a new one. 

At any rate, the new regulations 
and their interpretation will be 
worth watching, particularly in the 
depreciation category. It looks like 
the little fellow is going to benefit 


as well as the giant corporation. 
ad + + 


| Second-Best Year Seen 
My ewe nation’s top sales leaders 


held a conference in Washing- 
ton last week in an atmosphere of 


BONNEVILLE... 
Low, sleek Pontiac 
features a plexiglass 
canopy over the 
driver compartment. 


CORVAIR . 
anaes 8 coupe 
Chevrolet with 

r ast back” styling. 


EL CAMINO. 
‘Aircraft styling” 
gives Cadillac’ s 
‘dream car”’ a rakish 
look of the future. 








— 


extreme optimism for the future of 
American business. 


The keynote was struck by G. J. 
Ticoulat, chairman of the National 
Sales Executives and vice-presi- 
dent of Crown Zellerbach Corp., 
San Francisco, who told the meet- 
ing that 1954 promises to be the 
second most prosperous in the an- 
nals of the U. S. 

J. C. Doyle, sales and advertising 
manager of Ford Motor Co. and a 
past chairman of the sales execu- 
tives organization, told the confer- 
ence that actual new-car sales are 
in excess of the general predictions 
made for the year. 

“Next year could be nearly as 
good as this year,” he said, “and, 
broadly, the inventory situation is 
better than last year.” 

Other speakers were W. Walter 
Williams, undersecretary of com- 
merce, and Edward Howrey, chair- 
man of the Federal Trade Commis- 
sion. 

Williams stressed the tremen- 
dous bearing of scientific progress, 
not only on American business but 
the nation’s position in world af- 
fairs. 

Howrey devoted his address to 
an explanation of what has been 
done by the FTC in his term of 
office. He told the businessmen 
he has worked to restore the 
principle that it is a body of en- 
forcement experts and not a 
prosecuting agency. 

“At the same time,” he said, “the 
FTC has been hard hitting and ef- 
fective where circumstances re- 
| quired.” 

The need to induce the consumer 
to spend his money was _ under- 
scored by Al Seares, vice-president 
of Remington Rand. 

Seares noted that Federal taxes 
were reduced some $7 billion this 
year but “people show a tendency 
to hold on to their money.” 

Ticoulat said, “All in all, I’m sure 
we're well on our way to a success- 
ful market.” All conference reports 
were encouraging from a business 
standpoint, he added. 

* . + 


AD-X2 Dispute 


ANUFACTURERS of the dis- 

puted battery additive AD-X2 
last week opened a determined at- 
tack here on tests made on their 
product by the National Bureau of 
Standards. Attorneys for the firm 
| began intensive cross-examination 
of the Government scientists who 
| worked on the tests. The testi- 
| mony was before the Federal Trade 
Commission. 

Dr. D. N. Craig, one NBS sci- 
entist, testified in detail about 
his part in the electrical tests on 
the additive, as Jess M. Ritchie, 
president of the manufacturing 
company, sought to _ establish 
| that the bureau’s tests were in- 
| adequate and unscientific. 

The tests made at the bureau are 
involved in the Government’s claim 
that AD-X2 is worthless. 

Ritchie acted as his own legal 
| representative during the hearing, 
|}although regular attorneys repre- 
sented the firm itself, which is Pi- 


oneers, Inc., Oakland. Calif. 
cad > = 


More D.C. Drivers 


| [pzserte traffic jams and no 
parking space, Washingtonians 
evidently prefer driving to walk- 
| ing, since about one-eighth of the 
| local populace held operator’s per- 
mits during fiscal 1954. 
| ‘The total figure was 118,000. This 
| was an increase of 13,279 over the 

previous fiscal year. 
The 203,795 motor vehicle reg- 
| istration for fiscal 1954 was 
| slightly higher than 1953 also. 
And so, too, was the number of 
rejections of vehicles submitted 
| to first inspection for road safe- 
| ty, according to the District of 

Columbia traffic authorities. 
More than half of the vehicles 

| driven in for the first check were 

|turned back as unsatisfactory, it 
was said. In all, 324,552 inspections 

were made at the City’s two in- 

spection stations. 

All this refers only to the Dis- 

trict of Columbia and not the Met- 
|ropolitan area, which includes thou- 
sands of motorists living in near- 
by Maryland and Virginia. 

+ - * 


Traffic Parley Set 


HE third annual Commissio»- 

ers’ and Governors’ Conference 

| on Metropolitan Washington Tref- 

| fic Problems has been set for Sept. 
(See ULLMAN, Page 58, Col. 4) 
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More Machines for New Engine Plant! 


“ 


Dynamic Activities Continue to Make Headlines! 


ACKARD PROGRESS continues where more ultra-modern machin- 
to make news—and for several ery is being installed daily (above). 
ood reasons. The Packard Pro- 
&° oe ere But the Packard Program en- 


gram, in effect just under two . 
compasses even more than all this. 


: j Constant experiments in engineer- 
several dynamic changes in the . ; 

4 ing . . . styling that sets the trend 
company—with more to come! 


years now, has already made 


. 5 xi for others to follow ... a mer- 
Vast new production facilities are i . . 
; chandising program that is steadily 
being added, such as the recently . 
growing stronger and larger— 
these are all important parts of the 
“OFF THE DRAWING BOARD and onto the road’”—that’s the key to Packard 


Bai > 
Packard Program. styling success. The experimental Pan-American (left) has already been the fore- 
i ; runner of a production model, the Caribbean Sports Convertible. Being road-tested 
That’s why it’s moving ahead! above with the Pan-American is the full-sized. plastic Panther-Daytona, recently 
timed at 131.1 miles per hour. 


acquired Connor body plant .. . 
most modern of its kind in the 
industry. Then there’s the new 
engine plant in Utica, Michigan, 


te see Good Franchise 
International Inspection! afi Dealer! ‘= i a for Today. ea 
and Tomorrow 


GERMAN PRODUCTION EXPERTS inspected new NEW PACKARD DEALERS in Champaign, Illinois, are 
Packard production processes recently—with an eye to (seated left to right) Lloyd Worden and Howard Martin 
foreign application. Kurt Wilhelm Abrein (left) from of Worden-Martin, Inc. Standing is Bob Rohl, district 


Hagen-Westf headed the ten-man German delegation. manager for Packard. 
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Roundup from State Capitals... 
Legislation Affecting Auto Industry 


By Bethune Jones 

Legislative Correspondent 
ON’T be surprised if Federal tax relief is offset to a 
considerable extent in some instances by a continuing 


overall increase in state taxes. is 
Reports from capitals tell of mounting pressures for more | § 


revenues for highways, schools, institutional construction 


and other public works, lib- @——— 


eralized welfare programs, 


increased aid to localities, 
expanded public payrolls and gen- 
eral further broadening of state 
services. 

While comparatively few legis- 


BIGGEST SELLER 


latures convened this year, the 
overall trend in tax legislation 
was again upward. States enact- 
ing new or revised laws aimed at 
producing additional revenue in- 
cluded Arizona, Colorado, Ken- 
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tucky, New Jersey and Texas. 


Only tax reduction legislation of | 


significance was 
enactment in 


bills lowering 


state income 
taxes. 
Arizona, Colo- 


rado and Ken- 
tucky look for 
added income 
yields from new 
laws placing such 
levies on a with- 
holding basis de- 


Bethune Jones 


| signed to curb evasion. Kentucky 


because i= the 
BEST PERFORMER f 
































Massachusects of | 





also increased taxes on cigarets, 
beer, wine and pari-mutuel betting, 
while Colorado made an upward 
revision of its ton-mile tax on 
trucks. 

Texas boosted taxes on corpora- 
tions, natural gas and beer, while 
New Jersey increased levies on 
gasoline, corporations and pari- 


mutuel betting. 
+ ” * 


New Financing Proposals 


A= the states in which high- 
way financing proposals will 
come up next year are Arizona, 
Arkansas, California, Colorado, 
Connecticut, Delaware, Florida, 
Idaho, Indiana, Iowa, Kansas, Mas- 
sachusetts, Michigan, Minnesota, 
Montana, New Jersey, New Mexico, 
New York, North Carolina, North 
Dakota, Oklahoma, Rhode Island, 
South Dakota, Tennessee, Texas, 
Utah, Vermont, West Virginia, 
Wisconsin and Wyoming. 

In addition to bills calling for 
further increases in gasoline taxes, 





You’re looking at the most widely 


goes the 


9 > 
TTi\y 


know-how 
30 years o 
the "air Brake business. That means 
better, safer, more efficient braking 
performance on any hauling or transit 
job. Take advantage of it—be sure 
your vehicles are equipped 
very best in brakes. Always specify 
"_)Bendix-Westinghouse — The World's 
Most Tried and Trusted Air Brakes. 


AIR BRAKES 


accepted Air Brake Compressor 
ever produced for the truck and 
bus industries—a rugged, reliable 
Bendix-Westinghouse compressor. 
This precision-built reciprocating pis- 
ton compressor is a dependable, long- 
lived unit which over the years has 
rolled up more miles on more instal- 
lations than any other compressor 
ever built. That's mighty important to 
you. And whether you build, sell or 
operate trucks or buses, you can put 
this same unequalled experience to 
work for you. For into every Bendix- 
Westinghouse product, from compres- 
sors and brake valves right on down 
to brake chambers and slack adjusters, 


manufacturing and design 
"youn through more than 
continued leadership in 


with the 






BENDIX-WESTINGHOUSE 





e AUTOMOTIVE AIR BRAKE CO. 
General Offices & Factory—Elyria, Ohio 


Branches—Berkeley, Calif., and 
Oklahoma City, Okia. 


truck taxes of the weight-distance, 
axle-mile or ton-mile variety will 
continue to be widely proposed next 
year. 

How far such measures will 
get, however, will depend in large 
measure on whether a successful 
solution can be found to accom- 
panying tax reciprocity problems 
and controversy such as resulted 
from Ohio’s 1953 enactment of an 
axle-mile tax. 

That sales taxes will figure prom- 
inently in 1955 legislative tax de- 
liberations is indicated by the fact 
that since 1947 nine new states 
have been added to the list using 
this revenue source, bringing the 
total to 32. The nine states are 
Connecticut, Florida, Georgia, 
Maine, Maryland, Pennsylvania, 
Rhode Island, South Carolina and 
Tennessee. 

Kentucky and Virginia may give 
such measures serious considera- 
| tion in 1956. States in which new 
sales taxes may be considered next 
year include Idaho, Massachusetts, 
Minnesota, Nebraska, New Hamp- 
| shire, New Jersey, Vermont and 


Wisconsin. 
7 * ok 


Sales Tax Trend 


ROPOSALS to imcecrease sales 

taxes are indicated in Arizona, 
California, Illinois and Mississippi, 
while Pennsylvania lawmakers will 
be confronted with the problem of 
whether to extend or increase the 
present 1 percent retail sales tax 
which otherwise will expire Aug. 


| 31, 1955. 


Bills proposing state income tax 





reduction will be introduced in 
many states next year. 

Personal income taxes are now 
imposed by 29 states and the 
District of Columbia, while two 
other states impose selective 
taxes on income from intangibles. 
Corporate income taxes are being 
levied by some 29 states, while a 
number of others have various 
forms of corporation taxes. 

Additional states next year will 
consider placing their income taxes 
on a withholding basis, as is now 
being followed in Arizona, Colora- 





do, Delaware, Kentucky, Oregon 
and Vermont. Studying the possi- 
bilities of the withholding system 


|are New York and Wisconsin. 


ES ok ae 


| Chain Store Levies 


Paras for discriminatory 
chain store taxes may appear 
in a few states but are not likely 
to get far. On the other hand, chain 
store tax repeal is expected to be 
sought in Indiana and Michigan, 
witn similar movements likely in 


| some of the others of the 15 states 


| still imposing such levies. 


A dozen states have dropped 
chain store taxes since they reacned 


| the peak of their popularity in the 


| 1930s, 


when they were pressured 


| onto the statute books by small in- 
| dependent retailers seeking protec- 
| tion from chain store competition. 





| Indiana Legislature, 


Proposals for less favorable tax 
status for cooperatives in com- 
petition with private business 
will appear in some legislatures 
next year, but there are no indi- 
cations that lawmakers will 
change their past coolness to 
such measures. 

The trend of the last three dec- 


| ades away from real property taxes 
| will continue, but may be slowed in 


some instances by mounting rev- 
enue demands. In Oregon, for ex- 
ample, it is pointed out that resto- 
ration of the property levy would be 
forced by any drastic increase in 
state appropriations next year. 

2 * * 


Property Tax Up for Vote 
ROPOSED constitutional 
amendments being submitted to 

Nebraska voters in November in- 

clude a measure to forbid state 

property taxes if the Legislature 
ever enacts sales or income taxes. 

Arkansas will vote in November 

on an amendment to take the state 

out of the property tax field. 

Abolition of state property taxes 
is expected to be sought in the 1955 

with similar 

proposals likely in several of the 
other states still using this form 
of taxation for state purposes. 

About half the states no longer 

levy property taxes. 

Legislation dealing with prop- 
erty tax assessment equalization 
problems will be introduced next 
year in Arizona, Florida, Idaho, 
Indiana, Kansas, Michigan, Min- 
nesota, Nebraska, Nevada, New 
Hampshire, Oregon, South Caro- 

(Continued on Page 49, Col. 1) 
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Switch to New Engine 
Brings Headaches 


mean tying up hundreds of 
thousands of dollars. In addition, 
| floor space requirements are as- 
| tronomical in the case of engines 
| that have been sold in large 

quantities for a number of years. 

Another factor may enter the 
picture. Say the producer makes 


both six-cylinder and eight-cylinder | 


engines. If the manufacturer plans 


to continue the six and introduce a| 


relief. However, where a six and 


\ o> can’t discontinue an old or displaced model automo- new eight, he has, at least, some 
bile engine simply by pressing a button. Service require- 


ments have to be considered, 


too. The decisions that are | 


reached on questions of tooling, storage, selection of equip-| 
ment, etc., have too far reaching importance, both for’ the’ portunity to ease into production 


automobile dealer and the car ®— 


owner. 


A car producer has a lot of 
things to think about when a de-| 
cision is reached to displace a car | 
engine. What are the normal an- | 
nual service requirements? How | 
will these requirements be affected | 
in the event of war? 

The first decision that has to 
be made, of course, is to deter- 
mine the lifetime requirements 
for the engine. 

Figures have to be worked out for | 
each year of foreseeable demand. | 
When these totals have been added | 
up, production costs have to be es- | 
timated. Floor space requirements | 
for storage have to be computed. | 
The total cost of making an alltime | 
run must be compared with the} 
cost of retaining certain necessary | 
equipment for a specified number | 


of years. 
* * * 


Large Parts 


sen parts are small and floor | 
space requirements are, there- | 
fore, not too great, the alltime sans 
method usually offers a_ satisfac- | 
tory solution to the problem. There | 
are a number of engine compo-| 
nents that are relatively small. 

These can be produced quickly and | 


Tubeless Tires | 
Now Standard | 
On5 1H Trucks | 


CHICAGO.—Tubeless tires have 
been made standard equipment on 
five International light-duty truck 
models, according to R. M. Buzard, | 
truck sales manager of Interna- 
tional Harvester Co. 


“The tubeless tir: ¢ 
the trucks as they 
assembly lines at oi Springfield 
(O.) Works,” Buzard said. “They 
are standard on the International 
One Hundred, R-102, R-110, R-111 
and R-112.” 

These models also offer, on an op- 
tional basis, an automatic transmis- 
sion, overdrive and power steering. 

Buzard said the successful appli- | 
cation of the new tires to light- | 
duty truck service had been proved 
by millions of severe test miles. 


are now on 
“ne off the 


New Nash Dealer 
New Phila-Dover Sales & Service | 
Co., New Philadelphia, O., has re- 
ceived a Nash franchise. 











Elder Joins Pontiac— 


E. M. Elder (seated, new owner of San | 
Joaquin Motors, Stockton, Calif., signs his | 
Pontiac franchise, as Charles Keyes (left), | 
assistant zone manager, and George D. | 
Dennis, San Francisco zone manager, | 
watch. Elder formerly was a Buick dealer | 
in Oakland. The firm's name will be 
changed to Elder Motors. i 





But what about the major com- 
ponents like motor blocks, cyl- 
inder heads, crankshafts and 
camshafts? Production costs on 
these items are relatively large. 
To make an alltime run would 


el 


—< 
s 


om 


an eight line are being superseded 
a new eight, all the decisions 
must be made now. There is no op- 


}on the new job or postpone im-| 
stored for a number of years at! portant decisions on the old one. 
reasonable cost. 


* * * 


Crystal Ball Needed 


I more than one line of tools he 
| will naturally discard, or divert the | 
| tools for all of his production lines 


“BEAR? [| elaliner... 


F THE producer has been using | 


|on individual, standard machines 
instead of special, high production 
machines. Labor costs must be fig- 
|ured each way before a decision 
| can be made. 


Lights have been burning late 
in several of the auto plants dur- 
ing recent years while cost ex- 
perts determined: (1) How many 
engine service parts should be 
built, (2) where these parts should 
be built, (3) when such parts 
should be manufactured, and (4) 
the respective costs, employing 
each choice that is available. 


One of the most serious prob- 
|lems, of course, is trying to antici- 
| pate events in future years, not 
| even hinted at now, that may affect 
the future demand for service en- 
|gines. A good man with a crystal 

ball is a nice fellow to have around | 
an auto plant these days. 





| but one. Then he must decide about | 
| operations that might be performed | 


“Clear? 


Touch a Lever, and Car Top 


Changes Its Color 

CLEVELAND. — House of Plas- 
tics, Inc., has made a series of plas- 
| tic automobile tops that will permit 
the driver, with a flick of the wrist, 
to change the shade of the top. 

Pilot models have been sent to 
a Detroit auto maker for study. 

According to the plastics manu- 
facturer, the top consists of two 
layers of clear plastic, fused around 
the edges and with a space be- 
tween the sheets. Into this space 
may be pumped a liquid of any 
desired color. 

A vacuum pump exhausts the col- 
ored liquid into a reservoir, leaving 
| @ transparent top to admit rays of 
the sun. Touch a lever, and the 
| colored liquid returns. 
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the Finest for PROFIT and PRESTIGE! 


For those alert shop operators who appreciate 
what the Finest can do in building high-class 
clientele and the higher range of profits that 
goes with that type of business, the “Bear’’ 
Telaliner Alinement Service is the last word. 
In Telaliner, you get the Finest in Clarity 

.. the Finest in Versatility . . . 


Profit-Making Showman- 
ship, Convenience and Ap- 
pearance ...as wellas the 
Finest in Advertising Sup- 
port, including national 
ads in the Post. 


Look to *‘Bear"’ for Everything in Safety Service: Wheel Alinement Machines, includin 
and Drive-Over Tester; Wheel Balancers, Dy-Namic and On-A-Car types; Crankshaft 
Brake and Headlight Testers; Frame, Axle and Wheel Straighteners; ‘‘Balantru" 


the Finest in 


J 


For full details on all the Finest Features of 
this amazing electronically-controlled wheel 
alinement service, see the beautiful, 
Telaliner Brochure. Realism, as only the 
beauty of full color can reproduce, virtually 
places the Telaliner 
so you can see, examine and study it, feature 


new 


“right in front of you” 


by feature. Ask your 
“Bear” Jobber to let you 
see the new Telaliner 
Brochure, or write: 

Bear Mfg. Co., Dept. A-14 
Rock Island, Illinois. 


Telaliner 
alancers; 
and other 


Tire-Truing Machines. Also, Balance Weights, Caster Shims, Coil Spring Spacers and Stabilizers. 





Rms 
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Memo from Gulf to the men 


sell and service Americas 


> Your full report on a completely new and different gasoline. How 
Gulf refines out the “dirty-burning tail-end” of gasoline—the No. 1 
troublemaker in high-compression engines—to give your customers 
thousands of extra miles of full engine power. 


1TH all your knowledge of what goes on inside 
an engine, you know what we’re talking about 
when we mention the “heavy ends” in gasoline. 


You’re reminded of this “dirty-burning tail-end” 
of gasoline every time you get a kick about the 
spark timing on your ’54 models—every time you 
talk about the compression ratios your car can go 
to in ’55—every time you get service complaints 
about spark-plug fouling, sticky valves, gummed-up 
carburetor parts, and so forth, far into the night. 


‘ And you probably know that a gasoline refiner 
has a choice of two ways of fighting the “dirty- 
burning tail-end” of gasoline (amounting to more 


than a cupful in every gallon)—the No. | trouble- 
maker in today’s high-compression engines. 


ONE WAY— only partially effective —is to add 
so-called ‘‘miracle-additives’’ and let them attack 
the ‘‘dirty-burning tail-end’’ of gasoline. ..inside 
your engines. pecs 
THE BETTER WAY is to invest in equipment so 
advanced that you can take out the ‘‘dirty-burning 
tail-end”’ at the refinery . . . never let it get into 
an engine in the first place. 


Gulf had to choose between these two ways of trying 
to lick the No. 1 troublemaker. 


We elected to do it the second way. The hard way. 
By refining out that “‘cupful of trouble” in every 
gallon—at the refinery. 
Doing it meant investing $60 million in super-refin- 
ing facilities—and being content with using more 
crude oil to produce every gallon of our premium 
gasoline. 
And we didn’t stop there. 


In addition to super refining this new gasoline, we 
treated it to build in a complete range of protective 
properties. 

We packed still greater anti-knock power into it. 


Then, for the final step, we re-balanced the per- 
formance characteristics of this new gasoline to 


make it more responsive in modern engines—and 
to increase gasoline mileage where it means the 
most: in short-trip, stop-and-go driving. 


Obviously, a gasoline like this one doesn’t just “‘hap- 
pen.” Much of the research that made it possible 
goes back over the years. Development of the refin- 
ing facilities—including the world’s newest and larg- 
est “cat” cracker team—was started right after the 
war, as soon as materials became available. 


Our tests now indicate that this program has re- 
sulted in the greatest advance ever made by any 
gasoline producer in a single year. 


Your tests will prove it, too. 


Here now, specifically, is what we claim this new 
Super-Refined GULF NO-NOX GASOLINE will do, 
and we invite you to prove all this to yourself: 


THIS NEW SUPER-REFINED, cleaner-burning 
gasoline has a higher anti-knock rating—so high 
that it will enable today’s most advanced engines 
(even the most critical engines) to develop maxi- 
mum power and responsiveness . . . and will pro- 
tect them against knocking and pre-ignition. 


THIS NEW GASOLINE WILL GIVE the quick- 
est possible starting and warm-up—and will 
increase gasoline mileage in the kind of driving 
your customers do the most—short-trip, stop- 
and-go driving. 


COMPLETELY NEW! SUPER-REFINED! 
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THIS NEW GASOLINE WILL PROTECT not ; : — 
e LABORATORY TEST PROOF: Instead of trying to fight trouble-making deposits with so- 


l st k-plug fouling, but t de- ; a ; : : 
Sea Sich i, etek ‘ called “‘miracle-additives” — inside your engine —Gulf believes in preventing them from form- 
= y *P P BS ing in the first place. That’s why Gulf, in making new Super-Refined NO-NOX, refines out the 


" intake valves, and carburetors—against carbure- carbon-forming, “dirty-burning tail-end”—more than a cupful in every gallon. Gulf’s invest- 
: tor icing—against vapor lock—against rusting ment of 60 million dollars in new super-refining facilities makes this achievement possible. Just 
of fuel tanks and corrosion of carburetors and look at the plates the Gulf scientist is holding in the unretouched photo above and see what a 
; fuel pumps. difference Gulf super refining makes! 
: és 


In short—on all the points that mean the most to 
you, and to the people who buy your cars, we think 
you'll soon regard this new super-refined gasoline 

y | as the successor to all the other gasolines you’ve 
ever known. 


There’s just one thing it will not do: 
Y We do not claim that it will ‘‘tune-up an engine.”’ 


' We leave the tuning of engines to your factory- 
trained service men. They've got the knowledge and 
g | the tools to do it right. 


h That’s the story, in brief, of the new, cleaner- 
S| burning, Super-Refined GULF NO-NOX GASOLINE 
* |... from which the “dirty-burning tail-end” of gaso- 
- | line has been refined out. 


And this we know for sure: 


After trying new Super-Refined GULF NO-NOX 
GASOLINE in your own car—knowing what you do 
6 | about what goes on inside an engine—you'll be able 
to decide for yourself that this gasoline will do 
everything we say it will. 


) | THE HIGH-EFFICIENCY 
| | GASOLINE 





ROAD TEST PROOF: After 15,000 miles per car—covering all conditions of city and coun- 
try driving—Gulf test cars showed these results: Higher-than-new horsepower! Better-than-new 
on gasoline mileage! And not a single trace of carbon knock or pre-ignition at any time, even on 
the steepest mountain grades! 
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Letter to Salesmen 


By John O. Munn 





Dear Son: found them real helpful. 

WHEN I WAS in Los | He pointed out, however, 
Angeles recently, one of my | that Los Angeles is differ- 
salesmen friends said that | ent, that there is more com- 
his organization _ petition and the difficulty 





DeBrown Auto Sales in New Home— = = read and dis- __ isn’t selling against dealers 
New headquarters has been opened by DeBrown Auto Sales Co. (Studebaker), SERIES cussed this series handling other makes, but 
Lincoln, Neb., at Seventeenth and N Streets. The building measures 100 by 142 feet of letters in their against dealers of their own 





and is of Roman brick and glass tile. The salesroom covers 2,600 square feet, and | morning meetings and line. 


the service ‘department 10,400 square feet. 












REDUCES CYLINDER WEAR 
Extra Oil-Carrying Capacity puts more 


CONTROLS OIL PUMPING 


Extra Oil-Draining Capacity lets excess 





oil on cylinder walls in the wear zone. oil drain back into the crankcase. 


Two-Way oil control permits the right amount _ excess oil back to the crankcase. And they can’t 
of oil to circulate the split-second it’s needed to —_ clog—with every stroke of the piston, Steel-Vents 
protect vital friction zones. The Steel-Vent is flush away carbon deposits. You'll never see a 


designed to meter a generous amount of lubrica- _ clogged Steel-Vent. 
tion up to the compression ring wear zone—hold- In hundreds of thousands of re-ring, re-bore 
ing wear to the absolute minimum. and re-sleeve installations, Hastings Steel-Vent 


Steel-Vent design also permits fast drainage of Piston Rings have proved they reduce cylinder 
wear and stop oil pumping. 






HASTINGS MANUFACTURING CO. + HASTINGS, MICHIGAN 
Piston Rings, Casite, Caslube, Drout, Oil Filters, Spark Plugs 


STEEL-VENT PISTON RINGS 


REDUCE CYLINDER WEAR: CONTROL oy, 










Yes, competition is in- 
tense in Los Angeles, as 
well as other metropolitan 
centers with multiple deai- 
erships. The answer is “Sell 
the Dealer.” It does make 
a difference to the pros- 
pect where he buys his car, 
son. If we are to save the 
business, we must see that 
the prospect has the dealer 
story. 

Why are there cars that give 
their owners trouble and prove 
expensive all during their life- 
time? It is usually because 
some dealer, who allowed too 
much for the used car or dis- 
counted a new car, made his 
loss up by skimping on the 
conditioning of the new car 
before delivery. Any prospect 
can lose much more in con- 
stant repair bills than he can 
save on the discount or over- 
allowance. 


Few prospects know the 
f.o.b. price of any model. 
For that reason, I am sorry 
to say, many dealers arbi- 
trarily raise the delivered 
price $100, $200, or as much 
as $500. Of course, they can 
kick those amounts back on 
an alleged overallowance, 
but the customer who deals 
with such a dealer is sure 
to be gouged. 

* oo a 

THEN THERE are deal- 
ers who pad the finance 
charge. It isn’t ethical. 
None of these things are. 
The dealer who does it 
won't last long. But in the 
meantime they make it dif- 
ficult for the legitimate 
dealer. So, when your pros- 
pect says he has decided on 
the make, the model, body 
style and color he wants 
and says that the dealer’s 
salesman who pays him the 
most for his used car will 
get the business, tell him 
the dealer story. 

The dealer story is important 
to the customer. The proof is 
that dealers have twice as 
much money invested in their 
plants and twice as many 
people on the payroll to take 
care of owners after purchase 
than the factory needs to build 
the cars. That fact ought to 
convince any prospect that the 
dealer is twice as important as 
is the factory in assuring sat- 
isfactory personal transporta- 
tion to the owner. The factory 
has told its story. Only you 
can tell the dealer story. 


That is the reason for 
continuously and enthusi- 
astically explaining the im- 
portant and indispensable 
contribution the good deal- 
er makes to each sale. It 
does not only make a dif- 
ference, to the prospect, 
where he buys a car, it 
makes a great difference to 
you, too. 








































































Cordially yours, 


Dad 
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Luciting news for Americas car dealers / 


STUDEBAKER STRIDES FORWARD 
WITH DYNAMIC NEW ENTHUSIASM 


Studebaker is combining with Packard to 





create the world’s 4th largest full-line 


producer of cars and trucks! 


This gigantic alliance of financial strength, 
experience and resourcefulness will add 
Packard’s reputation and prestige to 


Studebaker’s own solid fame! 


Watch Studebaker make automotive 


history in the months and years ahead! 


Studebaker... 


the franchise of big opportunity 
for foresighted dealers i 
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Sales Conditions in Various Areas... 


Auto Market Reports 


New Orleans 


New-car sales in New Orleans 
during August totaled 2,083 for the 
second-best month of the year. 

August, which topped July by 
167 registrations, was second only 
to June, when 2,164 cars were titled. 
August registrations were divided 
between 1,950 units sold through 
authorized dealers and 133 sold 
through nonfranchised outlets. 

Truck sales in August totaled 
280, some 27 units less than July. 

New-car sales by make through 
authorized dealers were: Chevro- 
let, 636; Ford, 633; Oldsmobile, 

189; Pontiac, 118; Buick, 111; 
Studebaker, 69; Mercury, 69; 
Plymouth, 48; Cadillac, 32; Chrys- 
ler, 18; Dodge, 18; Nash, 17; De- 
Soto, 16; Lincoln, 9; Packard, 5; 
Volkswagen, 3; Willys, 2; Austin, 

1; English Ford, 1; Henry J, 1; 
Porsche, 1; Hudson, 1; Kaiser, 

1; MG, 1, and Renault, 1. 

Truck sales by make were: Ford, 


112; Chevrolet, 104; International, 
28; GMC, 17; White, 7; Dodge, 5; 
Diamond T, 3; Studebaker, 2, and 
Mack, 2.—(Gordon Hebert.) 
+ * 7 
Minneapolis 

New-car deliveries in Hennepin 
County (Minneapolis) in the first 
eight months of 1954 totaled 22,493, 
compared with 25,764 for the same 
period of 1953, according to Finance 
and Commerce, Minneapolis busi- 
ness paper. 

Chevrolet led Ford, 5,613 to 5,507, 
and Buick was third with 2,158. 
Oldsmobile was fourth with 1,779. 

New-truck deliveries for the 
period totaled 2,004, compared 


with 2,266 for the same period of | 


1953. 

New-car deliveries in August 
totaled 2,446, broken down as fol- 
lows: Ford, 623; Chevrolet, 617; 
Oldsmobile, 257; Buick, 231; Pon- 
tiac, 165; Mercury, 137; Plymouth, 


117; Studebaker, 50; Cadillac, 49; 





Chrysler, 42; Nash, 38; DeSoto, 28; 
Dodge, 28; Packard, 26; Hudson, 
16; Lincoln, 11; Kaiser, 3; Willys, 
3, and miscellaneous, 5.—(Donald 
M. Lyons.) 


* * * 


Dallas 


August new-car sales in Dallas 
dropped to 3,474 from a total of 
3,911 in the previous month. New- 
truck sales, however, increased to 
471 from 460 in July. 

New-car sales by make were: 
Ford, 1,043; Chevrolet, 838; Buick, 
324; Pontiac, 321; Oldsmobile, 317; 
Mercury, 199; Plymouth, 139; 
Cadillac, 67; Dodge, 46; Nash, 36; 
Studebaker, 34; Packard, 32; 
Chrysler, 17; Lincoln, 17; Hud- 
son, 12; DeSoto, 11; Willys, 6; 
Austin, 4; Henry J, 4; Hillman, 2; 
Kaiser, 2; MG, 2, and Jaguar, 1. 

New-truck sales were: Chevrolet, 
218; Ford, 155; International, 36; 
White, 17; GMC, 13; Dodge, 12; 


Mack, 9; Reo, 6; Studebaker, 2; 


Only The 


Diamond T, 1; FWD, 1, and Willys, 
1.—(Ruby Fenoglio.) 
+ * + 


Houston 

New-car sales in Houston during 
August totaled 3,350 a slight in- 
crease over the July total of 3,334. 
New-truck sales, however, dipped 
from 588 in the previous month to 
507 in August. 

August new-car sales by make 
were: Ford, 898; Chevrolet, 868; 
Oldsmobile, 527; Buick, 311; 
Plymouth, 179; Pontiac, 156; Mer- 
cury, 90; 74; Dodge, 70; 
Studebaker, 56; Chrysler, 29; 
Nash, 29; DeSoto, 22; Lincoln, 
16; Willys, 14; Jaguar, 4; Pack- 
ard, 2; Volkswagen, 2; Austin, 1; 
Hudson, 1, and Kaiser, 1. 

New-truck sales were: Chevrolet, 
219; Ford, 158; International, 55; 
Dodge, 28; GMC, 20; White, 11; Stu- 
debaker, 4; Autocar, 3; Mack, 3; 
Willys, 3; Plymouth, 1; Reo, 1, and 
| GMC Bus, 1.—(Ruby Fenoglio.) 


| * * * 


Louisville 

August new-car sales in Louis- 
ville totaled 1,489, compared with 
1,915 in July. Truck sales were also 
down, totaling 178 units, compared 
| with 240 in the previous month. 

Sales through the eight-month 
period, however, are running 





Dallas News 
covers 


the Dallas 
market 


More people BUY The News...more 


Dallas doesn’t end at the 


city limit sign... nor does The 


Dallas News coverage neglect any part 


market area 


Dallas each 


people READ The News ...more people 
are INFLUENCED by The News than 


any other morning or evening 


newspaper in Texas. 


TEXAS’ LARGEST DAILY NEWSPAPER 
Circulation, 192,229 — Sundays, 200,701 


(Publisher's statement: March 31, 1954) 


CRESMER & WOODWARD, INC., NATIONAL REPRESENTATIVE 


New York ¢ 


Chicago * Detroit ¢ 


Atlanta ¢ 


of the rich, responsive 72-county 


that looks to Dallas, buys 


in Dallas, that visits with 


morning through 


The Dallas News. 


Los Angeles © San Francisco 


Reed.) 


ahead of 1958, totaling 13,02’, 
compared with 12,000. 

August new-car sales by make © 
were: Ford, 558; Chevrolet, 413; © 
Buick, 129; Pontiac, 128; Oldsmo- — 
bile, 91; Mercury, 43; Plymouth, 33; 
Studebaker, 22; Dodge, 18; Chrys- 
ler, 13; Cadillac, 12; DeSoto, 9; 
Packard, 8; Hudson, 4; Lincoln, 2, 
and MG, 1. 


The top three truck sellers were © 


Ford, 81; Chevrolet 54, and Inter- © 
national, 13.—(A. N. Williams.) 
a * cz 


Cleveland 


New-car sales in Cleveland in 
the week ended Sept. 4 totaled 
1,368, according to County Clerk 
Leonard F. Fuerst. 

Used-car transactions totaled 1,- 
652. New-truck sales reached 95 
and used-truck transactions 
amounted to 89.—(Al Rothenberg.) 

+ + * 


San Antonio 


Motor vehicle sales in Bexar 
County (San Antonio) showed a 
slight increase in August over the 
previous month, totalling 1,251 as 
compared with 1,189 in July. 

New-car sales totaled 1,041, 
compared with 1,061 in July—a 
decrease of 20 sales—but this was 
more than made up by increased 
sales in the truck field. Truck 
sales totaled 210 in August, com- 
pared with 128 in July. 

New-car sales by make were: 
Ford, 294; Chevrolet, 223; Buick, 


| 83; Oldsmobile, 75; Mercury, 72; 
| Plymouth, 67; Pontiac, 57; Dodge, 
| 38; Cadillac, 24; 
| baker, 19; Chrysler, 14; Hudson, 7; 
| Packard, 6; DeSoto, 6; Jaguar, 5; 


Nash, 23 Stude- 


Lincoln, 5; MG, 3; Willys, 3; Kaiser, 
2, and miscellaneous, 15. 
Truck sales by make were: Chev- 


| rolet, 90; Ford, 50; International, 
20; GMC, 17; White, 17; Dodge, 11; 


Mack, 4, and Studebaker, 1.—(J. H. 
* * * 


Baltimore 

New-car registrations in Balti- 
more during August totaled 2,379, 
slightly more than the 2,354 regis- 
trations in July. 

New-truck registrations declined 
slightly, totaling 200, compared with 
215 in the previous month. 

New cars were titled as fol- 

lows: Ford, 658; Chevrolet, 541; 





Plymouth, 276; Buick, 223; Olds- 
mobile, 164; Pontiac, 119; Mer- 
cury, 88; Dodge, 67; Cadillac, 47; 
Studebaker, 36; Chrysler, 35; De- 
| Soto, 35; Nash, 31; Packard, 17; 
| Willys, 14; Hudson, 8; Lincoln, 
| 8; Kaiser, 5; Henry J, 1; and 
| miscellaneous, 6. 

| New-truck registrations by make 
were: Chevrolet, 90; Ford, 53; In- 
| ternational, 19; GMC, 13; Dodge, 9; 
| White, 5; Autocar, 3; Willys, 3: 
Diamond T, 2; Brockway, 1; Mack, 
1, and Studebaker, 1.—(Kate Sav- 
age.) 


* x «x 


Boise, Id. 

August new-car sales in Boise 
totaled 289, a 30 percent increase 
|over the July total of 221. New- 
truck sales, however, dipped from 
| 63 in July to 56 in August. 

August new-car registrations 

by make were: Chevrolet, 101; 
| Ford, 68; Buick, 25; Willys, 15; 
| Nash, 18; Oldsmobile, 13; Pon- 

tiac, 11; Mercury, 10; Plymouth, 

9; Cadillac, 5; Chrysler, 5; Stude- 

baker, 5; Dodge, 4; Hudson, 3; 

Kaiser, 3; DeSoto, 2; Lincoln, 1, 
and Packard, 1. 
| New-truck registrations were: 
| Chevrolet, 23; Ford, 16; Interna- 
| tional, 6; Dodge, 5; GMC, 4; Reo, 1, 
| and White, 1. 

* 


« 


Salt Lake City 
| New-car registrations in Salt 
| Lake County (Salt Lake City) for 
| the final-six days of August totaled 
164. 
| Titled by makes were: Ford, 

42; Chevrolet, 29; Buick, 27; Pon- 
tiac, 18; Mercury, 18; Oldsmo- 
bile, 11; Cadillac, 10; Plymouth, 

| 5; Chrysler, 2; Hudson, 2; Lin- 
coln, 2; Dodge, 1; Kaiser, 1 and 

Studebaker, 1. 

There were 11 new trucks regis- 
tered, as follows: Chevrolet, 6; 
Ford, 2; GMC, 2, and Dodge, 1. 

* * = 


Buffalo 
Sales of new cars in the Buffalo 
area during July declined 32 per- 
cent from June to total 3,246. June 
registrations had totaled 4,775. 
July sales brought the total for 
the year for the first sever 
(See MARKETS, Page 47, Col. 1) 
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Motors films to show how engines 
work and cooling systems oper- ( 
ate. Then he described carburet- 

ors, brake components and other 
essential parts from the stand- 
point of function and care. 
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Housewives Study Cars 


Alemite-S ponsored Six-Week Course Mixes 
The course will also cover minor 
Gaskets and Glamor repairs, emergency road service, 


CHICAGO, — Twenty-six house- | should I do when the engine won't | basic mechanics, winter and sum- 
wives are learning the “why and | start?’ mer driving preparations and pre- 
what” about the family car in a| “Some of the questions may seem | cautions, periodic lubrication and 
six-week course sponsored by| naive, but they demonstrate the| Preventive maintenance, how to 
Stewart-Warner Corp.’s Alemite di- | lack of information and eagerness | Choose and when to trade in a car 
vision at Mancuso Chevrolet, in| for knowledge of housewives about | 4nd other details of ownership and 
suburban Skokie. the family car.” operation. ; 

Opening session of the “Gas, Mancuso used several General Mancuso said he regards this 


school in the same category as giv- 
Gaskets and Glamor” car-care ing a car to a high ek driving 
course had James Mancuso, head course. 
of the Skokie Chevrolet dealer- “It’s automobile statesmanship,” 
ship as instructor. In followup he said, “or good public relations 
classes, members of his sales and which will help the industry, help 
service department will take over. the public and on a long-term basis 
The instruction is provided at no help the dealership, even though 
cost to the students, there’s no immediate return to the 
Mancuso said he has signed up 


dealer.” 
11 more women for the second 
course starting in September, after 
the first group is graduated. 

“These ladies are really avid for 
information,” he said. “They ask = 
such questions as ‘What is vapor OT 
lock?,’ ‘Why does my steering wheel B tas on P ricing 
have so much play?’ and ‘What CHICAGO. — The Federal Trade 
—s Commission issued an “initial de- 
cision” recently ordering C. E. 
| Niehoff & Co., automotive product 
house here, to refrain from using 
discriminatory pricing practices on 
products of similar grade and 
quality. 

Examiner Frank Hier, in issuing 
the order, held that the company’s 
discount structure involved dis- 
criminations between competing 
customers, and that it failed to 
establish “by substantial, reliable 
and probative evidence” either the 
defense of cost justification or of 
meeting in good faith the equally 
low prices of competitors. 

Niehoff sells only to jobbers, ac- 
| cording to Hier, which are classi- 
fied into four groups for pricing 
purposes. These groups are largely , 
determined according to “annual 
cumulated purchase volume,” the 
report said. 

The findings of the hearing in- 
cluded a chart showing the various 
volume brackets for the grading of 
|volume discounts. The chart 
| showed 299 jobbers received no 
volume discounts; 228 received 5-10 
percent; 241, 10 percent, and 98, 10 
percent plus 5-7 percent. 

Products of the company consist ' 
of three general classes of auto | 
products—a hydraulic line, an ig- 
| nition line and a testing equipment 
line. According to the report, 90 
percent of dollar volume was car- 
ried by the ignition line. 


Quart Oil Cans 
Standardized 


NEW YORK.—Quart motor-oil 
can dimensions have been made 
uniform in a new American stand- 
ard (B64.1-1954) in a move that is 
expected to benefit oil companies, 
the packaging industry, service sta- 
tions, and manufacturers of cans 
and machinery for filling and clos- 
ing cans. 

The standard cans are designed 
to run through the filling and clos- 
ing machines of an oil company, ‘ 
regardless of the make of the ma- 
chines or the cans. 


Also, says the American Stand- 
ards Assn., cans made according 
to the new standard are easily 
packed in cartons of the same size 
and may be displayed to better ad- 
vantage on standard-size racks. 

Organizations which participated 
in this standardization are the 
American Petroleum Institute, Na- 
tional Lubricating Grease Institute, 
National Bureau of Standards, 
Packaging Institute and U. S. De- 
partment of the Navy. 








New Headlight Gains 


Approval in Jersey 


TRENTON, N. J.—Signing into 
New Jersey law of a bill chang- 
ing the standards for automobile 
headlights has been announced 
by Gov. Robert Meyner’s office. 

The State Division of Motor 
Vehicles said the legislation au- 
thorizes a new type of sealed- 
beam headlight, developed by a 
national committee of automotive 
manufacturers and engineers and 
to be marketed as soon as enough 
states approve it. 





Auto Parts House 
Ordered to Cease 





‘And This, Girls, Is a Carburetor’— 

James Mancuso, head of Mancuso Chevrolet Sales, Skokie, Ill., describes function and 
care of carburetor in opening session of car-care course for housewives. The six-week 
session is being sponsored by Alemite division of Stewart-Warner Corp. 














THE NUMBER 6 on the bearing cup at right, together 
with 5BC on the cone, tells you that this is a tapered 
roller bearing used on steering gears. But when the 
number is accompanied with the trade-mark ““Timken®”’, 
it also predicts iene years of trouble-free operation. 
Why ? Because of the quality and service that go with 
every Timken bearing. 





THE NUMBER 
THAT PREDICTS 
THE FUTURE 









CATCHING REJECTS before they happen is the job of our 
statistical quality control. For instance, a chart like this on 
every ‘elndes slots the dimensions of several cups or cones 
from each lot. Mrends towards off-size bearing parts show up 
instantly. This is another step we take to make Timken bear- 
ings the No. 1 value in your cars’ moving parts—the vital zone. 


7~-- 








Feed ibe er —_——— 


OUR ENGINEERS WILL HELP YOU design bearing appli- 
cations for your product—at no cost to you. They can often 
suggest improvements and more economical installation 
methods. This service is one more reason to always specify 





Detroit Plymouth Dealers 
Elect Bliss President 


IN JUST 40 SECONDS this spectrometer tells the exact chem- 
ical composition of a melt of Timken bearing steel. Results are 





flashed back to the furnace so our melter has constant control 
of the chemical analysis. The Timken Company is the only U.S. 
bearing manufacturer that makes its own steel to control qual- 
ity every step of the way. 


**Timken” with a bearing number. And for full value, always 
use a Timken bearing cup with a Timken bearing cone. The 
Timken Roller Bearing Company, Canton 6, Ohio. Canadian 
plant: St. Thomas, Ontario. Cable address: ‘“TIMROSCO”, 


TIMKEN is NUMBER 1 FoR VALUE WHERE VALUE COUNTS MOST...IN THE VITAL ZONE 


TRADE-MARK REG. U. S. PAT. OFF 


$ < 
NOT JUST A BALL CD NOT JUST A ROLLER C— THE TIMKEN TAPERED ROLLER C— BEARING TAKES RADIAL ® AND THRUST —@)— LOADS OR ANY COMBINATION “We 


DETROIT.—The Greater Detroit 
Plymouth Dealers Assn. has elected 
the following new officers: 

C. Hascall Bliss (Chrysler), presi- 
dent; James E. Mason (Dodge), 
vice-president, and Jack Rose (De- 
Soto), secretary-treasurer. 


William Ullman, tops among Washingtvn 
automotive newsmen, reports each week 
on news affecting the auto industry iD 
Automotive News 
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ePrvice 


Backshop 


1 Regular Monthly Section for Those 


MA a 


Who Maintain 


{rmericas Motor Vehicles 








... by Jack Weed 


ALL have trouble with our | 
customer relations at times, 
and dealers are no exception to 
that trouble. In fact, I think that 
most dealers’ bad customer rela- 
tions stem from laxity in dealing 
with customers who drive in the 
service door. 

My good friend Bill Little, manu- 
facturer’s agent, sent me a cute 
little stunt the other day that 
many of my dealer readers may be 
able to use to good advantage. The 
card was given to him by his opti- 
cal firm when he took his specs in | 


| 


for an overhaul. 


This card read: “Barring delays 
due to breakage, spoilage, man- 
power or mechanical breakdowns, 
strikes, Acts of God or just plain 
ordinary everyday troubles, we ex- 
pect to have your glasses ready 


| 





“In view of the above listed 
contingencies, however, we sug- 





gest that before calling for your | 


glasses you dial Wo. 3-4850 and 
ask for ..... 4 Thank you! 
Professional ‘Optical Co.” 

To me, this card has an element 
of humor in it. If dealer order 
takers or service Managers were 
to give each customer such a card 
after they write up the service 
order, it might do two things. 1. 
Take a little of the sting out of 
not being able to deliver the car 
when promised and 2. make the 
service force a little more careful 
in making delivery promises when 
there is a reasonable doubt that 
the job cannot be gotten out in 
time. 


* * * 


Another Blast 


Aw I feel justified in doffing 
my chapeau to the editor of the 
AAA bulletin for emphasizing the 
need for all service stations to use 
and sell only that brake fluid which 
meets-SAE specifications. 

It seems but a month or so 
ago that AAA came out with a 
hearty blast against the use and 
sale of the spurious and sub- 
standard fluids. In the September 
issue, the bulletin carries a long 
letter by John L. Wheeler, brake 
fluid uid specialist of E. IL d of E. L duPont 








de Nemours & Co., on the sub- 
ject. 

The AAA is programming the 
use of quality fluids in a spot where 
it is vital, if the AAA garages 
around the country read the bul- 
letin. Another group of automotive 
service men that should be very 
conscious of the great harm that 
can come from selling or using 
substandard fluids are the men 
who work for franchised vehicle 


dealers. 
oh aa * 


'To Merit Confidence 


-E THE motoring public can’t 
feel perfectly safe in getting top 
quality brake fluid, brake lining 
and brake system parts from the 
car dealer, where in the world can 
they take their car or truck with 
assurance that the mechanic who 
works on their brakes is going to 
do his best to give them workman- 
ship and replacement products that 
will provide them with safe stop- 
(Continued on Page 28, Col. 1) 





|Surveys indicate More Hard Work Is Needed 





Boosting Absorption 


—_—-- not all dealers fig- | imately 12,899,750 cars under three 
ure absorption of fixed expense| years old on the road, while in 


in the same manner, 


and many/1939 the larger percentage repre- 


dealers’ expenses charged to serv-| sented but 7,580,000 cars. 


ice are items that should not be 
absorbed by the shop and parts 
departments, franchised dealers 
recognize the necessity of having 
a high, true absorption percentage. 

The last NADA report on op- 
erating averages of automobile 
retailers indicates that the aver- 
age dealer now has a service 
absorption of 56 percent when 
the owner or manager’s salary 
is included, and 64.4 percent 
when his salary is excluded. 

The most recent Federal Reserve 
Bulletin indicates that the fran- 
chised dealer’s primary service 
market has shrunk by 2 percent- 
age points since 1939. In that year, 
29 percent of all cars on the road 
were under three years of age, 
while today there are but 27 per- 
cent in this age bracket, which 
incidentally is the age bracket that 
includes most dealer service cus- 
tomers. 

While there has been a shrink- 
age in percentage, the potential 
market has nearly doubled during 
the years. Today, there are approx- 





Dual Exhausts Permit Greater Accessibility— 

Elimination of the exhaust cross-over pipe within the engine compartment is one 
of the advantages of dual exhaust installations. Here, the left-bank exhaust manifold 
ona 1954 Mercury opens the fuel pump, radiator hoses, fan and water pump systems 





pr easier service operations. 


Although there are many more 
cars in the age class to which 
most dealers look for the greatest 
part of their service trade, other 
factors such as the longer life of 
engines without need of overhaul, 
better design and construction of 
other heavy components such as 
transmissions, axles and front 
ends, to say nothing about the in- 
crease in warranty work, have cut 
deeply into the dealer’s profit po- 
tential in the service work per- 
formed for cars in this age group. 

+ + * 

——— labor is recognized 

as being the key to mainte- 
nance of a high service absorption, 
and again the NADA report indi- 
cates that labor sales today give 
the franchised dealer the largest 
percentage of gross profit to sales 
of any department in the average 
dealer’s business. 

For the first six months of 
this year, gross profit to sales of 
customer labor ran 43 percent, 
while parts profits followed with 
30.1 percent. Customer labor was 
running $246 per new car sold at 
retail, while parts hit $330 per 
car sold. 

A survey of dealer operations 
now being conducted by AvutTomo- 
TivE News indicates that for every 
dollar’s worth of labor sales, the 
average dealer is selling $1.36 
worth of parts and 16 cents’ worth 
of accessories. 

It is apparent that the accessory. 
gross could be pushed up consid- 
erably in the average dealership 
by a little more attention to the 
display and sales of “extras.” The 
survey shows that some line deal- 
ers do a far better sales job on 
accessories than other dealers with 
cars just as “hot” on today’s 
market. 

However, the largest absorption 
can be obtained in the largest age 
group classification, that of cars in 
the three-to-nine-year age bracket. 

Here, both in 1939 and today rest 
53 percent of all cars on the road. 
In 1939, this age group  repre- 


| sented around 13,854,000 cars, while 
| today it represents a market poten- 


tial of about 55:822,00 cars. 


I, IS in this age group where 
‘both the highest customer labor 


Dual Exhausts Brighten Shop Profits 


By Sam Sampson 
Staff Writer 

ANY dealers, intent on increas- 

ing service revenues, are care- 
fully investigating the profit possi- 
bilities of installing dual exhausts 
on cars with V-8 engines, inquiries 
received at Automotive News indi- 
cate. 

In many cases, dealers say, 
they are requested by their cus- 
tomers to install duals. The cus- 
tomer uses the argument: “If 
Cadillac has them, and Chrysler 
New Yorker Deluxes have them, 
Dual exhausts must offer some 
advantage. Why can’t I have 
them on my car?” 

The dealer who seeks to follow 
along with this trend should know 
what profits are possible, what 
problems of installation and serv- 
ice he will encounter, and where 
satisfactory parts and materials 
are available. 

Only one factory so far has of- 
fered a dual exhaust kit for con- 
verting to dual exhaust, but many 
speed and power equipment mak- 


gines. 


;ers have been producing mufflers, 


tail pipes, left-bank manifolds, 
brackets, and other necessary ma- 
terials for dual installations for 
several years. Dealers will find that 
these manufacturers can offer val- 
uable counsel on the most satisfac- 
tory equipment for the different en- 


* * * 


COMPLETE dual-exhaust in- 
stallation kit has been offered 
to Mercury dealers through the 
L-M parts and accessories depart- 
ment. Dealer experience on the kit 
is not obtainable since the kit has 
been in the field only a few weeks. 
Installation procedures, however, 
as demonstrated at the factory 
service garage, are fairly simple. 
Included is an exhaust mani- 
fold for the left bank, inlet and 
exhaust pipe, stock muffler, brack- 


New Products 
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ets and other standard parts. A 
special shield assembly is also in- 
cluded for some models as well 
as a special setup for manually 
shifted cars. 

The left-side installation is sim- 
ilar in materials and arrangement 
to the right-side setup, and is 
threaded through the frame in the 
same manner. On the left side, the 
brake booster tank must be moved 
to the outside of the frame. Other 
than that, only minor adjustments 
are necessary. 

* - * 

MONG franchised dealers, Burli- 

son Sales and Service (Olds- 
mobile), Lakeview, Mich., has been 
carrying on an outstanding dual 
exhaust installation business. Own- 
er Ted Burlison said the installa- 
tions have become so popular in 
the area that 28 percent of his new- 
car deliveries are equipped with 
duals. 

This year, Burlison said, he 
has installed 51 sets of dual ex- 
hausts on 1954 Oldsmobiles, and 
has received a net profit of $1,- 


175.55 from the business. By 
careful buying, materials are ac- 
quired at a cost of $22.45, and 
Burlison charges $39.50 for the 
job. 

The small-town dealer said his 
dual-exhaust business has continued 
to grow in the area because he has 
not yet had a dissatisfied customer. 
There have been no service troubles 
attributable to duals, and pleased 
customers report additional mile- 
age and increased power and per- 
formance. 

Burlison said it was necessary to 
do considerable shopping to estab- 
lish the best sources of supply for 
exhaust kits and mufflers, but 
found everything necessary from 
auto jobbers and cooperative speed 
shops. 


* * * 


BOUT two-thirds of his cus-| 


tomers ask for stock mufflers, 


Burlison said. This makes the job | 


even more profitable. Cars former- 

ly equipped with special mufflers 

have left stock mufflers and cross- 
(Continued on Page 26, Col. 1) 


sales are possible and where the 
parts replacement potential is the 
greatest. It also represents a mar- 
ket ripe to the alert dealer for 
accessory sales as well as complete 
ear refurbishing. 

Buyers of this age car pur- 
chase mostly from necessity but 
their pride of ownership is some 
times even greater than that of 
the group that is accustomed to 
replacing its personal transpor- 
tation every year or two. 

To these buyers the investment 
represents a greater part of their 
total resources than that of the 
buyer who is able to replace his 
car to keep in modern styling or 
“to keep up with the Joneses.” 

They appreciate a clean, sweet- 
smelling interior, a well painted 
and polished exterior, and a car 
dressed with the latest gadgets. 

But few dealers seem to appre- 
ciate that the same crew that does 
the used-car reconditioning can 
also be the source of considerable 
customer labor sales profit if the 
dealer works out “packages” for 
the owners of new used vehicles 
and can work out a program of 
selling these on time just as he 
does his used vehicles. 

* ea x 
| FACT, many dealers who 
today are in the above 100 per- 
cent bracket in absorption, feel 
that dealers who do not hit at 
(Continued on Page 29, Col. 1) 


Total Attendance 
At ASI Shows 
Put at 250,700 


CHICAGO.—Since the first Auto- 
motive Service Industries Show in 
1919, more than 250,700 association 
members and guests have attended 
ASI shows, according to figures 
compiled by the publicity commit- 
tee of this year’s show. 


The 1954 exhibit—the 27th of its 
kind—will be held Dec. 8-10 at the 
Navy Pier here. It will show the 
products of 439 manufacturers of 
parts, accessories, tools, equipment, 
chemicals and supplies, who have 
contracted for 930 booths covering 
103,969 square feet of space. 

Comparative statistics show that 
in 1919 there were only 1,000 auto- 
motive jobbers, while today there 
are more than 10,000. The whole- 
sale value of automotive vehicles 
produced between 1919 and 1954 
was $102,482,471,722, and the whole- 
sale value of repair parts and ac- 
cessories based on excise tax col- 
lections was $24,337,500,000. 

The wholesale parts and acces- 
sories business rose from $454,673,- 
000 in 1939 to more than $2 billion 
in 1953—an increase of 450 percent. 

The 1954 event again will be 
sponsored by the Motor & Equip- 
ment Wholesalers Assn., Motor & 
Equipment Manufacturers. Assn. 
and National Standard Parts Assn., 
| which will hold their annual con- 
| ventions prior to the show. 





Canadian Parts Plants 


Give Work to 20,514 


OTTAWA.—Motor vehicle parts 
and accessories manufacturers 
employed 20,514 workers on May 
1, and average weekly wages ad- 


| vanced to $67.31 from $67.09 in 


April, according to the Canadian 
Government. 

Average hourly earnings rose 
to 160.5 cents on May 1 against 
156.8 cents a year ago and the 
average work week dropped to 





40 hours from 42.2. 
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Customers Asking for Them... 
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|to accept the noise to get the in- 


creased performance. 


Dual Exhausts Brighten Profits 


(Continued from Page 25) 
over pipes in the parts storage. 
This is a “bonus” in the business, 
Burlison said. 

After the first difficulty in “get- 
ting acquainted” with the instal- 
lation procedures, the dealer said 
that labor time has dropped 
steadily with each job. At the 
present time, one man does most 
of the work and can now turn 
out a complete job in about 45 
minutes. 

“It’s interesting to think,” Burli- 
son said, “that 51 dual installations 
could have been handled in one 
week providing the demand was 
constant. And yet, if someone had 
told me a few months ago that 
just one man in my service depart- 
ment could net me $1,175 a week, I 
wouldn’t have believed him.” 

* + * 
NTERVIEWS with several fac- 
tory engineers and service offi- 

cials indicate most factories are 
reluctant to give the green light for 





als 





dealer installations because of the 
work yet to be done before a kit 
or installation procedures can be 
prepared. In most cases, engineers 
say, thermal and chemical re- 
actions within the engines are 
changed, and new service and 
maintenance information should be 
provided. 

At Cadillac, engineers said that 
the power increases gained since 


| 1952, when Cadillac changed to 


duals across the board, resulted 
from a combination of dual ex- 
hausts, improved carburetion and 
changes in the rear-end ratio. 


In 1952, engineers said, stand- 
ard rear-end ratio was 3.36, with 
a 3.07 optional. Beginning in 1953, 
the 3.07 rear end was standard, 
combined with the Hydra-Matic 
transmission which aids the en- 
gine in carrying the lower rear 
end. 





of the power increase was directly | 
attributable to dual exhaust. 
* * * | 
At CHRYSLER CORP., engineers | 
said that several changes in| 
the exhaust system itself were | 
necessary in the dual installations. | 
| The dual setup includes the use of 
| two three-pass mufflers, while the 
single muffler system on the New) 
Yorker uses a 42-inch straight-| 
| through muffler. 
According to the Chrysler en- | 
gineers, dual exhausts gave them 
| smoother operation and higher | 
| horsepower output in the upper | 
| rpm range. In addition, the duals 
| are not as noisy as the single ex- 
haust at higher speeds, they said. | 
The noise problem is one of the} 
prime concerns of the factories in | 
discussing dual-exhaust setups. The | 
factories will not sacrifice a quiet- 
|running engine for increased per- 
| formance. 
| Dealers who may be working to} 


T= aims of engineers working 





* * * 


on dual exhausts are to obtain 
freer-flowing engines through bet- 
ter “breathing,” less noise in higher 
rpm operation and better perform- 
ance at the upper end of the rpm 
scale. 

Engineers say that dual ex- 
hausts will result in cooler en- 
gines, more efficient elimination 
of exhaust gases, and better util- 
ization of fuel entering the en- 
gine in some designs. 

Taking out the exhaust cross- 


over pipes within the engine com- | 
partment will cut down under-hood | 
temperatures and do away with| 
gasoline percolation in many cases. | 

Another advantage listed by en-| 


gineers is the absence of the “ex- 
haust resistance.” It is known by 


engineers that when a cylinder | 


fires, and the burned gases are ex- 
pelled violently into the exhaust 
manifold, a turbulance is created 


in the manifold, through the cross- | 


over pipe and into the second ex- 
haust manifold. 
The force of this turbulance re- 








Thus, engineers pointed out, it is| customer order, however, may find | sists the emptying of gases into the | 


difficult to say just what portion|that many customers are willing’ exhaust manifold 


THE COMPLETE 


LINE— 
MORE THAN 7,000 ITEMS 


after the second 





‘“”* Federal-Mogul is the best-known brand of replacement engine 
bearings—every survey proves it! Mechanics everywhere know they 
can find all of their engine bearing needs in the Federal-Mogul line. 
It’s the most complete line . . . the quality line . . . the preferred line! 


Auth Your Fedeual- Mogul Jobber 
FEDERAL-MOGUL SERVICE 


Division Federal-Mogu! Corporation 
DETROIT 13, MICHIGAN 


Whatever your engine bearing needs may be, you will find the 


best answer in the red-and-black Federal-Mogul package. 
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cylinder, 90 degrees away, has fire. 
With dual exhaust, the gases ave 
eliminated faster, and the firirg 
into each manifold is only half as 
frequent. 

* * + 

URTHER, dual exhausts will 

cut down on back pressure ‘o 
the extent that the muffler allovs 
freer passage of gases out the tuil 
pipe, engineers say. With two muf- 
flers, it is apparent that the ex- 
haust will receive only about haif 
as much resistance as with the 
single exhaust system, and the 
back pressure at the exhaust mani- 
folds will be correspondingly de- 
creased. 

Engineers feel that valve op- 
erations will be more trouble- 
free with dual exhausts, at least 
with some engine designs. Addi- 
tional valve life is also expected, 
since the engine will be running 
cooler. 

And finally, dual exhausts are 
recognized by engineers as an en- 
gine modification that may “clear 
the way” for further engine refine- 
ments. 


But at the same time, authorities 
feel] there are serious problems 
confronting dealers who wish to 
install dual exhausts in their serv- 


|ice garages. It would be a good 


practice, fac ory service officials 


| said, if dealers would contact the 


| factory and ask for 


information 
relative to that particular engine 


| design. Each engine design has its 


own particular problems and pro- 


| cedures to work out. 
* . + 
HE factories suggested that 
dealers making dual installa- 


tions consider the following fac- 
tors: 

1. The cost of replacing a dual 
exhaust system will be doubled 
as compared with the single ex- 
haust system. 

Engineers claim that a great 
amount of work is being done on 
finding longer lasting materials for 


| mufflers and tail pipes, but satis- 
| factory materials for dual installa- 
|tions are not commonly available 
| yet. In order to justify the cost of 
| dual exhausts, engineers feel that 


the system should last twice as 
long as the present single exhaust 
systems. 

2. A method of warming the en- 


| gine quickly must be provided with 


the dual exhausts, since the dual- 
equipped engine will inherently run 


| cooler. 


A heat control valve, currently 
being supplied with all V-8 engines, 


|should be reinstalled on the left 


bank exhaust system. When the 
engine is started the heat control 


| valve is closed, forcing exhaust 


gases from the left bank to cross 
over to the right side through an 
exhaust passage in the intake 


| manifold. 


The passage of these hot gases 
creates a “hot spot” under the car- 
buretor which pre-heats the fuel. 


| When the engine becomes suffi- 


ciently warm, the heat control valve 
opens and straightaway exhausting 
takes place on both banks. 

om * ° 


THERE may be a more rapid 


| De deterioration of the mufflers 


and tail pipes with the dual ex- 


| haust system. 





There will be a greater con- 
densation problem with the dual 
exhaust setups, engineers say, 
because the gases are cooler. This 
condensation, it was pointed out, 
is an acid, capable of excessive 
corrosion and rust. This is one of 
the reasons why better materials 
are necessary for dual mufflers. 

Dealers making shop installations 
have found that it may be neces- 
sary to punch small holes in the 


| muffler, allowing the condensation 


to drain out. There is only a slight 
sacrifice to the noise factor, it is 
reported. 

4. With some engines, carburetion 
must be changed to “tune” the en- 
gine properly and get maximum 
performance gains. 

Slightly different engine tuning, 
many engineers feel, will be neces- 
sary before increased mileage and 
better performance is reached even 
after installing the duals. Some en- 
gines will require special tuning, 
including improved carburetion, be- 
fore the advantages are apparent 

Most mechanics will hail the 
elimination of the cross-over pipe 
from either the engine compart- 
ment or underneath the engine. As 
burned hands and harrassed tem 
pers will show, the hot cross-over 
pipe is always in the way of serv- 
ice operations. 





‘ 
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(Continued from Page 25) 


ping under the most hazardous 
condition ? 

Yet, I am sorry to say, many 
of my good friends in the brake- 
lining business, and among the 
reliners, claim that car dealers 
are prominently among the worst 
offenders in their demand for 
low price regardless of quality. 
It is hard for me to understand 
how this can be so. 

I like to think of car dealers as 
ethical business men with high 
standards, especially as it applies 
to the products they sell. 

It is always hard for me to be- 
lieve that a dealer in a car that is 
designed to meet the highest stand- 
ards in engineering and materials 
used in its construction could 
throw the reputation of his vehicle 
and his own company to the dogs 
by cheating his customers on the 
quality of the products his service 





men put in that vehicle when it) 


comes to his shop for service. 
+ * * 


DuPont Cartoon 


N LINE with this thinking on} 
the subject of brake fluid, I) 
also wish to compliment the duPont | 


company on a series of cartoon 


advertising mats they are pro-| 
viding their dealers to emphasize 


the importance of brake fluid. 

The illustration at right is from 
one of these advertisements. 
cluding the copy, 
sizes the fact that low-grade brake 
fluid can and does cause many 
fatal accidents, the advertisements 
are one newspaper column by five 
inches long. 

I am sure the product informa- 
tion service of E. I. duPont de 
Nemours & Co., Inc., Wilmington 
98, Del. will be glad to send any 
dealer reprints of the series and 
mats of the illustrations if they 
ask for them. (If they don’t, I 
am in the soup as I have not in- 


In- | 
which empha- | 
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What You Should Know About 
BRAKE FLUID 





quired if these ads are for fran- 
chised dealer distribution.) 
+ 


* x 








Short Circuit 


As I was threading my way 
through traffic on the way 
down to the office the other day, 
an item came trickling through 
my car squawk box to the chuckle 
department that I would like to 
pass on to my industry readers, 


| 


| weekend spree a short time ago 





especially dealers. I know that 


many will enjoy it. It might even 
bring up immediate impressions as 
it did for me. 

“Many a reputed ‘live wire’ 
would be dead as a mackerel if 
it were not for his connections,” 
the radio commentator said. 

Speaking about mackerel walks 
me right into the middle of a 
couple of items I feel “bounden” 
to get off my chest at this time. 

One has to do with a fish that 
Carl Doman of Ford Motor caught 
and lost in one operation. Carl and 
I were north on a little fishing 


when Carl hooked a muskie (mus- 
kellunge to you guys who walk out 
on me whenever I even mention 
fishing) that was fully 40 inches 
long and it might well have been 
a little longer. Carl was using some 
of my equipment and was not used 
to the reel which had a star drag 
so that when the pull of the fish 
was nearly as great as the break- 
ing strength of the line, the fish 
could take line off the reel even 


though fisherman were reeling the | 


fish in. 


The Victors 


ARL hooked the fish and 
brought it nearly up to the 
boat when it decided to go some 


* * 
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Tyan, 


Daw 


DITZLER’S new compact Moto-Mix is 
an electric motor-driven device for 


stirring a quart or a gallon of paint. It 


eliminates the drudgery of hand stir- 


ring, saving time and work. It is de- 
signed especially for use with the agi- 


tating and pouring lids furnished with 
the base colors of the Ditzler Exact- 
. Weight Color-Mixing Service. 


ees Se 





HERE'S NO NEED to wait for paint deliveries when you have 
Ditzler’s Exact-Weight Color-Mixing Service. You can 
mix in a few minutes the amount you wish of any of the 
3400 active automotive colors in lacquer or enamel. There’s 
no guesswork .. . no over-orders .. . no half-filled cans on 
your shelves. 


Detroit 4, Michigan 


DITZLER 


PAINTS ¢ GLASS ¢ CHEMICALS e BRUSHES e PLASTICS ¢ FIBER GLASS 


6.4:a:% 





URGH 


any COLOR...Any QUANTITY...Any TIME! 


with Ditzler’s Exact-Weight Color-Mixing Service 





Included in this service is an extremely accurate scale which 
will weigh as little as 1/4500ths of a gallon of paint. This 
method of measuring color by weight, pioneered and per- 
fected by Ditzler, is much more simple and correct than other 
devices which measure by volume. You control the amount 
accurately because you watch the scale while pouring with- 
out shifting your gaze. 


You can make substantial savings by mixing your own colors 
with Ditzler’s Exact-Weight Service . . . savings that range 
as high as 50 per cent of factory-standard colors. We’ll be glad 
to furnish you additional information on this service. 


DITZLER COLOR DIVISION, PITTSBURGH PLATE GLASS COMPANY 





s 


tN CANADA: CANADIAN PITTSBURGH INDUSTRIES LIMITED 


place else and Carl got a litile 
excited when he saw that line 
running off the spool while he was 
working hard to wind it in, so he 
shoved the rod over to me to 
handle. We brought the fish in 
eventually, all tired out and with 
never a wiggle left in it. 

While it lay there in the water, 
close to the boat, and we were 
trying to figure how to get it 
into the boat without a net or « 
gaff, or even a stout club to 
smack it down, the guide got all 
hot and excited. Reaching over 
my back he smacked down on 
the head of the fish with his 
paddle. 

He hit the muskie dead center 
on the head but at such an angle 
that the blade of the paddle slid 
off the boney cranium and severed 
the nylon leader just above the 
hook and—slowly that magnificent 
specimen settled into 25 feet of 
water, headache and all. 

The reason or recording this in- 
cident is to relieve Friend Doman 
who wrote me the other day: 

“You will have to make a state- 
ment on this fish. I doubt that any 
other way will definitely settle the 
issue. As an example, even my 
own folks, including the Ford 
people and my wife and daughter, 
doubt the story—possibly I am be- 
ginning to doubt it myself. I look 
forward to the official story of 
| the lost muskellunge.” 

Well Carl, either your story is 
completely vindicated now or we 
are both a pair of rabid fishermen 
| liars to a lot of dealers and factory 
| folk around the nation. 

* * * 


No Cracks, Please 


| A I don’t want any ribald 
remarks from a certain J. D. 
| Ball. erstwhile Ford factory sales 
| brass but now a_ not-so-humble 
Ford dealer in Miami, who is open- 
|ing his new and Hawaiian styled 





| building on a lot with 350 foot 


| frontage while I rap this drivel 

| out on my writing machine. 

| Nor do I want any further “down 
the well known nose” comments 
from my good friend Slim Barnard, 

| star automotive newshawk of lower 

California, who wrote our own 

Bob Finlay recently: 

“Will you tell Jack Weed that 

if he thinks he goes to fine fish- 

| ing country, he should have been 
with me in British Columbia. 

We (how many?) caught 31 sal- 
mon. One went 59 pounds.” (—and 
who caught the big one?) 

Well the “not-so-Slim-any-more” 
Barnard didn’t invite me or figure 
out an acceptable reason why |! 
should have gone to the coast when 
he went salmon fishing. If Slim 
thinks a 59-pound Cohee from 
practically virgin fishing grounds 
is a fish to be proud of, let him 
try to hang a five-pound Brookie 
out in his neck of the woods. 
Right now I'll promise to rub 
Slim’s nose into a six and a quarter 
pound Brook that made a fish out 
of me (I had it mounted) when he 
comes East for the previews. 


Pacific Auto Show 
Invitations Mailed 


LOS ANGELES.—Invitations to 
the 1955 Pacific Automotive Show 
have gone out to wholesalers in 11 
western states, Alaska, Mexico and 
Canada, according to Howard B. 
Weaver, president of the show. 

The show will be held at the 
Pan Pacific Auditorium in Los 
Angeles, Feb. 24-27. 

Weaver said that invitations, plus 
applications for exhibit space, also 
have been sent to manufacturers 
of replacement parts, equipment, 
tools, chemicals and accessories. 








Award for Hart— 


Ford's Four-Letter Award is presented 
for the fifth consecutive year to C. J 
Hart (right), president of Hatfield Motors 
Inc., Indianapolis, by A. F. Bauverbach, 
district sales manager for the Ford di 
vision. 
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Surveys Indicate More Hard Work Is Needed .. . 





Boosting Service Absorption 


| shown by the survey was 14.4! one dealer hit over 100 percent 
mechanics per dealership. 


(Continued from Page 25) 


least an horest 60 percent absorp- 
tion today are not as yet hungry 
enough for greater overall gross 
profit. They are not ready to put 
the managerial time and sales 
acumen behind the “wailing wall” 
of business that they put in the 
showroom floor and the closing 
rooms. 

This is clearly shown in the 
survey now being conducted. A 
check on dealer returns indicates 
that there is a wide variance in 
dealers selling different brand 
lines or vehicle makes. | 
For instance, one line of dealers, | 

selling both cars and trucks, shows | 
an absorption of 881 percent} 
against the NADA average of 64.4 | 
percent, giving the association fig- 
ures the advantage of figuring 
absorption without including the) 
dealer's or manager’s salary. | 

Another line group, also selling | 
trucks, comes up with a 75.5 per-| 
cent absorption. A third line indi-| 
cates 60 percent, and a fourth, 52.9) 
percent. While dealer groups who} 
sell both cars and trucks average | 
a higher service absorption than | 
those selling cars, there are line| 
groups in the cars-only group aver- | 
aging as high as 79 percent, 64.8 | 
percent, 60.2 percent and 59 per-| 
cent. 

Other line groups, however, as 
represented by the returns now in 
on this survey, show one line group 
as low as 39.6 percent and another 
at 41 percent. These figures com- 
pare with an industry average of 
65 percent, borne out by the survey. 

* * * 
LE it may be admitted that 
the dealer answering this sur- 
vey may be well above average, as 
it normally would be the dealer 
who was on top of his business and 
anxious to make the best showing 
who would take the time and effort 
to fill out the lengthy and intimate 
survey form sent to him, it does 
not detract from the comparison 
between line groups. All dealers 
making full returns would be of 
the same type of ambitious, alert 
dealers. 

Figures also indicate that the 
number of mechanics employed 
on the average per-dealer line 
has but little bearing on the 
absorption percentage. In the 
ease of the group making 88.1 
percent, the average dealer had 
16.6 mechanics, while in the 
group with 60.2 percent the aver- 
age dealer had 19.6 mechanics. 
In fact, the second highest ab- 

sorption group, numerically less 
than most groups returning reports 
and with a 75.5 percent absorption 
averaged, had only 7.4 mechanics 
per dealer. Only one group had a 
fewer number of mechanics per 
dealer, and that was the line group 
that only averaged 41 percent 
absorption and employed but an 
average of seven mechanics per 
dealership. The industry average 


Resers Sell Cars 
Out from Under 
Brother John 


JEFFERSON CITY, Mo.—Frank 
Reser jr., Osceola (Mo.) auto deal- 
er, had just the station wagon the 
customer wanted. It belonged to his 
brother, John Reser of Warsaw. 

When Frank arrived at John’s 
house to get the station wagon, 
John said he had sold the family 
car and was going to use the sta- 
tion wagon for a trip to Spring- 
field. 

“You can’t take the station wag- 
on,” Frank told his brother, “I just 
sold it for you.” 

Frank took John and his family 
over to Urbana, where their father, 
Frank Reser sr., is an auto dealer, 
and John borrowed a car from his 
father. 

When they arrived in Springfield 
John had a call from his father, 
who said, “That car you have was 
sold to a Springfield woman. Will 
you deliver it for us, please?” 

John borrowed a car to go home 
to Warsaw. 









Ned Jordan—famous for the Jordan car, 
and the classic copy that advertised it— 
gives you an inspirirg look at the world 
each week in Automotive News. 





The survey seems to indicate 
that the reason why some line 
groups are in a very comfortable 


position for today’s highly com- | 
petitive market, while others must | 


be suffering, is largely due to the 
difference in management. 
* * + 

bonne factories with the higher 

average absorption dealers al- 
most universally are those that 
have insisted on rigorous attention 
to proper bookkeeping, provide 
better than average service, and 
are constantly working up better 
service-selling programs for their 
dealers. 

While the lowest percentage in 
the 88.13 percent absorption 
group was 65 percent and 23 per- 
cent of the returns indicated that 
these dealers were enjoying over 
100 percent absorption, there was 
one 15 percent and several in 
the low 40’s among the line group 
that averaged 60.2 percent. Only 





among the dealers reporting in 
this line group. 

The survey seems to indicate that 
many dealers must do more than 
just wish for a high absorption 
and must be convinced there is 
something they can do about it. 


Comparison of several dealers 
with approximately the same gross 
sales of customer labor, parts and 
accessories and approximately the 
same number of mechanics shows 


a wide variance in absorption ob-| 4 


tained. 


So, while a difference in book- 
keeping and cost of facilities may 
play a small part, better utilization 
of the facilities, better manage- 
ment of work in the shop, more 
attention being paid to the flow of 
jobs to the various departments, 
elimination of much of the “come 
back” work, better organization of 
internals and more thorough cus- 





| tomer follow-up could radically | 


change many dealers’ absorption 


picture. 





Pitka Motors Aids Driver Training— 


For the seventh consecutive year, Pitka Motor Co. (Ford), Montezuma, Ia., has 
presented the city’s school with a driver training car. Shown (from left) are W. L. 
Pitka, partner; |. A. Gabriel, instructor; W. E. Pitka, partner, and R. A. Vanderwal, 
school superintendent. 


Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week throughout the year. 


Imagine Motor Oil that in Effect 





ADDS OCTANES TO 


GASOLINE_ Boosts 
Gas Mileage Up to 23% 
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The Best Lubricant 
for Any Car—New or Old— 
in Extreme Heat, 
or Sub-Zero Cold—Adds 
Years to Engine Life! 


Here’s the powerful performance story customers are 
reading about...in national magazines—Life and 
Saturday Evening Post —coast-to-coast. 


New Mobiloil Special boosts engine power... equivalent 
to raising gasoline performance up to five octane 
numbers. It boosts gas mileage up to 23%. 


In exhaustive tests it cleaned up engines of all ages 
—kept them clean as no oil ever has before. It relieved 
engine knock, pre-ignition “ping” and spark plug 
misfiring. It reduced corrosive and mechanical wear to 
almost zero. For more service department gross profit 
—sell New Mobiloil Special! 


*In identical road tests, using fleets of vehicles—New Mobiloil Special 
reduced gasoline consumption —increased miles per gallon up to 23% — 
over results obtained with conventional high-quality SAE 20 motor oil. 


Mobiloil Special — Under API Classification, recommended ‘‘For Services ML, MM, MS, DG.” 


NOW-—MORE THAN EVER — 


THIS SIGN MEANS BUSINESS! “Sage 





SOCONY-VACUUM OIL COMPANY, INC., and Affiliates: MAGNOLIA PETROLEUM COMPANY, GENERAL PETROLEUM CORPORATION 











Lawsuits Alfecting Dealers... 
Court Decisions 


By Leo T. Parker 
Attorney at Law 
ONSIDERABLE discussion has 
arisen from time to time over 
the legal question: “Must a dealer 
who sells a new automobile on 4 
used-car lot pay the excise tax?” 


The answer is yes, according ww 
a late higher court decision. 

For example, in Phillips Chevro- 
let Co., 254 Pac. (2d) 977, the testi- 
mony showed that Phillips Chevro- 
let is the holder of a new-car deal- 
er’s license and also holder of a 
used-car dealer’s license. 

The company made application 
for a certificate of title and regis- 
tration of a new Chevrolet by 
filing an application which stated 
that the vehicle for which appli- 
cation for certificate of title is 
made is a new automobile, but 
under vehicle license No. 21504, 
it was offering the automobile for 
sale as a used automobile. 

The Tax Commission refused to 
register and issue a certificate of 
title to the new automobile without 
payment of the excise tax. A law 
suit developed, and the higher court | 
held that the company must pay 
the excise tax at the time it regis- 
ters and obtains a certificate of 
title to a new vehicle, although the 
automobile will be sold as a used 


car. 
* 


Warehouse Receipts 


ECENTLY an automobile dealer 
wrote: “I stored some automo- 
biles in a warehouse and then later 
lost the nonnegotiable warehouse 
receipts received from the ware- 
houseman, The finder sold the re- 
ceipts to one White, who got the 
automobiles from the warehouse. Is 
the warehouseman liable to me?) 
What is the law on negotiable 
warehouse receipts which are stolen 
or lost?” 
It is well established law that a| 
purchaser of warehouse receipts 
takes no better title than that pos- | 
sessed by the seller. On the other 
hand, the law is settled that en- 
dorsement by a person in whose 
name a negotiable warehouse re- 
ceipt is issued always confers upon 
a subsequent holder of the receipt 
legal ownership to the stored auto- 
mobiles. 
However, if the original de- 
positor did not endorse the ware- 
house receipts, a later endorse- 


Paste Wax Called 
Best For Use on 
Plastic Tops 


NEW YORK.—The new trans-| 
parent roofs for cars require spe- | 
cial care. 

Research indicates that auto 
polishes which work fine on lac- 
quered and enameled surfaces may 
have a damaging effect on the plas- 
tic tops. Some cause abrasion of | 
the plastic while others produce | 
crazing, or cracking. 

One product which is said to have | 
neither of these defects, and which | 
both cleans and leaves a protective 
coating, is paste wax. Kitchen wax) 
also has been used with good re-| 
sults, although it does not afford | 
the same lasting protection. 

Here are other tips in the treat- 
ment of plastic tops: 

1. Never wipe with a dry cloth. 

2. Wash with an abundance of 
soap and water and a minimum of 
rubbing. | 

3. Avoid the use of abrasive-type 
auto cleaners. 

4. Don’t use alcohol, benzine, ace- 
tone, carbon tetrachloride, lacquer 
thinners or glass window sprays. 
They may cause crazing of the 
plastic tops (usually Plexiglas). 

5. Wax the tops more frequently 
than the other surfaces of the car. 
Uniform applications of paste wax 
will help insulate the plastic from 
abrasion causes by road dirt and 
other foreign matter. 


x * 








Fire Strikes Toohey 
Toohey Motor Co. (Ford), Mun- 
hall, Pa., suffered an estimated $7,- 
000 damage to its garage and a 
new: car when a gas heater ex- 
ploded. 





ment by a person—not the orig- 
inal depositor — does not confer 
upon a bona fide holder of the 
receipts any legal title to the 
stored automobiles, 

Hence, a valid negotiable ware- 
house receipt must be endorsed by 
the person who stored the automo- 


biles, or no rights are conferred | 


upon a subsequent holder or pur- 
chaser of the receipt. 

Another important point of law 
is that forging of an endorsement 
on a warehouse receipt by a person 
who may have found or stolen the 
receipt confers no legal rights upon 
a bona fide holder or purchaser of 
such receipt. 

* * 


Finder Takes Cars 
ENCE, if a warehouse receipt 
is lost or stolen and the present 
possessor sells the receipt to a bona 
fide purchaser, the purchaser ac- 
quires no legal ownership. 
In Citizens’ Bank vs. Arkansas 
Warehouse Co., 96 S. W. 997, a 


+ 





stroyed the receipts. 





| similar point of law was litigated. 
Here a man found several valuable 
warehouse receipts. The man was 
well known to the warehouseman 
and when he presented the receipts 
the warehouseman delivered the 
| vehicles to him, although the re- 
ceipts were not endorsed. 


When the owner of the receipts 
discovered that he had lost them, 
and that the vehicles were gone 
| from the warehouse, he sued the 
| warehouseman to recover the val- 
ue of the vehicles. In holding the 
warehouseman liable, the court 
said: 
| “A thief who finds a receipt can 
| give no more title to a purchaser 
from him than he could to property 
which he had found or stolen .. .” 


| The law pertaining to non-nego- 
tiable warehouse receipts is differ- 
ent. Under no circumstances can a 
| warehouseman without liability de- 
| liver stored automobiles, or other 
| merchandise, to any one except the 
person to whom the non-negotiable 
| warehouse receipts were originally 
delivered. Also, the courts hold that 
a@ warehouseman is obligated to de- 
| liver stored automobiles to the per- 
son who originally received the non- 
| negotiable warehouse receipts, al- 


| though such person has lost or de- 
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“"T GAVE US plenty 
of time to handle the 
flood of emergency 
calls from folks who 
weren't our regular 
customers. This way 


we picked up about it’s a good idea!" than we did the year 
30 new regulars.” Dick Gietzen before." 

Gerry J. White Gretzen Sinclair John Patten 
Schenectady, N. Y Service Smith Oil Service 





NADA Parley Committee Convenes— 


Members of the 1955 NADA convention committee met recently in Chicago, where 
the annual parley will be held in January. Seated (from left) are Elton Sims, president 
of the Indiana Automobile Dealers Assn.; Otto A. Sherry, presides? of the Wisconsin 
Automobile Dealers Assn.; Earle Zweifel, president of the Chicago Automobile Trade 
Assn.; Frank Yarnall, NADA vice-president and committee chairman; Edward Cleary, 
ATAM representative, and Harry B. Craycroft, NADA director for Illinois. Standing: 
Charles W. Albrecht, president of the Illinois Automobile Dealers Assn.; A. C. Hall, 


| NADA director for Wisconsin; W. C. Culver, president of the lowa Automobile Dealers 
| Assn.; Ray Chamberlain, NADA director of conventions, and Frank Collord, NADA 


director for lowa and NADA secretary. 


Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story, plus many other pertinent facts concerning the 
automotive industry, every week throughout the year. 





“71 GAVE ME an 
early start in sellingy 
anti-freeze andg 
boosted my sales up) 
more than 30% over 
last year's. Sales « § 
hoses and clamps) 
were up, too!” 
Creven Turner 

Tire Sales and Servic 
Raleigh, N.C 


“DU PONT'S ‘Anti 
Freeze Week’ in 
creased my sales of 
anti-freeze 35% over 
any previous year 
Sales of hose, clamps 
thermostats and 


“WY ANTI-FREEZE 

sales doubled the 

amount I'd sold be- 

fore. What's more, I 

sold $175 worth of 

parts, chemicals, and 

service 

Ross Collier 

Inwood Super Service 
Station 

Dallas, Texas 


other cooling system 
services increased 
50%" 

Jock H. Williems 

Jax Service, Inc 
Toledo, Ohio 





“BY PROMOTING 
‘Anti-Freeze Week. 
we were able to ser 
vice radiators at lei 
sure and sales of 
parts increased 130°; 


“AT'S THE BEST set- 
up for bringing in 
winterizing business 
we've ever had. We 
sold about 25 % more 
‘Zerone’ and ‘Zerex’ 





Grand Rapids, Mich Station 
Rockford, Tl. / 
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| of the order of 10 million billion 
| volts... not only this, but evi- 
| dence of an “anti-proton” ... an 
entirely new particle. 
| Yuh see, boys and girls, when a 
| flying neutron splits an atom of 
| Uranium 235, energy of the order 
| of 200 million electron volts is re- 
leased. It is this energy that makes 
a fission bomb so terrible. 

In outer space there must be 
atomic explosions that make those 
of uranium seem like the sputter- 
ing of firecrackers. The most pow- 
erful atom smasher so far built is | 
a feeble instrument compared with 
Schein’s newly discovered particle. 

* * + 











OW ... if the members in what 
I call “my class in ‘pseudo- 
science’” will give me their undi- 
vided attention, I'll try to oe a 
that sensational discovery made in 
Seattle the other day ... “a new = Tracks 


' 
: 


ALDEMAR KAEMPFFERT, 
science editor of the New York 
Times, tells of a skyhook balloon, | 
sent up in Texas last winter to a| Winter Scene in Summertime— 
height of 25 miles. It was up for six | 
hours, carrying a stack of photo- 


particle with the energy of 10 mil- 
lion billion volts” — which makes 
that atomic bomb which destroyed 
Hiroshima, and ended the last 
World War, look as puny as a fire- 
cracker. 


Like all great discoveries 





— 


dramatized the new Nash All-Weather Eye air-conditioning system with this “cool” 


graphic films in an aluminum case. | winless ai . . . : ceed 
play. The display proved effective. Eight air-conditioning systems were 
The balloon burst and down came | 15 i, one weekend. 


the package of emulsions. There| ili 
are always meteor-like tracks on 


j (which are frequently accidental) 
i Dr. Marcel Schein, professor of 
| physics at the University of Chi- 





W. A. Stutzel, president and general manager of Nash Illinois Co., Rockford, Iil., | 


st 


‘put their heads together, and now 
science believes that he has discov- 
ered the “anti-proton.” 


Schein decided that an “anti-pro- 
ton” may have smashed its way 
|through the aluminum case that 
|contained the photographic film 
and annihilated a proton. The an- 
| nihilation was recorded on the film 
|by the tracks which startled 
| Schein. 


* * * 


New Step in Science? 

T SEEMED to him that the mass 
|™ of the proton and the anti-pro- 
ton had been turned into the en- 
ergy of “photons” (light particles), 
|in accordance with Einstein’s the- 
|ory of relativity. This energy, con- 
| verted into matter paired electrons 
that left tracks. The pairs consisted 
of a negative electron and a pos- 
itron. 


| 





| It looks to Schein as if the 
| energetic particle that caused 
| this havoc, entered the earth’s 
| atmosphere from outer space 
| where cosmic rays originate. Re- 
member, boys and girls (you'll 


cago, told the American Physical | such emulsions . . . tracks left by| Observed before. Usually the | tracks were caused by something y 

Society, meeting there, that he | atoms which have been exploded| tracks diverge from a common other than cosmic rays or some | pardon my patronizing attitude 
had discovered on photographic | by cosmic rays. point (the disrupted particle). familiar particle. Joes yuh know as much as I do 
emulsions what he considered Some of the tracks, seen by | But these new tracks were al- What kind of particle? | about such things), a proton is a 
evidence of a nuclear explosion Schein, were different than any | most parallel, evidence that the Prof. Schein and his assistants! positively charged hydrogen nu- 





FREEZE WEEK 


Mpeouse 


| It will help you sell early servicing and Du Pont 
: anti-freeze. It’s a national campaign 
that’s a triple threat twice over 












television billboards 

This fall “Zerone” and ‘‘Zerex"’ will have a fifteen- Out-of-doors, in the fall weather, driversare think- 
minute TV program. Norman Sper’s football- ing about the approach of winter. That's the place 
forecast show will be seen in anti-freeze markets and time to tell them about Du Pont anti-freeze. 
all over the country, promoting “‘Anti-Freeze This year, colorful urgent billboards will remind 
Week,” winter servicing, and helping sell Du Pont the motorist daily about “‘Zerone” and “‘Zerex,” 
anti-freezes for you. when he is in the best position to buy—right in 

his car. 

national magazines farm publications 

Big, bold ads in The Saturday Evening Post will Farmers look to Farm Journal for advice as well 
urge customers to see you early And a colorful as news. Advertisements for Du Pont anti-freezes 
full-page ““Anti-Freeze Week"’ announcement in give them both. They’ll see how the chemical rust 
Life magazine will start your winter servicing inhibitor in “Zerone”’ and “‘Zerex” keeps radia- 
sales long before the first cold snap tors cleaner—that’s news. The advice? See your 





Du Pont dealer now for ‘‘Zerone”’ and ‘‘Zerex.” 


newspapers publicity 

You're going to see “‘Anti-Freeze Week” ads nght Timely publicity stories and pictures on Du Pont 
in your local newspaper this fall. There'll be a “Anti-Freeze Week” will appear in newspapers 
whole series of ads all urging car owners to see across the country. Special ‘‘Anti-Freeze Week” 
you for Du Pont anti-freeze and complete winter tie-in promotions and displays will appear in all 
car-care servicing ahead of the first freeze. kinds of retail stores right in your own town. 


Get ready now for this big, profitable promo- 
tion. Du Pont is going all out to make this 
year’s “Anti-Freeze Week”’ pay off handsomely 
for you! So tie in by putting up the colorful 
banners and streamers in the “‘Zerone”’-“Zerex”” 
display kit. If you haven’t already received 
your kit, call your supplier now. 


UPIND wma 


... America’s great GETTER THINGS FOR BETTER LIVING . . the outstanding one- 
money saving anti-freeze value ... THROUGH CHEMISTRY shot, winter4ong anti-freeze 
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cleus which is an essential con- 
stituent of all matter. 


Every positive has a negative. 
The electron, always negative, has 
a counterpart in the posi- 
tron. Physicists want something 
to offset the positive proton. 
They may have it in the “anti-pro- 
ton” which Schein says he discov- 
ered on his film. Whether or not he 
has made a momentous discovery 
further experiments will tell. It 
will make it necessary to revise 
theories of nuclear structure and 
of the way the universe maintains 
itself. 


P.S. Why do I try to entertain 
boys and girls with this “pseudo 
scientific’ dope? Because I know 
that bright children nowadays are 
a bit ahead of their parents in their 
reading and thinking. Why ... my 
goodness . . . they can’t even un- 
derstand the “Comics” unless they 
get some of the “inside dope.” 

I’ve told you before, there’s a real 
educational revolution going on in 
America. The first question a child 
keeps repeating is “Why .. . why 
-.. and... what is more. ;. the 
older generation of fathers and 
mothers who are intelligent enough 
to want to be able to answer their 
children’s questions must be count- 
ed among the readers of AuTomo- 
TIVE News . . . That’s enough rea- 
son why... isn’t it? 





Raybestos Urges 
Resurfacing of 


Brake Drums 


BRIDGEPORT, Conn. — A. K. 
Litchfield, chief sales engineer of 
the Raybestos division of Raybes- 
tos-Manhattan, Inc., says that lab- 
oratory and field tests have con- 
vinced him that resurfacing is 
usually necessary for a first-class 
brake relining job. 

Litchfield declares, “When held 
within limits recommended by the 
service managers group of the 
Automobile Manufacturers Assn., 
resurfaced brake drums give better 
performance than those put back 
on the car without machining.” 

These limits provide that not 
more than .060 of an inch be ma- 
chined from the inside diameter for 
cars and light trucks with nine to 
12-inch drums, with the exception 
of pre-1952 Lincolns and Mercurys 
and pre-1949 Fords which should 
not be machined beyond .030 of an 
inch. 


He says that the surface of a 
|worn brake drum often is glazed 
from heat and pressure caused by 
continuous application of the brake. 
A new lining does not seat in 
| properly against the glazed surface 
/and prevents the brake from per- 
| forming properly, he adds. 


The procedure recommended by 
| Raybestos is to check the drum for 
oversize with a drum micrometer at 
the deepest groove. Then check the 
|dnum for distortion. Determine 
| whether it is possible to resurface 
|the drum within the limits of safe- 
| ty. If it is not, replace the drum. 
|In resurfacing, Raybestos engineers 
recommend a slow finish cut. 
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THE NASH DEALER ENJOYS 
THE WIDEST MARKET 
COVERAGE IN THE INDUSTRY* 













A Car for Every Motoring Need... 
A Price for Every Pocketbook! 


There is only one automobile franchise that enables the dealer to blanket 
the market. It is the Nash Select Dealer Franchise! 


With 19 models and five distinct lines, there is a Nash to meet 
every motoring need and desire . .. a Nash to fit every pocketbook. 


Little wonder that so many seasoned automobile men look upon the Nash Franchise 
as a sound business opportunity. They realize the sales advantage of wide 
market coverage that assures room to grow. They appreciate the value 
of an outstanding advertising program geared to today’s market conditions, sound 
merchandising and sales support without “blitz” tactics. They know that, 
with Nash, doing business can be friendly—and profitable, too! 





iT PAYS 
TO SELL 


AMBASSADOR - 













STATESMAN - RAMBLER - 





METROPOLITAN - NASH-HEALEY 





NASH MOTORS, DIVISION OF AMERICAN MOTORS CORPORATION 
14250 PLYMOUTH ROAD, DETROIT 32, MICHIGAN 


/’’ Franchise of the Industry! 





AUTOMOTIVE NEWS, SEPTEMBER 20, 1954 


| 





Dealer Doings 


Nash of Charlotte, Inc., 426 W. | man, O. Incorporators are John W. 
| Morehead St., Charlotte, N.C., has| and Carl Boyd and Margaret Hoff- 
|opened a used-car lot at 1225 S. | man. Capital is $22,000. 
Tryon St. * * & 
| 


Mulligan Elected President 


|Of Detroit L-M Dealers 


| Carson Buick has been incorpor- | . k 4 
ated in Lebanon, O. Principals are | de wanton af th e Metrepsthien 
| William L. Carson, Doris Garson | (Detroit) Lincoln-Mercury Deal- 
}and Daniel S. Carson. 


| ers Assn. 
* * * 


C. of C. Picks Bodin Other new officers are Frank 


R. 8. Campsie, vice-president; 

Bill Bodin, Lawrence (Kans.)| Jack Hutcheson, secretary, and 
dealer, has been elected president| Robert F. Hutcherson, treasurer. 
of the Lawrence Chamber of Com- 


+ * a 
merce for or Fire Hits Ace Motor 


. A grass fire which spread to the 
as Harris Moves | building of Ace Motor Service Co., 
Tom Harris Auto Sales, New| Newark, O., caused a loss of $20,- 
Myner Signs K-W Franchise— Augusta, Ind., has moved to 3550/ 000. Two trucks were destroyed. 
Lyle L. Myner, owner of Myner Motor Co., Shreveport, La., signs a Kaiser-Willys |W. Washington St. Don Copeland | * * 
franchise for Willys commercial vehicles. Shown (from left) are Al Payne, assistant | is sales manager. Guns Gets Hudson Deal 
zone manager; John Everett, zone parts and service manager; Myner, and J. H. * * | Frank A. Guns has opened a 
ir. | ° ;, 
oo he i Boyd Pontiac Chartered | Hudson dealership at 12123 Gratiot, 


* * * 


Carsons Start Deal 








* * 















Wondering how new-car and truck production and sales are making out? AUTOMO- ! 


TIVE NEWS gives you the entire story every week throughout the year. issued to Boyd Pontiac, Inc., Kins-' Willys operation. Guns, who had 








Average circulation of the Chicago 
Daily News for August. 1954, was 


569,781, 29,717 higher than for Au- 


gust, 1953, and the highest August 





daily average in this newspaper’s 


history 


SATURDAY 


Average circulation of the Chicago 
Daily News for August, 1954, was 
565,632, 40,143 higher than for Au- 
gust, 1953, and the highest August 
Saturday average in this news- 


paper’s history. 





eMC meas ed: 
CHICAGO DAILY NEWS 


SAN FRANCISCO 


NEW YORK DETROIT LOS ANGELES 





Incorporation papers have been Detroit, site of his former Kaiser- | 


held a Kaiser franchise since 1949, 
will retain parts and service opera- 
tions for Kaiser and Willys, along 
with his Hudson service depart- 
ment, he said. 

* 


* * 


2 County Groups in Ohio 
Elect New Officers 


Two county associations in Ohio 
| have elected new officers. 

Members of the Preble County 
Automobile Dealers Assn. picked 
Dick Holtzmuller as president; A, 
G. Johnson, vice-president, aid 
Harry H. Shipley, secretary-trea- 
| surer. 

Elected by the Drake County 
Automobile Dealers Assn. were 
William Wright, president; Donn 
Smith, vice-president, and I. Paul 
| Wilson, secretary-treasurer. Named 
to the board were Neal Murray, 
Deo Troutwine, Bob Gerlach, 
| Harold Brewer and Richard Kin- 
dell. 


x * * 


New Hudson Dealer 


Reliable Motors, Rochester, 
Minn., has been appointed a Hud- 
son dealer. Virgil Jensen and 
Richard Laursen head the dealer- 
ship. 


* * * 


Truck Chiefs Named 

M. M. Meadows, general manager 
of Hollywood Ford Motors, Port- 
land, Ore., has appointed W. H. 
| Patterson and Edward H. Davis as 
co-managers of the firm’s truck de- 
partment. 





* * 


Stratton Adds Lincoln 
Robert R. Stratton, president of 
| Stratton Motors, Inc., East Cleve- 
| land, O., has added Lincoln to his 
| operations. 


» 


} ~ * * 
‘Dealer Hall Observes 


'\31 Years with Buick 


Phil Hall, owner of Phil Hall 
Buick, Hollywood, Calif., has 
rounded out 31 years with Buick. 

Hall is vice-president of the 

| Los Angeles Motor Car Dealers 
| Assn. and is active in civic affairs. 
* * * 


Dowd Buys Building 


Ernest S. Dowd, president of 
| Dowd Oldsmobile, Inc., has pur- 
| chased Packard’s building at 9306 
| Carnegie Ave., Cleveland. Estimat- 
|ed purchase price of the 102,000- 
| square-foot building was $400,000. 
| * = ~ 


Knippel Motors Sold 
| Richard Vohl and Kenneth Hiller 
| Rave purchased Bob Knippel Mo- 
tors (Ford), Hals Corners, Wis. 
| Bob Knippel, the former owner, is 
| retiring. 

x 


Rotary Elects Langford 

Verne W. Langford has been 
elected president of the Compton 
(Calif.) Rotary Club. He is a 
partner in Snavely-Langford 
(Nash). 


* * 


* * 


Albachten Named 


Joseph A. Albachten has been 
named general manager of Baring- 
| ton Chevrolet Co., Minneapolis, ac- 
| cording to C.-C. Barington, owner. 
| Albachten formerly was _ general 
| manager of Slawik Motors, Minne- 
apolis. Gene J. Chapple, also form- 
| erly with Slawik Motors, was 
named used-car manager of Bar- 
ington. 


* 


x = * 


| Chicago Buick Dealers 


Elect Lynch President 


Richard V. Lynch, vice-president 
and general manager of Lynch 
Buick Co., Chicago, has been elect- 
ed president of the Metropolitan 

| Buick Dealers Assn. of Chicago. He 
| succeeds O. Earl Palmer, president 
| (Continued on Page 35, Col. 1) 


OLDSMOBILE DEALERS, 


Read Editor Sampson’s article 
on Dual Exhaust Equipment in 
this issue. There’s a big “plus” 
‘profit in the installation of 
Duals. And Douglass builds the 
best for your 1954 models. 
Write for complete information. 


GLASS MUFFLER MFG co 
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(Continued from Page 34) * 


of Palmer Buick, Inc. Walter A. 
Gerwig, president of Gerwig-Nelson 
Motors, Inc., was named vice-pres- 
ident. 

Willard Hufstader, president of 
Bonnie Buick Co., and C. E, Mc- 
Farland, vice-president of McFar- 
land-Keenan Co., were reelected 
secretary and treasurer, respec-| 
tively. 

* * + 
Bardini, Hodgins Sign | 

Appointment of new Packard 
dealers in Merced and Stockton, 
Calif., has been announced by Wil- 
lard Scott, San Francisco resident 
manager of Earle C. Anthony, Inc., 
California distributor. John Bardini 
heads the Merced dealership and 
G. R. Hodgins, of Hodgins Motor 
Co., the one in Stockton. 

* + + 


Chevrolet Deal Formed 


Davidson Chevrolet Sales Co., 
Troy, O., has been incorporated by 
C. F. Davidson, Duth Davidson and | 
Donald Baker. 

se ¢ * | 
Crumley Appointments 

Howard Crumley Chevrolet Co., 
Shreveport, La., has appointed Jack 
C. London as service manager of | 
the new-car division, and Henry W. 
Carson as service manager of the | 
truck division. 

” * +. 


Baer and McMillen Purchase 


O’Toole Deal in Pittsburgh 


Henry Baer and Charles A. Mc- 
Millen have purchased O’Toole 
Motor Sales (Dodge - Plymouth), 
in Pittsburgh, and renamed the 
firm McMillen & Baer Motor 
Sales. Baer is the former owner 
of South Hills Auto Sales, Dor- 
mont, Pa. McMillen is a former 
O'Toole employe. 

Thomas O’Toole, the ex-owner, 
will continue with the company 
as fleet salesman. Other officers 
are John McMillen, sales man- 
ager; Elmer Douglas, service 
manager, and William Donnelly, 
shop foreman. 

* Eg a 


Crawford Joins Sexton 


George E. Crawford, former De- 
Soto dealer in Beaver Dam, Wis., 
has been appointed general sales 
manager of Sexton Ford Sales, Inc., | 
Moline, Ill. He is a past president 
of the DeSoto Dealers Assn. of 
Wisconsin and Upper Michigan and 
former sales manager of Bryden 
Motors, Beloit, Wis. 

a 


* * 


Savagean Sells Deal 

Dave Savagean, proprietor of a 
Dodge-Plymouth dealership in Ash- 
land, Ore., has sold the business to 
S & W Motors Buick-Pontiac, Ash- 
land. The firm is now headed by 
Joe Sinko and Ray Wynne. 

* = > 


Salesman Scores Again 


A sales record has been reached 
by Dallas W. Wilson, of Harbor 
Motors (Ford), Portland, Ore. As a | 
result, a third diamond has been | 
added to his Ford 500 Club pin. | 
Wilson has sold over 1,000 new | 
Fords at Enterprise LaGrande, 
Ore., later at Francis Motors, Port- 
land and finally at Harbor Motors. 

* a on 


Dawson Adds Studebaker 


Jay Dawson, president of Dawson | 
Motor Sales, El Paso, Tex., has | 
announced that his company has | 
received a Studebaker franchise. | 
The company, which also handles | 
Packards, will begin a three-month | 
expansion program, The company | 








80 gallons 
3% lube jobs 
7 washes 









Lee Bergman 
Chicago 


has the answer 


SEE PAGE 23 
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| firm of Gutting-Greenlease Co., of 
| which he is president. 

Sharp had been a Pontiac dealer 
in Leavenworth, Kans., for six 
years, The new firm will be named 

| Dale Sharp, Inc. 





Doings 


* + 
has been a Packard outlet for 20| Fostoria Dealers’ Gavel 


years. Casner Motor Co. had the Is Wielded by Hummel 

Studebaker franchise before it} The Fostoria (O.) New Car & 

| switched to Oldsmobile. New Truck Dealers Assn. has 
eee elected new officers. 

Ehlers Takes Buick Deal They are Blaine Hummel, presi- 

In Milwaukee Suburb dent; Trent Goddard, vice-presi- 


dent, and J. Olover Pore, secre- 
Lou Ehlers, former Gary (Ind.)  tary-treasurer. ° 


dealer, has taken the Buick fran- *. * ® 


| chise ‘for Shorewood, a suburb of Jaguar Cleveland Moves 


Milwaukee. Ehlers had been a di- 
rector of the Gary Automotive Jaguar Cleveland Motors, Inc., 
Trades Assn. Cleveland has moved to enlarged 
The new firm occupies the quar- | a eee eee 7“ a 
ters of the former North Shore Mercedes-Bons ‘end Sesadie is 
joa a as ae has 20,000 square Ferro Tranquillin. The company 
ee 2 also handles Austin, Morris, MG | 
b ‘ , and Austin-Healey. 
Gutting Pontiac-Cadillac * * «© 


Is Acquired by Sharp Cleveland Appointments 
Elmer Gutting has sold his Pon- The following Cleveland dealer- 
tiac-Cadillac dealership in Topeka, | ship appointments have been made: 
Kans., to Dale Sharp. Gutting will | 1 Robert Gray has been named serv- 
devote full time to the investment ice manager at Broadvue Motors 





20, 1954 





'Purolator Grants— 


Four-year scholarships to the Newark 
College of Engineering are presented to 
two sons of Purolator employes by Ralph 
R. Layte (center), president, in a ceremony 
at the firm’s Rahway (N. J.) plant. The re- 
cipients are William G. Duick jr. (right) 
and Harry G. Smith jr. 


(Mercury); Joseph Volk has been 
appointed director of service and 
parts at A. D. Pelunis (DeSoto- 
Plymouth), and Frank McMullen 


REGISTERED U. S. PATENT OFFICE 
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has been selected as used-car man- 
ager of Davidson Motors (Dodge- 
Plymouth). 


* * * 


Jaguar Dealer Named 


Motor Cars, Ltd., Portland, Ore., 
has been named Jaguar dealer for 
the west side of the city. The firm 
is operated by Fred G. Illingsworth, 
former U. S. factory representative 
for Austin. 

* * * 


Rountree in New Building 

Rountree Oldsmobile-Cadillac Co., 
Shreveport, La., held a®grand open- 
ing when it moved into its new 
building at 3215 Southern Ave. Wil- 
liam F. Rountree is president. 

* * ad 
Wilflax Opens Lot 

Wilflax Motors (Chrysler - Plym- 
outh), Baltimore, has opened a 
used-car lot at 6103 Reisterstown, 
Rd., according to Stanley Wilkins, 
president. Donald Flax is vice-pres- 
ident of the firm, and Isadore Wil- 
kins, secretary. 


Dearing Guides Sales 


Bill Dearing has been appointed 
sales manager of Kruse Motors 
(DeSoto-Plymouth), Portland, Ore. 


SPARK HANDICAP? 


UNTIL YOU INSTALL MALLORY IGNITION 


MANY OWNERS DO NOT THINK THEY HAVE IGNITION TROUBLE 
Due to the smoothness of operation brought abaut 
by more powerful engines and improved trans- 
missions, it is hard for the owner to detect erratic 
ignition. He may drive miles and miles complaining 
about gas mileage and lack of power, whereas if 
he would put his engine on a chassis dynamometer, 
he would find in many cases that he had ignition 
trouble and did not know it. 


MALLORY ELECTRIC CORPORATION 


12416 Cloverdale Ave. 





DETROIT 4, MICH. 
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Auto Personnel | 


Appointment of Frank Shirley as | Corp., a division of H. K. Porter 
vice-president and general man-/|Co., ies, Philadelphia. In his new 
ager of Avis Rent-A-Car System, | position, Cleary will be responsible 
Inc., has been announced by Warren | for the specifications and design 
E. Avis, president. Avis also is a|of all new equipment and main- 
Detroit Ford Dealer. tenance and repair of present plant 

facilities, officials said. 
* * oa 


Shirley also will serve as general 
Herman Body Names Mayfield 


manager of Automobile Leasing 
Corp. and other Avis subsidiaries. 
To Head Company Unit 
J. Y. Hewitt, sales vice-presi- 


a * + 
has been named | dent at Herman Body Co., St. 


Quaker Appoints Cleary 
Joseph Cleary 
plant engineer of Quaker Rubber! Louis, has announced the ap- 





ACCC 
new 


pointment of Burton W. Mayfield 
as head of the refrigerated body 
division. 

Mayfield has spent the past 18 
months working as assistant to 
the head of the division. Herman 
Body is a manufacturer of special 
truck bodies. 


Hathaway Takes New Post 
With Rochester Products 


* * 


Robert K. Hathaway has replaced Detroit district as manager, 


training aids for use in schools 
and service organizations as well 
as the handling of service corres- 
| pondence, Officials said. He joined 
the division early this year. 

” * * 


IH Makes 3 Appointments 


In District Realignments 

G. D. Partridge, International 
truck district manager at Cincin- 
nati, has been transferred to the| 
ac- 


Norman A. Reilly as carburetor|cording to R. M. Buzard, truck 


service engineer of the Rochester 
Products division of General Mo- 
tors Corp. 


In his new position, Hathaway | 


will be responsible for the prepara- 
tion of service information and 


i 
' , 
H 


AIR-CONDITIONED 
COMFORT 

Never too hot or too cold, 

the porous fabric breathes 


sales manager of International 
Harvester Co. 


E. D. Maher, formerly assistant 
district manager at Cincinnati, suc- 
ceeds Partridge as manager there. 
E. W. Dodson, formerly branch 





The sky’s the limit on sales when you 
feature seat covers of NYCAR — the 
fabric with the exclusive Nylicone finish 


that makes seat covers resistant to 
static shock, daily scuffs, spark burns 


PREVENTS SCUFFS 
Tough to scuff or tear, 
gives amazing long wear 


and ordinary stains. One demonstration 
of these dramatic service features — one 


lookat NYCAR’s beautiful, high-fashion 














ema Ut 


on of Ne 


INC., ELLENBORO, N. C. 


a divis sler Mills, Inc 














ee fané 3TRS EY NEW YORK 16 






































42664 H£aAXt-2HOtE ORIVE: CHICAGO 32, 20 











HEROKREE. TR 





All fF Sys & TERAS 














NESFIELD STREET, LOS ANGELES, 16, CALIF 














WEST 69th STREET KANSAS CITY ee) 


Inc. Look for 


styling and your customers are sold! 
Tie in with NYCAR’s power-packed, 
sales-compelling advertising and pro- 
motion program now and watch your 
seat cover sales go up, up, UP! 


Insist on genuine NYCAR, made only 
by Ellenboro Mills, 
identification on the back. 


the 


manager at Charlotte, N. C., has 


been promoted to assistant man- 
ager at Cincinnati. 

R. W. Stiegler, formerly assistant 
district manager at New Orleans, 
has been transferred to Dallas in 
the same capacity, and R. V. Ruth, 
formerly branch manager at Cin- 
cinnati, has been promoted to as- 
sistant manager of the New Or- 


leans district. 


* * * 


Excel Corp. Elects 


Edwards as Chairman 


Harold Edwards has been elected 
board chairman of Excel Corp., 
Elkhart (Ind.) automotive parts 


firm. 

David L. Rutter, formerly execu- 
tive vice-president, succeeds Ed- 
wards as president. 

The other officers were reelected 
They are T. W. Holt, vice-presi- 
dent; L. W. Fritz, treasurer, and O. 
M. Edwards, secretary. 

* 7 * 


Auto-Lite Appoints Kennedy 


Assistant to President 

Frank J. Kennedy, vice-presi- 
dent and secretary of Electric 
Auto-Lite Co., Toledo, has been 
made administrative assistant to 
the president, according to James 
P. Falvey, president. 


oe * * 


Hutchinson, Rockwell Head 
Medical School Fund Drive 


B. E. Hutchinson, chairman of 
the finance committee of Chrysler 
Corp., has accepted the chairman- 


W. F. Rockwell B. E. Hutchinson 


ship of the automotive division of 
the Committee of American Indus- 
try, CAI Chairman Colby M. 
Chester has announced. 

Serving with Hutchinson as co- 
chairman will be Col. W. F. Rock- 
well, chairman of Rockwell Spring 
& Axle Co. 

A division of the National Fund 
for Medical Education, the CAI is 
spearheading a nationwide appeal 
to raise $10 million for the country’s 
80 medical schools. 

Working with Hutchinson and 
Rockwell will be Carl Halpin, presi- 
dent of F. L. Jacobs Co.; Edgar F 
Kaiser, president of Kaiser Motors 
Corp.; Everett E. Lundberg, presi- 
dent of Briggs Mfg. Co.; H. J. Mc- 
Ginn, president of Eaton Mfg. Co., 
and Joseph S. Sherer jr., president 
of Reo Motors, Inc. 

* * 


Chrysler Names Milton 


Donald A. Milton has been named 
manager of the product cost con- 
trol department of Chrysler Corp 
Milton joined the comptroller’s staff 
of Chrysler Corp. in August, 1950, 
and has served as manager of the 
cost analysis section since June, 
1953. 


+ 


a 


Pore Returns to Maremont 


Robert Pore has rejoined Mare- 
mont Automotive Products, Inc., 
Chicago, as manager of the com- 
pany’s Dallas district, according 
to C. A. Klaus, vice-president. 

His territory will include north- 
ern Texas and portions of Arkan- 
sas, Louisiana, and Oklahoma. 

- - = 


3 New Purchase Branches 


Added to GMAC Roll 


General Motors Acceptance Corp 
has announced the opening of pur- 
chase branches in Springfield, O 
Malone, N. Y. and Bay City, Tex. 

Managers of the new branches 
are K. D. McCloskey in Spring 
field; G. W. Smith in Malone, an‘ 
Carl T. Frick in Bay City. 

* * ®& 


Dunlop Appoints McNally 

Carl J. McNally has been named 
manager of the Buffalo sales divi 
sion of Dunlop Tire and Rubbe: 
Corp., the Buffalo office announces 
He will supervise Dunlop sales ac 
tivities in parts of New York 
Pennsylvania, West Virginia, and 
Ohio. He has been with the com 
pany since 1930. 


* * 
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The 
Forward Look 


Chrysler Corporation’s Bright New Promise 
For Today’s Car Owners 


Today Chrysler Corporation is ushering in the most dynamic era in motorcar advance since Walter Chrysler issued his 
first challenge to the industry in 1924. Management teams, engineers, designers, planners and builders are shaping an 
exciting new concept of motoring to meet the needs anc dreams of today’s generation of young minded car buyers. 
The strong driving force behind these men and rapidly expanding facilities of Chrysler Corporation we call: 


The Forward Look .. . expressed in the recent acquisition by Chrysler Corporation of the Briggs Manufacturing 
Company. The extensive facilities acquired in this multi-million dollar purchase enable Chrysler to build and 
rigidly control quality of automobile bodies of its own design in its own plants. 


The Forward Look... aggressively asserted in the development and announcement of the world’s first practical 
gas turbine engine mounted in a standard production car. Taking the industry by surprise even in its highly experimental 
stage, the Chrysler turbine already has solved the two major problems previously associated with American gas turbines: 
exhaust heat and fuel economy. 


The Forward Look... boldly evident in the many outstanding advances brought to American motorists by 
Chrysler Corporation in the past months and years: the world’s only “airplane type’’ hemispherical combustion 

V-8 engines for passenger cars, Chrysler pioneered full-time power steering, PowerFlite transmission, safety power brakes 
and others which have and are still pacing the industry. 


The Forward Look... motivating force behind the newest, largest and most elaborate proving grounds in the 
world recently announced by Chrysler Corporation. Nowhere is there an automotive testing center that 
even remotely approaches it in scope and facilities. 


These are all part and parcel of THE FORWARD LOOK, a unique and special property of Chrysler Corporation that has 
no counterpart in the modern motorcar field. These are early tangible evidences of a bright new 
promise for today’s car owners everywhere. 


Chrysler Corporation- 
The Forward Look 


Plymouth + Dodge - De Soto - Chrysler - Imperial 


Copyright 1954 Chrysler Corporation 





BRAKE SHOE DEBONDER—The unit is 
said to remove up to 180 linings per hour 
without smoking or fuming. It occupies 
seven by three feet of floor space, and 
has a gas-fired debonding chamber. R. G. 
White Engineering Co., 1338 Atlantic 
Ave., Brooklyn 16, N. Y. 

* * 


Friction Material Catalog 


Issued by Raybestos 


A friction material catalog for 
dealers is available from the Ray- 
bestos division of Raybestos-Man- 
hattan, Inc., 75 E. Main St., Strat- 
ford, Conn. 

The catalog is divided into sec- 
tions on car brake lining, clutch 
facing and rivet data; light truck 
brake lining, clutch facing, and 
car and light truck lined brake 
shoe data. 


GENERAL PURPOSE DOLLY—This low- 
crown dolly is drop forged from steel and 
has highly polished working surfaces. It 
weighs three pounds and measures 2% 
by 2% by 2% inches. Fairmount Tool 
& Forging, Inc., 10611 Quincy Ave., Cleve- 
land 6, O. 


Littlefuse Revises 
Counter Assortment 


The assortment of fuses in the 
in-line retainer series has been 
changed on counter display cards 
by Littlefuse, Inc., 1865 Miner St., 
Des Plaines, IIl. 

The change was made, Littlefuse 
said, after a study which disclosed 
basic changes in the automotive 
fuse usage. 


GASKET SEALER—Gasketelper is a seal- 
ing compound to provide better torquing 
characteristics on head gaskets. It also 
seals studs and cap screws extending into 
the water jacket of the engine. Bar's 
Products Supply, Inc., 5871 S. Telegraph 
Rd., Dearborn, Mich. 

a 


* * 


Air Hammer, Tire Remover 


Offered by Thor Power 


An air hammer and an air-oper- 
ated tire remover have been an- 
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NEW PRODUCTS 


nounced by Thor Power Tool Co., | 
Aurora, Ill. | 

The hammer, A338, is designed for 
multiple use in body work and fea- | 
tures pistol-grip operation. The tire 
remover, T-18, features a “spoon” | 
for bead breaking. It weighs 30) 
pounds, is built for heavy-duty ap- 
plication. 





FABRIC REFRESHER—Fabspray is a plas- 
tic, resin-base mineral pigment which is 
said not to stiffen texture or blot out pat- 
terns. It is available in 14 colors in a 12- 
ounce spray can or in an application kit 
which also includes cleaner and brush. It 
is claimed to renew the color of faded 
and soiled fabrics and to cover stains, 
faded streaks and water spots. Nu-Color 
Corp. of America, 1646 S. Vermont Ave., 
Los Angeles 6, Calif. 

a re 


Low-Priced Throw Mat 
Offered by Ace Rubber 


A low-priced throw mat for autos | 
has been introduced by Ace Rubber 
Products, Inc., 101 Beech St., Ak- 
ron, O. - 

Called the “Pace Setter,” the mat 
comes in six different colors. 

* + * 


MOTORIZED SANDER—Skid grip auto- 
matic road sander forces grit to the rear 
tires at the touch of a dashboard switch. 
The grit tank is mounted in the rear of 
the trunk compartment, with aluminum 
and rubber tubes leading to the rear 
wheels. Hecker Products Corp., 50 State 
St., Albany, N. Y. 


* * * 


Electric Road Flare 
Operates 32 Hours 


An electric road flare for trucks, 
operated by a self-contained six- 
volt battery, can be seen for a half- 
mile and operates up to 32 hours, 
its maker says. 

Inquiries regarding the flare 
should be addressed to Earl Bacon, 
Buffalo Weaving & Belting Co., Au- 
tomotive Parts Division, Alliance, O. 

* * * 


| TACHOMETER INSTALLATION — Switch 
| Model 762-S makes installation of Stewart- 
Warner electric tachometers possible on 
Mallory distributors. Formerly installation 
was possible only on certain Auto-Lite, 
Delco-Remy and Holley distributors. 


| way, Chicago 14, Ill. 
* * x 


Mo. Firm Offers Paint 
|For Metal, Wood Finishes 





TIRE TRUER—The Auto-Mate is said to 
reshape the entire tire circumference auto- 
matically within a féw minutes. The tire 
is rotated and fed directly into a cutter 
which rotates at high speed. The cutter 
has a blade that can be replaced when it 
becomes dull. Stoner Mfg. Corp., 328} 
Gale St., Aurora, Ill. 

* . * | 


Chamois Cleaner Marketed 


By St. Louis Manufacturer 

A chamois cleaner, CC63, is being 
manufactured by Schroeder & Tre- 
mayne, Inc., 1711 Delmar Blvd., St. | 
Louis 3, Mo. 

It is offered in concentrated form 


maker claims that regular use of | 

the cleaner will increase the life of | 

any type of chamois skin. 
* . * 


_- 


WINDSHIELD VISOR — The Trimshayde 
is a stainless steel windshield sunshade 
designed to blend with the exterior trim 
of a car. It is said to throw a sun-protect- 
ing shadow over 24 percent of the wind- 
shield. It is available in several models to 
fit all populor makes. Foxcraft Products 
Co., 3235 N. Twenty-second St., Philadel- 
phia, Pa. 


A paint called Aids for metal and 


'wood finishes is being offered by | 


Aids, 110 W. ‘Eighty-third Terrace, 
| Kansas City, Mo. 

It is applied with saturated pow- 
'der puff, and one Goat is said to 
be sufficient. 


|frame, and “Dubl-Drop” with the| 


Stewart-Warner Corp., 1826 Diversey Park- | 


metal-to-metal contact, it is said 
the door permits virtually no tem- 
perature leaks, thus providing suc- 
cessful refrigeration. 


ARC WELDER—Termed the world’s first 
arc welder with a nonconductive fiber- 
glass cabinet, Perma-Shield is said to com- 
bine the permanence, chemical and tem- 
perature resistance of glass in solid form 
with the durability and flexibility gained 
through fibers. Four models are available 
in welding current ranges from 25 to 275 
amps. Marquette Mfg. Co., 307 E. Hen- 
nepin Ave., Minneapolis 14, Minn. 


* * * 


St. Louis Firm Offers 


Beer Truck Body Line 


Introduction of a beer truck body 
line has been announced by Her- 
man Body Co., 4400 Clayton Ave., 
St. Louis 10, Mo. 


The Beer-Masters feature|§ 


straight frame, “low-boy” drop) 


PORTABLE CLEANER—The Professional is 
a six-pound power unit which features a 
special built-in pump for controlling the 
flow of solution, and a plastic hose which 
provides maneuverability. Multi-Clean 
Products Co., -2281 Ford Parkway, St. 
Paul, Minn. 

* * * 


| Morrison Offers Snow Plow 


| To Be Mounted on Car 


A line of snow plows for cars, as 
|well as for all Willys vehicles, 
trucks and farm tractors, is offered 
by Morrison Railway Supply Corp., 
Rand Building, Buffalo, N. Y. 
The International plow is de- 
signed for quick installation on 
|either front or rear bumper of 
most cars and light trucks. 





floor — not the chassis frame —| 
dropped. The bodies are designed | 


|for pallet or hand-loading opera- | 


| tions. 





ELECTRIC SANDER—Model 700 features | 
| 25 square inches of sanding area. Its low | 


| design permits operation under radiators 
|and other restricted places. Rubber in- 


._ | sulators give quiet operation. Weller Elec- 


<8 


ye 


TUBE TESTER—Model 920. is designed 


| for tubes from 6:00 by 20 up to eight | 


| feet high with a 33-inch cross section for 
|a@ galvanized steel tank with a reel for 
| holding the tube which is raised and 

lowered by an air cylinder. The reel 
| forces the tube under water and turns 


| freely so the tube can be rotated easily. | 


| Bishman Mfg. Co., Osseo 2, Minn. 
* * « 


| Fiberglass Ventilator Door 
Offered for Insulated Trucks 


| A reinforced fiberglass ventilator 
| door for insulated trucks and trail- 
ers is being marketed by U. S. 
Equipment Co., Inc., 70 N. York 
Road, Willow Grove, Pa. 

It is claimed the door will not 
rot, transfer odors or absorb mois- 
ture. Because of the elimination of 


| 20-inch wheels and larger. It consists of | 


| tric Corp., 808 Packer St., Easton, Pa. 
* * * 
Sone ire Plugs Feature 


Automatic Gap Set 
Circle-Fire Spark Plug Co., Inc., 


és. : » | Springfield, Mo., has placed on the| 
—one quart makes 960 gallons. The; uy 


|market a plug which it says has 
|an automatic gap feature. 

The spark plug, says the firm, 
has outer contact points that con- 
|tact or expand depending upon 
| acceleration, load and temperature. 
|The plugs, merchandised in a “flat 
| pack” of six or eight, are machined 
at a gap of .035 inch and in four 
| heat ranges. 


ROLLER BEARING — This tapered front 
wheel replacement bearing is designed 
for General Motors cars and trucks. Amer- 
ican Ball Bearing Co., Flushing Ave. and 
Cumberland St., Brooklyn, N. Y. 





COMPRESSION TESTER—Mo Test Model 
| 285-W kit is available in a hardwood 
instrument case. In addition to tailored 
pockets for the various components, there 
are four compartments for storage of 
recording charts. Fisher Products, 21-21 
| Forty-fourth Drive, Long Island City 1, 
ia % 


| * * * 


| 


| Switch Cuts Ignition 
If Car Turns Over 


| A turnover switch which cuts the 
| ignition when a vehicle turns over 
| has been introduced by Service Re- 
| corder Co., 1375 Euclid Ave., Cleve- 
land 15, O. 

The Switch consists of a bowl 
capped on top and partly filled with 
mercury. When a turnover occurs, 
the mercury falls away from the 
wire terminals, stopping the engine. 


BATTERY MAINTAINER — Model C-!0 
Varitemp automatically adjusts the battery 
| current with the temperature to match 
the self-discharge current. It is said fo 
maintain up to five 12-volt batteries or 
up to 10 six-volt batteries. The unit 
weighs three pounds and can be mounted 
on a shelf. Fox Products Co., 4720 N. 
Eighteenth St., Philadelphia, Pa. 

* * * 


New Textileather Fabric 


Sports Japanese Pattern 


Kyoto is a new plastic coated 
fabric for auto seats offered by the 
Textileather division of General 
Tire & Rubber Co., Toledo 3, O. 

Its pattern resembles the natur.l 
fiber effect of Japanese matting. [t 
comes in 15 colors. 











On the Financial Front 





Consolidated net sales of B. F. 
Goodrich Co. for the first six 
months of 1954 amounted to $304,- 
935,288, compared with $350,385,793 
for the same period of 1953, a de- 
crease of 13.0 percent, the company 
has announced. 

Estimated net income for the first 
six months of 1954 amounted to 
$18,232,853, after provision for all 
costs. The corresponding estimated 
net income for 1953, after a reserve 
of $1,000,000 for increased replace- 
ment cost of facilities, was $16,- 
874,655. 

Estimated Federal and foreign 
income taxes and liability for re- 
negotiation for the first six months 
of 1954 were $19,662,000 as com- 
pared with $37,335,000 for the same 
period in 1953. 


Motor Wheel Net 
Dips to $1,057,596 


Net earnings of Motor Wheel 
Corp. in the first half of 1954 were 
$1,057,596, compared with $1,641,196 | 
in the same period of last year, 
according to President M. F. Cotes. 

Sales for the first six months | 
were $29,696,621, he said, as com- 
pared with $47,679,198 in the same 
period of last year. 


Maremont’s Ist-Half Sales 
And Profit Top ’°53 Level 


Net sales of Maremont Auto- 
motive Products, Inc., and its | 
subsidiaries showed an increase 
of $308,286 for the first six months 
of 1954, Howard Wolfson, chair- 
man, has announced. 

Sales for the period totaled $10,- | 
984,536. Consolidated net income 
after taxes increased from $421,- | 
771 for the first half of 1953 to | 
$424,147 this year. The 1954 fig- 
ures include operations of Pratt 
Industries, of Chicago and New 
York City. 

* na 


Tide Water 


Tide Water Associated Oil Com- | 
pany has reported net income of 
$18,167,000 for the first six months 
of 1954, as compared with $17,487,- | 
000 in the similar 1953 period. Sales | 
and other revenue and income in| 
the six months ended June 30, 1954, | 
aggregated $229,297,000, as against | 
$231,184,000 reported for the cor-| 
responding period of last year. 

. * ~ 


Gabriel 


A net profit of $150,785 for the 
first six months has been reported 
by Gabriel Co., Cleveland. This | 
compares with an income of $285,- | 
308 in the like 1953 period. Sales 
totaled $10,032,940 against $11,162,- | 
961 last year. The firm manu- 
factures shock absorbers. 

* * * 

Continental Earnings Rise 


Continental Aviation & Engineer- 
ing Corp. had net earnings of $211,- 
637.29 for the nine-month period 
ended July 31, President C. J. Reese 
has reported. This was an increase | 








50% Increase 
Car for Every 4 Canadians 


Seen by 1965 


MONTREAL.— An automobile | 
executive has predicted that by | 
1965 there will be 50 percent more | 
cars in Canada. 

E. J. Umphrey, vice-president | 
of General Motors of Canada, | 
told the Canadian Weekly News- 
paper Assn. convention that there | 
will be one car for about every | 
four persons by that date. 

“That is as many cars per cap- | 
ita as there are today in the | 
United States or half again as | 
many as we now have,” he said. | 

Umphrey said his company has | 
backed this prediction with a 
$100 million investment in Cana- | 
dian plants and facilities. 

“On the basis of belief in the 
long-term growth of Canada,” he 
said, “We have just built at Osh- 
awa the largest automotive plant 
in the country.” 

He added that if Canadians ex- 
pect to maintain the present na- 
tional growth, they must also 
maintain a constantly expanding 
selling job. 








| 022 against $15,351,970 in the nine/| during the first six months amount- 
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ing to the firm’s report to stock-/' 
holders. 
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* * * 


Gould-National Batteries 


Sales and profits of Gould-Na- 
tional Batteries, Inc., for the quar- | 
ter ended July 31 will be only) 
slightly less than for the similar 
period last year, Albert H. Dag-| 
gett, president, reported at the an-| 

| 


of $3,616.24 over the $208,021.05 net 
earnings in the same period a 


year earlier. 


* * 


Hayes Mfg. Reports Loss 


Operations of Hayes Mfg. Corp. 
in the nine months ended June 30) 
resulted in a loss of $39,067, com- | 
pared with a profit of $482,717 for 
the corresponding period of the pre- | 
ceding year. Sales totaled $14,510,- | 


* 
nual meeting. The replacement bat- 
| tery business was in line with ex-| 
pectations, Daggett said, while in- 
dustrial volume was slightly lower. 

+ * * | 


Sheller Sales Decline 
Net sales of Sheller Mfg. Corp. | 





months ended June 30, 1953. 
* am * 
Hastings Mfg. 
Net earnings of Hastings Mfg. 


Co., Hastings, Mich., for the first | : Sa ; 
six months were $249,832, compared| _ 4ward to White Report vy & 4 Motor Opens New Showroom— 


i 122.62 . | The 1953 annual report of The| : 
Scan tales te’ wad alka | White Motor Co. has been awarded a W. E. Boyer (left), San Francisco zone manager of Nash, congratulates Harry O. 


3 | meri : . :41| Seiler, of V & H Motor Sales, San Francisco, on the opening of the new showroom at 
automotive ee works causation i ta “a ta the corner of Columbus and Bay Streets. Looking on is Robert O. Reynolds, co-owner. 
| enth straight year that White has| The firm also will retain its former location at 735 Vallejo St. : 
Brown Rubber |won the award in the automotive | . 
Net income of Brown Rubber Co., | classification. The report was pre-| Baker in New Deal 
Inc., Lafayette, Ind., for the first| pared by D’Arcy Advertising Co.’s| Cloyde Baker has taken over|Saltsburg, Pa. New name of the 
half year totaled $408,006, accord- | Cleveland office. |K & C Motors (Dodge-Plymouth), | dealership is C. Baker & Son. 


DONT CLOSE 
YOUR EYES 


PRE- IGNITION 


Give your customers High HP Purelube 


ed to $18,832,352, compared with| 
| $25,773,246 last year. Profit totaled: 
| $2,899,974 against $3,809,272 a year 
| ago. 
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* * * 














—the amazing new oil that actually re- 
duces pre-ignition as well as reducing 





ORI (octane requirement increase). 


Through the use of special base stocks, 
deposits which cause ORI are reduced— 
the combination of this base stock with an 
unusual additive prevents “hot deposits’’ 
which cause pre-ignition. 

Reduce your customers’ complaints of 
poor engine performance, knocking, and 
pre-ignition like many other car dealers are 
doing by using High HP Purelube. 


OILS |RATING*| OILS RATING* 
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*Rating 1.0 indicates perfect performance. 
Higher numbers indicate severe pre-ignition. 






Be sure 
with Pure 


FREE! Send for this FREE book- 
let which gives you full details on 
this great new oil. 





Fge PURE | @eoeeceeceeeeeseeeeeeeeese 
ATI The Pure Oil Company, Dept. V-49 
iY 35 E. Wacker Drive, Chicago 1, Illinois 
, . rl i ela a M Gentlemen: Without incurring any obligation, I'd like to get 
YPany, 0 ¥: your FREE booklet on the inside story of High HP PURELUBE. 
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Sales Offices located in more than 500 cities, including: Company ——_———— 
Minneapolis @ Madison @ Chicago @ Columbus, O. @ Detroit SON iii acter ES ees 
Toledo @ Cleveland ® Memphis @ Norfolk @ Charlotte @ Birmingham City Zone__Stete. a) 


Atlanta @ Pensacola @ Jacksonville @ Miami 
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Demerit Plan Proved 
Its Merit, States Say 


By Gerhardt Neumann 
Staff Writer 
oe using the point system 
of demerits for driving viola- 
tions believe, on the basis of ex- 
perience thus far, 
that they are 
gradually elimi- 
nating the bad 
driver from the 
road. 

'%, In an article, 
Ty oO “We're Getting 
STRY Bad Drivers Off 
Our Roads,” Ray 
Vicker writes in the October issue 
of Better Homes & Gardens that 
the point system is “aimed at spot- 
lighting the bad driver before he 
gets a chance at you,” and that 
the system is developing “into the 
most effective driver-corrective 

measure ever undertaken.” 


The system is based on the 


432-HD-B Heavy-Duty General Set. %"’ Drive. Tools include Ratchet, Sliding T 
Head, Nut Spinner Head, Ratchet Adaptor, Universal Joint, and 3’’, 8’, 16’’ Exten- 
sions. 24 Double Hex Sockets, %4’’ to 2 


idea that drivers, who repeatedly 
are involved in traffic violations, 
either have a record of accidents 
or are destined to be involved in 
a serious one unless their erratic 
driving is checked. 

In Connecticut—first state to 
adopt the system seven years ago— 
nearly 60,000 violation records were 
reviewed during that period. Only 
3,000 of these failed to heed warn- 
ings and continued collecting 
points, which led to license sus- 
pensions. 

In New Jersey, which adopted the 
plan in 1952 and gives demerits 
for convictions only, 500 drivers 
got 12 or more points in the sceond 
half of 1952, and 87 percent of them 
lost their licenses. 

Massachusetts, which added 14 
violations to its demerit list earlier 
this year, has added another eight. 
Four points each will be given for 


el TX 


’", In sturdy red-enameled metal box. 


allowing an improper person to 
operate the vehicle, operating ve- 
hicle after suspension of license, 
and removing or defacing engine 
or serial number. 

* * * 


'Cold Facts on Accidents 
| @TATISTICS published by Uni- 


cars registered in the U. S. will be 


Leonard M. van Noppen, vice- 
president, estimated that about 
half the claim payments will be 
for collision; miscellaneous small 
accidents will account for 39 per- 
cent; theft, 8 percent, and fire, 
2 percent. 

“Many small accidents—scraped 
and dented fenders, broken glass 
and the like—do not get into the 
official statistics,” van Noppen 
added, “but nonetheless they are 


heart-breakers for car owners.” 
+ * * 


Nighttime Hazards 


ANCtHES Universal C.1.T. study 
of the behavior of the human 
eye under nighttime conditions re- 
veals two reasons for carefulness: 

1. Drivers see familiar objects 
(for instance, their own drive- 
ways) when these objects are 





versal C.I.T. Credit Corp. indi- | 
|cate that one out of every three. 


damaged in an accident this year. | 


|Hudson for Ferguson— 


George Ferguson (right) signs his Hud- 
| son franchise for San Jose, Calif., while 
| his son, Jim, general manager of the 
| new firm, looks on. Standing is Frank 
| Hart, zone manager. 


twice as far away as unfamiliar 
things. 

2. The faster a car moves at 
night, the less the driver can see 
ahead, because a confused pattern 
is formed in the eye and it takes 
time for the eye to correct it. 

Tests show that a driver doing 





Pra a 


Ti a 


SAFETY 


SPEED 


Here’s the set to have at hand when big, 
really tough nuts on trucks, buses, tractors 


demand large wrench size, powerful 
handle leverage and top working speed. 
Snap-on Heavy-Duty Loxockets give all 


three and safety as 


well! Through 


a special locking device, a pin in the 
handle square drive snaps into a locking 


hole in the socket. 


Only by depressing a 


release button incorporated in the 

socket can the locked units be released. 
Interchange of units is fast, simple and 
easy. Heavy-Duty Loxockets help get these 
working vehicles back on the job in 


less time—let your 
demonstrate them. 


Snap-on man 
For latest catalog of 


the complete line of Snap-on Tools, write 


SNAP-ON TOOLS CORPORATION 


8082-1 28th Avenue 


e Kenosha, Wisconsin 


*Snap-on is the trademark of Snap-on Tools Corporation 


Sxap-on Jods 


THE CHOICE OF BETTER Lae Tay 


him about them ! 


NEW FORD “SPECIALS.” Your Snap-on Man has 
new special tools to speed up many service 
operations on Ford-Mercury-Lincoln...as 


20 miles an hour at night can see 
and identify objects 80 feet farther 
than a driver doing 60 miles an 


hour. 
+ + * 


568 Radar Sets in Operation 


TOTAL of 568 radar sets have 

been licensed by the Federal 
Government to check auto speeds, 
according to the American Auto- 
mobile Assn. 

Licenses have been issued to 
state highway departments or 
local police departments in 42 
states, the District of Columbia 
and Hawaii. 

About 87 percent of the licenses 
went for enforcement purposes. 
The Others are being used for 
speed studies mainly. 

ea . * 


Arabia Gets Tough 


DISPATCH from Saudi Arabia 

reports that kingdom has de- 
creed the death penalty for drivers 
who cause the death of another. 


If an accident occurs as the 
result of speed and negligence, 
it is reported, and does not result 
in death, the offender will be im- 
prisoned for one year and his 
driving license will be withdrawn. 
No figures, however, were given 
about the fatality and accident 
|rate in Saudi Arabia. Most people 
|there still use camels as their 
means of transportation, anyway. 

+ a 


Ga. Dodge Dealers 





Aid in Search for 


‘Courteous Cop’ 


Georgia Dodge dealers are co- 
operating in a contest to find the 
| state’s most courteous police officer. 

Sponsored by the Georgia Motor 
Club in Atlanta, the East Georgia 
Motor Club in Augusta and the 
Savannah Motor Club, the purpose 
|of the contest is to develop more 
| courtesy and better understanding 
| between officers and motorists; to 
| encourage peace officers to extend 
“southern hospitality” to out-of- 
state motorists; to encourage mo- 
torists to recognize and report cour- 
teous acts of officers, and to de- 
| velop good-will of tourists and 
motorists. 

The grand prize offered the 
Georgia peace officer who tallies 
the largest number of votes will be 
'a 1954 Dodge V-8 Royal sedan 
equipped with deluxe extras. 

The car is on display at Lander 
| Motor Co., Atlanta. 
| Dodge dealers throughout the 
State are inserting ads in local 
| newspapers picturing the prize car, 
| calling attention to the contest, 
|and inviting readers to get details 


|of the contest and entry blanks. 
* * * 


|W. Va. Eases Relicensing 


Of Permit Violators 

The attorney-general of West 
Virginia has ruled that the State 
|may issue a driver’s license to a 
| person convicted for driving with- 
| out a license prior to 1953 without 
| requiring proof of financial re- 
sponsibility. 
| The opinion: noted that before 
|1953 a license could be revoked 
|}upon one conviction of driving 
| without a license. 
| Another license then could not 
be issued until the driver main- 
tained proof of financial responsi- 
| bility for one year. The 1953 Legis- 
| lature amended the statute, requir- 
ing two convictions before a license 
could be revoked. 


Rodocker Aides 
Rodocker Motors, Inc. (Hudson), 
Indianapolis, has named Jay Cox 
as director of parts and service 
and Rome Jordan as service man- 
ager. 





80 gallons 
3'2 lube jobs 
7 washes 
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George Christie 
Pittsburgh 


has the answer 


SEE PAGE 23 
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Tel GLAZE 





Your customers will 
love the looks of the car with the 
MIRROR GLAZE shine. It can be the final 
factor in selling that new or used car. It will 
bring them, and their friends, back 


to your service department. 





MIRROR 
| GLAZE 


Remember, a polish job is visual evidence of the quality 


of your operation ... the brilliance of a MIRROR GLAZED car is 


Es 


a reflection in your favor. 


MIRROR BRIGHT POLISH co. Eastern Division: Mirror Glaze Distributors, 


365 No. Foothill Blvd. Pasadena, California P.0. 6263, Washington, D.C.—Offices in other major cities. 





FINE AUTOMOTIVE, FURNITURE AND AIRCRAFT POLISHES SINCE 1901 
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Hoosier Cadillac Opens New Plant— 


Top Cadillac officials attended the opening of the new $500,000 building of 
Hoosier Cadillac Co., Inc., Indianapolis, distributor in 48 Indiana and three Illinois 
counties. The firm is headed by B. F. Donovan, formerly Cincinnati district sales 
manager for Cadillac. Attending (from left) were Lloyd C. Difloe, Cincinnati district 
sales manager; Ray L. Newton, Cadillac assistant general sales manager; James M. 
Roche, Cadillac general sales manager; Harley Earle, GM styling vice-president, and 
Donovan. 


Wondering how new-car and truck production and sales are making out? AUTOMO- 
TIVE NEWS gives you the entire story every week throughout the year. 


More Congestion 


WASHINGTON. — Seventy traffic 
| experts have met here for the pur- 
pose of making streets and high- 
ways safer through tighter traffic 
laws. 

Convening at the U. S. Chamber 
of Commerce Building, the Na- 
tional Committee on Uniform 


=| Traffic Laws and Ordinances—the 


model-law drafting group of the 
White House Conference on High- 
way Safety — amended lighting, 


driver licensing requirements in 
the Uniform Vehicle Code, the 
guide for motor vehicle legisla- 
tion among the states. 

Sidney J. Williams, of the Na- 
tional Safety Council and chairman 
of the group, stated, “The Uniform 
Vehicle Code can never remain stat- 
ic as long as the conditions sought 
to be controlled change as frequent- 
ly as they do through ever-increas- 
|ing motor vehicle use and traffic 
congestion.” 





The principal changes made by 


omething new 
has been added , 


braking, maximum speed and | 


Traffie Code Stiffened 


Brings 5 Changes 


In Uniform Vehicle Rules 


| the Committee in the Uniform Ve- 
hicle Code were: 

1. Five exclusive-use categories 
were assigned to warning lights on 
motor vehicles for parking and tail 
lights, for braking lights, for turn 
| signals, for school and emergency 
vehicles and for traffic hazard 
| warnings. 

2. Tractors and other farm 


highways at night must have spe- 
cified lighting equipment in use. 

3. An absolute maximum speed of 
60 miles per hour, with 50 miles per 
| hour at night for all vehicles. Lower 
limits are provided for urban and 
| zoned areas. 
| 4. An applicant for a driver's li- 
| cense in any state must certify that 
he does not hold a currently valid 
driver’s license issued by another 
state. 

5. Stopping distances in feet for 
motor vehicles upon application of 
|the brake were lowered for auto- 
‘mobiles and raised for trucks and 





(Pennsylvania 
Motor Oils will be 
advertised in these 
issues of SPORTS 
ILLUSTRATED) 
Aug.23 Oct.25 
Sept.13 Nov.8 
Oct. 4 Nov. 29 


Today's Best Oils, Pennsylvania Motor Oils, have been adver- 
tised throughout 1954 in such leading national magazines as 
THE SATURDAY EVENING POST, COLLIER’S, TIME, 
NEWSWEEK, HOLIDAY, COUNTRY GENTLEMAN (BETTER 


FARMING) and others. 


Now, in step with the times, we have added the newest and most 
talked about magazine in the country... SPORTS ILLUSTRATED. 


More than half a million sports-loving, oil-buying motorists will 
be seeing six of our ads in the next few months... more than 
3,000,000 additional impressions for Pennsylvania Motor Oils. 


Take a look at SPORTS ILLUSTRATED yourself! 
Imagine how our messages in this great new magazine 
will be persuading readers that... 


Today's BEST Oils 


Nature’s BEST Crude 


PENNSYLVANIA GRADE CRUDE OIL ASSOCIATION 


ll TT Te Tis ei 


100% PURE « 


PENNSYLVANIA 


COPTINGar 1907 65 8 OT Pimmsrinams GRADE CRUmt Om Assocation 
Neapeawen IGISTLAED BS PATER BAHL 


Oil City, Pennsylvania 


equipment operated on public | 


buses for the purpose of bringirg 
them into line with reasonabe 
standards and to facilitate stricter 
enforcement. 

Commenting on the changes, 
|Chairman Williams stated, “The 
lighting amendments when enacted 
by the states, will improve public 
recognition of warning lights as 
aids to safer use of streets and 
highways. 

“The new brake requirements 
are better from a safety view- 
point because they are realistic 
in taking into account reasonable 
performance by various classes of 
vehicles as determined by recent 
tests made by the U.S. Bureau of 
Public Roads.” 


Describing as “anti-social” the 
practice of some motor vehicle op- 
erators who hold drivers’ licenses 
in two or more states so that if the 
license issued by one state is sus- 
pended or revoked, they can con- 
tinue driving on the license issued 
by another State, Williams added 
“This practice must be stopped, be- 
cause it tends to break down the 
public safeguard inherent in driver 
licensing laws.” 

Concluding, he said, “What we 
have done is to bring the Uniform 
Vehicle Code up to date in all im- 
portant respects. We have recog- 
nized the trends in such matters as 
lighting equipment, brake perform- 
| ance and speed, and corrected an 
| abuse of the public under the driver 
| licensing law.” 





‘Austin U neetls 
Diesel Truck 


BIRMINGHAM, England.—A %- 
ton diesel truck has been announced 
by Austin Motor Co. 

This lightest diesel model yet 
| offered by Austin has a four-cyl- 
inder, overhead-valve British Mo- 
tor Corp. engine. During a 210-mile 
test, the company says, the truck 
carried a two-ton load at a steady 
20 miles per hour, and averaged 
35.9 miles per gallon of fuel. 

The truck is offered in four mod- 
els: Dropside, platform, chassis-cab 
and chassis. The engine develops 
150 foot-pounds of torque at 1,500 
revolutions per minute and drives 
through a four-speed gearbox. 


Test Pattern 
New Laboratory Established 


For Antennas 


CLEVELAND. — Ward Products 
Corp. Cleveland, has established a 
new antenna research laboratory 
in Ashtabula, O., for the design 
and testing of all types of televi- 
sion and automotive antennas. 

According to W. H. Rickards, di- 
rector of engineering, laboratory 
testing facilities include the latest 
type of equipment for the measure- 
ment of impedance, V.S.W.R. and 
gain characteristics of antennas, in 
accordance with the standards set 
up by the antenna industry. A pat- 
tern range also has been con- 
structed in the laboratory, Rick- 
ards said. 

The new Ward testing laboratory 
will supplement the facilities of 
Gabriel Electronics in Needham, 
Mass., for antenna research and 
development. Walter Domoracki, 
formerly with Philco Corp., is in 
charge of the laboratory. 

Ward Products and Gabriel Elec- 
tronics are divisions of Gabriel Co., 
Cleveland. 


| 





Swanson Liquidates 
Swanson Motor Co. (Hudson), 
McKees Rocks, Pa., has relinquished 
its franchise. Bert Swanson, former 
owner of the firm, has joined Hel- 
wig Pontiac, Inc., Pittsburgh, as 
merchandiser of new and used cars. 


BUICK DEALERS 


Read Editor Sampson's article 
on Dual Exhaust Equipment in 
this issue. There’s a big “plus” 





profit in the installation of 
Duals. And Douglass builds the 
best for your 1954 models. 
Write for complete information. 


DOUGLASS MUFFLER MFG CO 


1916 West Volley Bouievord 


Althombra Coliforma 
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States Report Increases in Receipts. . . 





Highway-User Taxes Fill Till 


A 


other highway-user taxes is dis- 
closed by analysis of revenue re- 
ports from a sampling of 11 state. 

Increases in the level of motor- 
fuel tax receipts, compared with a 
year ago, are shown in reports 
from Iowa, Maine, Montana, New 
Jersey, Ohio, Tennessee, Vermont, 
Virginia and Wisconsin, while slight 
decreases are reported from Ken- 
tucky and North Carolina. 

Iowa’s 5-cent gasoline tax 
yielded $5,246,828 in August, for 
an increase of almost $400,000 
over the $4,883,187 collected in the 
same month last year. Receipts 
for the first eight months of the 
current calendar year totaled $34,- 
507,100, compared with $27,739,- 
887 for the corresponding 1953 
period. 

The annual financial statement 
released by Maine State Controller 
Harlan H. Harris revealed that the 
6-cent gasoline tax continues to be 
the State’s largest single revenue 
producer. Its yield, earmarked en- 
tirely for State Highway Depart- 
ment use, totaled $15,437,000 during 
the fiscal year ended June 30, com- 


Emmeo Conducts 
Adjusting Clinics 
In 13 Towns 


SOUTH BEND. — A traveling 
training school, established by 
Emmco Insurance Co. to instruct 
its adjusters in estimating auto 
repair and replacement costs, has 
completed 18 two-day clinics in 13 
cities. 

Thomas F. Shortall, executive 
vice-president of Emmco, which 


is affiliated with Associates Invest- 
ment Co., said particular attention 
was paid to the newer automotive 
developments such as power steer- 
ing and automatic transmissions. 
The clinics consisted of lectures 





Adjusters’ Clinic— 


Emmco Insurance Co. adjusters make a 
repair estimate on a damaged car in one 
of 18 clinics conducted by the firm. 

” * * 
by Ray C. Borntrager, Emmco di- 
rector of education, on estimating 
procedure, followed by demonstra- 
tions in local dealership shops. 

Estimates of the student ad- 
justers were compared with those 
of qualified local appraisers. Stiff 
examinations on the material cov- 
ered also were given the students. 

Clinics were held in Chicago; 
Indianapolis; Cleveland; Buffalo; 
Pittsburgh; Nashville; Atlanta; 
Tampa, Fla.; New Orleans; Dallas; 
Detroit; Newark, N. J., and Phila- 
delphia. Emmco officials intend to 
hold similar clinics yearly. 








80 gallons 
3% lube jobs 
72 washes 


Jack Scanlon 
Cleveland 


has the answer 


SEE PAGE 23 





Montana’s gasoline tax yielded 
$10,108,965 during the first eight 


Willys Schedules Sale 


Of Plane-Engine Plant 


TOLEDO.—The Willys plant at 
Dowagiac, Mich., idle since com- 
pletion of a contract to build R- 
1300 aircraft engines for the Air 
Force, will be sold at auction 
Sept. 21 and 22, the company an- 
nounced last week. 

T. A. Bedford, Willys vice-pres- 
ident, said that Kaiser-Willys is 
concentrating most of its auto- 
motive operations at Toledo and 
consequently has no further need 
for the plant at Dowagiac. 

Facilities to be sold include the 
building, machines and machine 
tools, hand tools, and mainte- 
nance, repair and office supplies, 
Bedord said. 








CONTINUING general uptrend | pared to $14,882,000 in the previous | months of the current year, repre-| | 
in receipts from motor fuel and | year. 


senting an increase over the same 
period last year and accounting for 
nearly half of the state’s total tax 
revenues. 

New Jersey motor-fuel tax re- 
ceipts totaled $44,424,800.87 during 
the fiscal year ended June 30, rep- 
resenting an increase of $3,296,500 
over the previous fiscal year. 

* * ae 
Ore receipts from motor-fuel 
taxes showed an increase of 
$13,703,081 for the first six months 
of the current calendar year over 
the corresponding period in 1953. 

Gross revenue from the Ohio 
motor-fuel taxes in the first half 
amounted to $63,239,487, compared 
with $48,824,373 for the corre- 
sponding 1953 period. 

Tennessee’s gasoline tax, which 
has become the state’s biggest rev- 





enue producer, yielded $5,401,524 in 
July, compared with $4,645,653 in| 


droopy head 
looks darling here....BUT NOT ON 





install 
the NEW 





Autocar to Museum— 
This 1898 Autocar, one of the oldest 
American-built autos in running condition 
in the country, is going into the Ford 
Museum in Greenfield Village, Dearborn. 
It was built by Lovis S. Clarke, 88, 
founder of Autocar Co., who now lives 
in retirement in Florida. The museum 
houses more than 180 antique cars. 


the same month a year ago and 
$4,210,589 in July, 1952. 


Gasoline tax receipts in Vermont 
during July totaled $300,018.17, as 





43 


compared with $246,219.94 for the 
same month last year. 
s * * 


YEA gasoline tax receipts 

during the first six months of 
the current calendar year totaled 
$29,823,538.30, an increase of $305,- 
418.52 over the corresponding period 
@ year ago. 

Wisconsin collected $38,543,580 
in gasoline taxes during the fiscal 
year ended June 30, an increase 
of 5.16 percent over the total for 
the previous year. 

Kentucky’s road-fund receipts 


= |during July totaled $4,984,352, an 


increase of 11.2 percent over the 
same month last year. However, 
the fund’s State tax revenue was 
$4,194,732 in July, down 1.9 percent 
from a year ago. The overall in- 
crease during the month was at- 
tributed to large Federal grants. 


North Carolina collected slightly 
less in gasoline taxes during Au- 
gust than in the same month a year 
ago. The receipts fell off from $6,- 
145,077 to $6,083,530. The State’s 
motor vehicle license plate sale re- 
ceipts also were off slightly, from 
$303,560 to $298,878. 





A CAR 


yee 





BEAUTIFUL NEW CONCEPTS IN FUNCTIONAL MIRROR DESIGN 
TO COMPLEMENT AND ENHANCE THE CARS OF TODAY 





NO. JF 88 BODY-MOUNT 
OBLONG MIRROR-—It's high, wide 
and handsome! Mirror head meas- 
ures 3” x 5”— and has all the fine 
features of the JF 55. LIST— $5.10 


A JF ORIGINAL! 


mounted! 


i 


SELF-ADHERING GASKET ACTS AS 
TEMPLATE FOR HOLE ALIGNMENT , 


JOMA MANUFACTURING CO., 


INC. e 


JF MIRRORS feature turret-screw locks — absolute insurance against drooping 
or sagging heads! Once locked, they stay locked and you save yourself costly 
“come-backs!” Replacement of mirror heads is never a problem. Anyone can do 
it without disturbing the bracket mounting! Simply loosen turret-screw, replace 
head and tighten to any position — that’s alll 


JF MIRRORS by Fischer are designed with foresight for better hindsight. Without 
question, this is the most exciting line of mirrors that ever graced a car panel! 
Without question, JF MIRRORS are as beautiful as the cars on which they are 


JF MIRRORS are custom-contoured for flush mounting, triple chrome plated and 
furnished with a 42” mirror head of selected optical glass. 


Available in non-glare or clear—LIST $4.05 


PFIMIRRORS ,.;,,,, 


sto Qe ure 


NEW YORK 72, 


NEW YORK 
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| 4-dr., $540; %-ton pickup, $355, $350. | 

| °49 Custom (8) 4-dr., $475; conv., $290. 
"48 Deluxe (8) 2-dr., $125. '47 Deluxe} 


Used-Car Auction Prices | i 8c8sr s""| Average Used-Car Prices 


| LINCOLN—'48 Continental 4-dr., $100. '47 : ; 
| Continental club coupe, $110. | (Compiled by Automotive News) 
| MERCURYS—'50 Custom 4-dr., $435. ‘49) 
Custom conv., $240; 2-dr., $170. ‘48 4- Sept. 1954 Aug. July 


dr., $310. '40 2-dr., $155. Model To Date 1954 1954 
Market Trend sa attusg F328. ain 


Rambler conv. 55. 
ome ; , as ates | 1954 ... $1,882 1,949 1,993 
The overall average price of used cars sold at wholesale auction rae (ae) 44s, $310". msi ean. 1953 1,260 i200 " 


declined $2 last week, according to Automotive News’ index. PLYMOUTH—-'53 Cambridge 4-dr., $900. 1982.......... 951 991 


Oldest and newest models on the index were the only ones to show | (92 Copcond Savoy, 9900 cial Delune 2 1951... 692 696 
individual gains. The price of ’54s advanced $21 and the price of '47s dr., $260. — ; 1950............ 514 521 
went up a modest $1. | PONTIAC — '49 Silver Streak (8) 2-dr., Bg 362 380 

410. E 
Losses on all other models were detailed as follows: ’53s, down $9; STUDEBAKER —’'52 Champion Starliner, 243 245 


49s, down $8; ’52s, down $7; °48s, down $6; ’51s, down $5, and 50s, $800; 2-dr., $510. '50 Champion 2-dr., | atest 181 191 


$385. 

down $4. WILLYS—'52 Aero 2-dr., $505. y+ 

The losses on '52s and °49s brought the prices of those models to | MISCELLANEOUS—'51 International 1'%- verage... $ 761 $ 783 

rd lows. ton pickup, $275. ‘50 Crosley station : ? 

reco | wagon, $100 (The above figures are averages of used-car auction prices, all makzs 

Demand was somewhat lighter last week, according to auction ‘ elie and models, carried regularly in Automotive News.) 
reports. The percentage of sales to offerings at a group of representa- CHICAGO 
tive auctions fell to 68 percent from 73 percent in the preceding week. | (Arena Auto Auction. Sale every Tues- 


hs th he si ratio had fal! |day. Prices are for sale of Sept. 7.) 680; 4-dr., $1,120*; 2-dr., $1,115*, $1,- | FORD—'54 Crest (8) conv., $1,925*. ‘53 

It was the first time in 2% mont that the sales rat d fallen | sneak Sek: aaysilin-at Gut eltadinen.> 080, $1,035; Bel Air Sport coupe, $1,- | Crest (8) Victoria, $1,635*, $1,475*; 

below 70 percent. eunn : = S:) .,| 500%; 2-dr., $1,275, $1,230%; (150) 2-dr.,| Custom (8) conv., $1,365*, $1,305; 4-dr., 

Prices marked with an * indicate a unit equipped with an automatic iat, Cemenr” vies San Seaese bas Sa. Geib, ae. Geeetsl Soe. | ei’seee’ i ots: ‘Len tee ieee ae 

transmission or overdrive and (ps) indicates power steering. (9s); Super severe 2-dr., eee ee $585. ‘51 SL Deluxe Bel Air, $790*; club| 2-dr., $760. "51 Crest (8) 2-dr., $680*; 

505*; 4-dr., .505* (ps); Specia vi- 5*. Custom (8) 4-dr., $625, Pi - 

. OCK ARK | 2-dr., $580; %-ton pickup, $440. 50 SL era 2-di., $2,420* (ps); 4-dr., $2,090. canteen 53 NY N $1,830* tom (8) 4-ar Gale, wanton oe a, $550 

N. LITTLE R 4 . | - 2 , , 75 * : : a ee ewport, le | a ie gon, c 

’ | Deluxe station wagon, $560; 2-dr., $440, 53 RM Riviera 2-dr., $1,875* (ps); 4- (ps); Windsor 4-dr., $1,575*, $1,500*; 2- | HUDSON—’'53 Jet 4-d $1,005*. '52 H 

(Arkansas Auto Auction. Sale every $375. °49 1%-ton pickup, $140. "48 %- dr., $1,850* (ps), $1,825* (ps); Super; gp 'g1.410. °51 Windsor club coupe, | net 4-dr ‘$640 51 ‘Hornet conv 820°. 

Wedneeday. Prices are for sale of Sept. 8.) ton pickup, $265. ‘47 FM 2-dr., $320, Riviera 2-dr., $1,790*. | $760*: ‘4-dr., $680*. '48 Windsor 4-dr., Commodore (8) 4-d $390°. om 7 
(Weather nice, market lively, prices $205, $170; %-ton pickup, $235. '46 FM | CADILLAC—’54 (62) conv., $4,655* (ps); $280*. '47 NY club coupe, $110*. dd r., . 





r- -dr. a \, - ic . 05. ’ 510* : ° | KAISER—’53 Manhattan 4-dr., $1,085. '51 

a ce ea oe ee ae ae See gd fs SRS Cos) | BeSOTO—'S Fire Dome 18) tar, s10s0° | “Alar "gas, sous sane. 1” 
—'54 Special 4-dr., $2,525* (ps). | DODGE—’52 Wayfarer 4-dr., $470, $445 coupe, $3,255* (ps); (60) Special 4-dr., | DODGE—'53 Coronet conv., $1,195*; 4-dr., | LINCOLN—'54 Capri 4-dr., $2,750* (ps) 
$1,110*; 2-dr., $1,090*. °51 Coronet conv., ’53 Cosmopolitan 4-dr., $1,995* (ps), $1,- 
| 900* (ps), $1,830* (ps). °49 4-dr., $430. 
| MERCURY—’52 Monterey coupe, $1,695*, 
| 
| 
| 


‘50 Super 4-dr., $685*. ‘49 Super 4-dr., ’51 Coronet. 4-dr., $430. $3.075* (ps). | 
$190. '37 4-dr., $110. FORD—-'52 Custom (8) conv., $985; 2-| CHEVROLET—'54 Bel Air 2-dr., $1,615°*; | $650*. ‘50 Meadowbrook 4-dr., $410*; 
CHEVROLET—’51 SL Deluxe 4-dr., $775;! dr., $850. '51 Custom (8) Victoria, $710; 4-dr., $1,575. ‘53 (210) Handyman, §$1,- Wayfarer 2-dr., $400*. 





$1,400; conv., $1,625*; Custom Sport 
coupe, $1,600, $1,400. °52 station wagon. 


$1,370*; Sport coupe, $1,300*; conv., $1,- 
240*; 2-dr., $1,035. 
NASH—’'52 Rambler club coupe, $830. °51 
| Statesman 2-dr., $510*, $385. 
OLDSMOBILE — '54 (98) 4-dr., $3,075* 
| (ps); 2-dr., $2,790* (ps); (88) Holiday. 
$2,850* (ps), $2,550. "53 (88) 4-dr., $1,- 


785*. °52 (98) Holiday, $1,625* (ps); 4- 
dr., $1,325*. °51 (98) 4-dr., $865*. ’50 
(98) conv., $615*. 


| 
7 | PACKARD—'54 Clipper Panama, $2,400°. 
a | ‘53 Patrician sedan, $1,655* (ps); Clip- 
| per 4-dr., $1,450*. 
(| ee | PLYMOUTH—’54 Plaza Suburban, $1,435 
.) 


‘53 Cranbrook 4-dr., $1,055. 52 Cran- 
brook Belvedere, $745; Cambridge 2-dr., 
$630. '51 Concord Suburban, 2 at $700; 
Cranbrook 2-dr., $480. "50 Deluxe 2-dr., 
mY $415. '49 Special Deluxe 4-dr., $395. 


| PONTIAC—'54 Star Chief (8) 4-dr., $2,- 
095* (ps), $2,055*; Chieftain (8) 4-dr., 
$1,950*. °53 Chieftain (8) 4-dr., $1,650*; 
2-dr., $1,420*. ‘52 Chieftain (8) Cata- 
lina, $1,190*; conv., $1,160*. 

STU DEBAKER—'53 Commander (8) 2-dr., 
$1,345*. "51 Champion 4-dr., $410*, 
$375*. '50 Champion conv., $295*. 

WILLYS—'53 Aero Falcon 4-dr., $800 

MISCELLAN EOU S—'52 Austin 4-dr., $600; 
Henry J sedan, $335. °51 Frazer 4-dr 

355; Carry-All, $195. 


VALDOSTA, GA. . 


‘Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Sept. 3.) 


(Seld 198 cars out of 271 offerings.) 


BUICK—'53 RM 4-dr., $1,850*; Special 
Riviera, $1,360. ‘50 Super Riviera, $690; 
Special 4-dr., $675*. 

CADILLAC—’54 (62) coupe deVille, $4,- 
800* (ps): 4-dr., $4,350* (ps); coupe. 
$4,325* ‘ps). °S3 (62) 4-dr., $3,185" 
(ps); coupe, $3,150* (ps). '52 (62) coupe. 
$2,450* (ps). 

CHEVROLET— 54 Bel Air 2-dr., $1,725*; 
4-dr., $1,725, $1,715, $1,700, $1,690; 
(210) Delray, 2 at $1,550; (150) 2-dr.. 
$1,200. '53 (210) conv., $1,300*; 4-dr.. 
$1,275, $1,250. "52 SL Deluxe 2-dr., 
$95u*, $860; FL Deluxe 4-dr., $850. ‘51 
SL Deluxe 2-dr., $700. ‘50 SL Deluxe 
coupe, $635. ‘49 FL Delyxe 2-dr., $525 

CHRYSLER — '51 Windsor 4 - dr., 790, 
$700; club coupe, $700. 

DODGE—’53 Coronet Diplomat, $1,080; 2- 
dv., $1,010, $950. "52 %-ton pickup, $385 
‘51 Meadowbrook 4-dr., $585. ‘50 Mea- 
dowbrook 4-dr., $460. 

| FORD — '54 Custom (8) Country sedan, 

$2,350; conv., $1,935; 4-dr., $1.910*, $1, 
900*; 2-dr., $1,705, $1,670, $1,575. ‘52 
Custom (6) 2-dr., $1,150. ‘52 Main (8) 
2-dr., $1,160; Custom (6) 4-dr., $875 
Main (6) 2-dr., $730. "51 Custom (8) 2 
dr., $800; Custom (6) 4-dr., $699 a 
Custom (8) coupe, $705. 

HUDSON—'51 4-dr., $385. 

MERCURY—'54 Monterey Sun Valley. $2. 

|; 200*. '53 coupe, $1,500*. "52 coupe, $1, 

225*. '51 Monterey coupe, $775*; 2-dr 
$450. 49 conv., $290; 4-dr., $200. 


® * NASH—’ ambler sedan . " ,005 
DUCO factory-controlled color matching | “oz Statesman 4-dr., $845. ‘51. Rambler 


BETTER RESULTS — GREATER PROFITS station wagon, $510. 
° : OLDSMOBILE—'54 (98) Holiday, $3,200° 
Saves time, money, and materials GO ARM 'N’ ARM WITH BUCO | (ps), $3,150* (ps), $2,925* (ps); (88 
Super conv., $2,700*. '53 (98) conv., $1,- 
: ‘ 950*. '52 (88) 4-dr., $1,275*; (98) 4-dr. 
No need to wrestle with color-matching problems when you $1,100*. '51 (98) coupe, $1,130*. '50 (98) 
use factory-controlled Du Pont DUCO Lacquer colors! For PLYMOUTH _ ‘53 Cambridge Suburban 
DUCO colors are matched exactly to car maker's standards. | $1,150. °52 Cranbrook 2-dr., §550. 51 
° ° , | Cranbrook 2-dr., $510. ‘50 Special De- 
Just check the color combination of the car .. . then | luxe 4-dr., $385; coupe, $295. 
identify the corresponding color from over 700 listed in the woo"; Catalina $2,220": Gtar Chist oS 
Du Pont Color Bulletin. Next, call your Du Pont jobber (Continued on Page 45, Col. 1) 
and order the color. It’s easy, economical—no waste of 


time and materials! 
And durable DUCO sprayson smoothly and easily . . . pol- " 
ishes to a hard brilliant gloss. So for = CHEVROLET DEALERS 
fast, controlled color matching and a 


perfect paint job every time, call the ba > a Read Editor Sampson's article 

Du Pont stock point nearest yourshop. — on Dual Exhaust Equipment in 

this issue. There's a big “plus” 

one Ors Ce Gee de Memeo &. Sp. One, Z profit in the installation of 
Wamingten 96, Selewere. : Duals. And Douglass builds the 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY oe ee me 


Du Pont Refinishing Materials w= 


CHEMICALLY ENGINEERED TO DO THE JOB BETTER . 





Used-Car Auction Prices | 





(Continued from Page 44) 


sedan, $2,150*. ‘53 Chieftain (8) conv., | 
$1,350*. '52 Chieftain (8) Catalina, $1,- | 
250*. °48 Torpedo (8) 2-dr., $315. 


STUDEBAKER — ‘54 Commander station | 


wagon, $1,730. ‘53 Commander coupe, 
$1,300". | 
(Flint Auto Auction, Inc. Sale every 


Wednesday. Prices are for sale of Sept. 8.) 
(Market down and clean automobiles 
scarce. Sold 44 cars out of 86 offerings.) 


BUICK—'54 Century 4-dr., $2,470*; Super | 
Riviera 4-dr., $2,265*. ‘53 Super Rivi- 
era 2-dr., $1,825*. ‘52 Super Riviera 2- 
dv., $1,295*; 4-dr., $1,215*. ‘51 Special 
4-dr., $860. $815, $765; 2-dr., $650. ‘50 / 
Special 2-dr., $380. 

CADILLAC—'51 (62) 4-dr., $1,700*. 

CHEVROLET —'54 (210) 2-dr., $1,325. ‘53 
Bel Air club coupe, $1,325*; 4-dr., $1,- 
185; (210) 2-dr., $1,135; 4-dr., $1,075. 
‘52 SL Deluxe 4-dr., $825, $780, $765. 

CHRYSLER—'52 Windsor 4-dr., $965*. 

DODGE—'50 Coronet 4-dr., $425. 

FORD—'53 Custom (8) 2-dr., $1,205; %- 
ton pickup, $800. '52 Crest (8) Victoria, 
$1,130*; Custom (8) 4-dr., $950; Main 
(8) 4-dr., $900. °51 Custom (8) 4-dr., 
$665. "49 Custom (8) 2-dr., $230. '48 De- 
luxe (8) 4-dr., $200. '46 Custom (8) club 
coupe, $250. 

KAISER—’51 4-dyr., $335. 

OLDSMOBILE—’'49 (76) 2-dr., $360. 

PLYMOUTH—'52 Cranbrook 4-dr., 
"51 Cranbrook 4-dr., 
Deluxe 4-dr., $240. 

PONTIAC —- ‘51 Silver Streak (8) 4 - dr., 
$730*. 50 Silver Streak (8) conv., $435. 
$425. °49 Silver Streak (8) 4-dr., $425, 
$350. ’'47 Torpedo (8) 4-dr., $155. | 

STUDEBAKER—-'51 Champion 4-dr.,. $260 

WILLYS—'53 1-ton pickup, $600. 50 1%- 
ton panel, $150. 


NEW YORK CITY 


(Skyline Auto Auction. Sale every Tues- | 

day. Prices are for sale of Sept. 7.) 

(Market off slightly on less than aver- 
age units; steady on clean autos. Con- 
signment good although Holiday week- 
end kept buyers away. Sold 62 cars out 
of 88 offerings.) 

BUICK—’'53 RM 4-dr*, $1,735* (ps); Super | 
4-dr., $1,310. ‘52 Super 4-dr., $995*. °51 
Special 4-dr., $880*; Riviera coupe, $850. 
°50 Super 4-dr., $525. 49 Super 4-dr., 
$430*. 

CADILLAC—'50 (60) Special 
270*. °48 (62) 4-dr., $500*. 





$670. | 
$690. °49 Special | 
| 


4-dr., $1,- 


CHEVROLET—'54 Bel Air Sport coupe, 
$1,780. '53 (210) 2-dr., $1,060, $1,055, 
$1,050; (150) 4-dr., $945, $925, $910, 


$900; 2-dr., $950, $930, $915, 2 at $910, 

3 at $900; club coupe, $870. '52 SL Spe- 
cial 2-dr., $700. ‘51 SL Deluxe station 
wagon, $835. '49 SL Deluxe conv., $410. 
*48 FM 2-dr., $240. 

DeSOTO—'52 Custom 4-dr., $620. '50 Cus- 
tom Sportsman, $470. 

DODGE—'53 Coronet 2-dr., $1,030. '52 Cor- 
onet 4-dr., $799. '51 Meadowbrook 4-dr., 


$725. 
FORD ‘54 Crest (6) 2-dr., $1,415. °53 
Crest (S) Victoria, $1,400; conv., $1,- 


350*; Main (6) 4-dr., $895. ‘52 Custom 


(8) 2-dr., $840. ‘50 Deluxe (8) 2-dr., 
$315; 4-dr., $310. 
MERCURY—'53 2-dr., $1,280. ‘51 4-dr.. 
$700. °50 4-dr., $375. "49 4-dr.. $390. 
NASH—'49 (600) 4-dr., $250. 
OLDSMOBILE “SI (88) 4-dr., $845* 


S780*. "49 (88) 4-dr.. $525*. ‘47 (78) 2- 
dr., $225*. 

PLYMOUTH ‘53 Cranbrook 4-dr., $1,000 
2-dr., $900. '52 Cranbrook 4-dr., $750 
"50 Special Deluxe 2-dr., $475. 


PONTIAC—'53 Chieftain (8) 4-dr., $1,450 
‘51 Chieftain (8) Catalina, $1,025*; 4 
dr., $8S0*. 


STUDEBAKER -— 


$650. 


"52 Commander 4 - dr.. 
"49 Commander cunv., $355. 


DYER, IND. 


‘Dyer Auto Auction. Sale every Friday 

Prices are for sale of Sept. 3.) 

(Sold 179 cars out of 327 offerings.) 

BUICK—'54 Super Riviera, $2,540*; 4-dr.. 
$2,350*. '53 Super Riviera, $1,825*. ‘52 
Super 4-dr., $1,085* (ps), $1,070*; Spe- 
cial 2-dr., $840. °51 Special 2-dr., S700 
‘50 Special 2-dr., $385. ‘49 Super 4-dr., 
$335*, $245. ‘48 Super 2-dr., $115. 

CADILLAC—-'53 (62) 4-dr., $3.305* (ps) 
"51 (62) conv., $2,080*; coupe, $1,910* 
"50 (62) 4-dr., $1.205*. ‘47 (62) 4-dr., 
2 at $300*. 

CHEVROLET -'54 Bel Air coupe, $1,700 
‘53 Bel Air 4-dr., $1,265; conv., $1,130: 
(210) 4-dr., $1,025, $985. "52 SL Deluxe 
Bel Air, $1,065*, $975; club coupe, $785*; | 
4-dr., $780, S$770*, $595; 2-dr., $675. 
$570. 51 SL Deluxe Bel Air, $695; conv., , 
$465*. °50 SL Deluxe club coupe, $465*; 
2-dr., $390. 

CHRYSLER—’'51 NY club coupe, $875*: 
4-dr., $735*, $650*; Windsor 4-dr., $650 
*48 Windsor 4-dr., $205, $155. 

DeSOTO—'54 Fire Dome (8) 4-dr., $2,250* 
’53 Fire Dome (8) 4-dr., $1,415*. ‘52 
Fire Dome (8) 4-dr., $845. 

DODGE-—'53 Coronet club coupe, $1,070, 
$1,105*; 4-dr., $1,045*; Meadowbrook 4- 
dr.. $895. '51 Coronet 4-dr., $650. | 

FORD—'54 Crest (8) Victoria, $2,025*; | 
Custom (6) 2-dr., $1,500. '53 Custom (8) | 
2-dr., $1,025*, $990. '52 Main (8) Ranch 





WINTER or SUMMER 


America’s 


FINEST 
Heater 
For ‘53-’54 


Popular Make Cars 
HaDees 
Contitionsiie 
Write for free illustrated folder 


HaBees Heater Div., Gabriel Co. 
Rockford, III. 





| KAISER—’52 Manhattan 4-dr., $800*. ‘51 


| MERCURY—'54 Monterey coupe, $2,325", 


| PONTIAC—'52 Chieftain (8) 2-dr., $1,- | FORD—'54 Custom (8) 2-dr., $1,720*. '53 
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075*. ‘51 Silver Streak (8) Catalina, Custom (8) 4-dr., $1,200. '51 Custom (8) 
$945*; conv., $585; 2-dr., $480. °50 Sil- conv., $685; Deluxe (6) 2-dr., $625, $600. 
ver Streak (8) 2-dr., $615*, $610*, $550*, ‘50 Custom (8) 4-dr., $610, $550. ‘49 
$500*, $440*. '49 Silver Streak (8) 2-dr., Custom (8) coupe, $350; 2-dr., $330; 


conv., $300, $270. 

HUDSON—’52 Commodore (6) Hollywood, 
$970*. ‘49 Commodore 4-dr., $210. 

KAISER-—-'52 Virginian 4-dr., $620; Vag- 
abond 2-dr., $510. 

MERCURY—'49 4-dr., $350; 
2-dr., $340. 

| NASH —’48 (600) club coupe, $140. 

OLDSMOBILE—'50 (88) 4-dr., $520*. 

PACKARD—'48 2-dr., $150*. 

PLYMOUTH—’'51 Cranbrook 4-dr., $690. 
‘50 Special Deluxe 4-dr., $690. ‘49 Spe- 
cial Deluxe 4-dr., $250. 

PONTIAC —'51 Silver Streak (8) 4-dr., 
$900*; 2-dr., $840. '50 Silver Streak (6) 
4-dr., $800*. '47 Torpedo (6) club coupe, 
$135. 

STUDEBAKER — '53 Champion Starliner, 
$1,610*. °51 Commander 4-dr., $425. 
WILLYS—'53 2-dr., $630. '51 station wag- 
on, $650*. ‘48 station wagon, $360*. '47 

station wagon, $280*. 


FT. WAYNE, IND. 


(Carl Marker's Auto Auction. Sale every 
Tuesday. Prices are for sale of Sept. 8.) 

(Good sale on some units despite the 
usual Holiday slump. Sold 91 cars out of 


| STUDEBAKER—'53 Commander Starliner, 
| $1,360%; 4-dr., $1,120*. '52 Commander 
| 4-dr., $659. '51 Commander Land Cruis- 
er, $510*; 4-dr., $495*; 
$500. 


Champion 2-dr., 


j 

$425*, $410*; station wagon, $410*. 
| 

coupe, $400; 


Wagon, $1,090; Custom (8) 2-dr., §$775*. | 
’51 Custom (8) Victoria, $780*; 2-dr., | 
$675, $450, $440; Deluxe (8) 2-dr., $580; 
Deluxe (6) 2-dr., $560*. ‘50 Custom (8) | 
4-dr., $645*, $490, $450. '49 Custom (8) 
2-dr., $380, $350*, $350, $300, $245. 


HUDSON—'49 Commodore (6) club coupe, 
$125. 


ALBANY 


(Tim Anspach Auto Auction. Sale every | 
Tuesday. Prices are for sale of Sept. 7.) | 


(The post Labor Day sale showed 
prices continuing to fall on all kinds 
except the fine ready-to-sell. Late model 
*54s took another setback, particularly 
those showing mileage. Sold 67 cars out 
of 100 offerings.) 


BUICK—’54 Century Sport coupe, $2,600*. 
‘53 Special 4-dr., §1.510*. ‘51 Super 
conv., $950*. ‘50 RM 4-dr., $660*; Spe- 
cial 4-dr., $490*. 


CADILLAC—'54 (62) 4-dr., $4,190* (ps) 
‘47 (60) Special 4-dr., $280*. 
CHEVROLET—'54 Bel Air conv., $1,780* 
(ps); 4-dr., $1,700*; 2-dr., $1,675; (210) 
| club coupe, $1,659; 4-dr.. $1,550*. ‘53 ) 
(210) 4-dr., $975. ‘52 SL Deluxe 4-dr., | 
$1,000*, $985*. '51 SL Deluxe Bel Air. | 


Special 4-dr., $435*. 
$145*. 

LINCOLN—’'54 Capri coupe, $3,000* (ps). 
’53 Cosmopolitan 4-dr., 2 at $1,600* (ps). 


‘51 4-dr., $650*, $410*. "49 4-dr., $285*. 


"50 Special 4-dr., 


$2,200*, $2,175*. '53 Custom Sport coupe, 
$1,600, $1,505, $1,375*. '52 4-dr., $1,050*. 
‘51 club coupe, $790*; 4-dr., $800*, 
$710*. '50 4-dr., $400*; club coupe, $260. 
NASH—'52 Ambassador 4-dr., $1,005*. ‘50 
Statesman 2-dr., $115. 
OLDSMOBILE—'54 (9S) 
(ps); (88) Holiday, $2,855* 


Holiday, $3,180* 
(ps), §2,- 


| 
5° 4 . | $800*; 4-dr., $740; FIL Deluxe 4-dr.,| 126 offerings.) 
530°; 2-dr., $2,300°. °53 (83) conv., $1,- | $695*: SL Special club coupe, $395. '50| BUICK—'54 Special conv., $2,425*; Cen- 
950° (ps); Holiday, $1,630" (ps); 4-dr.,/ sy, Deluxe 4-dr., $580; coupe, $530*;| tury 4-dr., $2,400*; RM 4-dr., $2,385* 
$1,600*; (98) 4-dr., $1,845*. ‘51 (88) 2-| cony., $390. "49 SL Deluxe conv. $500;| (ps); Super 4-dr., $2,350*. ‘53 Super 


dr., $1,010*, $735*. | 


PACKARD — '52 (300) 4-dr., $975". ‘51 


| vi 4- so* 
Riviera dr., $1,680*. 
(200) 4-dr., $725*, $685*. CHRYSLER—'54 Windsor 4-dr., 


4-dr., $410. '48 FL Aerosedan, $325. "52 RM Riviera, 


$990*. ‘51 Super Riviera 4-dr., $880. '50 





dr., $1,215. ‘52 SL Deluxe 2-dr., $850, 
$800; 4-dr., $705*. ‘51 SL Deluxe 2-dr., 


dr., 2 at $150. pickup, $350. 


$1,920*. | 
PLYMOUTH — ’53 Cranbrook 4-dr., $875.| 51 Imperial 4-dr., $1,060*. °47 Windsor | alias ds’ 4 875° 
*52 Cranbrook club coupe, $585. °50 Spe- 4-dr., $130*. 1% WLAC—'49 (62) 4-dr., $875*. 
cial Deluxe 4-dr., $480. ‘49 Special De- | DODGE—'54 Coronet 4-dr., $1,810*. '62 | CHEVROLET— 64 (210) 2-dr., $1,395. ‘53 
luxe 4-dr., $380. ‘48 Special Deluxe 4-| Coronet Diplomat, $910*. "48 %-ton| (210) 4-dr., $1.225*, $1,135; Bel Air 4- 
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$700*, $610*. '50 SL Deluxe 2-dr., $415. 
’49 SL Deluxe 2-dr., $350. 


DeSOTO—’50 Custom station wagon, $800. 


FORD—'53 Crest (8) Victoria, $1,525*. "52 
Custom (6) 2-dr., $815*. '51 Custom 2- 
dr., $625; club coupe, $620; ‘-dr., $595. 
"50 Custom 2-dr., $500, $.25; Deluxe 
2-dr., $415. 


KAISER—’'51 Deluxe 4-dr., $455. 


MERCURY—’51 Custom 2-dr., $615°. °49 
Custom 4-dr., $210. 
NASH-—’'51 Ambassador 

(600) 2-dr., $165. 

OLDSMOBILE—’54 (88) Super 2-dr., $2,- 
350*. °53 (88) Super 4-dr., $1,765*. 

PACKARD—’'48 2-dr., $105. |. 

PLYMOUTH—’51 Cranbrook 4-dr., $655. 
$650. '50 Special Deluxe 4-dr., $5350; 2- 
dr., $485. '49 Special Deluxe 4-dr., $385, 
$275. 

PONTIAC. -'52 Chieftain (8) 2-dr., $865*: 
Chieftain (6) 2-dr., $700. '51 Silver 
Streak (8) Catalina, $870. 

STUDEBAKER — '51 Commander convy., 
$590. °50 Champion 4-dr., $360; 2-dr., 
$225, $205. 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Sept. 8.) 

(Clear autos still bringing good prices 
with older units a little off. A brisk 
sale today despite an all-day downpour. 
Sold 76 cars out of 105 offerings.) 


BUICK—'54 Super Riviera coupe, $2,620* 
(ps); 4-dr., $2,400*; Century Riviera 
coupe, $2,430*. '52 Super Riviera coupe, 
$1,450*, $1,125*; sedan, $1,130*, $800. 
‘51 Super sedan, $780*; conv., $740*. 
’50 RM sedan, $460*. ‘49 Super sedan, 
$410*, $350, $325. '48 RM sedan, $330*, 
$125, $120. 


(Continued on Page 46, Col. 1) 


4-dr., $580. ‘49 





NEW CONOCO Super 
5W-20 


There are other 5W-20 and 10W-30 grades on the market —but 
only new Conoco Super 5W-20 and 10W-30 offer year-round 
Oil-Plating protection for modern cars. These are the premium- 
quality, heavy-duty motor oils that your new car customers 
can STAY with—from the first “break-in” to 
the final trade-in. 

New, high-profit Conoco Super 5W-20 and 
10W-30 give your customers complete Conoco 
Oil-Plating protection all year long—plus easy 
starting in extreme cold weather. And Conoco 
Super 5W-20 and 10W-30 with their super 
detergent action help lick the annoying 
problem of clogged hydraulic valve lifters. 

















@ 5W-20 is an SAE 20 oil 
with starting characteristics of o SW. 


@ 10W-30 is an SAE 30 with starting char- 
acteristics of a 1OW. 


IMPORTANT ADVANTAGES 


@ Help prevent knocks by reducing carbon 
deposits. 


@ Increase gasoline mileage. 

@ Replace 4 regular grades. 

@ Keep valve lifters free and clean. 
@ Flow readily in all temperatures. 


@ Give Oil-Plating protection through o patented 
process by actually fastening a protective 
shield of oil to engine's metal parts. 











Protect your customers’ engines and your reputation! 
Call or write your nearest Conoco Man today! Or 
contact: Continental Oil Company—Albuquerque, 
Butte, Chicago, Denver, Fort Worth, Houston, 
Kansas City, Lincoln, Los Angeles, New York, Okla- 
homa City, Salt Lake City, or Ponca City, Oklahoma. 


The only year-round motor oils with OIL-PLATING® 


Continental Oil Company 











In new, easy-to- 
recognize cans with 
gold panel that sets 
them apart from 
regular grades 


© 1954, 
Continental Oil Company 
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Used-Car Auction Prices 





(Continued from Page 45) 


OADILLAC—’54 (62) conv., $4,660* (ps); 
club coupe, $4,525* (ps). 

OCHEVROLET—’'54 Bel Air 4-dr., $1,580°*. 
’63 (210) sedan, $1,235*. '52 SL Deluxe 
sedan, $980, $910, $890. '51 SL Deluxe 
sedan, $760, $675, $650. '50 SL Deluxe 


sedan, $630, $676; station wagon, $500. 
"49 SL Special sedan, $400. ‘47 SM se- 
dan, $195. 

OCHRYSLER—'53 NY sedan, $1,520*. ‘51 
NY conv., $600°. ‘50 NY sedan, $640*. 

DeSOTO—’'52 Custom sedan, $975*°. ’51 
Custom sedan, $725, $700. ‘49 Deluxe 
sedan, $470. 

DODGE—’53 Coronet sedan, $1,275*. °51 
Coronet sedan, $780, $750. '50 Coronet 


sedan, $480. "48 Deluxe sedan, $280. 


FORD—’53 Custom (8) sedan, $1,200*; 
Main (8) sedan, $1,100. 52 Custom (8) 
sedan, $900, $870; Victoria, $720; Cus- 
tom (6) sedan, $835, $800. '50 Custom 
(8) conv., $600; Deluxe (6) sedan, $265. 
"49 Custom (8) sedan, $350. 


KAISER—’51 sedan, $450, $435. 


LINCOLN—’49 Cosmopolitan sedan, $440. 

MERCURY—’50 conv., $600*; sedan, $520. 

OLDSMOBILE—'50 (98) sedan, $680*. °47 
(76) sedan, $140. 

PACKARD—’'49 sedan, $210. 

PLYMOUTH—’52 Cranbrook sedan, $790. 
‘51 Cranbrook sedan, $650. ‘50 Special 
Deluxe sedan, $560. ‘48 Deluxe sedan, 
$190, $180. '46 Deluxe sedan, $140. 

PONTIAC—’S4 Chieftain (6) Catalina, $1,- 


725°. ‘52 Chieftain (8) sedan, 
'48 Torpedo (8) sedan, $250. 

STUDEBAKER — '52 Commander sedan, 
$550, $545. 


$1,160". 


OAKLAND 


(Oakland Auto Auction. Sale every Wed- 
nesday, Prices are for sale of Sept. 8.) 

(Activity very good here. One of the 
largest crowds ever attending. Dealers 
anxious to buy good clean cars. Prices 


high.) 
BUICK—’53 Super Riviera 4-dr., $1,745*. 
’51 Special 2-dr., $1,005*. °50 Super Ri- 


viera, $880*. ’°49 Super conv., $500*. 48 
RM 2-dr., $275. 
CADILLAC—’53 (62) conv., $3,380*° (ps). 
CHEVROLET—’52 SL Deluxe 2-dr., $790; 
sport coupe, $1,000. ‘51 SL Deluxe 
conv., $825; Bel Air 2-dr., $980; SL Spe- 


cial 4-dr., $770. ’°50 FL Deluxe 4-dr., 
$815, $675; SL Deluxe 2-dr., $740. °49 
(6), %-ton pick up, $405. °48 FL 2-dr., 
$430. °47 2-dr., $230. 
CHRYSLER—’49 4-dr., $710. 
DeSOTO—'54 Fire Dome 4-dr., $2,450* 


(ps). °47 Deluxe 2-dr., $275. 
DODGE—’53 %-ton pickup, $795; Coronet 
(8) 4-dr., $1,305*. 49 Deluxe 2-dr., 
$455. 48 Deluxe 4-dr., $205. 
FORD—’53 Main (8) 2-dr., $1,195. °52 
(8) 2-dr., $1,045, $985; conv., $1,225*; 
Victoria, $1,410*. ‘51 pickup, $610. °50 


Custom (8) 2-dr., $630%, $610; 4-dr., 


Bendi 


Cy 
« 
oe 


l 


$750*; club coupe, $770°; Deluxe (8) 2- 


dr., $575. °'49 (6) 2-dr., $290; (8) club 
coupe, $455. °46 Deluxe 4-dr., $135. 

HUDSON—’48 Commodore (6) 4-dr., $160, 
$140. 

KAISER—'49 Traveler 4-dr., $296. °48 4- 
dr., $145. 

MERCURY — ’'54 Monterey Hard top, 
$2,435°. °53 2-dr., $1,435*. ‘52 conv., 
$1,445°; 4-dr., $1,205. ‘51 4-dr., $865. 
’650 2-dr., $750°. °47 4-dr., $230, $105. 

NASH-~'47 4-dr., $145. 


OLDSMOBILE—’53 (88) 2-dr., $1,765*. '50 
(98) 4-dr., $680°. ‘°49 (76) 2-dr., $405. 
"48 (98) 4-dr., $320°%. ‘47 (6) 4-dr., 
$145. °46 (76) club coupe, $180*. 

PLYMOUTH—’52 Cambridge 4-dr., $835, 
$830, 2 at $815. '50 Deluxe 2-dr., $425. 
’49 Deluxe 4-dr., $400. ‘47 Deluxe 4-dr., 


$115. 

PONTIAC—’50 Chieftan (6) 4-dr., $745*. 
*48 (8) conv., $320. 
STUDEBAKER — ‘48 

$180*. 


Champion coupe, 


PHILADELPHIA 


(H. B. Robinson Auction Sales. 
every Tuesday and Thursday. Prices 
for sale of Sept. 2-7.) 

(Prices firm. Entries very low due to 
Labor Day holiday. Sold 127 cars out of 
180 offerings.) 

BUICK—’54 Specilal 4-dr., $1,950*; RM 4- 
dr., $1,700 (ps); Super Riviera, $1,880 
(ps). ’52 Super 4-dr., 2 at $1,100; Spe- 
cial Riviera, $1,120. °51 Super 4-dr., 
$915, $850, $810; Special 4-dr., $725. '50 
Super Riviera, $800; 4-dr., $700. 

CADILLAC—’53 (62) conv., $3,310*. ‘52 
(62) coupe deVille, $2,450*; (62) 4-dr., 
$2,050*. °47 (62) 4-dr., $350, $310. 

CHEVROLET—’54 Bel Air 2-dr., $1,740; | 
(210) 4-dr., $1,450, $1,445, $1,440, $1,- | 


Sale 
are 








© better performance 
e better gas mileage 
@® reduced service expense 


435, $1,430, $1,425, $1,420, $1,410. ‘53 
Bel Air 2-dr., $1,370*; (210) 4-dr., $1,- 
115, $1,050, $910; (150) 2-dr., $960, $915, 
$860, $850, 2 at $840. °52 Bel Air, $1,- 
100, $1,090; station wagon, $1,120; SL 
Deluxe 2-dr., $860; SL Special 2-dr., 


$580. ’°51 SL Deluxe 4-dr., $680. '50 sta- 
tion wagon, $690. 

CHRYSLER—’52 Saratoga 4-dr., $1,090. 
’50 Windsor 4-dr., $620. 

DeSOTO — '54 Fire Dome 4-dr., $2,135, 


$2,020. °'53 (6) Sportsman, $1,680 (ps); 
(8) 4-dr., $1,300. °52 (8) 4-dr., $970, 
$940; (6) 4-dr., $840, $810. 

DODGE—’52 %-ton panel, $520. °49 sta- 
tion wagon, $325; 2-dr., $280. 

FORD — ’54 Custom (8) 4-dr., $1,540", 
$1,530*; $1,500; Main (8) 2-dr., $1,410, 
$1,390, $1,360, $1,355. ‘53 Custom (8) 
4-dr., $1,220; Main (8) 2-dr., $900. ‘52 
Custom (8) 2-dr., $460. ‘51 (8) Vic- 
toria, $690; conv., $650, $530; 2-dr., 
$610; 4-dr., $500. 

HUDSON—’52 Hornet Hollywood, $850; 4- 
dr., $295, $200, $180. 

MERCURY—’53 4-dr., $1,550*%; 2-dr., $1,- 
400*. ’52 conv., $1,150. °'51 4-dr., $1,- 
010; conv., $610. ‘47 4-dr., $610. 


NASH—’52 Rambler Country Club, $750. 
’51 Statesman 4-dr., $350; 2-dr., $340. 


OLDSMOBILE—’51 (88) 2-dr., $600. ‘'50 
(88) 2-dr., $530. °'49 (76) 4-dr., $550. 
PACKARD—’'52 4-dr., $1,150. ‘50 4-dr., 


$450. 

PLYMOUTH—'54 Belvedere conv., $1,785, 
$1,780; 2-dr., $1,410; 4-dr., $1,640; Sa- 
voy 4-dr., $1,425, $1,390, $1,375, $1,370, 
$1,340, $1,315; Plaza 2-dr., $1,340. '53 
Cranbrook 4-dr., $1,110, $1,050; Cam- 


bridge 4-dr., $1,050, $925, $900, $890, 
$865, $860, 2 at $855, $850, 2 at $830, 
$820, $810. 
PONTIAC—’52 Chieftan (8) 4-dr., $1,230, 
$1,030. '49 (6) 4-dr., $520. °48 (6) 4- 


dr., $300. 
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Today it’s more important than ever that car and truck manufacturers 
take every precaution to prevent vapor lock in their vehicles. Modern 
design and more volatile gasoline contribute immeasurably to in- 
creased power and speed; but in achieving these desirable goals heat 
problems are sometimes increased to the point where vapor lock oc- 
curs. Then, gas mileage is reduced, gains in power and speed are nulli- 
fied, and worst of all, if vapor lock occurs frequently, exhaust valves 
burn out and expensive overhauls are necessary. 
Fortunately car and truck manufacturers can now guard 
against this hazard. By installing Bendix* Electric Fuel 
Pumps, vapor lock can positively be prevented and the 
efficient performance built into the vehicle will be de- 
livered under every operating condition. 

In today’s competitive market, here is small investment 
that will pay big dividends in increased customer satis- 
faction. Descriptive folder available on request. 


*REG. U.S. PAT. OF Fs 


ECLIPSE MACHINE DIVISION 
New York - Division of Sendx 
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STUDEBAKER—’53 Champion 4-dr., $825. 
$810. °52 Champion 4-dr., $690, $550. 
’51 Commander 4-dr., $550; Champion 2- 
dr., $450, $415, $400. ‘50 Champion 4- 
dr., $340, $300. '48 Champion 4-dr., $245. 


MASON CITY, IA. 


(Lapiner Auction Co. Sale every Wed- 
nesday. Prices are for sale of Sept. 8.) 
(Post-Labor Day sales good. Prospects 
for strong market in the offing. New-car 
shortage beginning to show.) 
BUICK—’54 Super 4-dr., $2,240*. °53 Su- 
per Riviera, $1,880*. ‘51 Super Riviera. 
$875; Special 2-dr., $850*, $740. '50 Spe- 


cial 2-dr., $505; RM 4-dr., $410*. ‘49 
Super 4-dr., $490*. 
CADILLAC—’54 (62) 4-dr., $4,290*° (ps). 


"51 (60) Special 4-dr., $1,750*; (62) $1,- 


725°. ’50 (62) 4-dr., $1,580*. '49 (61) 
4-dr., $750°. 
CHEVROLET—'54 Bel Air 4-dr., $1,810*; 


(210) $1,500. '53 (210) 2-dr., $1,040; SL 
Deluxe $1,025; (150) $875. ’52 SL De- 
luxe 4-dr., §720*; Special 2-dr., $715. 
"51 SL Deluxe 2-dr., $720, $615. '50 SL 
Deluxe 2-dr., $550, $450. "49 SL Deluxe 
2-dr., $380. 
CHRYSLER—’53 NY 4-dr., $1,720* 
"52 Saratoga 4-dr., $1,200*. 
DeSOTO—’52 Custom 4-dr., $800*. 
DODGE—’53 Coronet 4-dr., $1,020*. 
FORD—’53 Victoria, $1,490*; Custom (8) 
4-dr., $1,235, $1,200. "50 Custom (8) 4- 


(ps) 


dr., $605*; (6) 2-dr., $390. ‘49 Custom 
(8) 2-dr., $405*. 
HUDSON—’51 Super (6) 4-dr., $695. 


LINCOLN—'51 Cosmopolitan 2-dr., $850*. 
MERCURY — '54 4-dr., $1,990. '53 2-dr., 
$1,390. ’52 2-dr., $1,060. '49 4-dr., $530°*. 





OLDSMOBILE—’54 (88) 4-dr., $2,520*. '53 
(88) Riviera, $1,920*; (98) 4-dr., $1,- 
915* (ps). '52 (98) 4-dr., $1,880*; (88) 


4-dr., $1,310*. '50 (98) 4-dr., $690*; (88) 
2-dr., $595*. 

PACKARD—’51 4-dr., $805*. 

PLYMOUTH—’53 Cranbrook 4-dr., $1,195*. 
"52 Cambridge club coupe, $755*; Cam- 
bridge 4-dr., $630. '49 Deluxe 2-dr., $295. 

STUDEBAK. — ’51 Commander 4 - dr., 
eee; ’50 Champion coupe, $335*; 4-dr., 
330°. 


DANVILLE, VA. 


(Danville Auto Auction. Sale every Wed- 
nesday. Prices are for sale of Sept. 8.) 
(Sold 65 units out of 90 offerings.) 
| BUICK—’52 Super 4-dr., $1,245. '46 Super 
4-dr., $195. 


CADILLAC — '52 (62) 4-dr., $1,950. 48 
(61) 2-dr., $680. 
CHEVROLET—’'54 (210) 2-dr., 2 at §$1,- 


355. 53 (210) 2-dr., $740, $700; pickup. 


$740. '52 SL Deluxe 4-dr., $950, $920, 
$885. °51 SL Deluxe 2-dr., $875, $675, 
| $515. ’°50 SL Deluxe 4-dr., $675. '48 FM 


4-dr., $270, $255, %-ton panel, $200. '47 
FL 4-dr., $305. '46 FL club coupe, $115. 
"34 2-dr., $105. 
DeSOTO—’51 Deluxe 4-dr., $700. 
FORD—’52 Custom (8) conv., $1,000; 4- 
dr., $915, $825; %-ton pickup, $660. '51 
Custom (8) 4-dr., $780, $680; 2-dr., $755. 





$735. '50 Custom (8) 2-dr., $730, $585. 
$470; 4-dr., $575; %-ton pickup, $410 
"46 %-ton pickup, $135. '40 Deluxe (8) 
2-dr., $280, $210, $170. '34 4-dr., $180. 
MERCURY — '51 coupe, $650. °50 4-dr., 
$560. '49 conv., $375. 
NASH—’54 Rambler station wagon, §$1.- 


255. 

OLDSMOBILE—’51 (88) coupe, $965; 4- 
dr., $955. "50 (88) 2-dz., $755. °49 (88) 
2-dr., $750; 4-dr., $505. 

PLYMOUTH — '53 Cranbrook 4-dr., $1,- 
080; Cambridge 2-dr., $895. ’51 Cran- 


brook 2-dr., $540. '48 Special Deluxe 
coupe, $305. ‘47 Special Deluxe 2-dr., 
$375. 


PONTIAC—’52 Chieftain Deluxe (8) 4-dr., 
$925. °51 Catalina 2-dr., $1,030. 

| STUDEBAKER — '52 Commander 4 - dr., 
$755. ’50 Commander 4-dr., $375; Cham- 
pion 2-dr., $300; °'48 Champion 2-dr., 
$190. 


OMAHA 


(Soderberg-Kline Auction. Sale every 
Thursday. Prices are for sale of Sept. 9.) 
(Market firm on clean cars.) 
, BUICK—’54 RM Riviera, $2,855* (ps). ’51 


Super Riviera, $950*; 4-dr., $705*. ‘50 
Special 4-dr., $570*, $545*; RM 4-dr.. 
$360. 

CADILLAC—’48 (62) 4-dr., $750*. 

CHEVROLET—’'53 (210) conv., $1,325* 
Bel Air coupe, $1,295. ‘52 SL Deluxe 4 
dr., $1,025*, $910; 2-dr., $710*. '50 SL 
Deluxe coupe, $555; 2-dr., $520. '49 4- 
dr., $390, $315. 

CHRYSLER—’52 Saratoga 4-dr., $1,010* 
*51 4-dr., $660*. 

DODGE—’47 4-dr., $150. 

FORD—'54 Custom (8) 4-dr., $1,725*. '53 


(8) 4-dr., $1,285, $1,190; Main (8) 2-dr.. 
$1,030, $925. "51 (8) 2-dr., $780, $650. 

+ $600; (6) 2-dr., $600, $570. '50 (8) conv... 
$600; 2-dr., $525. 

KAISER—’52 Manhattan 4-dr., $725. 
4-dr., $400. 

| MERCURY—’54 coupe, $2,300*; 2-dr., $1. 
695*. '50 2-dr., $465. 

NASH—’49 Statesman 4-dr., 


"51 


$250. 


| OLDSMOBILE—’50 (88) 2-dr., $700*%; +4 
dr., $695*, $600*; (98) 4-dr., $670*. 

| PLYMOUTH—’51 Cranbrook 4-dr., $645 

| °50 4-dr., $525. 

PONTIAC—’52 (8) conv., $1,105*; 4-dr.. 
$895. °51 (6) 4-dr., $630. "50 (8) conv. 

| $645°. 

WILLYS—'46 Jeep, $300. 

EBENSBURG, PA. 

(Ebensburg Auto Auction Co. Sale every 


| Thursday. Prices for sale of Sept. 9.) 

| (Demand good, prices right on clean 

| units. 103 units sold out of 124 offer- 
ings.) 

| BUICK—’54 Super Riviera 2-dr., $2,375* 
’52 Super Riviera 2-dr., $1,225*. '51 Su- 

per 4-dr., $900*; Special 4-dr. $850*. ‘50 


Super 4-dr., $580*; Special 4-dr. 5° 
| °49 Super, $385*. '48 Special, $125; RM 
|  $150* 


| CADILLAC—’52 (60 Special 4-dr., $2,200°. 
| °49 (62) sedan, $990*. 
| CHEVROLET —’54 Bel Air 2-dr., $1,650. 
52 SL De- 
’51 FL Deluxe 2-cr. 
| $640. °'50 SL Deluxe 
| 2-dr $605, $460; Special, $500; 4-cr.. 
| $540, $520*. °49 SL Deluxe 4-dr., $535. 
$530; FL Deluxe 2-dr., $400; club coupe. 
$395, $300; FL Aerosedan, $360, $340. 2 
at $290. '47 SM 4-dr., $265; FL 2-cr.. 
$110; club coupe, $205. °46 SM 2-cr., 
$165. 


CHRYSLER—’53 NY 2-dr., $1,360°. 
Super 4-dr., $1,010*. 
DeSOTO—’51 Custom 4-dr., $570. '50 Cus- 


(Continued on Page 47, Col. 1) 


$1,500; (150 sedan, $1,340. 
luxe 2-dr., $850*. 
$760; SL 4-dr., 


51 





(8) 
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Used-Car Auction Prices 





‘(Continued from Page 46) 


tom club coupe, $580*. "49 Custom 
conv., $380*. 

DODGE—’'50 Coronet 4-dr., $460. ‘49 Cor- 
onet 4-dr., $405, $400. °'47 coupe, $135. 

FORD—'54 Custom (8) 4-dr., $1,860. °53 
Custom (8) 4-dr., $1,155. "51 Custom (8) 
2-dr., $815*, $715*, $600; 4-dr., $700*. ’50 
Custom (6) 2-dr., $470*; Deluxe coupe, 


$200. °'49 Custom (8) 2-dr., $375, $220; 
4-dr., $340. ‘'48 Super Deluxe (8) club 
coupe, $230. ‘46 Super Deluxe (8) 2-dr., 
$110. 


MERCURY—’53 sport coupe 2-dr., $1,540. 


Markets 


(Continued from Page 22) 


months to 23,533, compared with 
25,459 for the same period of 1953. 

Leading seven-month sales in 
Buffalo were Ford, 5,393; Chevrolet, 
4,963; Buick, 2,742; Pontiac, 2,059; 
Plymouth, 1,751, and Oldsmobile, 
1,566.— (George E. Toles.) 

* * * 


Manhattan, Kans. 

New-car sales in Riley County, 
(Manhattan) Kans. showed a 
slight decline in August, compared 
with the previous month, with 91 
units registered against 104 in July. 

These August figures were re- 
leased by the county treasurer’s 
office in Manhattan: Ford, 27; 
Chevrolet, 23; Pontiac, 11; Stude- 
baker, 8; Buick, 5; Mercury, 3; 
Oldsmobile, 3; Plymouth, 3; 
Dodge, 2; Nash, 2; Cadillac, 1; 
Chrysler, 1; Hudson, 1, and Lin- 
coln, 1. 

There were 334 used-car regis- 


| 


trations in August and 336 in July. | 
New-truck sales also held steady, | 
with 12 new units sold in August) 


and 13 the previous month. Sales 
by makes were: Ford, 5; Chevro- 


let, 3; GMC, 2; International, 1, and | 


Nash, 1. 

Used-truck sales slumped in Au- 
gust. There were 20 units sold com- 
pared with 41 in July.—(George M. 
Hunholz.) 


* * * 


Toledo 

Lucas County (Toledo) 
delivered 1,975 cars in August, 3 
percent more than the 1,917 units 
in July. 

New-truck registrations, how- 
ever, were down 15 percent, total- 
ing 129, compared with 153 in the 
previous month. 

August used-car sales totaled 
3,467, with 2,243 transactions 
handled through dealers. 
New-car sales by make were: 

Chevrolet, 923; Ford, 356; Buick, 
163; Oldsmobile, 105; Mercury, 98; 


dealers | 


Pontiac, 88; Plymouth, 43; Chrys-| 
ler, 37; Cadillac, 35; Dodge, 24;) 


Nash, 23; DeSoto, 21; Lincoln, 17; 
Studebaker, 16; Hudson, 7; Pack- 
ard, 7; Willys, 4; Kaiser, 2 Frazer, 
1, and miscellaneous, 5. (Paul 
Hayes.) ; 


Indianapolis 


Marion County (Indianapolis) 


dealers in August delivered 2,430) 
new cars, 12 percent fewer than| 


July’s 2,757 deliveries. 

New-truck deliveries were down 
16 percent to 249 in August from 
296 in July. 

August new-car sales were: 
Ford, 870 Chevrolet, 518; Oldsmo- 
bile, 197; Buick, 180; Plymouth, 
149; Pontiac, 133; Cadillac, 75; 
Mercury, 67; Studebaker, 61; 
Dodge, 41; Nash, 38; DeSoto, 30; 
Chrysler, 28; Willys, 11; Hudson, 
9; Lincoln, 9; Packard, 6; Volks- 
wagen, 4; Arnolt, 1; Henry J, 1; 
Kaiser, 1, and Morris, 1. 
New-truck sales in August were: 
Ford, 93; Chevrolet, 69; Interna- 
tional, 46; White, 13; GMC, 10; 
Dodge, 7; Reo, 5; Divco, 3; Mack, 
1; Martin, 1, and Studebaker, 1.— 
(C. L. Kern.) 
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Read Editor Sampson's article 
on Dual Exhaust Equipment in 
this issue. There’s a big “plus” 
profit in the installation of 
Duals. And Douglass builds the 


best for your 1954 models. 
Write for complete information. 


DOUGLASS MUFFLER MFG CO 
916 Wes ¥ ey 8 Carta] 
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‘51 club coupe, $700. °'49 conv., $240*. 
NASH —'54 Rambler 2-dr., $1,065. ‘51 
Statesman 4-dr., $505*. '50 Statesman 4- 
dr., $200; Ambassador 4-dr., $200*. °'49 
(600) 2-dr., $150. °48 (600) 4-dr., $155. 
OLDSMOBILE—’52 (98) 4-dr., $1,295*. '50 
(88) 2-dr., $505*. °48 2-dr., $190*. 
PLYMOUTH—’53 Cranbrook 4-dr., $1,015; 
Cambridge, $965. ‘52 Cranbrook 4-dr., 
$765; Cambridge 2-dr., $725. °51 Cran- 
brook 4-dr., $625. 
PONTIAC—’52 Chieftan Deluxe (8) 4-dr., 


$1,150*, $950. °'51 Chieftan Deluxe (8) 

4-dr., $700*. ‘50 Catalina (8), $700; 

Chieftain (6) 2-dr., $565; sedan, $215. 
STUDEBAKER — '52 Commander 4-dr., 


$655. '50 Champion, $365*. '47 Champion 
coupe, $100. 


FARGO, N. D. 


(Tri-State Auction Co. Sale every Thurs- 
day. Prices are for sale of Sept. 9.) 

(Prices holding steady. 54 units sold 
out of 104 offerings.) 


BUICK—’53 Super Riviera 2-dr., $1,710*. 

CHEVROLET—’54 (210) Handyman, §2,- 
050*; %-ton pickup, $1,060. °53 (150) 
Handyman, $1,450. ’'52 SL Special 2-dr., 
$735. °51 SL Deluxe 4-dr., 2 at $725*; 
FL Deluxe 4-dr., $720; SL Special 4-dr., 
$705, $680. 

CHRYSLER—’52 Saratoga 4-dr., $1,210. 
’49 Windsor 4-dr., $470. 

DODGE —’51 Wayfarer 2-dr., $540. ‘50 
Coronet (6) club coupe, $515. 

$1,900*; 


FORD—’54 Victoria, 2 at Crest 
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Skyliner, $1,920*. °53 Custom (8) 2-dr., 
$1,240*, $1,200*; 4-dr.,  $1,230*; Main 
(8) Ranch Wagon, $1,590. 

$680. 


HUDSON — ’'51 Hornet 2- dr., "50 
MERCURY—’53 Monterey Hard Top, 


$1,- 


Commodore 4-dr., $350. 


710*; Custom sport coupe, $1,560*. °49 
club coupe, $495. 

NASH—'49 (600) 4-dr., $295. 

OLDSMOBILE—’54 (88) 4-dr., $2,300*; 
(98) Holiday, $3,100*. ‘50 (98) 4-dr., 
$690*. '46 2-dr., $140*. 

PLYMOUTH—’54 Plaza 4-dr., $1,110. '53 
Cambridge coupe, $1,000, $985, $935; 4- 
dr., $960, $1,045; Suburban, $1,350. ‘51 
Cranbrook 4-dr., $635; 2-dr., $575. ‘50 


Suburban, $715; Super Deluxe 4-dr., 
$120. ‘46 Super Deluxe 4-dr., $105. 
PONTIAC—’54 Catalina coupe, $2,050*. "50 
(8) coupe, $505. ’47 station wagon, $135. 
STUDEBAKER—’51 Starlite coupe, $510; 
%-ton pickup, $540. ’50 Champion sedan, 
$385. 


MANHEIM, PA. 


(Manheim Auto Sales & Auction. Sale 
every Friday. Prices are for sale of Sept. 
10.) 

(Sold 161 cars out of 262 offerings.) 


BUICK — '54 Century 4-dr., $2,500*, $2,- 
475*; Super Riviera, $2,490*; Special 
Riviera, $2,450*. ’53 Special Riviera, $1,- 
600*. '52 Super Riviera, $1,365*, $1,100; 
Special 4-dr., $1,150. ‘49 Super 2-dr., 
$430. 

CADILLAC—’54 (62) 2-dr., $4,675*. °53 
(75) 4-dr., $3,525*; coupe deVille, $3,- 
500*; (60) 4-dr., $3,000*. '52 (62) coupe 
deVille, $2,600*. '51 (62) 4-dr., $1,780*. 

CHEVROLET — ’54 Handyman, $1,870*; 
Bel Air 2-dr., $1,740*; 4-dr., $1,590*; 
(210) 2-dr., $1,480*, $1,475*. °53 (210) 


station wagon, $1,430; conv., $1,110; 
(150) 2-dr., $805. °52 SL Deluxe 4-dr., 
$830. '51 SL Deluxe 4-dr., $640, $715; 


station wagon, $650. '50 Bel Air sport 


coupe, $720. 


CHRYSLER — '54 NY 4-dr., $2,500*. '53 
Imperial 2-dr., $2,500*. '51 Windsor 4- 
dr., $920. Imperial 4-dr., $860, $700. '50 
oo Traveler, $275. '46 NY conv., 
140. 

DODGE—’54 Coronet (8) 4-dr., $1,950; %- 
ton pickup, $975. °53 Coronet (6) 2-dr., 
$950; Meadowbrook 4-dr., $800. '52 Way- 
farer 2-dr., $620. '51 Coronet 4-dr., $730. 

FORD—'54 Custom (8) 4-dr., $1,860*; 2- 
dr., $1,690*. '53 Country sedan, $1,600*; 
Ranch Wagon, $1,420; Custom (8) club 
coupe, $1,200; Main (6) 2-dr., $1,000. 
"51 Crest 2-dr., $850; Custom 2-dr., $750; 
4-dr., $650; station wagon, $465. °49 
Custom (6) 2-dr., $465. 

LINCOLN—'54 Capri 2-dr., 
Capri 4-dr., $1,390*. °49 2-dr., 

MERCURY—’53 Monterey 4-dr., $1,620*, 
4-dr., $1,535*; 2-dr., $1,455. °52 Mon- 
terey 4-dr., $1,310. ‘51 Monterey 2-dr., 
$900; conv., $810; station wagon, $450. 

NASH—’53 Rambler station wagon, §$1,- 
000. ’°52 Statesman 4-dr., $800; Country 
Club sedan, $720. °'51 station wagon, 
$580; Ambassador 4-dr., $510. '49 (600) 
2-dr., $275. 

OLDSMOBILE—’54 (88) Holiday, $2,630*; 
2-dr., $2,310*. 53 (88) Holiday, $2,075*. 


$2,750*. °52 
$175. 


"52 (88) 4-dr., $1,080*. 
PACKARD—’52 4-dr., $855, $840. ‘51 4- 
dr., $695. 


PLYMOUTH—'54 Belvedere 4-dr., $1,650*, 
$1,570*; conv., $1,630*. °53 Suburban, 
$1,325; Cambridge club coupe, $950. '52 
Cambridge 4-dr., $830; Belvedere, $950. 
’51 Concord 2-dr., $510. 


PONTIAC—’54 (8) Catalina, $2,285*; (8) 
4-dr., $2,175*; 2-dr., $1,650*. °53 (8) 4- 
dr., $1,360*; 2-dr., $1,310*. °52 (8) 
conv., $1,220*. '51 (8) 2-dr., $930. 

STUDEBAKER—’54 Champion 2-dr., $1,- 
250*. °'53 Champion 2-dr., $1,055. ‘52 


Statesman Starliner, $800; Champion 4- 
dr., $430. '51 Commander 4-dr., $410. '50 
Champion 4-dr., $360. 

WILLYS—’51 station wagon, $625, $600. 
°50 station wagon, $590. 











Inspects Turnpikes— 


©. W. Davis (right), president of O. 
W. Davis Motor Co., Inc. (Oldsmobile), 
Kansas City, Kans., made a tour of east- 
ern turnpikes and throughways with seven 
other members of the Kansas Turnpike 
Authority, of which he is vice-chairman. 
Seated in the car are Francis Jacobs, 
member of the authority, and Joseph 
Sorkin, of the engineering firm retained 
by the authority. E. Bert Collard, Kansas 
senator and a Chevrolet dealer in Leaven- 
worth, also made the trip. 





nstall Rebuilt Engines 


AND DOUBLE THE EARNING TIME OF YOUR MECHANICS, TOOLS, AND SPACE! 


Each 4-STATES remanufactured engine 
moves on its own dolly from 
specialist to specialist through factory 
type assembly lines, as shown here 


Through factory-type precision operation, 
leading remanufacturers like 4-STATES MOTOR 
PARTS, Tulsa, Okla., supply today’s better 


engines—you install them in one day! 


Figure it out for yourself: Your regular overhauls take two 
or three days; but when you use the same men and tools to 
install an exchange rebuilt engine, the job is usually done in 
just one day—less than half the time. The other half is yours 
for more jobs ...more profits! This means more customers, 
too, better satisfied with the quicker service they get. In fact, 


it means better business every way you figure it. 


The factory-type precision equipment and procedure of top 
engine remanufacturers like 4-States Motor Parts, a section 
of whose busy plant you see above, enable them to turn out 
more thorough jobs than are feasible in an ordinary engine 
overhaul. Both you and your customers will like the “new-car 
guaranteed” engines you get from companies like 4-States— 
parts replaced with highest quality on the market... rigid 
checks maintained throughout . .. work done by skilled men 


interested in their jobs and proud of their product. 


And remember: it’s the rebuilder who stands behind these 
fine engines—the profit you make on an exchange rebuilt. is 


permanent profit, every time. 


Qimce 1921... The engine builders’ source | 


DETROIT OFFICE: 521 New Center Bidg. 
Telephone: Trinity 2-2113 


...and X 


MUSKEGON PISTON RINGS 


are first choice of 





Patent No. 
2,140,710 


leading rebuilders everywhere! 


manufacturers, 


Like many other production-line engine re- 
4-States Motor Parts uses 
Muskegon Piston Rings — because they are 
the finest made! Muskegon now offers a new 
and exclusive ‘“Unitized’’ oil control ring 
welcomed by the industry. The segments of 


“Unitized” rings are bonded together to 
handle like a one-piece ring, later separat- 


longer engine life. 


ing in service. The results are amazing... 
much easier, faster, always correct installa- 
tion .. . better oil control, greater efficiency, 


Ask your distributor about his exchange re- 
built engine proposition—or write Muskegon 
Piston Ring Co. for the names of leading en- 
gine rebuilders serving your territory. 
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Affecting Factories and Dealers .. . 


Motor Co., 
Warne.. | 

Among the nine largest appli- | 
ance advertisers, seven cut other 
media to increase advertising ex- | 
penditures. One, Nash - Kelvinator | 


Packard and Borg- | 
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cies, horton, atvertiiting as- 
sociations, advertising publica- 
tions, university libraries and art 
schools, 

Winning posters and painted dis- | 
plays were selected by a national 


Auto Advertising 


By Marty Whitmyer 
Staff Writer 


Automotive firms represent the 
only major industry which has met 
network television expenditures this 
year with additions to its advertis- 
ing budget, according to figures 
compiled by Publishers Information 
Bureau and Media Records and 
published by Tide magazine. 

Television ad costs now are 

cutting deeply into the revenue 
of other media, the magazine 
says. It explains: “Among the top 
100 national advertisers in 1953, 
exactly 22 spent more in televi- 
sion than they had raised their 
overall budgets over 1948 pre- 
television levels. 

“Between the first six months of 
1953 and 1954, another 24 national 
advertisers out of the top 100 in- 
creased their network television 
budgets more than their overall 
budgets. In other words, 46 of the} 
top 100 advertisers cut _other na- 


tional media either last year or this 
to pay for their television cover- | 
age.” 

Only one auto manufacturer, 
Chrysler, failed to keep overall ad 
budgets higher than increased tele- 
vision expenditures and “even it 
didn’t hit other media too hard— 





| ments; 


(now American Motors), clipped | jury at the 22nd National Competi- 
$300,000 off newspaper supple- | tion and Exhibit of Outdoor Adver- 
another $100,000 off maga-| tising Art, sponsored annually by 

| the Art Directors Club of Chicago. 
leading industrial | First prize this year went to Ford 
three cut! Motor Co. 


| * 


zines. 

Of the four 
materials advertisers, 
| other media to help pay for tele-| 
| vision. Within the year, U. S. Steel King Joins D. P. Brother 
reduced magazine advertising by Themes 3. Kin : 

: : , g, Detroit adver- 
$100,000 and dropped its entire $600,- tising executive, has joined D. P. 


000 net radio outlay. E. I. duPont . P 
Brother & Co., Detroit, as contact 
de Nemours dropped $100,000 from | exmeutive on the 


* * 





network radio and Reynolds Metals | 
|dropped its entire radio expendi- | 
| ture of $400,000. 


something near $100,000,” the mag- 
azine says. 


The other auto makers added 


+ * 


more money to their overall ‘oar Issues Annual e 


budgets than they increased tele- | 


ti oe . Na-| 
hive: 66-20 Batis Aes, | eee, ene 


: | tional sales and promotion organi- | 
the only automotive accessory | zation for the medium, has issued | 
firm among the top 100 advertis- | it, new “Poster Annual,” contain-| 
ers, and so did three tire and | ing more than 150 illustrations of | 
rubber manufacturers, Goodyear, | | prize-winning and outstanding de- | 
Firestone and B. F. Goodrich. signs of 1953, plus a number of | 
Other automotive advertisers who | articles on outdoor advertising art) 

increased their television expendi- and techniques. 

tures without cutting into other | Distribution is being made to 

| media were General Motors, Ford | ‘Plant operators, advertising agen- 


| 


AC Spark Plug| 
division account, | 
according to 
Clarence Hatch|} 
jr. executive 
vice - president of | 
the Detroit and 
New York adver-| 
tising agency. 
Before joining 
his present em-| 
7 ployer, King was | 
Thomas J. King director of adver- | 
tising and sales promotion for a} 
manufacturer of home appliances. | 
Prior to that, he worked in the | 





Take a Tip from the Indianapolis winner 


for EXTRA PROFITS 


publication field in Detroit for sev- 


eral years. 


* * + 


Olin Ad Campaign 

Olin Industries, Inc., will open 
its fall advertising campaign Sept. 
27 with a four-color, full-page 
advertisement in Life magazine. 

Concentrated over a 10-week 
period prior to opening of the 
new sales drive, the battery firm 
also will run advertisements in 
Saturday Evening Post, Coronet, 
Hardware Age, Hardware World, 
Southern Hardware and Amert 
can Druggist. 

The campaign is the opening 
gun in Olin’s drive to double the 
existing market for flashlights 
and batteries. 

* 


MoPar Ups 2 Executives 


Jack Sweedyk has been appointed 
advertising manager and T. P. 
Wheelwright sales promotion man- 


* 


Jack Sweedyk T. P. Wheelwright 


ager of Chrysler Corp.’s MoPar di- 
vision. 

Joining the corporation in 1932, 
Sweedyk held various adminis- 
trative positions in the advertis- 
ing and sales promotion depart- 
ment of the parts division before 
becoming assistant ad manager 
in 1951. 

Wheelwright joined the MoPar 
division in 1952 as a district parts 
representative in Salt Lake City. 
In January, 1953; he was transferred 


| to MoPar’s Detroit offices, and in 


October, 1953, was appointed assist- 


|}ant sales promotion manager. 


* * * 


Ford Moves N.Y. Office 


Ford Motor Co. has moved its 


| New York public relations oftice to 


the 21st floor of a new building at 


| 477 Madison Ave., corner of Fifty- 


First St., according to John E. 


| Sattler, manager of the office. 


The office, which handles public 


| relations matters for all Ford divi- 
| sions, formerly was located at 30 


Rockefeller Plaza. 
* * 


Chevrolet Sponsor ‘T’ Men 


Sponsorship of “Treasury men 
in Action,” by Chevrolet and its 
dealers over the ABC-TV net- 
work has been announced. 


ca 


The program, which deals with 
the operations of the Secret Serv- 
ice and Internal Revenue Serv- 
ice, is scheduled to begin Thurs- 
day, Oct. 7 at 8:30 p.m. (EST). It 
stars Walter Greaza, veteran ac- 


tor, as chief of the bureau. 
* * *~ 


‘Sludgie the Sludgehound’ 


To stimulate interest in its fall 
oil filter campaign, AC Spark Plug 
has introduced “Sludgie the Sludge- 
hound” in its advertising and point 
ot purchase promotions. 

“Sludgie,” a dog of no known 
breed, will appear in national, 
farm and trade magazines with 
a total readership of more than 
110 million, the company said. 
In addition to national advertis- 

ing, AC’s sales promotion section 

is introducing “Sludgie” to some 

115,000 registered oil filter dealers. 
ok * * 


“‘We give a great deal of credit to the Monro-Matic Shock Absorbers 
that were on our car during our record-breaking run in the 1954 
Indianapolis ‘500.’ The added stability and control which they con- 
tributed, especially through the curves, gave us complete confidence. 
These great shocks are standard equipment with us.”’ 


INSTA hag 
MONRO-MATIC 
SHOCK ABSORBERS 


for more satisfied customers ... faster sales! 


FREE RIDE 
PLAN 


Get the facts on the industry's most 
sensational sales-producing plan. 
Dealers report sales and profits 
upped as much as 500% by the 
Monroe 30-Day Free Ride Plan. 


e 


Nation’s Business Ups Rates 


Effective with the January, 1955, 
issue, Nation’s Business will in- 
crease its advertising page rate to 
$3,750. 

This is the first increase since 
January, 1951, the publication said, 
although circulation guarantee has 
been raised since then from 675,000 
to 750,000. 


Just as Bill Vukovich proved Monro-Matics a big factor 

in getting more speed, more safety, more all-round performance 
from his famous race car, so will you prove Monro-Matics 
build greater customer satisfaction, easier sales, 

bigger profits. Learn the facts and you'll sell Monro-Matics! 


+ 

Teasing Verse 

Television Station WTRI, Albany, 
is sending out teaser-type postcards, 
|in verse form, to acquaint adver- 
| tisers with various programming 
and coverage details of the station. 

The main verse concerns itself 
with some of the national programs 
| currently on the station roster, 
| while, in appendix form, the card 
relates details such as UHF set 
|} count figures, audience cost per 
| 1,000, effective radiation, and mar- 
ket standing. 


+ 4 


Cash in on this Profit Tip .. . 
FALL CHANGE-OVER TIME IS SHOCK ABSORBER CHECKING TIME 


Check the shocks on every car you “winterize.” When you replace worn shocks 
with Monro-Matics your customers gain in smoother, safer driving; you gain in 
extra goodwill, extra profits. 


You are invited to a FREE show- 
ing of “Behind the Scenes at 
indianapolis.” Ask your jobber 
for date of showing, 


MONROE AUTO EQUIPMENT CO., MONROE, MICHIGAN 
World’s Largest Maker of Ride Control Products 
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Legislative Roundup 





(Continued from Page 16) 


lina, South Dakota and West 

Virginia. 

Michigan’s new business receipts 
tax, a modified “added value” levy 
not previously tried in this coun- 
try, has attracted interest of sev- 
eral other states and may be used 
as a model for new tax proposals 
in some legislatures. 

Enacted last year to bring in 
about $35 million, Michigan’s broad- 
base, low-rate levy has aroused 
little opposition. 

Excluded from the gross receipts 
_ tax base is the value of all goods 
and services purchases from others 
on which this tax has been paid 
previously by the suppliers. Through 
this adjustment, only the “value 
added to the product” by any par- 
ticular taxpayer is taxable to him. 

oo + * 


Mich. Business Tax 


so Michigan tax applies to all 
activities within the State hav- 


ing the object of gain, with the ex- | 


ception of employment for wages 
or salaries, or casual and isolated 
transactions. The law thus taxes 
not only the value added in man- 
ufacture, but also in trade, in the 


professions, in farming and in ex-| 


tractive industries. 

Rate of the Michigan tax is 4 
mills, or $4 per $1,000 of “adjusted 
receipts” ($1 per $1,000 for utilities). 
Each taxpayer is allowed to deduct 
the cost of doing business, except 
the wages he pays, or 50 percent of 
his gross receipts, whichever is the 


17-Year Lifespan 
Claimed for 


New Batteries 


PHILADELPHIA.—An edge of 
the secrecy veil hanging over 
storage battery developments was 








lifted last week when Electric} 


Storage Battery Co. revealed here 
the existence of batteries lasting 
17 years and more. 

The company presented the per- 
formance records to the U. S. Pat- 
ent Office, and the facts became 
known following award of the pat- 
ents. 

These batteries, officials said, are 
not designed for cars, but the 
same alloys are already in use in 
Ultra Start batteries, the firm’s 
newest line. 

Case histories reveal that these 
batteries last from 100,000 to 170,- 
000 miles under severe service con- 


ditions. The average motorist | 


drives about 9,000 miles a year. 





Brake Manual 
Barrett Offers New Course 


For Home Study 
ST. LOUIS.—Barrett Equipment 


Co. has published a second edition | 
of the Barrett Brake School Brake | 


Service Training System. 
The new manual covers 


details. 


The manual, a home-study 


course, comprises 286 pages and is | 


fully illustrated. 


Pollom Buys Into Deal 


Marvin Launchbaugh, operator of 
(Dodge- | 
Plymouth), Wamego, Kans., has an- | 


Wamego Motors, Inc., 


nounced that Joe Pollom, football 


coach at Wamego High School, has | 
purchased an interest in the firm. | 


80 gallons 
3% lube jobs 
72 washes 


Dave Yost 
Philadelphia 


has the answer 


SEE PAGE 23 





larger. Then each taxpayer gets an 
automatic $10,000 exemption. 

Among other developments in 
capitals are indications of a re- 
vived interest in labor relations 
legislation. 

Nevada will vote in November on 
a proposal for repeal of the “right | 
to work” law, prohibiting the closed | 
| Shop and other forms of compul- 
sory unionism. The present law | 
was approved by the electorate in| 
1952. | 

An initiative petition to repeal | 
the act was subsequently presented 
to the 1953 Legislature, which took | 
no action on it. Under Nevada law, | 
the secretary of state was required | 
| to instruct county clerks to include | 
| the repeal proposal on the Novem- | 
ber ballot. 

* * + 
Right-to-Work Law 
ISSOURI’S State Chamber of | 


paper advertising seeking financial | 








Protects engines from winter-time condensation, 
acids, corrosion! Eliminates sludge and goo! 
Cleans, quiets valves, hydraulic lifters, rings! 


late- | 
model brakes, power brakes, mod- | 
ern service equipment and bonding | 





CD-2 1S 
CONSISTENT 
NATIONAL 


support for an “educational cam- | 


paign” aimed at persuading the 
1955 Legislature to refer to the 
electorate a proposed “right to 
work” law. In Maryland, a cam- 
paign to enlist support for the pro- 
posed enactment next year of a 
| “right to work” law is being con- 
|ducted by the Maryland Right-to- 
| Work Committee. 

Anti-labor racketeering bills 
will be introduced in Missouri. 
One proposal would prohibit the 
offering of bribes to labor officials 


or the acceptance of bribes by | 


them. This bill also would com- 
pel testimony by witnesses and 
the production of records in court 
or before grand juries investigat- 
ing labor racketeering. 


Another proposed Missouri law} 


would be a general statute cover- 
ing the performance or prevention 
of various acts by coercion. Both 
would bé placed under the general 
misdemeanor statute, carrying a 
maximum penalty of a $1,000 fine 
and one year in jail. 

A third bill in Missouri would 
prohibit interference with normal 
work either by violence or threats 
of violence. It would provide a 


imprisonment or a $100 fine. 


t¢ 


\ @ 





It’s a fact! Winter is a dangerous time for modern high- 
compression engines. Stop-and-go driving is doubly 
dangerous in colder weather. Condensation inside the 
engine forms sludge and goo—precision bearings are 
threatened by corrosive acids. The result is a noisy, slug- 
gish engine; hard to start, expensive to operate. 


But CD-2 ends all this! 


Tell your customers! CD-2 protects the engine. Cleans it, 
keeps it clean. Guards against winter-time driving dan- 
gers. Alemite guarantees better pep and power, quieter 
operation. In fact complete customer satisfaction guaran- 
teed or Alemite refunds the money—you keep the profit ! 


Big profits for YOU! 


$12 per case—that’s your gross profit with 
Alemite CD-2. This profit makes CD-2 a hot 
item for every dealer. Be sure not to miss 
your share of this ready money! 





BACKED BY 
HARD-SELLING 
ADVERTISING 
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id the Motor off 
* TRUCKS, Tractors 
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'New Nash Dealer— 

| Gil Ashcom (right), owner 
| Ashcom Nash, Berkeley, Calif., 
gratulated by Paul W. Pursiey, San Fran- 


of Gil 
is 





Tell your customers... 
Heres an essential part of 






life! 


corrosion. 


“ “a 
. 


costly repairs. 





a 





con- | 


cisco zone manager, upon signing of | 
his Nash franchise. Ashcom had been a/| 
Nash dealer in Alameda, Calif., for five | 
Commerce is sponsoring news-| minimum penalty of six months’ | years, and is a veteran of 25 years in 
' the auto business. 





There's absolutely 
nothing like Alemite CD-2! 
Just check these features! 


Don’t think of substitutes as being “just 
like” CD-2. There is nothing like it. CD-2 
will not disappear or fade in a few miles; 
is absolutely harmless to car motor. With 
good oil — it gives a heavier, longer lasting 
film for longer protection of vital parts. 


1. Gives any engine an on-the-road tune-up 
—new power—new performance—new 


- Frees sticky, noisy valves, rings, and hy- 
draulic valve lifters. 


. Dissolves and removes lacquer-like de- 
posits on valves and pistons. 


. Eliminates damaging rust and bearing 


. Banishes harmful crankcase sludge and 


. Gives oil extra wear-resistant quality. 
. Keeps new engines new—helps avoid 


49 









Car-Lease Firm 
Notes Trend 


To Automatics 


DETROIT.—Automatic trans- 
missions are being demanded in 
leased cars in an ever increasing 
ratio, according to a recent report 















|from Peterson, Howell & Heather, 


one of the nation’s largest leasing 
and fleet management firms. 
Leased cars with such gearboxes 


|now comprise 8 percent of the to- 


tal, according to PH&H figures. 

Eleven percent of cars leased 
are being ordered with radio and 
the percentage of deluxe models 
has increased to half of all cars 
going into leased service, the firm 
says. 

Two-door models continue to be 
the most popular and account for 
71 percent of all deliveries. Four- 
door models now account for 22 
percent, station wagons 6 percent 
and all other types one percent. 

Charges for gasoline, oil and 
antifreeze are at an alltime low, 
averaging $1.50 per delivery. This 
is in direct contrast to former 
years when charges for these items 
ranged from $5 to $10 per car. 
























Contact your Jobber or Alemite Distributor . .. NOW! 


ALEMITE 


REG. U. S. PAT. OFF. 


1826 Diversey Parkway, Chicago 14, Illinois 
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Used-Car Notes 





NEW ORLEANS.—Approximate- 
ly 40 used-car dealers have or- 
ganized the Louisiana Used Car 
Dealers Assn. to “enable the inde- 
pendent operators to have a better 
understanding of mutual problems 
and to fight harmful legislation.” 

Arnold Schulingkamp, who was 
elected president, said that an invi- 
tation to join the group will be ex- 
tended to each of the State’s ap- 
proximately 350 independent deal- 
ers. 

Other officers are S. R. Watts, 
vice-president; Jules Bistes, secre- 
tary, and Sidney Muller, treasurer. 
All officers are from New Orleans, 
except for Watts, who resides in 
Baton Rouge. 


* * * 


Vt. Weighs Crackdown 


On ‘Ancient Taxi’ Sales 


BURLINGTON, Vt.— (UTPS) — 
State’s Attorney Allan Bruce has 
declared war on used-car dealers 
who have imported broken - down 


BEST 


Nature gives the porcupine all ’round 
protection. And for cars, the best all 
’round protection is WoLF’s HEAD. 


Wotr’s HEap Motor Oil—100% Pure 
Pennsylvania—is refined 3 steps fur- 
ther. It provides complete protection 
against wear, friction, and cold weather 


starting. 


And Wo tr’s HEap is scientifically for- 
tified. It cleans as it lubricates, and pro- 
tects fully against sludge, rusting, and 


corrosive acids. 


Sell all ’round protection with WoLF’s 
Heap, the Motor Oil that meets the 
requirements of all makes of cars in all 


types of service! 





EE 


taxicabs from New York and sold 
them in this area. 


A dealer imported well-worn cabs 
from New York, Bruce said, after 
they had been overhauled and re- 
painted in Albany. When the vehi- 
cles were brought into Vermont 
they were advertised as “carefully- 
driven” cars, although a checkup 
showed that one of them had prob- 
ably been driven more than 100,000 
miles. 

Bruce said the taxis are bought 
for between $100 and $150 and sold 
for as much as $700. 

+ + + 
Ricar Ready to Open 
New Chicago Auction 

CHICAGO.—Frank Ricar, opera- 
tor of Chicago’s oldest auto auc- 
tion, will open another auction 
Thursday (Sept. 16) at 496 W. 138th 
St. 

The new firm, Auctionville, Inc., 
has more than a million square 
feet of land, Ricar said. 

Associated with Ricar in the new 


LO 


firm are Gilbert P. Lane and Rob- 
ert D. Henderson. 


* * * 


Weiser Leases New Lot 


For Cleveland Auction 
CLEVELAND.— Manny Weiser, 

president of Cleveland Auto Auc- 

tion, 


headquarters. His first sale will be 
on Wednesday (Aug. 4). 

The 30,000-square-foot lot has a 
15,000-square-foot building. The lot 
is black-topped and fenced. 


+ * as 
New Richmond Auction 


Is Launched by Ryan 


RICHMOND, Va. — Mike Ryan 
Auto Auctions, Inc., has opened a 
new auction here. Sales are held 
every Wednesday. 

The auction arena is located at 


Stop 3% Petersburg Pike, 3710) 


Hopkins Rd. 
7 


Solomon Elected President 


Of Rhode Island Group 


PROVIDENCE. —Irving Solo- 
mon was elected president of the 
Rhode Island Independent Auto- 
mobile Dealers Assn. at a special 





has leased Broadway's Big) 
Lot, 6500 Broadway, for his auction 








This 1918 auto was equipped to 
run on straw gas. It took a ton 
of straw to equal 35 or 40 gallons 
of gas. 





meeting held to fill the unexpired 


| term of Sheldon H. Stiegel. Stie- 
| gel resigned to become president 


of Magnedisk Sales Corp., New | 
York. | 

Other officers elected at the | 
special meeting were: vice-presi- 








i a PROTECTION 








dent, Alfred Cerrone; secretary, 
Harvey Michelovitch, and treas- 
urer, Arthur Silverman. Louis 
Baker was named state represent- 
ative to the National Used Car 
Dealers Assn. 

* 


Ala. Convention 


‘Set for Dec. 7 


MONTGOMERY, Ala.—The Ala- 
bama Used Car Dealers Assn. wil! 
hold its annual meeting in Mont 
gomery Dec. 7. 

G. C. McRae, president, said the 
association now has a membership 
of 231. It was organized in 1951 to 
promote better trade _ relations 
among dealers. 

One of the key speakers at the 
| meeting will be Governor-nominat« 


| James E. Folsom. 


* * * 


Garfield Reports June 
Set Sales Record 


MANCHESTER, N.H.—(UTPS) 
—A record-breaking June sales 
volume of more than $250,000 has 
been reported here by Clyde Gar- 
field, Inc. (Ford). 


The company operates the 
downtown Garfield Ford Corner, 
new-car outlet, and Garfield’s 
Ford Center, a used-car estab- 
lishment. 


‘City of Cars’ 
C. Operation with 5 Lots 


Planned for Denver 

DENVER. — Plans for a vast 
“used-car shopping center,” to be 
| built on S. Colorado Blvd., between 
|E. Iliff and E. Wesley avenues, 
| were announced last week by Her- 
bert Crane, president of Contin- 
ental Industrial Bank. 

Crane said the operation, tenta- 

tively named the City of Cars, will 
extend 500 feet along S. Colorado 
and will be divided into five 80-car 
lots. Each will be separately owned 
and operated. 
| Each 100 by 150-foot lot will be 
paved and equipped with an air- 
| conditioned office. Electrical serv- 
ice lines will be underground and 
a large sign will extend along the 
| street side of the five locations. A 
pylon-type sign, planned to be 150 
feet high, will be an outstanding 
feature. 

Crane said the project will cost 
approximately $75,000 and will be 
|in operation early next year. 

* * * 





U. 


Knickerbocker Motors 


Expands Operations 

MIAMI, Fla.—Lou Weiss, owner 
of Knickerbocker Motors, one of 
the oldest used-car dealers in the 
country, has expanded his opera- 
tions along NW Twenty-sixth St. 

A lot adjoining the present loca- 
| tion has been opened to feature 
station wagons. It is called Station 
Wagon Centre. 
j * 


7 * 
Roberts Bankrupt 
OTTAWA. — George Herbert 





Free! 

“GUIDE TO THE WEATHER” 
Folder tells how to forecast 
weather. Write for a copy. 


| Roberts, Toronto used-car dealer, 

| has made an assignment in bank- 

| ruptcy. Merton W. Rashkis has 

| been appointed trustee of the estate. 
* * 





Schler Opens Lot 
| SPRINGFIELD, I11.— Otto 
|Schler, former Lincoln-Mercury 
dealer here, has opened a used-car 
lot at 811 E. Jefferson St. 
a x 


WOLF'S HEAD OIL REFINING CO., INC. 
OIL CITY, PA. 


* 

New York Office: Glendale 27, N. Y. Jack’s Motor Bankrupt 
OTTAWA. — Jack’s Motor Sales, 
| Toronto, has made assignment in 
bankruptcy, according to notice 
filed here. F. O. Tidy has been ap- 
pointed trustee. 
+. * * 


Fire Hits Illinois Firm 


SPRINGFIELD, Ill.—_ Damage 
was estimated at $225 after fire 
|struck the office building of the 
Beatty & Oberman used-car lot 
here. The firm is operated by Rus- 
sell Beatty and Sam Oberman. | 

7 * ~ 


Sports Cars Added 
| OAKLAND, Calif.—Fred Fries 
and Son, used-car dealership, is 
|now handling British sports cars. 
” ~ aa 


FINEST OF THE FINE 
SINCE 1879 








WOLF’S HEAD 
MOTOR OIL and LUBES 


100% Pure Pennsylvania 
Scientifically Fortified 


Lansnar Moves Lot 


DALLAS.— A. M. Lansnar, for 
the last 26 years a Dallas auto 
dealer, has moved his used-car 
| headquarters back to 2508 Ross 
| Ave. where he was located 10 years 
| ago. He recently has operated at 
| 2217 Bryan. 


Member, Penna. Grade 
Crude Oil Association 
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high public acceptance 
plus a big market 
plus fewer dealers 


plus more sales per dealer 





means 
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Ex-Dealer Sues Chrysler 


$150,000 Damage Claim Charges Slander 
In Loss of Franchise 


Groucho Meets DeSoto Officials— 


In Detroit to get the feel of the 1955 DeSoto models, Groucho Marx (left), tells his 
impressions to K. T. Keller (right), Chrysler Corp. chairman, at a reception in the 


Sheraton-Cadillac Hotel. Looking on are C. 


J. Snyder, operations manager of Chrysler 


Corp., and L. |. Woolson, DeSoto president. Groucho’s radio-TV show, ‘You Bet Your 
Life,” is sponsored by DeSoto-Plymouth dealers. 


Miami Beach Chevrolet Firm Plans $125,000 Building 


Plans for a $125,000 showroom 
and service plant have been an- 
nounced by Leo Adeeb, head of 
Beach Chevrolet, Miami Beach, Fla. 

The present building will be torn 


down to make way for the new 
structure, which also will occupy 
an adjoining lot on Alton Rd. More 
than 7,500 square feet of space will 
be provided. 


DETROIT. — A former Dodge- 
Plymouth dealer from Anna, IIL, 
has filed a $150,000 damage suit in 
Federal Court here against Chrys- 
ler Corp. in connection with the 
cancellation of his franchise. 

Herrin E. Gill, who formerly 
headed Gill Motor Sales, bases 
his claim on the allegation of 
“slander and defamation of 
plaintiff's (Gill’s) character and 
reputation and its (Chrysler’s 
practices and interferences with 
plaintiff’s opportunity for liveli- 
hood.” 


In his brief, Gill said he acquired 
the franchise in February, 1951, 
and spent $33,000 for the assets of 
another dealer and for a building 
which he remodeled. 

It was agreed, Gill said, that he 
would be supplied annually with 
not fewer than 53 Plymouths, 56 
Dodges and 75 Dodge trucks. 

According to Gill, in May, 1952, 
he was asked by Mel Holtman, 
a Chrysler Corp. district repre- 
sentative, to give up his fran- 


chise, “purely on a personal ba- 
sis”—not because of any inability 
to sell vehicles. 

When Gill declined to relinquish 
his dealership, Holtman allegedly 
told him that his future relations 
with Chrysler would be “unpleas- 
ant and unsatisfactory.” 

The brief charges that the cor- 
poration then cost the plaintiff 
$16,000 by cutting off a large part 
of his quota of Plymouths, and 
part of his Dodge quota, unless he 
agreed to take additional trucks. 

Gill said the corporation also 
forced him to give up his Mas- 
sey - Harris and New Holland 
farm equipment distributorship 
and his Phillips petroleum fran- 
chise. 

In February, 1953, a Chrysler 


City Order to Diehl 
Diehl Motor Co. (Ford), Belling- 
ham, Wash., has received a contract 
to supply a sedan and a truck to 
the city street department. 








its a sensation! 


BORROUGHS 


ET Le 


No other steel shelving offers you 
ALL the advantages of Borroughs 
Steel Shelving. New Features! 
New Simplicity! Top Value! Each 
individual unit or shelf can be 
moved independently. New 
Borroughs shaped post for open 
shelving gives added strength. 
New Borroughs I-piece closed 
uprights for closed shelving re- 
quire no bolts..only one piece 
to handle. See 1..2.. that’s all 
you do to assemble shelves. 
SEND FOR CATALOG and let 
us tell you more. 





greatest innovation in steel shelving in 20 years 


Insert SHELF 
SUPPORT BRACKET 


—no fumbling with studs, 
bolts, nuts or lock washers. \ 


Saves erection time! 


Fewer parts—no dilly-dallying with 
bolts, nuts and tricky tools. 


mad) 


Wi 


——— 


2 


Tilt Shelf into 
SUPPORT BRACKET 


and you're finished . . shelf 
is now ready for loading. 


Saves money! 


Less installation cost—no wasted air 
space—speedily adapted to any 
shelving storage problem. 


rearranging shelves! Has added strength! 


No lost motion... you can change New Borroughs shaped post gives 
shelves in rapid-fire order. 


BORROUGHS MANUFACTURING COMPANY 


A SUBSIDIARY OF THE AMERICAN METAL PRODUCTS COMPANY OF DETROIT 
3002 NORTH BURDICK alll KALAMAZOO, MICHIGAN 


extra strength ... extra value. 


Corp. representative, expressinz 
dissatisfaction with Gill’s truc« 
sales, “did interfere with plaintiff s 
source of credit by falsely and ma- 
liciously reporting plaintiff as an 
undesirable credit risk,” the suit 
said. 

The ex-dealer charged that this 
cost him $20,000 because he had to 
sell a large part of his inventory 
at or below cost to get money for 
new units being shipped to him, 
and for which he had to make im- 
mediate payment. 

Disaster then struck Gill in the 
form of a fire in May, 1953, which 
destroyed his showroom and serv- 
ice building and badly damaged 20 
cars. The blaze was of undetermin- 
ed origin. 

Consequently, Gill said, he was 
forced to cancel some Dodge and 
Dodge truck orders and the cor- 
poration immediately cut off his 
supply of Plymouths. 

Gill said that Chrysler then set 
up a new dealer in Anna (popula- 
tion 4,092) in violation of his con- 
tract. When Gill complained, the 
dealer withdrew for a few days and 
then returned, it was said. Some 
time later, the other dealer with- 
drew permanently. 

In August, 1953, the suit charged, 
the company again tried to get Gill 
to give up his franchise, informing 
him that “if he didn’t do so, he 
would never obtain a new dealer- 
ship again” and that the “black- 
ball” would extend to all other au- 
to manufacturers. 

Finally, Gill was notified on 
Aug. 27, 1953, that he was being 
canceled in 90 days, as prescribed 
by the contract. He alleged that 
his supply of cars during this 
period was also completely in- 
adequate. 

According to the brief, Chrysler 
refused to buy back the equip- 
ment, autos and parts after the 
90-day period, in violation of the 
contract. 

Still intent on having a Chrysler 
Corp. franchise, Gill was preparing 
to buy Potter Motor Sales (Chrys- 
ler-Plymouth), of Carbondale, IIl., 
when the purchase was called off 
in December, 1953, because, Gill 
said, a Chrysler Corp. representa- 
tive said Gill was of “bad charac- 
ter.” Carbondale is 22 miles from 
Anna. 

Potter later hired Gill as a 
salesman and then fired him be- 
cause, according to Gill, W. W. 
— a Chrysler representative, 

id: 

“You are going to have to let 
him go as we will never permit 
him to work for any of our dealers 
as long as he lives.” ° 

Gill declared that he had at- 
tempted to get dealer franchises 
from other manufacturers, only to 
learn that “the blackball” had been 
made effective. 


Storms 
(Continued from Page 3) 


No one knows who took them or 
where to find them. 

Insurance companies are expected 
to do more business than ever now 
that residents of New England 
have been made hurricane - con- 
scious. The last big hurricane was 
in 1938. Now hurricanes are being 
considered by some persons as a 
regular September diet. 

t 


M. Maykei, presiden 
of the Massachusetts State Auto- 


aged. cars were being brought 

into Massachusetts for sale to 

unsuspecting customers. He cau- 
tioned buyers to beware of them. 

Maykel said the engines of such 
vehicles must be completely torn 
down and cleaned if the owner is 
to be assured of a safe and con- 
tinuing operation of the car or 
truck. 

The association urged the public 
to do business only with established 
dealers to ensure against being 
misled. 


Auto Stocks 


= 
Am. Mtrs. 10% 
Chrysler 64 
GM 83% 
Kaiser 2% 
Packard 2% 
Stude. 17% 


Average 29.66 


Compiled from reports of trading on ihe 
American and N. Y. Stock Exchanges. 
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22 Percent Favor Move, MEWA Finds .. . 





Jobbers Debate GM Parts Plan 


(Continued from Page 2) 


had UMS some years ago and 
found company hard to live with. 
We were cancelled out because we 
would not go along with their Del- 
co battery deal, and we have never 
regretted our decision to get away 
from them.” 

Apparently expressing the feel- 
ings of many, one wholesaler re- 
plied: “Cannot operate on 25 per- 
cent margin.” 

Some other comments were: 

“Intend to support independent 
manufacturers, provided they get 
on the ball.” 

“Too many UMS distributors 
time to make setup 


“Do not want to be in competi- 
tion with car dealers.” 


“Competition too great with UMS 
lines.” 

“We are not interested in seeing 
GM get only stronger in the after- 
market field—hence, we are not go- 
ing to sell their items.” 

ns why some wholesalers 
favored the plan included: 

“The major part of our busi- 
ness has been built on UMS lines 
and AC products; therefore these 
additional lines will fit in with 
our other lines.” 

“Lines are presold.” 

“I think it will increase our vol- 
ume considerably.” 

“Other manufacturers have not 
kept us competitive with car man- 
ufacturers.” 

“We have to sell the car dealer 
and compete with his prices and 
productwise for the independent’s 
business. We then will have the 
same product boxed the same at 
the same price.” 

“We can sell to fleets and in- 
dependents who will not trade 
with car dealers.” 

“Forced into it by competition.” 

“It will tie us in with GM dealers 


Daimler-Benz 


Eyes Canada 


MONTREAL. — Daimler - Benz, 
Germany’s largest auto manufac- 
turer, has begun a drive to estab- 
lish a market in Canada for its 
trucks and luxury cars. A distribu- 
tor has been appointed, and a 
Canadian assembly plant is now 
under consideration, with plans ex- 
pected to be finalized shortly. 

C. F. Giese, director of exports, 
said the company is confident, 
because of its experience in the 
United States, that Canada will 
buy its products. Exports to the 
U. S., which began early in 1953, 
have been much larger than was 
expected, he said. 

Service outlets are operating in 
all provinces except British Colum- 
bia, where one will be established. 

Orders booked amount to about 
two years’ production, Giese re- 
vealed. Export volume, which takes 
almost 50 percent of total produc- 
tion, is now six times larger than 
it was in prewar years. Major 
Daimler-Benz export markets in- 
clude Switzerland, Sweden, Bel- 
gium and France. 





Guard Deal— 


When A. N. Ahigren (right), Chevrolet 
dealer of Shenandoah, Ia., learned that 
five of his employes were taking two 
weeks of training at the lowa National 
Guard summer camp, he promised to put 
$5 in the mess fund for every used or 
mew car sold. Capt. Bill Day is shown 
receiving a $55 check from Ahigren. 





by having local supply of parts; 
also independents. 

“At present we are unable to sell 
GM dealers any merchandise. If 
we have, we might (? 7?) be able 


to do some business with the 


smaller dealers.” 

“Just took them on because 
we had no supplier on this item 
and have had calls for hydraulic 

pets.” 

“Independent parts manufactur- 





Congressional Hearing 
Set on Ohio Truck Tax 


AKRON.—Investigators for a 
congressional committee will hold 
hearings here in November on 
the Ohio axle-mile truck tax. 

Rep. William Ayres, Republi- 
can, informed representatives of 
several Akron trucking firms that 
the committee staff members will 
hear evidence on how the tax is 


ers have fallen down on the job. A 
recent example: A fleet account 
asked for a Chevrolet part—our 
price to the fleet, $9.17—Chevrolet 
dealer sold him at $7.45. We wrote 
our manufacturer, and their reply 
was they couldn’t compete. . . The 
disturbing point to me is that in- 
dependent manufacturers seem to 
be sitting idly by and presumably 
doing nothing to meet their com- 
petition. Some, as the manufac- 
turer mentioned above, may have 
enough factory business that they 
don’t intend to make us (jobbers) 
competitive since they will get the 
business anyway. We can’t sit idly 
by and gradually go out of the 
parts business.” 

The survey showed that many 
wholesalers were concerned with 
their anticipated volume if they 
participated in the GM plan. 


The majority estimated the 


detrimental to the industry as | turnover at about three or four 


the truckers have charged. 





times a year, although many set 
it at once a year and one whole- 





30-Year Pin— 


Vaughn Y. Bell (left), manager of fleet 
sales and service for Goodyear Tire & 
Rubber Co., is presented with a 30-year 
pin by Victor Holt jr., tire sales vice- 
president, at a party in Akron. Bell began 
his career with Goodyear in 1924 as 
salesman in Kankakee, Ill., and has been 
in his present position since 1945. 


saler estimated it at 12 turns an- 
nually. 


MEWA also asked the whole- 
salers about the attitudes of their 


independent parts suppliers. Here 
are some replies: 

“Noncommital. Most manufac- 
turers haven’t done anything about 
this situation; hence, reluctance to 
be drawn into discussion.” 

“Some complained, but they have 
failed to keep our margin of profit 
where we think it belongs and 
have not given us the help we 
need.” 


“A few manufacturers are at- 
tempting to adjust their prices 
so the jobber can meet the price 
competition on the new GM 
plan.” 

“They feel the independent man- 
ufacturers can and will have a pro- 
gram to counteract the GM pro- 
gram; from some very recent pre- 
sentations made to us, we also feel 
that the larger and better known 
firms will have a very satisfactory 
program for their distributors.” 

“All of them strongly resent mo- 
nopolistic trend and large discount 
offered dealers and garagemen.” 

“Dilly-dallying.” 

“They do not know what to 
do.” 

“Some factories meeting GM 
prices; others have promised but 
have done nothing about it.” 





Now...only 3 sets of MoPar points... 
only 3 condensers...service over 
10 million vehicles 


condensers and only three breaker point sets! 


Save time and effort...assure customer 
Satisfaction... stock the right ignition 
parts for a wide range of vehicles 


Here is assurance of profitable, efficient, top-quality 
ignition service: MoPar now makes it possible to 
service more than 10,000,000 vehicles built by the 


Chrysler Corporation 


Part Number 


CONDENSER ASSY. 
1135 589 large 


1383 957 (8-cyl.) 


BREAKER POINTS 


699 291 double spring 


1343 581 (6-cyl.) 
single spring 
1383 961 (8-cyl.) 


These parts also fit many Dodge “Job-Rated” trucks. 


with only three distributor 


Vehicle and Year 


Plymouth, Dodge, De Soto, Chrysler, 
1343 580 (6-cyl.) small . . . .Plymouth, Dodge, De Soto, Chrysler, 
Dodge '53-'54; De Soto '52-'54; 


Chrysler '51-'54 


Plymouth, Dodge, De Soto, Chrysler, 


Plymouth, Dodge, De Soto, Chrysler, 


A supply of these easy-to-stock MoPar ignition parts 
will enable you to handle more jobs with less time 
and effort —with no time lost locating parts when the 
job is “hot.” Furthermore, you can be certain of the 
top-flight performance that means satisfied customers : 


and repeat business. 


Stock up on MoPar condensers and point sets now — 
order them from any Chrysler Corporation dealer or 


parts wholesaler. 


1935-1950 
1950-1954 


1939-1950 


1950-1954 


Dodge '53-'54; De Soto '52-’54; 


Chrysler '51-’54 





Engineered for all these models 


Represented on the application 
chart at the left are more than 
10,000,000 potential customers for 
MoPar distributor condensers and 
breaker point sets. For satisfied 
customers, always install MoPar 
parts on all Chrysler Corporation 
cars and trucks. 


PARTS DIVISION 
CHRYSLER CORPORATION 
DETROIT 31, MICH. 
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Current Prices on New Cars 


BUICK — Special—4-dr. sed., $2,265.32; 
2-dr. sed., $2,206.86; Riviera, $2,305.43; 
conv., $2,563.17; stat. wag., $3,163. Cen- 
tury—4-dr. sed., $2,520.17; Riviera, $2,- 
533.56; conv., $2,963; stat. wag., $3,470. 
Super—4-dr. sed., $2,711.17; Riviera, $2,- 
625.56; conv., $2,963.59. Roadmaster—4-dr. 


flow standard on Road 
$192.50 on all other models.) 

CADILLAO — Series 62—4-dr. sed., $3,- 
932.70, cl. cpe., $3,837.77; Coupe deVille, 
$4,261.01; conv., .31, Series 60 Spe- 
elal—4-dr. sed., ,683.32. 
pass. sed., $5,874.78; lim., $6,090.17. El- 
dorado—conv., $5,738. (Hydra-Matic stand- 
ard on all models.) 

OHEVROLET — One-Fifty — 4-dr. sed., 
$1,680; 2-dr. sed., $1,623; utility sed., $1,- 
539; 6-pass. stat. wag., $2,020. Two-Ten 
—4-dr. sed., $1,771; 2-dr. sed., $1,717; 
cl. cpe., $1,782; 6-pass. stat. wag., $2,133. 
Bel Air—4-dr. sed., $1,884; 2-dr. sed., $1,- 
830; hardtop, $2,061; conv., $2,185; 8-pass. 
stat. wag., $2,283. Corvette—con., $3,523. 
¢ standard on Corvette, optional 
at $178. on all other models.) 


CHRYSLER—Windsor Deluxe—4-dr. sed., 
3; cl. cpe., $2,- 
540.50; 


50; N $2, conv., $3,- 
045.75; stat. wag., $3,321. New Yorker— 


August Spending 
For Construction 


Sets New Mark 


WASHINGTON. — Expenditures 
for new construction rose season- 
ally in August to a record $3.6 bil- 
lion, according to preliminary esti- 
mates issued jointly by the Depart- 
ments of Labor and Commerce. 


August was the second successive | # 


month in which construction ac- 
tivity reached an alltime high. 

The annual rate of spending on 
new construction for the first 
eight months of 1954 (seasonally 
adjusted) exceeded $36.5 billion, 
compared with the record total of 
$35.2 billion actually spent in 1953. 


Most of the July-August increase 
(3 percent) resulted from expan- 
sion in private residential building, 
public utility construction and high- 
way work. Outlays for almost all 
other types of construction re- 
mained at about their high July 
levels or rose slightly. A 2 percent 
decline in store building was less 
than usual for this time of year. 

Dollar volume of new construc- 
tion for the first eight months of 
1954 reached $23.7 billion—a record 
for the eight-month period, even 
after adjustment for price changes. 
Private outlays were 5 percent 
higher this year than last for the 


4-dr. sed., $3,228.75 (8-pass., $4,368); cl. 
cpe., $3,202; Newport, $3,503; stat. wag., 
$4,024.25. New Yorker Deluxe—4-dr. sed., 
$3,433; cl. cpe., $3,406.25; Newport, §$3,- 
707.25; conv., $3,938.25. Custom Imperial 
—4-dr. sed., $4,259.50; lim., $4,797; New- 
port, $4,560.25. Orown Imperial — 8-pass. 
sed., $6,921.50; lim., $7,043.75 (PowerFlite 
standard on all eight-cylinder models, op- 
tional at $189 on Windsor Deluxe.) 
DeSOTO — Powermaster Six—4-dr. sed., 
$2,385.75 (8-pass., $3,281); cl. cpe., §2,- 
364; stat. wag., $3,107.75; Fire Dome V-8 
—4-dr. sed., $2,673 (8-pass., $3,558.75); 
cl. cpe., $2,651.50; Sportsman, $2,922.50; 
conv., $3,144.25; stat. wag., $3,381. (Pow- 
erFlite optional at $189 on all models.) 


DODGE—Meadowbrook Six—4-dr. sed., 
$2,024.75; cl. cpe., $1,983. Meadowbrook 
V-8 — 4-dr. sed., $2,175.75; cl. cpe., $2,- 
154.25. Coronet Six—4-dr. sed., $2,136; cl. 
cpe., $2,109; 2-dr. stat. wag., $2,228.50; 
4-dr. 2-seat stat. wag., $2,719.25; 4-dr. 
3-seat stat. wag., $2,790.25. Coronet V-8— 
4-dr. sed., $2,244.50; cl. cpe., $2,223; spt. 
cpe., $2,380.25; conv., $2,513.75; 2-dr. stat. 
wag., $2,517; 4-dr. 2-seat stat. wag., $2,- 
960.25; 4-dr. 3-seat stat. wag., $3,031.25. 
Royal V-8—4-dr. sed., $2,372.75; cl. cpe., 
$2,349; cpt. cpe., $2,503; conv., $2,632. 
(Fluid Drive optional at $20.40 on Mead- 
owbrook Six and Coronet Six sedans and 
club coupes. PowerFlite optional at $189 
on all models.) 


FORD — Mainline Six — 4-dr. sed., $1,- 
700.50; 2-dr. sed., $1,651; bus. cpe., $1,548; 
2-dr. stat, wag., $2,029; Customline Six— 
4-dr. sed., $1,793; 2-dr. sed., $1,743.50; 
cl, ope., $1,753; 2-dr. stat. wag., $2,121.50; 
4-dr. stat. wag., $2,202. Crestline Six 
4-dr. sed., $1,898; hardtop, $2,054.50; Sky- 
liner, $2,164; conv., $2,164; 4-dr. sta 
wag., $2,338.50. (For V-8 models, add 
Sr guse Fordomatic optional on all models 
a ») 


HENRY J — Corsair Four — 2-dr. sed., 
$1,404. Corsair Deluxe Six —2-dr. sed., 
,566.18. 

HUDSON—Jet—4-dr. sed., $1,858; 2-dr. 
sed., $1,621; 2-dr. utility, $1,836.75. Super 
Jet — 4-dr. sed., $1,954; 2-dr. sed., $1,- 
932.75. Jet-Liner — 4-dr. sed., $2,056.60; 
2-dr. sed., $2,045.85. Wasp — 4-dr. sed., 
$2,256.11; 2-dr. sed., $2,209.43; cl. cpe., 
$2,256.11. Super Wasp — 4-dr. sed., $2,- 
465.84; 2-dr. sed., $2,413.28; cl. cpe., $2,- 
465.84; Hollywood, $2,704; conv., $3,004.20. 

jornet Special — 4-dr. sed., $2,619; 2-dr. 
sed., $2,570.60; cl. cpe., $2,619. Hornet — 
4-dr. $2,768.86; cl. cpe., $2,741.99; 

conv., $3,287.70. 

at $178.03 on all 
models in Jet category. Borg-Warner auto- 
matic transmission optional at $178.03 on 
all other models.) 


KAISER — Special —4-dr. sed. $2,389; 
2-dr. sed., $2,334. Manhattan—4-dr. sed., 
$2,670; 2-dr. sed., $2,617. Darrin 161 — 
conv., $3,668. (Hydra-Matic optional at 
$178.20 on all models except Darrin, which 
carries overdrive as standard equipment.) 


LINCOLN—Lincoin—4-dr. sed., $3,537; 
hardtop, $3,640. Lincoln Capri—4-dr. sed., 
$3,726; hardtop, $3,884; conv., $4,045.50. 
(Hydra-Matic standard on all models.) 

MERCURY — Custom — 4-dr. sed. §2,- 
265.50; 2-dr. sed., $2,208.50; sport cpe., 
$2,330. Monterey —4-dr. sed., $2,347.50; 
hardtop, $2,466.50; Sun Valley, $2,596.50; 
conv., $2,624.50; stat. wag., $2,791. (Mere- 
O-Matic optional at $189.77 on all models.) 
NASH — Metropolitan — Hardtop, $1,445; 
conv., $1,469 (both prices at coastal ports 
of entry). Rambler Deluxe — 2-dr. sed., 
$1,550. Rambler Super—4-dr. sed., $1,800; 
2-dr. sed., $1,705; hardtop, $1,805; Sub- 
urban, $1,805. Rambler Custom — 4-dr. 
sed., $1,970; hardtop, $1,955; conv., $1,- 
985; 2-dr. stat. wag., $1,955; 4-dr. stat. 
wag., $2,055. Statesman Super—4-dr. sed., 
$2,163; 2-dr. sed., $2,115. Statesman Cus- 


$2,449. Super 88—4-dr. sed., $2,476.71; 2- 
dr. sed., $2,410.25; Holiday, $2,688.39; 
conv., $2,867.59. Series 98—4-dr. sed., $2,- 
805.82; Holiday, $2,826; Deluxe Holiday, 
$3,041.75; Starfire conv., $3,248.84. (Hydra- 
Matic optional at $178.35 on all models.) 


PACKARD—Clipper Special—2-dr. sed., 
$2,544. Clipper Deluxe—4-dr. sed., $2,695; 
2-dr. sed., $2,645; Sportster cpe., $2,830. 
Clipper Super — 4-dr. sed., $2,815; 2-dr. 
$2,765; Panama hardtop, $3,125. 
Packard — Cavalier 4-dr. sed., $3,344; 
Patrician 4-dr. sed., $3,890; Pacific hard- 
top, $3,827; conv., $3,935; Caribbean conv., 
$6,100; 8-pass. sed., $5,610; lim., $5,960. 
(Ultramatic standard in Patrician, Pacific, 
convertible and Caribbean; optional at $199 
on other models.) 


PLYMOUTH—Piaza—4-dr. sed., $1,765; 
cl, sed., $1,727.25; bus. cpe., $1,617.50; 
stat. wag., $2,064. Savoy—4-dr. sed., $1,- 
872.50; cl. sed., $1,835; cl. cpe., $1,842.50; 
spt. cpe., $2,064; conv., $2,220; stat. wag., 
$2,207.25. Belvedere—4-dr. sed., $1,953.25; 
spt. cpe., $2,145; conv., $2,301; stat. wag., 
$2,288. (Hy-Drive optional at $145.80 on 
all models. PowerFlite at $189.) 


PONTIAO — Chieftain 6 Special — 4-dr. 
sed., $2,026.64; 2-dr. sed., $1,968.36; 2-seat 
stat. wag., $2,364; 3-seat stat. wag., §$2,- 
419. Chieftain 6 Deluxe — 4-dr. sed., $2,- 
130.53; 2-dr. sed., $2,072.28; 2-seat stat. 
wag., $2,504. Chieftain 8 Special — 4-dr. 
sed., $2,101.62; 2-dr. sed., $2,043.45; 2- 
seat stat. wag., $2,439; 3-seat stat. wag., 
$2,494. Chieftain 8 Deluxe — 4-dr. sed., 
$2,205.51; 2-dr. sed., $2,148.32; 2-seat stat. 
wag., $2,579. Star Chief 8 — Deluxe 4-dr. 
sed., $2,301; Custom 4-dr. sed., $2,394; 
conv., $2,630. Catalina — Chieftain 6 De- 
luxe, $2,316.30; Chieftain 6 Custom, §$2,- 
382.43; Chieftain 8 Deluxe, $2,391.99; Chief- 
tain 8 Custom, $2,458; Star Chief 8 Cus- 


sed., 


tom, $2,557. (Hydra-Matic optional 
$178.35 on all models.) 


at 


STUDEBAKER — Champion Custom — 
4-dr. sed., $1,801.11; 2-dr. sed., $1,758.07. 
Champion Deluxe — 4-dr. sed., $1,918.18; 

$1,875.18; 5-pass. cpe., $1,- 

wag., $2,187.23. 

Regal — 4-dr. sed., $2,026.29; 2-dr. sed., 
$1,983.29; 5-pass. cpe., $2,080.04; hardtop, 
$2,241.29; stat. wag., $2,295.33. Com- 
mander Deluxe — 4-dr. sed., $2,179.13; 
2-dr. sed., $2,136.13; 5-pass. cpe., $2,- 
232.88; stat. wag., $2,447.88. Commander 
Regal—4-dr. sed., $2,287.23; 5-pass. cpe., 
$2,340.98; hardtop, $2,502.23; stat. 
$2,555.98. Land Cruiser — 4-dr. sed., $2,- 
438.28; Regal 4-dr. sed., $2,533.28. (Aute- 
matic Drive optional at $216 on Cham.-, 
pion, $226.50 on Commander and Land 
Cruiser. ) 


WILLYS—Lark—4-dr. sed., $1,823; 2-dr. 
sed., $1,737. Ace—4-dr. sed., $1,968; 2-dr. 
sed., $1,892. Ace Deluxe—4-dr. sed., §2,- 
023; 2-dr. sed., $1,947. Eagle — Hardtop, 
$2,167; Deluxe hardtop, $2,222; Custom 
hardtop, $2,411. Station Wagon—Deluxe 6- 
cyl., $1,973.09. (Hydra-Matic optional at 


$178.55 on all models except Larks.) 


New Dearborn Harrow 


Rated at 40 Acres 


BIRMINGHAM, Mich. — Forty 
acres of discing in a 10-hour day is 
the rated capacity of the new Dear- 
born wheel-type tandem-disc har- 
row announced by the Tractor and 
Implement division of Ford Motor 
Co. 

O. L. Wigton, general sales man- 
ager, said the new harrow is de- 
signed for use with the Fordson 
major diesel tractor or other trac- 
tors of comparable power. 


27% of Families 
In San Diego 
Buy Car in Year 


SAN DIEGO, Calif—More than 
27 percent of this area’s families 
purchased either a new or used 
car in the 12-month period ended 
June 30, according to the San Diego 
Union and Evening Tribune’s “Con- . 
tinuing Home Audit.” 

Released last week, the study of 
product use and brand preference 
in the San Diego area also shows 
that 18.8 percent of the families 
have more than one car in use. 

A series of consumer market re- 
ports for the first six months of 
this year, based on the home audit, 
received in interviews with 200 
San Diego families. 

Home audit data is available on 
request to manufacturers and their 
representatives for classes of prod- 
ucts in which they market a brand 
and to advertising agencies for 
classifications in which they have 
a@ specified active client. 

The Union and Evening Tribune’s 
general advertising manager is 
John Mulkey, and the papers are 
represented nationally by West- 
Holliday Co., Inc. 


New Commercial Car Registrations, 
All States for July, 1954-1953 


Truck registrations by states 
are released here weekly, as 
compiled by R. L. Polk repre- 
sentatives in state capitals. 
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Reported for July 
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New Passenger Car Registrations, All States for July, 1954-1953 
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January-August period. 

August expenditures or new high- 
ways totaled $440 million, up 11 
percent from August, 1953. High- 
way spending in the first eight 
months of this year amounted to 
$2.2 billion, a 16 percent rise from 
the like 1953 period. 





$2,605; hardtop, $2,740. Nash- 
Healey — LeMans hardtop, $5,128.05 (at 
coastal ports). Hydra-Matic optional at 
$178.85; not available on Nash-Healey, 
which is equipped with overdrive, or Metro- 
politans. ) 
OLDSMOBILE — Series 83 — 4-dr. sed., 
$2,337.09; 2-dr. sed., $2,271.62; Holiday, 
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STEERING AND BRAKING 


sets new standards 


of driving ease 
and safety 


Today’s most wanted power features for cars and trucks 


° és . 


“Bondi” * \ow pedal 


POWER brake 


Specified by more car manu- 
facturers than any other make, 
Bendix Low Pedal Power 
Brake makes possible quick, 
sure stops by merely pivoting 
the foot from stop-and-go con- 
trols. No need to lift the foot 
and exert leg power to bring 
the car to a stop. Result—more 
driving comfort, less fatigue 
and greater safety! 


POWER Steering 


Because Bendix Power Steer- 
ing is of the linkage type, ve- 
hicle manufacturers find it es- 
pecially adaptable for produc- 
tion line installation, without 
extensive engineering changes. 
Manufacturers can now meet 
the increasing demand for 
power steering more efficiently 
and more economically with 
Bendix Power Steering. 


“GendiHYDROVAC™ 


POWER brake 


With over four million in use, 
the Bendix Hydrovac is by 
all odds the world’s most 
widely used power brake for 
commercial vehicles. This 
overwhelming preference for 
Hydrovac is a result of sound 
engineering design, excep- 
tional performance, low orig- 
inal cost and minimum serv- 
ice upkeep. 


Condi AIR-PAK* 
POWER brake 


With one simple compact unit, 
Bendix Air-Pak combines all 
of the well-proven advantages 
of hydraulic brake actuation 
with an air brake system. An 
important advantage of Air- 
Pak is that brakes can be ap- 
plied by foot power alone 
when brgking is required be- 
fore air pressure builds up or 
if it should fail for any reason. 

*REG. U.S. PAT. OFF. 
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RIGHT IN THE MIDDLE 
ON PRICE... 


Peja 


Columbus will outhold, 
outperform and outlast every 
known shock absorber of 
conventional design—both 
normal and heavy duty. 

Yet, Columbus costs less 

than the cheapest conventional 
“heavy” on the market. 


Columbus is actually two 
shocks in one, serving both 
standard and heavy duty 
driving needs in a single unit... 
adjusting automatically to 
every road and ride 
requirement! (No hand 
adjustment necessary.) 


Controlled comfort on 

smooth roads, dips and at 
slower speeds! Maximum safety 
and control on rough roads, 
sharp curves and at high 
speeds. 

Columbus—the only every 
duty shock absorber on the 
market—today’s greatest value 
in shock absorbers. 


TT id SHOCK ABSORBER 


et te eee 


HECKETHORN MANUFACTURING AND SUPPLY CO., LITTLETON, COLO. 


For the : 


® Faster Turnover—Lower Cost of Sales—More Profit. 
®@ Special Sales Effort on Slow Movers. 

@ Salesman Shoots for Volume. 

® Better Profit Deals for Dealer. 

@ Salesman Turnover Nil. 

@ Everyday Sales Effort from Ist. of Month. 

@ Daily and Monthly Sales Effort seen at a Glance. 

® Eliminates Complicated Follow-up Files. 

®@ Just 30 seconds per day. 


For the Salesman: 


e@ Simple Daily and Monthly record of Sales Effort. 

@ Salesman and Dealer Prospect and Mailing Lists. 

® Daily and Monthly and Yearly .Bonus and Sales Contests. 

© Simplified Method of Compensation—Requires no Accounting 
Knowledge. 

@ Daily Automatic Learn-by-Doing Sales Technique that’s 
Dynamite, Providing Happy, Solid Security. 

® Provides the “Boss” with a thorough knowledge of your 
Activities At-a-Glance. 

® No Lengthy Reports to make up—Requires just 30 Sec. a Day. 


Guaranteed Satisfaction or Money Refunded 
DEALERS ADVISORY SERVIC 


Mict 


rborn 


WITH THE STIFF WIRE 


OVAL DEADLOCK KEY RING 


SUPERIOR BECAUSE: 
1. EASIEST AND FASTEST TO APPLY 
2. POSITIVE LOCK AGAINST LOSS 
8. NON TANGLING 
METAL EYELET TAGS & DEADLOCKS 
$14.75 amen Prepaid if 


1.15 Accompanies 
, Order ... 
4.00 Otherwise C. 0. D. 


D Printing Company ... 


GRAND ISLAND, N. Y. 


Packard Begins 
Moving Line 


50-Year-Old Plant 
Builds Its Last Car 


DETROIT.—Packard last week 
started on one of the biggest in- 
dustrial moves in its history—the 
transfer of final assembly opera- 
tions from the East Grand Blvd. 
area to a new plant on Conner Ave. 

Packard had been building cars 
in the old plant for more than 50 
years. 

Moving car-building operations 
into the new facilities will be 
accomplished within 45 days, 
Packard said, bringing to com- 
pletion the third major phase of 
@ manufacturing modernization 
program started two years ago. 

The vast moving job will involve 
the transplanting of three miles of 
conveyor lines; 5,000 tools, some 


weighing as much as five tons; | 
scores of hoists, and other equip- | 


ment. 


Officials said final assembly ac- 


tivity is scheduled to begin in the 


Conner plant at accelerated rates | 


early in November. 


During the moving period, work | 
will continue in the old plant onj| 


defense assignments, machining of 
parts, maintenance operations and 
other activities. 


Ray P. Powers, Packard opera- 


tions vice-president, who has | 
charge of the company’s manu- | 
facturing modernization program, | 
said that final assembly lines in | 


the Conner plant will be keyed to 
improved production methods and 
other procedures designed to 
achieve maximum manufacturing 
quality and efficiency. 

Modern tools and machinery will 
replace equipment which hag be- 
come outmoded in the Boulevard 
plant. 

In the Conner plant, all final 
assembly operations will be com- 
pleted on a one-floor level. By con- 
trast, a Packard car travels through 
four floor levels in various stages 
of assembly on the Boulevard. 
Single-floor operations are recog- 
nized in the auto industry as eco- 
nomically advantageous. 

Upon completion of the final as- 
sembly line transfer to Conner, 
Powers said, Packard’s two-year 
manufacturing modernization pro- 
gram will have been largely ac- 
complished in three major steps. 

All the company’s principal auto- 
motive operations will be housed in 
new facilities. They will occupy 
2,000,000 less square feet of floor 
space, but the same productive 
capacity will have been retained. 

Powers said the overall pro- 
gram is without parallel in auto 
industry annals. He said that it 
has been carried out in keeping 
with company plans to confine 
the marketing of its cars to the 


upper-medium and _ high-price | 


fields. 


Early this year Packard an- | 


nounced plans to install its manu- 
facture of engines, automatic trans- 
missions and axles into a new, 
multimillion-dollar plant at Utica, 
Mich. This plant will be ready for 
full activation in time for produc- 
tion of 1955 models. 

Three months ago Packard an- 
nounced acquisition of the Conner 
plant from Chrysler Corp. It was 
in this plant last July that Packard 
resumed making its own auto 
bodies, after a lapse of 13 years. 
Prior to 1941 Packard had crafted 
its own bodies for 40 years. 


Conn. Orders Junk Yards 
To Fence In ‘Sights’ 


HARTFORD, Conn. — State 
Motor Vehicles Commissioner 
Charies F. Kelley has reported 
that some 100 auto junk yards 
have been enclosed from public 
view as his department ends its 
first year’s campaign against 
such unsightly premises. 

The law provides fifes up to 
$100 for each violation, together 
with a suspension by the Motor 
Vehicle Department, which li- 
censes the dealers and adminis- 
ters the law. It also provides 
that each junk dealer must re- 
port monthly to the department 
all cars that are dismantled. 











you have greater protection 
from production delays when 
you receive component parts 


VIA AMERICAN 


Today—with suppliers of component parts only hours 
away by air, you have greater protection from pro- 
duction delays. Inventories can be cut to a fraction, 
freeing capital and providing savings on warehous- 
ing. This is a job airfreight can do for any manu- 
facturer, but one American can do best of all with 
more scheduled flights to more key areas than any 


other Airline! 


AMERICAN AIRLINES “ 


Amercas Leading Airline 


Don’t Set Valve Gap 


“Close Enough‘.. 


\ b 2 Wo, At! 


Gay 


IN HALF THE TIME 


...the new precision instrument that utilizes an 
entirely new principle in adjusting valve clearance, 
or “gap” on valve-in-head engines. The Valve- 
Gapper assures micrometer accurate valve clear- 
ance adjustment and instant location of noisy or 
defective hydraulic lifters. 


Mechanic using Valve-Gapper on Chevrolet 
Engine. 


@ Reduce Valve Adjustment Time approxi- 
mately 50 per cent! 

@ Check the Valve Gap Visually and get 
Micrometer Accurate readings BEFORE, DUR- 
ING and AFTER Adjustment. 

© The VALVE-GAPPER is Fast, Easy to Use— 
both hands are FREE to make adjustments 
while dial indicator registers exact setting. 

© Use the VALVE-GAPPER for instant location 
of defective hydraulic lifters. 

® Use the Dial Indicator for other shop tasks. 


Enables mechanics, owners, operators to— 
© Adjust Valve Clearance ! 
© Time Fuel Injectors ® Balance Fuel Racks | 


; 2262 N. Albina Avenue, Portland 12, Oregon 
1 Please send me Valve-Gapper literature and prices. 


1 
Ee a 


i 

} YOUR NAMEL 
inci wll 

: ENGINES SERVICED 
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TRA-COMFORT 


SEAT CUSHIONING 
S LEADING CARS 


a i> 


NATION 


IN THE 


GEORGE P. HOOPER 


Applicator 5+ 
New, oy 
Du Pont 


PENETRATING RUBBER LUBRICANT 


PREMIUM QUALITY, STOPS SQUEAKS FAST 
KEEPS OUT SQUEAKS, WONT WASH OUT 


“Orel’’isanexclusive DuPont 
formula. Unlike petroleum- 
based lubricants, it cannot 
harm rubber. It contains no 
castor oil or graphite . . . does 
not dry out or “‘wash away,” 
even with repeated exposure 
to rain and washing. ‘‘Orel’’ 
stops squeaks and keeps them 


stopped. Ordernew,improved 
Du Pont ‘‘Orel’’next time you 


Just fill this a 
ene squeeze-bo:tle with 
new, improved Du Pont 
“Orel” = Rd Sawn e 
powerful ‘‘Anti-Squea! 
Gun.” One shot sto 





stubborn squeaks for 
keeps. 





Use OREL to lubricate all 
these and many more 
1. Bushings in Shock Absorber Arms 
2. Spring Shackles 
3. Sway Eliminator Bars 
4. Motor and Body Mountings 
5. Pads Insulating Springs from Axles 
6. Rubber Insulations between Spring Leaves 


7. Metal-to-Metal Contacts between Chassis 
and Frame 


8. Steering Column Rubber Bushings 
9. Fan Belts 

10. Knee-Action Units 

11. Rubber Hood Seals 

12. inner Tubes when Mounting Tires 


DU PONT No"7’ PRODUCTS 


REG. U.s. pat. OFF 


- THROUGH CHEMISTRY 


talk to your jobber—there’s 
nothing else like it! 





BETTER THINGS FOR BETTER 


LIVING, 








Fave boty 
FINANCE INSURANCE 


Dealers who do all or part of their own 
financing can get HIGHER PROFITS | with 
Stuyvesant’s Profit Sharing Plan; full 
coverages coast to coast, backed by a 
nationally famous leader in the automo- 
bile finance insurance industry. 

*except in Ohio 


ASK FOR PROOF ! Our nearest field 


man will present all the facts without obligation. 
— aes You still have time to cash in this season if you 
write today. 


- ; THE STUYVESANT INSURANCE COMPANY 


953 Hamilton Street Allentown, Pennsylvania 
, 08.1850 SPECIALIZING IN AUTOMOBILE FINANCE INSURANCE 

















Whittier (Calif.) Elects Wood Councilman 
Harlan Wood, Whittier (Calif.) other candidates. Wood also is a 
Pontiac dealer, has been elected | member of the Whittier Presby- 
a City councilman, defeating five | terian Hospital board. 


Obituaries 


Henry Hund, 66, 
Board Chairman 
At Reo Motors 


DETROIT. Henry E. Hund, 
chairman of the board of Reo 
Motors, Inc. and a long-time execu- 
tive in the auto- 
motive industry, 
died here last 
week at Henry 
Ford Hospital. He 
was 66 years old. 

Mr. Hund was 
assistant general 
manager of 
Briggs Mfg. Co. 
from 1912 to 1917 
and then, during 
World War I be- 
came supervisor 
of assembly plants in the truck di- 
vision of the Army Quartermaster 
Corp. 

After the war, Mr. Hund organ- 
ized his own company, which even- 
tually was merged with other com- 
panies to become Murray Corp. In 
1929, he returned to Briggs as vice- 
president and general manager, re- 
tiring in 1934. 

In 1940, Mr. Hund left retirement 
to become president and general 
manager of Reo. He became chair- 
man of the board in 1948. While at 
Reo, Mr. Hund was credited with 
saving the firm from liquidation by 
cutting overhead, adding new lines 
and boosting sales efforts. During |f 
his tenure, the firm reorganized 
and its stock value increased from 
$1.50 a share to almost $32. 

* * - 


A. C. Hall, 66, 
NADA Official 


MILWAUKEE. — A. C. Hall, 66, 
founder and president of Hall 
Chevrolet Co., Inc. and a vice-pres- 
ident of NADA, died here Sept. 12 
after suffering a stroke. 

Mr. Hall was a founder and the 
first president of the Milwaukee 
Automobile Dealers Assn., and a 
director and former president of 
the Wisconsin Automotive Trades 
Assn. 

He was a Ford dealer in Spring- 
field, Ill., and St. Paul before com- 
ing to Milwaukee in 1926 to found 
his Chevrolet firm. 

His sons, Robert L. and G. La- 
tham, are sales vice-president and 
secretary, respectively, of the deal- 
ership. 
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While Chadwick daydreams why don’t 
‘ou do something about cashing in on 
high-rot Hydrae 
See your 
the 


Kent-Moore 


ORGANIZATION, INC. 
5-105 GENERAL MOTORS BLDG. + DETROIT 2. MICH. 


ra-Matic special service? 
local Kent-Moore Jobber for 
Rate. Maker” Tools you need! 


* 


* * 
Dewey C. Holliman 
DENISON, Tex. — Dewey C. Holliman, 
55, retired Denison automobile dealer, died 
Sept. 6. 
* * * 
James R. Rose 
AUGUSTA, Ga.—James R. Rose, 68, auto 
dealer and former mayor of McRae, Ga., 
died Sept. 3 after a long illness. 
* * * 
Al Scheppers 
JEFFERSON CITY, Mo.—Al Scheppers, 
49, International truck dealer, died Sept. 3 
in St. Mary’s Hospital. He once had a 
DeSoto-Plymouth deal in connection with 
tiis truck business. 
* * 
John E, Yarbrough Jr. 
ATLANTA. — John E. Yarbrough jr., 
president of Yarbrough Motor Co. (Stude- 
baker), died Sept. 10. Mr. Yarbrough last 
year succeeded to the presidency of the 
dealership founded by his father. 
* * * 


Lafayette Monroe Gunn Sr. 
RICHMOND, Va. — Lafayette Monroe 
Gunn sr., 59, used-car dealer for 34 years, 
died Sept. 8. 
* > * 
Frank L. Brown 
BROOKLINE, Mass.—Frank L. Brown, 
73, pioneer Boston automobile dealer, died 
Sept. 8 at his summer home in Hyannis. 
A resident of Brookline, he had been a 
salesman for Packard, and later operated 
his own dealership for 30 years. 
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(Continued from Page 3) 


of dealers that would reflect to 
the public as well as to the trade 
just what an association is. We 
have both written our versions. 


Next week I will print both 
of them for the purpose of asking 
you, my column readers, whether 
you think they are adequate, 
whether they have told the story, 
how they could be improved. I es- 
pecially call their attention to all 
my friends, the association execu- 
tives, and ask their advice and 
counsel. 

A trade becomes and stays strong 
on know-how, internally, and pub- 
lic understanding, externally. I am 
sure we have and are developing 
the know-how. Please help me to 
improve public understanding. 


| ©) N 


lea 


FOUNDRY 
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In the Letterbox 


(Continued from Page 4) 


car as seems to be often the case 
at present. 

For instance on a curve, if the 
state police felt that they could 
take the curve at 55 with some 
difficulty, the speed should be 
posted at 40 or 45. An advertising 
campaign should accompany this 
type of sign so that people no long- 
er add 15 or 20 miles per hour to 
the “safe” speed as posted. A simi- 
lar set of posted speeds or warning 
signs could be used for other dan- 
gerous situations, where the driver 
cannot be expected to foresee the 
difficulty. A blind curve that tight- 
ens up is an illustration of this. 
Such a program would reduce the 
number of signs and make the re- 
maining signs important.—W. I. E. 
Kamm, T. R. Gonpert, Hoboken, 
N. J. 


* 
Authoritative 
I think you will receive many 
high compliments on the article 
appearing under Bill Ullman’s by- 


* * 


line on Page 15 of the Aug. 2 issue. 

Frankly, it is the best written 
story of what has been transpiring 
in Washington that I have had the 
pleasure of reading, although I 
have seen similar articles in vari- 
ous publications. 

I think you were very fair and 
impartial in your reporting and 
gave credit in the places where 
credit was due—R. D. McKay, R. 
D. McKay Motor Co., Inc., Wichita, 
Kans. : 

* * * 


Thanks for the Facts 


Since becoming a provincial ex- 
pert by bitter experience on auto- 
mobile bootlegging, I have become 
a warm supporter of the publica- 
tions which report news on this 
disastrous national distribution 
malignancy. 

Please accept one man’s heartiest 
congratulations to Bill Ullman for 
the best single story and job of 
reporting yet made by any individ- 


Min 
Get t 


ual on NADA and Congressional 
activity (Aug. 2 issue, pages 15 
and 35). 

This composition was complete 
in every detail with many names, 
quotations, facts and authoritative 
opinions and was truly a credit to 
Congressmen, NADA staff, manu- 
facturers’ representatives and Avu- 
TOMOTIVE News. 

The complete detail and descrip- 
tion was most refreshing and in- 
formative all the way from Rep. 
Crumpacker’s statment, Fred 
Bell’s, Rowland Kirks’ perform- 
ances to the inclusion of Lois Ray. 

Your readers are vitally inter- 
ested in the most minute detail on 
these issues which should decide 
the fate of the authorized dealer 
who earnestly desires to be a qual- 
ity representative. 

Conversely, having been subjected 
to circumstances of war that make 
the auto trade appear easy, we 
obviously want to know as soon 
as possible if a high-pressure, no- 
ethics supermarket is the answer. 

Our small business is ready and 
has proved able to cope with what- 
ever problems there will be in pres- 
ent and future competition. But we 
want to know the rules, if any. 


Please keep up the detailed and 
objective reports. Most intelligent 


es saved mean ext | 
# jump on competitors with 


ECO ISLANDERS 


You know that every minute your shop staff can save 
is like money in your pocket. And one place you can 
save steps and time handling routine jobs is by cen- 
tralizing your air and water service right at your lift. 


ECO Remote Control Tireflators give you precision 
automatic tire inflation in seconds with overhead reel 
convenience — or by attachment to present air reel of 
any make. ECO Islanders provide complete automatic 
water and air service right at your fingertips — with 
fully automatic hose retraction. 


Ask your Bennett Representative for full details today 
— and remember, the business goes to the shop that’s 


most modern. 


FREE 


Write for your copy of AIR-31, John Wood 
Company's new guide to saving man-hours, 
increasing shop ovtput...and profits. 


JOHN WOOD COMPANY, Bennett Pump Division 
Muskegon, Michigan * Offices In Principal Cities 





people want to govern their policy 
formulation and actions on facts. 
Thanks again for such a wonderful 
job which fulfills a great need.— 
Henry B. Darina sr., (Chevrolet), 
Augusta, Ga. 
+ 


* * 


Looking for Birch 


I would appreciate any history 
you may be able to furnish me 
regarding the Birch automobile. 
The only information I have is 
that it was built in the year 1898. 
—Gordon Birch, Princeton, N. J. 

Eprror’s Note: Do any of our 
readers have information on the 
Birch? 


Murphy, Francis 
Get Regional 


Dodge Positions 


DETROIT.—L. F. Desmond, 
Dodge general sales manager, has 
announced the appointment of 


J. E. Murp 


James E. Murphy as Chicago re- 
gional manager and Victor Francis 
as Boston regional manager. 

Murphy has been Boston region- 
al manager since 1952. He previ- 
ously was assistant regional man- 
ager of the New York region, 
district manager in Pittsburgh and 
Youngstown and city manager in 
Pittsburgh. 

Replacing Murphy in Boston is 
Francis, who has been assistant re- 
gional manager there since May. 


Ullman 


(Continued from Page 14) 


29. W. I. Cleveland, of the Ameri- 


can Automobile Assn., has been 
named chairman of the conference 
arrangements committee. 

* 7” ca 
Pan American Boost 


AN ORGANIZED plan for the 
speedy completion of the Pan 
American Highway was the dom- 
inant achievement of the recent 
Pan-American Highway Congress, 
according to the International 
Road Federation, Washington, of 
which Robert O. Swain is executive 
director. 
cod nd * 


Clayton Act Text 


BTAINABLE at the Govern- 

ment Printing Office is a docu- 
ment containing the full text of 
the Clayton Act, which is described 
as “an act to supplement existing 
laws against unlawful restraints 
and monopolies, and for other pur- 
poses.” Its various sections cover 
discrimination in trade, interlock- 
ing directorates, holding companies 
and many other points of interest. 
The cost is five cents for the 15 
pages. 

* * * 

‘Progressive Oligopoly’ 

N Prof. Walter Adams’ “Struc- 

ture of American Industry,” the 
automotive industry is described as 
a “progressive oligopoly.” That 
means it is an industry in which 
competition works despite a very 
small number of competitors. Dr. 
Adams is a member of Attorney 
General Herbert Brownell’s com- 
mittee named to study the anti- 
trust laws. In his regular working 
hours, he is an associate professor 
of economics at Michigan State 
College. 

* oe * 


Standby Controls 


- event of a national emergency, 
the Government is ready to rush 
wage, price, rent and materials 
control through Congress in a jiffy. 
The controls study has been under 
way for more than a year, hence 
the readiness. The key stabiliza- 
tion man is Joseph G. Sherrard, lo- 
cated at the Office of Defense Mo- 
bilization. 7 ; 

The key materials man is Wil- 
liam J. Truppner, located at the 
Department of Commerce but un- 
der the direction of ODM. If any 
phase of emergency controls is still 
undecided, it probably is rationing. 
That is a toughie, they say. 


ENFIELD’S 
Always first with the latest 


and reliable -— 
as your right hand 


MINIFON... 


miniature recorder . - so small 
it fits into your pocket . . . con- 
venient wherever and whenever 


anything is to be recorded. 


MINIFON records interviews, 
speeches, important conversations. 


MINIFON gives 2 hours of hi- 


fidelity recording. 

MINIFON is completely self- 

contained and weighs little more 

than 2 pounds. 

Complete with stetho- 50 

Tames” = °289 
Write, Wire or Phone 

For Leaflet or Demonstration 

ENFIELD’S 

409 Lincoln Road 
Miami Beach Ph. 5-7111 


PORTABLE 
AUTO TURNTABLES 


Amazingly low in price and easily 
set up by you—ANYWHERE. 


As simple as that—AMER-STAGE portable 
turntables now bring top-flight showman- 
ship within the reach of every car deal- 
er's budget. Best of all, they can be 
quickly and easily moved to any spot you 
choose. 
Here is a rugged, all steel turntable, 
scientifically balanced to take all cars. 
Just plug in. For indoor or outdoor 
display. 
Write for illustrated folder No. 7 
AMERICAN STAGE 
EQUIPMENT, INC. 


805 East 134 St., Bronx 54, N. Y. 


: Every reader is a prospect 
in CAR LIFE —the maga- 
zine read by car owners only, 
with incomes twice the 

“ national average — and pur- 

; chasing ability to match. No 

. waste circulation. 100% 

; coverage. Lowest cost per 
thousand car owners. Car 
Life survey gives you the 

* facts. Send for it today. 
MOTOR PUBLICATIONS, 
270 Madison Ave., New York 


|| ARAN. Alea tees AROS NRE ase 


BRITISH FORD 
GERMAN FORD 
BRITISH NASH 


—PARTS IN STOCK— 
Write for Catalog 


Columbia Motor Co. 


245 W. S6th St., New Yerk 19, N. Y- 
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Galion Names Minnesota Representative 

GALION, O.—Truck Hoist & 
Equipment Co., Minneapolis, has 
been appointed Minnesota distribu- 





Galion Allsteel Body Co. 
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Benmatt Drive Safely create good will 
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ne i sean by fighting 
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own community 
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Start doing it today. 
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PORTABLE LUBRICATOR 





Air Primed ...No Compressor Needed 


% Ideal Portable Unit—for everyday or auxiliary use . . . indoors, 


outdoors, anywhere! 
%& One Hand Operation . . . has handy carrying strap! 
% Holds 5 Ibs. grease 
%* Powerful . . . Pressure to crack any fitting! 
% Light weight... only 15 Ibs. full! 
* Visual grease level indicator 
% Easy to Fill... . by hand or with gun filler unit. 


% Volume control nozzle . . . full swiveling . . . with pressure 


booster feature 
% One year guarantee 


See your ARO Jobber 
THE ARO EQUIPMENT CORPORATION, BRYAN, OHIO 


Aro Equipment of Canada, Ltd., Toronto 1, Canada 


® 
LUBE EQUIPMENT 


Also... AIR TOOLS .. . AIRCRAFT PRODUCTS 
. GREASE FITTINGS 





tors of Galion Allsteel dump bodies 
and hydraulic hoists, according to 





Wire Wheels 
Fading from 
Auto Scene 


(Continued from Page 2) 


wash racks charge extra for them), 
and have a tendency to fall off. 
Demand for imitation has fallen 
so much that a set, which former- 
ly sold for $75, can now be picked 
up for $14, one retailer said. 
* * * 


E. LYONS, executive vice- 

* president of Lyons, Inc., De- 
troit, which made stamped-out sim- 
ulated devices, said his firm sold 
a million dollars worth last year, 
but has sold almost none this year. 

A representative for Motor 
Wheel Corp., Lansing, said: “The 
market not only is fading, it has 
faded.” Motor Wheel has made 
wire wheels for Chrysler Corp., 
Packard, Hudson and Kaiser. It 
still has a few orders to fill, but 
that will be the end. Last year 
Motor Wheel shipped 15,000 sets. 

A spokesman for Kelsey - Hayes 
Wheel Co., Detroit, said he couldn’t 
make any statement about past, 
present or future sales. K-H is cur- 
rently making wire wheels for 
Buick and Cadillac. 

” * > 

E wheels still are standard 
equipment on the Cadillac El 
Dorado, the Packard Caribbean and 
the Buick Skylark, and optional on 
some other models. Chrysler Corp. 
also still carries them as optional 

equipment. 

Some buyers believe that wire 
wheels are beneficial for cooling 
brakes. Engineers, however, point 
out that brakes are constructed 
to operate at peak efficiency with 
regular wheels. The extra air 
which whistles through spokes 
does not materially aid braking, 
they say. 

It was pointed out that wire 
wheels cost so much because each 
spoke, nipple and rim has to be 
plated separately before assembly. 
The cost for chroming each wheel 
alone amounts to some $25, it was 


reported. 


iNew Departure 


Promotes Three 


BRISTOL, Conn.— Appointments 
involving three men within the 
sales department of New Depar- 
ture division of 
General Motors 
have been an- 
nounced by Rob- 
ert T. Collins, the 
division’s sales 
manager. 

Robert H. Wil- 
kie, former man- 


ing and sales 
promotion, be- 
comes eastern 
regional sales 





R. H. Wilkie 
manager, succeeding James P. Gil- 
lilan, who assumes the position of 
assistant to the sales manager in 
which he will handle special and 
important projects. Robert E. Ran- 


del, formerly supervisor of mar- 
keting services, succeeds Wilkie. 
The appointments are effective 
Oct. 1. 

Wilkie has fulfilled several key 
manufacturing, engineering and 
sales assignments in his eight-year 
career with the division. Gillilan’s 
19-year association with the firm 
has been devoted to sales activities. 
Randel joined New Departure in 
1949 and spent several years in pro- 
duction control prior to entering 
the sales organization. 


Big Sales Month 
Reported by AC 


FLINT.— Record-breaking spark 
plug and oil filter sales in August 

were announced last week by the 
AC Spark Plug division of General 
Motors. 

Joseph A. Anderson, general man- 
ager, said the shipments from AC 
“represent actual orders and sales 
and are not an inventory buildup. 

“Our spark plug and oil filter 
shipments last month, for thé re- 
placement field, were the greatest 
in history,” he said. “Furthermore, 
we are optimistic about business in 
the months to come. The outlook 
is definitely good.” 

Edgar H. Francois is manager of 
replacement sales. 


ager of advertis- | 
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Thermostat Plant Expands 


MILFORD, Conn.—Ground has|trols Co. The plant will contain 
been broken here for a $2 million | 180,000 square feet of floor space on 
plant of the Bridgeport thermostat |15 acres, compared with 95,000 
division of Robertshaw-Fulton Con- | square feet in the present facilities. 


’ Your sales opportunities GROW 


with The Oregonian's growing circulation . . . 


THE OREGONIAN LEADS THE 
2nd DAILY PAPER BY 22% 


TOTAL CIRCULATION* 
(That's a daily lead of 40,726) *ABC Publishers’ Statements for 6 


months ending March 31, 1954. 
+ + and The Sunday Oregonian leads the 2nd Sunday paper by 81,286* 


the Oregonian 


PORTLAND, OREGON 





229,132 Dally 
292,332 Sunday 


Represented Nationally by Moloney, Regan & Schmitt, Inc. 











WHEN WILL 
BLAKE’S CAR 
BE READY? 





Auto dealers report 


207050” MORE SERVICE JOBS 
with Executone 


With Executone you just push a 
button and talk, Production is 
continuous and uninterrupted. 
Executone helps you turn out 
more service jobs with your pres- 
ent facilities...helps increase 


your profits! 


SERVICE on Your Premises 


Executone factory-trained technicians in your 
area provide prompt dependable service— 
right on your premises —whenever required ! 


Lecilone 


INTERCOM, VOICE-PAGING AND 
SERVICE DISPATCHER SYSTEMS 


Large and small dealers every- 
where are selling more customer 
labor and building good will with 
Executone Intercom. Jobs are 
routed, parts and tools ordered, 
information exchanged—all with- 
out wasteful running around. 





! 
! 
| 
! 
| 
J 





EXECUTONE, INC., Dept. J-7 
415 Lexington Ave., New York 17, N. Y. 
Without obligation, please send booklet describing 
how Executone helps turn out more service jobs. 
Name. 
FR aia icccceetecicnnieaniiie SR i a ice a 
Address. SS 

In Canada—331 Bartlett Ave., Toronto 
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Monthly Scorecard on New-Car Sales 


JANUARY 
Make 
Chev. 
Ford 
Plym. 
Pontiac 
Mercury 


Make 
Chev. 
Ford 
Buick 
Olds. 


Plym. 
Pontiac 


1953 Pos. 
129,764— 1 
90,112— 2 
43,549— 4 
31,690— 6 
54,207— 8 
38,314— 5 
21,317— 8 
30,249— 7 
9,726—13 
14,771—11 
15,076—10 
19,318— 9 
11,620—12 
4,596—16 
1,725—14 
71,541—15 
4,521—17 
2,559—18 
1,000—19 
2,920 


540,575 


Used Cars Still Strong as 


| FEBRUARY 
Make 


34,680— 4 


Make 1953 Pos. 
Ford 712,500— 2 
Chevrolet 137,390— 1 
Buick 47,526— 4 
Olds. 35,092— 6 
Plymouth 58,405— $8 
Pontiac 42,360— 5 
17,768— 8 
31,651— 7 
10,324—13 
14,0381—11 
15,307—10 
17,079— 9 
11,717—12 

5,010—16 
7,348—15 
7,710—14 
3,942—17 
2,657—18 
1,142—19 
3,234 


1954 Pos. 
1—168,804 
2—152,028 
38— 52,753 
4— 44,234 
5— 42,776 
6— 33,883 
I— 27,972 
8— 14,114 
9— 11,650 
8,805 
8,728 
8,170 
6,701 
3,812 
3,713 
3,105 
1,914 
891 
97 
2,603 


Total All Makes 


596,753 542,193 


69,922— 2 | 


| MARCH 


1953 Pos. 
81,076— 2 
116,786— 1 
41,422— 4 
28,751— 6 
47,768— 3 
33,210— 5 
21,557— 8 
25,717— 7 
9,940—13 
13,600—10 
11,822—I11 
16,005— 9 
10,062—12 
7,943—14 
2,510—18 
6,160—15 
5,075—16 
2,659—17 
1,280—19 


Make 
Ford 
Chev. 
Buick 
Olds. 
Plym. 
Pontiac 
Mercury 
Dodge 
Cadillac 
Chrysler 
Stude. 
Nash 
DeSoto 
Packard 
Lincoln 
Hudson 
Willys 
Kaiser 
Henry J 


11— 
12— 
13— 
14— 
15— 
16— 
17— 
18— 
19— 


JULY 
Make 
Chev. 
Ford 
Buick 
Olds. 
Plym. 
Pontiac 
Merc. 
Dodge 
Cadillac 
Stude. 
Chrysler 
Nash 
DeSoto 
Hudson 
Lincoln 
Packard 


1953 Pos. 
128,040— 1 
99,1738— 2 
43,194— 4 


12,178—11 

11,185—12 
6,236—15 
4,435—16 
6,470—14 
3,140—17 
2,067—18 
1,173—19 
2,699 


474,316 


‘04. Cleanup Gains Momentum 


- (Continued from Page 1) 
decrease is being paced by a cor- 
responding drop in stocks. 

Some dealers aren’t selling any 
new cars at all—because they have 
nothing left to sell. 

> ~ * 

NEW cars in several of the 
Chrysler Corp. lines have been 
cleaned out in several metropoli- 
tan centers, according to reports, 
and retail buyers are having a nar- 
rower choice even in high-volume 
lines in some sections—particularly 

on the west coast. 

With 1954 models still being 
turned out in only eight lines, 
new-car sales volume will, of ne- 
cessity, continue to shrink during 
this period of changeover. 

This is the situation that has 
propped up the used-car market. 
The tightening supply of new cars 
has led to an inordinate used-car 


How They Fared 


New-Car Sales 


July vs. June, 1954 


demand, with the orderly cleanup 
benefiting both new-car and used- 
car dealers. 

Dealers, who already have clean- 
ed out their '54s, and who won’t 
receive ’55s for some time, have 
turned to a “used-car living.” Their 
entry into the wholesale buying 
market has spurred bidding among 
the used-car regulars. 

* oJ ca 


FHporans for some big-city deal- 
ers have been reported scour- 
ing small towns, trying to pick up 
both new cars and clean used units. 

In some wholesale market cen- 


MoPar Names 4 
To Executive 


Sales Positions 


DETROIT.—Four executive sales 
appointments were announced last 
week by MoPar, Chrysler Corpora- 
tion parts division. 

S. J. Wall, MoPar sales director, 
named Roy W. McAda as sales su- 
pervisor of western _ regions; 
George W. Warner, sales super- 
visor of eastern regions; De Vere 
H. Woodruff, sales supervisor of 
wholesaling and distribution, and 
S. J. Henning, sales supervisor of 
merchandising and sales programs. 


Bonzer, Western Products 
Consolidate Operations 


LONG BEACH, Calif.—Merger of 
Bonzer Mfg. Co., Long Beach, with 
Western Products Co., Inc., Los 
Angeles, has been announced by 
Lawrence W. Bonzer, newly elect- 
ef president of the combined opera- 
tion. 


The two firms, which for seven 
years have been manufacturing 
automotive accessories, have been 
consolidated into one producing 
corporation, but with individual 
corporate structures intact. Burnell 
Koolish, Linn Bowling and Bonzer 
are members of the board of di- 
rectors. 


ters, the new-car dealers’ shifted 
emphasis has kept prices and 
sales ratios high. In other areas, 
it has kept used-car prices from 
declining as rapidly as would 
normally be expected at this time 
of year. 

The overall effect is that the 
used-car market is inching — in- 
stead of diving — toward lower 
levels. 

Market observers are inclined to 
agree that this is only delaying a 
further adjustment in used-car 
prices. Buyers for new-car dealers, 
they point out, are going to quit 
cold when ’55s become available. 

* * * 
As A direct result, they feel, the 
used-car market will suffer an 
abrupt and severe price break, ad- 
justing to more realistic levels over 


APRIL 
Make 
Chev. 
Ford 
Buick 
Olds. 
Plym. 
Pontiac 
Mercury 
Dodge 
Cadillac 
Chrysler 
Stude. 
Nash 
DeSoto 
Packard 
Lincoln 
Hudson 
Willys 
Kaiser 
Henry J 
Misc. 


1954 Pos. 
1—126,255 
2—121,475 
3— 50,359 
4— 38,643 
5— 37,926 
6— 32,560 
I— 25,603 
8— 14,148 
9— 11,169 
9,794 


Conn. Association 
To Convene in 


Hartford Oct. 26 


HARTFORD, Conn.—This year’s 
Connecticut Automotive Trades 
Assn. convention will be held here 
Oct. 26 at the Statler Hotel, accord- 
ing to William E. Mason, president. 

NADA President Charles C. 
Freed will be the featured speaker, 
reporting on NADA activities and 
outlining the national association’s 
plans for improving the auto deal- 
er’s position. 

Other speakers will include both 
local and national leaders among 
new and used-car dealers, repair- 
ers, jobbers and finance men. 

Convention committee members 
are Joseph S. Santin, Mystic, chair- 
man; Robert E. Wright, Hartford; 
Theodore C. Mallon, Norwich; Louis 
T. Dobey, Bridgeport, and Morris 
Lipman, West Hartford. 


William Ullman, tops among Washington 
automotive newsmen, reports each week 
on news affecting the auto industry in 
Automotive News. 


New-Car Stocks Dip 


Inventories Are Down Near 400,000 Mark 
First Time in 20 Months 


(Continued from Page 1) 


tailment this month with produc- 
tion slowed down to a walk. 
* * * 


ACS to a survey in con- 
nection with the new-car in- 
ventory compilation, a majority of 
dealers in widely scattered areas 
has found this year’s cleanup shap- 
ing up better than last year’s. 

A typical comment: Even though 
market conditions may be unim- 
proved, at least there are fewer 
cars to sell. 

In connection with September’s 
count of 402,425, a glance through 
AvuTomoTivE News’ records shows 
that dealer stocks in February, 
1953, totaled 412,035 units. 


+ * * 

"= was a high point reached 

after a long period of tight in- 
ventories which followed the Kore- 
an outbreak, Government-imposed 
production controls and a major 
steel strike. 

By March of 1953, stocks rose 


* * ® 


New-Car Stocks 


In Field, In Transit 


(Compiled by Automotive News) 


Dealers’ 
Cars Total 
tn 


Field 


Cars In 
Transit 
te 

Stocks 
-- 251,754 
50.... 276,136 
..-. 247,680 
.--- 239,642 
- 305,888 


a period of a few days rather than |} 


several weeks. 
Meanwhile, however, used cars 
are riding high. 


Used-car operators are keeping a |< 


wary eye on the market. They feel 


it is more important than ever}: 


right now to play it cozy, to avoid 
being caught with an expensive 


stock when the market breaks. 
* ca * 


CCORDING to Automotive} | 


News’ index, the overall aver- 
age price of used cars sold at 


wholesale auction last week de-| cet. 


clined $2 to $761. 
The price of '54s advanced $21 to 
$1,882 and ’47s went up $1 to $181. 

All other models declined as 
follows: ’53s, down $9 to $1,260; 
49s, down $8 to $362; ’52s, down 
$7 to $951; ’48s, down $6 to $243; 
51s, down $5 to $692, and ’50s, 
down $4 to $514. 

Sales fell to 68 percent of offer- 
ings, putting the demand ratio be- 
low 70 percent for the first time in 
10 weeks. 

The price spread between mod- 
els, after last week’s adjustments, 
was (previous week’s spread in pa- 
rentheses): ’54 to '53, $622 ($592); 
53 to °52, $309 ($311); ’52 to ’51, 
$259 ($261); ’51 to ’50, $178 ($179); 
50 to ’49, $152 ($148); ’49 to ’48, $119 
($121), and °48 to °47, $62 ($69). 


to 476,211 and then did not fall 
below the 500,000 bracket until 
last December’s 459,876. The 464,- 
725 cars in stock noted in Janu- 
ary of this year marked the start 
of another spiral which crested 
at 607,275 in May. 

The current 402,425 is the lowest 
point recorded since the gradual 
abandonment of output curbs and 
the return of an unfettered market. 


McCulloch Offers 
Supercharger to 


Ford, L-M Deals 


LOS ANGELES.—Plans for na- 
tional distribution of McCulloch 
superchargers have been announced 
by C. F. Breer, sales vice-president 
of McCulloch Motors Corp. 

Paxton Products, 827 W. Olive 
St., Inglewood, Calif, has been 
named national distributor. 

The company will first offer su- 
percharger dealerships to Ford and 
Lincoln-Mercury dealers through- 
out the United States, Canada and 
Mexico, Breer said. A limited num- 
ber of dealerships also will be avail- 
able to specialty dealers who have 
approved installation facilities, he 
said. 

Complete supercharger installa- 
tion kits for recent models of Ford, 
Lincoln and Mercury are available 
now, Breer said, and kits for other 
makes are in preparation. 

Breer said that with a McCulloch 
supercharger, a 1954 Ford develops 
approximately 175 horsepower; Mer- 
cury, 213, and Lincoln, 280. 

The McCulloch is a centrifugal 
type supercharger, with a self-con- 
tained lubrication system and a 
ball-bearing stepup drive. It also 
incorporates a variable-speed device 
automatically controlled by mani- 
fold pressure. 


300/30 Shows Slated 


At Rock Island 


2|And Hutchinson 


62,500 508,165 
= 57,000 *447,854 
-. 352,025 50,400 402,425 
t Field stocks include cars actually at 
dealerships, those warehoused by dealers 
and factories, and demonstrators. 
* Revised. 


Ryan with Denver Firm 


Harry P. Ryan, former dealer in 
Port Huron, Mich., has purchased 
an interest in Howry-Berg (Chrys- 
ler-Plymouth), Denver. The firm 
will operate under the name of 
Berg & Ryan, Inc. 


ROCK ISLAND, Ill.—The Quad- 
City Autorama has been scheduled 
for Jan. 29-Feb. 6 at the Rock Is- 
land Armory, G. LaVerne Flambo, 
show director, announced last 
week. 

Cities taking part in the show 
include Davenport, Ia.; Moline, IIL; 
East Moline, Ill., and Rock Island. 

Meanwhile, in Hutchinson, Kans., 
J. M. O’Mara, show chairman, an- 
nounced that the Hutchinson Autco- 
mobile Dealers Assn. will sponsor 
the third annual Kansas Automc- 
bile Show March 4-6 at the Hutch- 
inson Sports Arena. 
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9 SYSTEMS 
TO CHOOSE FROM! 


1. Underfloor disappearing single type—3” 
2. Underfloor twin disappearing type—3” 
3. Underfloor twin plug-in type—3” 

4. Underfloor single plug-in type—3” 

5. Overhead Salles eae 8 type—3” 

6. Overhead hanging type—3 


7. Overhead wall plug-in ty; 
8. Underfloor disappearin on duty—4” 


(for trucks bused. 
9. Overhead hanging pony Bg —4” 
(for trucks and 


Write for our new Illustrated catalog. 


“The Worlds Finest Exhaust System" 


ENGWALD CORPORATION 


357 Lafayette Ave., Brooklyn, N. Y. 
ELLE LEI Te eT 


EASIEST Heater of All 


to Install! 


) No Holes 
To Drill! 


For ’53-’54 
Popular Make Cars 


ee 
HaDees 
Write for free illustrated folder 


HaDees Heater Div., Gabriel Co. 
Rockford, Ill. 


AUTO 
TURNTABLES 


Manatactared by 
Macton Machinery Co. 


DYKE LANE 
Stamford 2, 
Conn. 


lt Ca 8 eT TE oy 


Read Editor Sampson's article 
on Dual Exhaust Equipment in 
this issue. There’s a big “plus” 
profit in the installation of 
Duals. And Douglass builds the 
best for your 1954 models. 
Write for complete information. 


DOUGLASS MUFFLER MFG CO 
1916 West Valley Boulevard 


INU taal 1 ee taal) 





1281 SO. CHEROKEE 
DENVER, COLORADO 


STEMAC coves 





100 Feet of 48-12” x 18” Pennants 
All-Weather Durefilm On'y $6.00 
Money refunded if not satisfied. 


MYRLO COMPANY 
2168 W. 25th., Cleveland 13, Ohio, dept. N 
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Ps | NADA Chiefs Discuss Bid to Next Congress .. . 


ume svsreus| (Vew Anti-Bootleg Drive Charted 


clinic held Sept. 9 in Columbus, O.| associations said a farflung anti- 


(Continued from Page 1) 


tion of policy, be prepared for sub- 
mission to the next meeting of the 
board of directors, scheduled for 
Jan. 28 in Chicago. 

“This booklet,” said Freed, “has 
long been needed and when it is 
published at our Chicago conven- 
tion, no one will be in doubt as 
to where NADA stands on all 
major problems and where we 
intend to go.” 

Final provisions were approved 
for the publication of a manual for 
the national “make” advisory com- 
mittees for NADA. These commit- 
tees will meet in Chicago Jan. 30. 

The committee took no action on 
territory security. NADA members 
have until Sept. 30 to vote in a 
poll on whether they want territory 
security. The committee expressed 
hope that every dealer would vote. 

“NADA is a democratic organi- 
zation,” Freed said, “and its ac- 
tions on major programs like ter- 
ritory security must come das a 
mandate from the entire member- 
ship. We did not feel that we had 
such a mandate and that is why 
we sent out the questionnaire last 
week. 

“T’d like to point out that NADA 
must wait until this survey is over 
before we can take any action at 
all on territory security.” 

* * * 

HE committee also heard a re- 

port on the newly created Au- 

tomobile Retailing Institute, given 
by NADA Director Walter B. 
Cooper. 

Cooper said that results from 
the single appeal made to mem- 
bers had been gratifying. Repre- 
sentatives of the Committee and 
staff will discuss the institute in 
detail at a number of state as- 
sociation conventions during the 
next few months, Cooper said. 

Following that was a report on 
NADA’s first top management 


Houston 


(Continued from Page 3) 


some 250 players in four leagues to 
over 3,000. 

Plans for the show have been in 
the making for nine months. Harry 
J. Burkett, president of Burkett 
Motors, heads the executive com- 
mittee of the dealer association, 
and James A. Stillwell leads the 
executive committee of Rotary Ac- 
tivities. 

The show will be under the di- 
rection of Frank S. Reinhardt, who 
has handled auto shows at Des 
Moines, Minneapolis, Memphis and 
New Orleans. Reinhardt is general 
manager of A. C. Burton Co. 

A show office has been opened 
at 410 Stewart Bldg. Reinhardt 
said that approximately 70,000 feet 
of the 141,750 feet of display space 
available, including all space in the 
Coliseum proper, had been rented. 

Reservations are being accepted 
for the approximately 71,000 square 
feet remaining in the Coliseum 


annex, Exhibitor’s Hall. 
7 o * 


The holding of these clinics, where 
dealer operational problems can be 
thoroughly discussed and concrete 
suggestions made, is a forward 
step in NADA’S management aids 
program, Freed said. 
* * - 
ADA, meanwhile, announced 
that Horace E. Henderson, 
former national president of the 
U. S. Junior Chamber of Com- 
merce, has joined the NADA staff. 

Frederick J. Bell, executive 
vice-president, said Henderson 
will act in a liaison capacity be- 
tween the national association 
and local and state dealer groups. 
He will also spearhead NADA’S 
movement in the interest of 
younger automobile dealers. 

“For some time,” Bell said, “we 
of NADA have regarded it as es- 
sential that the younger men in 
our industry—men whose business 
experience has not included the 
various cycles of economic condi- 
tions—receive special aid and en- 
couragement in the field of general 
management. 

“Henderson possesses the back- 
ground and qualifications neces- 
sary to deal ably with this impor- 
tant segment of tomorrow’s indus- 
trial leaders.” 

* * 


Colorado Dealers Told 


Of Anti-Bootleg Plans 


COLORADO SPRINGS, Colo. — 
An anti-bootleg clause will be in- 
cluded in proposed legislation to 
be placed before the next Con- 
gress, the Colorado Automobile 
Dealers Assn. was told at its con- 
vention at the Broadmoor Hotel 
here. 

Rowland F. Kirks, NADA gen- 
eral counsel, said the clause would 
reinstate in franchises the provi- 
sion forbidding new-car dealers to 
wholesale cars to used-car dealers. 

The Colorado association 
elected the following new officers 
to be installed Jan. 1: President, 
Sam Marcus, Denver; vice-presi- 
dent, Reed C. Miller, Grand Junc- 
tion; treasurer, John W. Hyer jr., 
Denver, and secretary, Vern C. 
McCallister, Del Norte. Marcus 
succeeds Harold N. Pullen, Fort 
Morgan. 

J. Clifford Hartman, Montrose, 
and Forrest S. Knox, Loveland, 
were elected regional vice-presi- 
dents. Reelected regional vice- 
presidents were Charles S. Hover 
and M. Bernard Mahoney, Denver; 
G. L. Wicland, Greeley, Henry 
Chapman, Monte Vista; James 
Paugh, Pueblo, and Claude P. Fer- 
guson, Craig. 

Walter A. Cooper, Fort Collins, 
was reelected to a three-year term 
as Colorado’s representative to 
NADA and was also elected a 
member of the executive commit- 
tee of CADA. 


Tom Braden, Denver, is execu- 
tive secretary of the association. 

In convention addresses, offi- 
cials of both state and national 


oOo 





Houston Dealers, Rotary Join Forces— 





Officials of the Houston Automobile Dealers Assn. and Rotary Activities sign the 
‘| contract for an automobile show Jan. 8-13, the first ever to be held in Houston. Al! 


profits will go to Rotary’s funds for Little League baseball. Seated (from left) are 
Harry J. Burkett, chairman of the executive committee of the Houston Automobile 
Dealers Assn., and James A. Stillwell, chairman of the Rotary Activities executive 
committee. Standing: Frank S. Reinhardt, Houston automobile man who will be 
director of the show; Robert A. Childers, Rotary chairman of ticket sales, and Sam 
White, president of the dealer association. 





bootleg program is now getting 
under way. 

Delegates were told that bootleg- 
ging is being attacked through 
legislative channels and a nation- 
wide program designed to educate 
the public to the advantages of 
buying new cars through fran- 
chised dealers. 

Joseph J. Marsh, Denver Ford 
deaJer and a witness at recent Con- 
gressional hearings on the pro- 





August Bootleg Sales 


Total 178 in N. C. 


RALEIGH, N. C.—The North 
Carolina Automobile Dealers 
Assn. has reported that bootleg 
sales in this state totaled 178 
units in August, bringing the 
year’s total to 1,089. 

August bootleg sales are as fol- 
lows: Chevrolet, 97; Ford, 42; 
Cadillac, 9; Oldsmobile, 8; Plym- 
outh, 7; Mercury, 6; Buick, 5; 
and one each for DeSoto, Pack- 
ard, Pontiac and Studebaker. 








61 


| posed legislation, and Walter A. 
| Cooper, Fort Collins Chevrolet 
dealer, also spoke in regard to the 
proposed law to outlaw bootleg- 
ging. 

Kirks, after describing the pro- 
posed anti-bootleg legislation, ex- 
plained other features of NADA’s 
legislative program. 

It includes the eventual elimina- 
tion of excise tax on cars, he said, 
as well as the preservation. of the 
status quo on wage and hours laws 
and the removal of dealers from 
jurisdiction of the Taft-Hartley 
Act. 


The national education pro- 
gram was explained by Walter 
M. Kiplinger, NADA public rela- 
tions director. A fund - raising 
drive for the program already is 
under way. An “Automobile Re- 
tailing Institute” is being formed, 
he said. 


Kiplinger warned that the auto 
industry must clean up its own 
problems or find itself operating 
under Government controls and 
commissions. 

Kip Kelley, of Life magazine, 
showed a film on the industry; 
Alexander Lindsay, Denver, dis- 
cussed the Colorado Revenue Act 
of 1954, and Fred Portruch, Los An- 
geles, led a discussion on employer- 
employe relations. 








PROTECT YOUR SHOWROOM FLOOR WITH D & M UNDER CAR COVERS 







® Quick, Easy 
Installation 


® Cannot Be Seen 
® Treated Material Resists 
Oil, Grease, Water and Fuel 
® Eliminates Unsightly Drip Pans 
Large Buick and Cadillac 
Slightly Higher 


$13. 50 


For Standard Models 
F. O. B. Detroit 
When Ordering, Give Make 
of Car 


D & M TRUCK TOP CO. 


12186 Petoskey, Detroit 4, Michi 


igan 
Manufacturers of Stake and Pick-Up Tops 


PHONE: WEbster 3-1613 











ADVERTISEMENT 





21-FOOT UMBRELLA FOR CAR LOTS— 


The McFarland “GREAT” UMBRELLA (21-foot spread) and new ‘“WHIRLABOUT,"” the 
“GREAT” UMBRELLA that turns, cre now working for progressive lots in 43 states, from 


coast to coast. A “GREAT” UMBRELLA will make your lot more attracti 


your sales 


ve—help 
and make you money! For full information, call, wire or write McFarland “GREAT” UM- 
BRELLA CO., Division of McFARLAND Awning Corp., 742 S. W. 8th Street, Miami, Florida. 
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HERMAN BODY CO 


YOU NAME IT — WE BUILD IT 
There is a HERMAN BODY 
CCT TT ae me Se 

specific needs... 
HERMAN REFRIGERATED 
MILK DELIVERY BODIES. 


COLDAIRE 


Drive-On-The-Road Refrigeration 
. SELF reaper M 


Plug-In Refrigeration for uvee 
ne tet thers M 
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= 20 & > lanl a > <9 
WHOLESALE 
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Delivery Body 
Delivery Mainta " 
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Car, Truck Output Estimates 


By Automotive News 
PASSENGER CARS 


(U. 8S. PRODUCTION ONLY) 





Weck Week dan, 1 Jan. 1 
Ended Same Ended Sept., to to 
Sept. 18, Week, Sept. 11, 1954, Sept. 19, Sept. 18, 
1954 1953* 1954* To Date 1953* 1964* 
AMERICAN MOTORS 2,260 3,354 1,813 5,408 170,021 70,554 
edocs 860 —-:1,648 667 2,029 61,279 23,064 
Nhl Aa 1400 1,706 1,146 3,879 108,742 47,490 
CHRYSLER CORP. .... .......... 16,059 324 $24 936,968 459,363 
ED ceSuicatccctladovs. . casewstl 1 Dhoeées 123,492 66,821 
NS asaatbics Svea deal, MU.» “sslsecen:, , vienna 98,381 45,895 
ee i scsekchins tix oabe 225,503 85,754 
I iia rsdeetniasens saeetiniias 10,392 324 (824 489,592 260,893 
FORD MOTOR ........... $2,210 30,093 25,981 77,513 1,076,153 1,279,886 
Nr Siab sche ddessns 27,600 21,293 22,161 66,295 821,878 1,052,161 
I a vass oe scosssscess: 520 4 374 1,315 35,178 28,566 
Mereury oo... 4,090 8,796 3,396 9,903 219,097 199,159 
GENERAL MOTORS .. 21,225 51,606 40,624 86,869 2,191,830 2,117,585 
a 9,850 9,820 10,146 24,048 396,180 400,368 
SMI visas ditvatvisanistiee 2,550 1,268 2,019 6,086 80,547 89,515 
Chevrolet ...........cc0.. 25 $81,201 19,758 31,783 1,130,652 1,053,764 
Oldsmobile _.................. 8,300 3,042 8,216 21,797 263,828 319,989 
EE 0 sccsipeniisiacts a. aces 6,275 485 3,155 320,623 253,949 
KAISER MOTORS .... 125 1,041 187 829 56,232 165,016 
nh Sr) it aae! § Zac” Whee 2 rides 19,692 5,803 
gaa 125 = 1,041 187 $29 36,540 9,213 
S-P CORP, .0......cccccccc. 1315 3,304 860 1,743 223,112 76,347 
III isichinesicnccss.nsecs O° Sack 504 1,339 72,354 25,502 
Studebaker .................. 805 3,304 356 404 150,758 50,845 
Total Cars, U. S. ...... 57,135 105,457 69,739 172,186 4,654,316 4,018,751 
*Revised 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week dan, 1 Jan, 1 
Ended Same Ended Sept., to to 
Sept. 18, Week, Sept. 11, 1954, Sept. 19, Sept. 18, 
1954 1953* 1954* To Date 1953* 1954* 
CHEVROLET ............... 2,300 6401 4,339 10,374 283,558 243,598 
DIAMOND T. .....0..0.00...... 65 175 55 159 ~—- 6,337 2,471 
I 8 3 eo a oa 40 18 $2 9€ —_ 2,092 2,315 
SI sscachicdk ssississosasace 1,500 979 1,183 2,723 76,637 63,711 
MI sees sssecsasern ~ voccavssos ee ional Se 1,609 2,049 
SN 5025s ssaatsdcsssasoocss 4,450 8,684 3,532 10,788 220,930 222,026 
Rs ceinas eit 1,000 1,354 805 2,511 90,255 57,861 
INTERNATIONAL 1490 2,430 1,206 3,070 92,496 71,080 
I ic sescscectucesitertecseioons 140 237 68 208 «868,515 2s 4,786 
Cee 60 295 48 139 11,756 6,061 
STUDEBAKER. ............ 140 $15 48 188 30,547 9,067 
RINE cscinssacsetpesnnsssncseae 225 296 170 529 10,507 7,629 
IE hs ciara 2,025 1,758 1,288 4,263 62,106 46,390 
MISCELLANEOUS ....... 65 252 56 159 10,873 3,883 
Total Trucks, U. S. .. 13,500 23,307 12,830 35,207 908,218 742,927 
Total Cars, Trucks, 
BI eran i 70,635 128,764 82,569 207,393 5,562,534 4,761,678 
Total Cars, Trucks, 
Canada. .......:.::...,....... 2,100 8,006 1,990 5,006 359,579 293,542 
Grand Total, 
Cars and Trucks, 


. 72,735 136,770 84,559 212,399 5,922,113 5,055,220 


*Revised. Miscellaneous includes Astecar, Corbitt, Marmon H., Brockway, Four-Wheel 


ey Sterling, Nash, ete. 


lees Army Utility Unit 
Completed by Ford 


(Continued from Page 2) 


and increased performance, the 
Ford XM-151 has low pressure, 
wide tread tires, better driving 
characteristics and more gas econ- 
» omy,” declared MacPherson. “The 
XM-151’s parts are designed for 
maximum interchangeability.” 

The XM-151 features four-wheel 
independent suspension utilizing 
coil springs. Ball-joint front sus- 
pension is used, and the clutch and 
brake are suspended. Its 
four-wheel-drive front axle can be 
engaged or disengaged without us- 
ing the clutch. 

* More comfortable seats are 








placed quickly under field condi- 
tions. For example, the entire front 
suspension assembly—wheels, ax- 
les, brakes, springs, ball-joints and 
differential—can be removed and 
replaced in slightly over half an 
hour, according to Ford tests. 

Since the XM-151 ig an experi- 
mental model, its design will be re- 
fined for specific military uses dur- 
ing the Ordnance Corps tests. Ford 
has been awarded a followup con- 
tract as engineering consultant 
during the tests. 

Other general specifications of 
the new vehicle (compared with 
the current Army Jeep) are, ac- 
cording to Ford-supplied figures: 

Overall width, 62 inches (com- 
pared with 60.6); overall height, 
67.1 inches (compared with 72.5); 
average turning radius, 17.9 feet 
(compared with 18.5); horsepower 
per ton of vehicle weight, 41.5 
(compared with 32.3); four speeds 
forward, compared with three in 
the Jeep; tire size, 7:10 by 15 (com- 
pared with 7:00 by 16); fuel tank 
capacity 17.3 gallons (compared 
with 16.5). 
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As Chevrolet Changes Over... 


Ford to Win Output Lead Today 


(Continued from Page 1) 


to begin producing 1955 models in 

the first week of October. 
Chrysler Corp.’s divisions, 

which closed the latter part of 

August for changeover, are get- 

ting ready to resume output and 
cars should begin coming off the 

lines next week. 

The other maker now down for 
changes, Packard, extended its run- 
out by three days and wound up 
last Thursday (Sept. 16). It will be 
down for about 60 days, because it 
also is moving its final assembly 
plant to another building in Detroit. 


7” = = 

@ TUDEBARER, which today 

(Sept. 20) begins its third week 
of producing 1955 models, was hit 
by a short walkout last week but 
output was not greatly affected. 
Work was resumed the next day. 

Ford division last Wednesday 
(Sept. 15) began volume produc- 


Watts Cited for Antique 


Frankie Watts, Miami, foreign- 
car dealer, has received a commen- 
dation from the Antique Automo- 
bile Club of America. He was hon- 
ored for his restoration of a 1906 
Buick truck. Watts also has re- 
stored a 1910 Pierce-Arrow and a 
1904 Franklin. 


aon of the Thunderbird and re- 
plans to turn out 10,000 
in the next year. 

Of last week’s car production, 
Ford Motor accounted for 56.4 per- 
cent and General Motors for 37.1 
percent. In the preceding week, 
Ford built 37.2 percent and GM 
turned out 58.3 percent. 

Through last Friday U. S. firms 
had produced 4,018,751 cars and 
742,927 trucks so far this year, de- 
clines of 13.7 percent for cars and 
18.2 percent for trucks from the 
like 1953 period. 

+ + 7 
Pee output is down on a 
parallel basis. This year’s pro- 
duction so far totals 293,542 cars 
and trucks, down 18.4 percent from 
last year. 

Last week in Canada only Ford, 
International Harvester and 
Chrysler Corp. were producing, 
and the latter made only a hand- 
ful of 1954-truck models. All other 
Canadian firms are closed. GM is 
slated to resume truck operations 
this week and cars next week. 

Chrysler of Canada expects to in- 
crease production and sales sub- 
stantially, it was said last week by 
E. C. Row, general manager. He 
said Chrysler’s $41 million expan- 
sion program is nearly completed. 

“We will be in a position to pro- 





Service Schools in Field 


Programs of Makers 


and Suppliers Cover 


Variety of Topics 


—— the convenience of dealers and service managers who 
are interested in service-training schools, here is a list 
of such programs now in force by vehicle makers and sup- 


plier firms: 
FOR ALL SERVICEMEN 
ALLEN E.ectric—Course on elec- 
tric servicing and engine perform- 
ance—at plant, 2101 N. Pitcher St., 
Kalamazoo, Mich. 


Bear MaNuracturinc—Courses on 
alignment, balancing, car and truck 
frames, wheel straightening, safety 
inspection, customer reception and 
power steering. Schools begin every 
Monday morning at Rock Island 
(Ill.) plant—offering four-week, 
three-week; two-week and one-week 
courses. 

DeVusiss—Auto Refinishers 
Course—Schools beginning Sept. 20 
and Nov. 1 at 300 Phillips Ave., To- 
ledo, O. 

Sun Evectric Corp.—Testing Tech- 
nicians Course —Schools daily for 
two weeks, two evenings a week for 
eight weeks or one day a week for 


Continental Moves 


To New Buildings 


DETROIT.— Two new buildings 
have been completed and occupied 
by Continental Aviation and En- 
gineering Corp. at 12700 Kercheval 
Ave. here, it was announced last 
week. 

One building will house the ex- 
ecutive offices on the first floor, 
and drafting rooms on the second 
floor, the company said. The second 
building is devoted to research and 
experimental work, including a 
pilot assembly line on which initial 
production engines will be built. 
Total floor space of the two build- 
ings is about 50,000 square feet, the 
company said. 





U.S. Track Output 


Production through Sept. 18: 
1954 Pos. Make 1953 Pos. 
1—243,598 Chev. 283,558— 1 
2—222,026 Ford 220,930— 2 
3— 71,080 Intern’l 92,496— 3 
4— 63,711 Dodge 16,637— 5 
5— 57,3861 GMC 90,255— 4 

Willys 62,106— 6 
7— 9,067 Stude. 30,547— 7 
8— 17,629 White 10,507— 9 
9— 6,061 Reo 11,756— 8 
10— 4,786 Mack 8,515—10 
ll— 2,471 Dia. T 6,337—11 
12— 2,315 Divco 2,092—12 
13— 2,049 Federal 1,609—13 

Total All Makes 
742,927 908,218 
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eight weeks starting first and third 
week each month. Training facili- 
ties at Chicago, Detroit, Boston, 
New York, Atlanta, Philadelphia, 
Pittsburgh, St. Louis, Kansas City, 
Dallas, Denver, Los Angeles, Min- 
neapolis, Portland, Ore. and Oak- 
land, Calif. 

Advanced Training School—“Di- 
agnostic” training for advanced 
personnel. Four week course begin- 
ning first Monday of every month 
at Chicago only. 


Modern Automotive Service—For 
personnel with little or no experi- 
ence. Twelve week course at De- 
troit only. 

a ” +. 

FOR ‘MAKE’ SERVICEMEN 

Forp—Field forces will continue 
to emphasize training on passenger 
car engines (diagnosis and over- 
haul), Fordomatic, carburetion and 
rear axles. 

Lincotn-Mercury—National Reg- 
istered Mechanics Course— “The 
Light Treatment” for diagnosing 
electrical systems. Mobile units (28) 
are conducting customer clinics, 
and are prepared to carry on any 
of eight schools at dealerships. 

NasH—Schools in 21 zones will be 
concentrating on body tuneup 
training at dealerships and zone 
meetings. 

Capittac (GM training centers): 

Carburetion — Detroit, Sept. 13- 
Oct. 15. 

Power steering—Cleveland, Sept. 
13-24. 

Power brakes — Cleveland, Sept. 
27-Oct. 15; Boston, Oct. 11-15. 

Hydra-Matic drive—Boston, Sept. 
13- Oct. 8; New York, Oct. 4-15; 
Washington, Sept. 27-Oct. 15; Chi- 
cago, Sept. 27-Oct. 15; El Paso, Oct. 
11-15, 

Engine test and tuneup—New 
York, Sept. 13-Oct. 1; Washington, 
Sept. 13-24; Chicago, Sept. 13-24. 

Air Conditioning — Jacksonville, 
Oct. 4-15. 

- * * 
CORPORATION SERVICE 
ACTIVITIES 
Curyster Corp.—Master Techni- 
cians Service Conference — Sept. 
courses on automatic choke and 
heat control valves. October school 

on hydraulic valve tappets. 

GeneRAL Motors — Training cen- 
ters now in operation at Detroit, 
Parma, O., Dedham, Mass.; Union, 
N. J.; Hinsdale, Ill.; Fairfax, Va., 
and Jacksonville, Fla. 





duce, if necessary, twice as many 
passenger automobiles,” Row added. 
* * te 


Notes: The eight-week long strike 
at Lincoln-Mercury’s St. Louis 
plant ended last week and output 
there is slated to resume today . 
Ford division operated one plant 
Saturday, the same as in the pre- 
ceding week .. . Willys export ve- 
hicles continue to be built, but no 
date for resumption of regular 
Kaiser-Willys output has been an- 
nounced. 


(Continued from Page 3) 


ground on proposed legislation 
which would eliminate the “boot- 
legging” of new cars. He said the 
battle will go on for reduction and 
ultimate repeal of excise taxes on 
automobiles and accessories. 

He maintained labor problems 
of auto retailers should remain 
on a state and local level, stating 
the NADA would oppose moves 
to include dealers in the Federal 
wage-hour and Taft-Hartley acts. 
U. S. Senator Karl Mundt from 

South Dakota lauded the auto in- 
dustry for an effective change from 
wartime to peacetime economy and 
said present conditions indicate 
“good weather and clear sailing” 
for all business. 

Forest Frie, of Brookings, was 
elected president, succeeding C. J. 
Hogan, of Rapid City. New vice- 
president is Don Liffengren, of 
Pierre. Paul McKean, of Sioux 


Falls, was named treasurer. 


Classified Want Ads 


Kindly Acknowledge 





AUTOMOTIVE NEWS 





HELP WANTED 


USED CAR LOT SALES MANAGER. We 
are used car exclusives handling late 
models in town of 28,000 in one of So. 
Cal. fastest growing areas on coast. 
Sales up to July exceeded $350,000. We 
carry $42,000 stock without tiooring. No 
retail paper troubles. Married men who 
love the car business and know how to 
get along without high pressure pre- 
ferred. Previous managers earned be- 
tween $600 to $1,200 month. Box 4096, 
c/o Automotive News, Detroit 26. 


WANTED: GENERAL MANAGER AND 
SALES MANAGER to handle DeSoto- 
Plymouth agency in city located 74 
miles from New York City. Golden op- 
portunity for right man. Large salary 
plus percentage of business. Kight man 
should earn between 15 to 25 thousand 
per year. Only thoroughly experienced 
man need apply. Write stating age, ref- 
erences, etc. to Box 4124, c/o Automo- 
tive News, Detroit 26. 


WANTED: GENERAL SERVICE MAN- 
AGHR for a very large Ford dealersnip 
in the city of Denver, Colorado. Must be 
very capable of handling a large volume 

usiness. We want a man that has @ 
good character and a good background 
and aggressive. This is a permanent 
and full time position. Outstanding pay. 
Box 4047, c/o Automotive News, De- 
troit 26. 


AUTO SEAT COVER SALESMEN. Excel- 
lent opportunity for salesmen calling 
upon new car dealers to carry strong 
repeat order line of well known pre- 
cision fit auto seat covers and many 
other fast selling items, either part or 
full time. Fabric Mfg. Co., 205 Thomas 
St., Newark, N. J. 


FORD PARTS MANAGER WANTED. 
Metropolitan Boston area, right deal for 
the right man. State qualifications and 
experience. All replies strictly confiden- 
tial. Write Box 4123, c/o Automotive 
News, Detroit 26. 





COMPLETE PROTECTION GIVEN 
AUTOMOTIVE NEWS’ READERS 


Automotive News will not divulge the 


name of any classified advertiser using a 
box number, For our readers who wish to 
protect their identity when answering box 


number ads, we suggest you send your 
replies direct to Classified Manager, Auto- 
motive News. Enclose a note listing the 
concerns which you would not want your 
letter to reach. Your reply will be de- 
stroyed if the advertiser is one you have 
mentioned; otherwise it will be forwarded 
immediately to the advertiser. 
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HELP WANTED 


——————————— 
SALES REPRESENTATIVE WANTED 


To sell and supervise installation and opera- 
tion of unusual merchandising material, No 
competition; franchise agreement available. 
Dealer contact experience of automotive 
background in sales or service required. Our 
seies representatives enjoy permanent, digni- 
fied, high income bracket positions, Product 
approved by major automotive manufacturers 
and sold internationally. Expansion program 
provides immediate opening over the entire 
U. S. Our employes know of this ad. 





Write Sales Engineering Institute, Inc., P. O. 
Box 150, Detroit Lakes, Minn., giving full 
details and recommendations; appointments 
will be arranged. 






POSITION WANTED 


POSITION AS NEW OR USED car man- 
ager. Presently employed as used car 
manager for very large volume dealer. 
Doing all appraising and wholesaling. 
Married, 32 years of age, non-drinker, 
hours no object. Can furnish best of 
references. Box 4155, c/o Automotive 
News, Detroit 26. 
SALES MANAGER. Mature man—capable. 
aggressive, not afraid of hard work. De- 
sires contact with dealership with good 
future potential. Can take complete 





charge new and used car departments. | 


Can organize and develop hard hitting 
sales force. Exceptional background. Ex- 
ecutive experience in volume operation 
dating prewar years. Presently employed 
as sales manager three hundred new 
car GM dealership. Suburban Philadel- 
phia. Same firm since 1949. Single, can 
relocate eastly. Write Box 4109, c/o Au- 
tomotive News. Detroit 26. 


FINANCE EXECUTIVE—25 years’ experi- 
ence. Just sold controlling interest half 
million dollar corporation of which I 
was president. Thoroughly familiar all 
phases auto financing, loans, insurance, 
used-car operation, accounting, corporate 
set-up, stock issues, advertising, etc. 45 
years young, married, two children, a 
Texan, two years college, top references. 
Box 4149, c/o Automotive News, Detroit 
26. 


SALES MANAGER DESIRES change. 
Presently employed by large volume 
Chevrolet dealer in excess of 1,200 new 
cars. Aggressive, honest, dependable, 
good closer, plus possessing creative sales 
ideas. Capable of organizing, training 
and directing salesmen. Must have mini- 
mum of $10,000 per year plus bonus ar- 
rangement. Willing to relocate. Will 
consider ‘‘Big 2’’ or any GM deal. Box 
4150, c/o Automotive News, Detroit 26. 


235 YEARS IN AUTO BUSINESS. Desire 
service manager position. Can handle 
all departments. Can handle men. Have 
actual experience. Can manage entire 
shop including body department. Good 
references. Box 4148, c/o Automotive 
News, Detroit 26. 


INTERESTED IN CONNECTING with 
medium ‘‘Big Three’’ dealership with in- 
vestment opportunity. Twenty-five years 
experience as general manager, sales 
manager, dealer and factory zone man- 


ager. Fifty years old. Southeast only. 
Box 4132, c/o Automotive News, De- 
troit 26. 


FORD GENERAL MANAGER making 
change. Will consider only Ford. Must 
be deal of 600 or more. One of the na- 
tion’s best profit operators who can fur- 
nish top references. Box 4143, c/o Auto- 
motive News, Detroit 26. 


MANAGER—32, ONE CHILD. One year 
salesman, three years salesmanager, two 
years used car dealer. Desire manage- 
ment of dealership on salary and incen- 
tive basis. Chrysler experience. South- 
eastern location preferred. Good refer- 
ences, character and business. Protestant 
faith. Available immediately. Box 4144, 
c/o Automotive News, Detroit 26. 


FORMER DEALER, Independent. 10 years 
management and sales background. Sales 
leader in area, some factory wholesale 
experience. College and Law school de- 
gree. Age 42. New England preferred, 
retail or wholesale opportunity in auto- 
Motive or associated line. Box 4141, c/o 
Automotive News. Detroit 26. 


GENERAL MANAGER-BUSINESS man- 
ager: Capable, energetic—able to operate 
fast, hard hitting retail organization. 
Reliable. Best of references. Experi- 
ence in large operation. Box 4151, c/o 
Automotive News, Detroit 26. 


OFFICE MANAGER with GM accounting 
experience would like position with large 
dealer. Box 4133. c/o Automotive News. 
Detroit 26. 


DEALERSHIPS AVAILABLE 


DEALERSHIP HANDLING FORD — 100 
unit potential. Rich Pacific northwest 
farm town. Will net approximately $25,- 
000 1954. This has always been a money 
maker. Takes $31,800 cash to handle. 
Factory approval necessary. Box 4147, 
c/o Automotive News, Detroit 26. 














DEALERSHIP 
HANDLING BUICK 
450-500 CARS 


Southeastern Pennsylvania. Excellent facili- 
fis. Modern building can be leased. 
Good parts and service business. 77,000 
Mpulation with very large surrounding 
@ec. Must be able to obtain factory 


®proval. 


Box 4153, c/e Automotive News, 
Detroit 26 





DEALERSHIP HANDLING FORD 





WANT—50-150 UNIT Chrysler 


FOR SALE . 


WEST VIRGINIA. 





AUTOMOTIVE NEWS, SEPTEMBER 20, 1954 


CLASSIFIED WANT AD DEPARTMENT 


ter Le automotive industry from Maine 
to California. RATES: TWENTY CENTS (20c) PER WORD FOR EACH INSERTION. POSITION WANTED ADS, 
10c PER WORD. PAYMENT IN ADVANCE OF INSERTION REQUIRED. Ads may be signed with full name 
and address at regular rates. Add One Dollar ($1) per 


of Automotive News. Replies to Box Number ads: are forwarded to the advertiser, unopened, the same 
PCR Mea thes eS ae eR ee ee) ok kL SIX DAYS IN ADVANCE 
OF PUBLICATION DATE. 

WANT-AD DEPT., AUTOMOTIVE NEWS, 2666 PENOBSCOT BUILDING, DETROIT 26, MICH. 


DEALERSHIP AVAILABLE 


DEALERSHIP HANDLING FORD. Lo- | 


cated in Western Wisconsin in town ot! 
2,000 population. 12 miles from city o1 
50,000. Gross sales 100 units. Volume 
$450,000 including Ford tractors and 
Firestone tires. Not necessary to take 
tractor agency or used cars. Sell for 
inventory. Reason for selling, have other 
interests. Box 4136, c/o Automotive 
News, Detroit 26. 


in 
Montrose, Colorado—in farming, ranch- 
ing, and uranium mining area. Town of 
5,000 with trade area of additional 15,- 
000 population. Selling 175 to 200 units 
per year with profit potential of $12,000 
to $20,000 per year after salary with- 
drawals. Can be bought on inventory 
basis for approximately $40,000. Fac- 
tory approval required. Box 4146, c/o 
Automotive News, Detroit 26. 





ESTABLISHED DEALERSHIP handling 


Ford. 145 cars plus Ford tractor and 
implements franchises. Located in the 
West. Gross sales $500,000. Heart of 


ranching, mining, 


area. Reasonable building lease. 
factory approval. Box 4135, 


motive News, Detroit 24 


c/o Auto- 


DEALERSHIP AVAILABLE in Florida on 


main highway. Handling Pontiac—100 
cars. GMC trucks open. Modern sales 
and service departments. One of the 
best equipped shops in the state. Will 
return investment the first year. No 
real estate. Must have factory approval 
Complete $35,000. Box 4152, c/o Auto- 
motive News, Detroit 26. 


A REAL BARGAIN for one of Cleveland’s 


leading Big 3 operations. Valuable cor- 
ner location. Almost new building 
(leased). Two used car lots. New car 
storage lot. Body and Paint shop. A-] 
Service and Parts department. No re- 
ceivables. Used cars if you desire. Quali- 
fied personnel will stay. Box 4134, c/o 
Automotive News, Detroft 26. 


DEALERSHIP HANDLING DeSoto-Plym- | 


outh. Also handling farm machinery. 
Located North Central Ohio. 
with or without building or farm ma- 
chinery. For details—call or write: C. L 
Howells, Harry G. Beare, Realtors, Kel- 
ley Block, Milan, Ohio. 


DEALERSHIP AVAILABLE HANDLING | 


DeSoto - Plymouth. Showroom front on 
Main St. Modern and fully equipped 
garage. Will sell or lease. Factory ap- 
proval can be obtained. See or call John 
DePumpo, Waverly, N. Y. Phone 1. 


DEALERSHIP WANTED 








GENERAL MOTORS, 350 units upward. 


Factory approval assured. Have ample 
capital to handle large deal. All replies 
strictly confidential. Box 4139, c/o Auto- 
motive News, Detroit 26. 





products 
dealership—eastern Pennsylvania vicinity 
now. Replies confidential. Snelling, 624, 
State, Emmaus, Pa. 





CHEVROLET OR OLDSMOBILE dealer- 


ship, handling one hundred fifty to three 
hundred cars, in vicinity of Philadelphia, 
Pa. or south Jersey. Replies strictly con- 
fidential. Box 4145, c/o Automotive News, 
Detroit 26. 





WANTED TO BUY—Auto agency in New 


York state. Particulars to F. R. Carroll, 


Cazenovia, N. Y. 


BUSINESS OPPORTUNITIES 


2 7.7 ACRES IN Peters- 
burg, Virginia. 805.7 feet on Route No. 
Route No. 460. Short end depth, 386 
feet. Long end depth, 553 feet. 
ble for tourist court, 
apartment building. Write E. A. Jerni- 
gan, c/o Jernigan Motor Co., 1419 - 25th 
St., Newport News. Va. 





DEALER SERVICES 


Experienced profes- 
bonded adjusters. Repossessions, 


ginia. J. M. Carter, 
ment Service, 501 United Carbon Bidg., 
Charleston, W. Va. Tel. 2-0042. 





INVENTORY SERVICE 


Parts and Accessories 
CERTIFIED REPORTS 


Get the facts now—find out if you are in 
shape for ‘54. Obsolescence and shortages 
can kill profits so don't wait for the year end 
to learn how this department is operating. 
Dealers say our analysis and testing of 
procedures alone worth cost of inventory 


Full time experts. No pick-up part time help. 


Automotive Inventory Service Co. 
10040 Freeland Detroit 27, Mich. WE 3-6445 








Automobile Business Liquidators 
Also Used Car Auctions 


We have sold in 24 states and Canada. 
More than 4,000 various type auctions. We 
know the automobile business; one member 
of firm factory district manager for six years 
—one of ‘Big 3." 
References: F. H. National Bank 
Wire, Write or Phone 3232 or 5110 


BOWEN & McCULLUM AUCTION SERVICE 
8 Public Square Elizabethtown, Ky. 





hunting and fishing | 
AD- | 
proximate inventory $55,000. Must meet | 


For sale | 


shopping center or | 


Insertion for 








DEALER SERVICES 





| ATTENTION 
| FORD DEALERS 


Are you satisfied with TODAY'S return on 
your investment? While you have been wait- 
ing for SOMEONE or a turn of EVENTS to 
save you, we, as FORD DEALERS, have been 
operating at a greater profit and have sold 
more new cars than anyone in our district for 
the past year. If your business HEARTACHES 
| are greater than your PROFITS, then you 
| witl be sincerely interested in the plan we 
| have to offer. All inquiries held in strictest 
| confidence. No investment of any kind re- 
quired. Guaranteed results substantiated by 
proven ability. Box 4154, c/o Automotive 
| News, Detroit 26. 














CARS FOR SALE 








SOMETHING NEW 
USED CARS DELIVERED 


| We have for sale a nice selection of 
fleet leased 1953 Chevrolets, Fords and 
Plymouths in all body styles. These cars 
can be delivered to your door regardiess 
| of location. Phone or write for informa- 
| tion: 


Robinson Auto Rental, Inc. 
229 S. Hanson St. Philadelphia, Pa. 


1. E. Spatig, Used Car Manager 
Sherwood 8-1500 








DEALERS SAY 
Our greatest dollar values are at 
CARL MARKER'S 
FORT WAYNE 
AUTO AUCTION 


| Oldest in the Mid-West 
| One of the Nation's Best 


Sale Every Tuesday 


12:30 P. M. | 


OPEN ALL NIGHT MONDAY 


Phone E 1254 Phone E 5209 


324 West Main Street, Fort Wayne, Indiana 
We Guarantee Checks 
Dealers Only 


| 








ATTENTION DEALERS !! 


SPECIALIZING IN THE SALE OF 
EX-TAXIS 

Excellent Bodies - Good Motors - Heaters 

| Upholstery New 

BUY NOW — LOWEST PRICES EVER 


1950-1951 
Plymouths — Fords — Chevrolets 


1 to 500 


MORRIS FREEDMAN 
54th & LINDBERGH BOULEVARD 
PHILADELPHIA 43, PA. 
SARATOGA 7-2300 SHERWOOD 7-1700 








TINNIN AUTO AUCTION 


A closed dealer auction 


EVERY TUESDAY—11:00 A.M. 


BUCKWALTER STADIUM 
Meridian, Miss. 
Telephone 5524 - 9533 - 9274 
All checks, drafts and titles are insured. 


All cars listed at auction first come first 
served according to models—beginning at 





| prewars and on down to 1954 models. 
Plenty of clean cars to pick from 
BILL TINNIN, Owner 


AUTO AUCTION 


TIM ANSPACH 
“'Midway,"' Stop 20 
| Albany-Schenectady Road 


ALBANY, N. Y. 
(For Dealers Only) 


EVERY MONDAY ...12 NOON 
Member of N.U.C.D.A. and N.A.A.A., Inc. 








FOR SALE — LARGE SELECTION of 
Willys 4-wheel drive station wagons. 
1949, 1950, 1952, 1954 in above average 
condition. Lord Bros., 49 Main St., Hol- 
comb, N. Y. 





63 


SHOP EQUIPMENT FOR SALE 


COMPLETE SET OF Chrysler service 
tools. Also neon service signs and steel 
parts binds. E. G. Weaks, Napoleon, 
Ohio. Phone 5601. 


ONE STANDARD MODEL’ washmobiie 
unit. Euclid Ford Co., 495 E. 185th St., 
Euclid 19, Ohio. 


SHOP EQUIPMENT WANTED 


WANTED — DeSOTO-PLYMOUTH outside 
sign. Send size and price. Kieffer Motor 
Sales, 232-4 Lincoln Way West, Massil- 
lon, Ohio. 
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ANTIQUE CARS FOR SALE 


1915 FORD TOURING car, good tires, top 
needs repair, has company advertising 
each side. Make offer. Mid-Continent 
Petroleum Corporation, c/o C. E. Jack- 
son, Tulsa, Oklahoma. 








MISCELLANEOUS 


PLASTIC USED CAR SIGNS 22xi4. 
principle. Make signs in seconds. 
inside windshield or showroom. No ad- 


CARS FOR SALE 








GRAND RAPIDS AUCTIONS, INC. 


hesives. Over 200 car names, year num- 

On M2i—One Half mile west of Grandville, bers, price figures, readers, master 
Mich. blanks in_ self-sorting carrying case. 

EVERY TUESDAY Write for samples and prices. Plastikon 


At 1:00 P.M. Sharp—Dealers Only ee 45 N. Division St., Buffalo 3, 


Auctioneer: Col. W. E. ''Bill'’ Nagy 
"Michigan's Best" 
« Phone: ARdmore 6-4720 





PLACEMENT AUTO HEADLINERS— 
$12.50. Civilian jeep tops—$70.20. Half 
top — $56.16. 3-ply convertible tops — 
$18.95. Plastic convertible top protector 
cover—$12.85. Rush service! Boston Big 
Buck, 278 Cambridge St., Boston, Mass. 


CARS WANTED 


50 DeSOTO, GHRYSLER and CADILLAC 
eight passengers. 1950 to 1954 sharp cars 
and priced right. McClintock - Cadillac, 
Phone 4-0513, Lansing, Mich. 


WANTED FOREIGN CARS. Highest 
prices paid. Imperial Motors, 3001 Cren- 
shaw Blivd., Los Angeles. RE 0293. 


Our New Model 


TOW BARS 


LEAD IN SALES... 
VALUE AND... 


PARTS FOR SALE 


[eee 
FOR SALE — APPROXIMATELY $7,000 
worth of Kaiser parts. Inventory on re- 


t. Mak ° = 
Motor Co, Fort smith, Ark. Phone |TPERFORMANCE 
Meet 1|.C.C. Requirements 


MOTO-MATIC 
TOW ° GUIDE 


BRAKE-MOBILE 


TOW « PILOT 


TRUCKS FOR SALE 


THE FOLLOWING NEW, 1953 model, 
Dodge trucks can be bought below deal- 
er’s cost. One 2% ton tractor. One 3 
ton tractor. One 3 ton long wheel base. 
Hedgecoke Motor Co., 416 West 6th, 
Amarillo, Texas. Phone 2-8355. 


ss tenn oasisnsnsstesnenesunetseninsiemmsin 

FOR SALE—1951 Earnest Holmes wrecker 
on L150 International t ruck — price 
$1,450. Bought new in 1951 and has 
only 23,000 miles. Pictures on request. 
Charlie Morris, Morris Service Station, 
Tuscumbia, Ala 


SSD 
1948 GMC 2-SPEED LWB 525 Holmes. 
Used very little. Truck has new engine. 
Excellent shape throughout. $2,000. 
Lew’s, 4025 Salem Ave., Dayton, Ohio. 


with Automatic Brake 


Cannot Be Matched 
At Any Price 


Write Today For 
Illustrated Catalog 


TRUCKS WANTED 


WANTED, MECHANICAL HAULING Sys- 
tem Trailer. Prefer one not older than 
1950. Will also consider tractor in con- 
nection with this rig. Contact John 
Hickey, Rent-A-Car Service of Florida, 
405 E. Lafayette Street, Tampa, Fla. 
Phone 2-8353. 


SHOP EQUIPMENT FOR SALE | 


FOR SALE—COMPLETE dealership equip- | 
ment including bean visualiner front end 
machine, 30 steel parts bins, 43 sections 
steel shelving, office equipment. Make 
us an offer. Cole-Orsburn Motor Co., | 
Fort Smith, Ark. Phone 2-8223. 


TWO-UNIT DRI QUICK portable infra- | 
red baking oven—48 lamp—$500, also | 
steam jenny cleaner, truck brake doctor, 
15 parts bins. Walter Bates, Inc., Woos- 
ter, Ohio. 


Factory Sales Division 
PILOT DISTRIBUTING 
COMPANY 


BATTLE CREEK 9, MICH. 
Phone WO. 2-5257 All Dept's. 


“Leaders In The Industry” 
Since 1939 














NEW YORK CITY'S 


SKYLINE AUTO AUCTION 


EXCLUSIVELY FOR AUTO DEALERS 
EVERY TUESDAY — 12:30 P.M. at 


Greenpoint Avenue & Provost Street Brooklyn 22, N. Y. 


Tel. EVergreen 3-4800 Auctioneers—David B. Spielman 
All Checks Guaranteed John W. Becker 


If you have cars to SELL. . . 
if you have cars to BUY... . 


Come To Skyline Auctions 
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New Subscription Order 


Send Automotive News to Address Below 
for One Year $8 [_] or Two Years $14 [] 
for which check is attached [_] or send bill [[] 
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Th. old horse trader knew the answer to your 


used car problem. The horse might be blind in 
one eye, he might be balky, but he was curried 
until he glistened and he had a ribbon in his 
tail —and he sold. 


Every survey of used car departments reports 
that appearance is the major factor in used car 


sales. 


If you are a new car dealer, you can have a 
big advantage. You can make your cars look 
better than any others on the street. Give them 
that ‘‘well cared for, one owner look” that comes 
only from Porcelainize. (Porcelainize is sold 
exclusively to new car dealers.) Your cars will 


sell faster and at higher prices. 


This was proved in a series of nation-wide 
tests. The average turnover of reconditioned 


used cars was over 30 days. Several hundred 


Porcelainized test cars sold on an average of 4.48 
days even after the prices had been raised an 
average of $40.56. 


It costs very little more to Porcelainize. One 
less day on your lot more than wipes out the 
difference. Your upkeep is also reduced to a 
minimum. After a few days, the effect of a quick 
cheap polish is lost. Porcelainized cars retain their 


fine appearance until sold, regardless of weather. 


The only proof of any claim is actual test. 
We have a field force at your disposal. The next 
time your Mr. Porcelainize calls on you, put the 
burden of the proof on him. Make him show you 


that it is to your advantage to Porcelainize. 


Bear in mind also that the continued satis- 
faction of the used car buyer is of the utmost 
importance to you. He is your future service 


and new car prospect. Give him the best. 


FREEMAN & FREEMAN, INC., DENVER 3, COLORADO 
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